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SAN DIEGO + KFMB-TV, KFMB-AM, KFMB-FM 





Stations individual in operation, cumulative in experience — this is the 
unique approach of Transcontinent Television Corporation. Each TTC 
station is a recognized leader in its market; all serve their advertisers 


with quality programming tailored to meet the requirements of the indi- 
vidual community. 


Each station draws upon the individual successes of the entire group 
and constantly improves through the intimacy of this association. 


12 DYNAMIC STATIONS IN 6 LIVELY MARKETS 


SYMBOL OF SERVICE WROC-TV, WROC-FM, Rochester, * KERO-TV, Bakersfield, Calif. marae 
TT WGR-TV, WGR-AM, WGR-FM, Buffalo, N. Y. - KFMB-TV, KFMB-AM, 
Z KFMB-FM, San Diego, Calif. * WNEP-TV, Scranton—Wilkes-Barre, Penn. the original Station Representative 


TRANSCONTINENT TELEVISION CORP. * 380 MADISON AVE., N.Y. 17 
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WDAF.-TV, Kansas City, Mo. Rep. by Harrington, Righter & Parsons Inc. WDAF-AM , Rep. by Henry |. Christal Co. Inc 
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Over 67 billion dollars in retail sales! That’s the amount forfeited last year alone, in the top 15 
markets, by advertisers asleep at the switch in buying habits caused by the ever-increasing 
expansion of the suburban and “extra-urban” areas. (Since 1950, suburban retail sales in the 
top 15 markets have zoomed 93%, while urban sales grew only 22%.) 

To reach this wide-awake market, you need spot television. Because only spot television 
lets you select just the markets you want, and provides the unbeatable advantages of televi- 
sion’s sight, sound and motion to sell the entire area—with equal impact. 

Don’t you miss out! Cur new “Telemarketing” study will give you the eye-opening facts 
on where money is being spent today and the first authoritative preview (prepared by Market 
Statistics, Inc.) of where it will be spent in 1965. For your copy, call PLaza 1-2345 or write to 
485 Madison Avenue, New York 22, main office of CBS TELEVISION SP©T SALES 











Representing WCBS-TV New York, WBBM-TV Chicago, KMOX-TV St. Louis, WBTV Charlotte, KHOU-TV Houston, WJXT Jacksonville, WBTW Florence, 
WCAU-TV Philadelphia, WTOP-TV Washington, KNXT Los Angeles, KSL-TV Salt Lake City, KOIN-TV Portland, and the CBS Television Pacific Network 
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know 
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VITAL BUY IN THE 6TH city /KTRK-TV/ HOUSTON 
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Shotgun Slade is the “detective on 
horseback” series that combines 
both of TV’s great audience appeals. 
Roaring adventure... thrill-a-minute 
mystery. And it gets double-barreled 
results—big and fast! Its big-name 
star, Scott Brady, became a top, two- 
fisted TV personality in a matter of 
weeks. Its excitement sold on sight. 
Shotgun Slade has proved its selling 
power. No wonder regional sponsors 


like P.Ballantine & Sons, Brewers, 
are ordering up a second smash year! 






















IT SHOT RIGHT INTO 
THE “TOP 10” LOCALLY 

AND NATIONALLY— 
HAND STAYED THERE! 


A double-barreled winner with that 
big audience look. Just check ARB 
for March, 1960... 


RANK* IN MARKET SHARE 
. #1in Boston, WBZ-TV ..............0...0.0- 21.9 41.0% 





























#2 in Oklahoma City, KWTYV ............ 31.8 50.6 
#2 in Jacksonville, WJXT ................ 33.1 56.8 
#1 in Phoenix, KOOL-TV .................. 19.9 32.6 
#2 in Charleston, S. C., WUSN-TV.... 48.3 71.9 
#3 in Omaha, WOW-TV .................... 249 41.4 
#9 in Philadelphia, WRCV-TV .......... 17.2 44.4 
#2 in Portland, Me., WCSH-TV ........ $2.2 61.1 
#5 in Baltimore, WMAR-TV ............ 16.9 40.1 
#3 in Fresno, KJEO .......:....0.c.e0esseorses 22.6 49.8 
#1 in Binghamton, WNBF-T\ .......... 41.5 89.8 
_ #5 in Baton Rouge, WBRZ ................ 35.8 59.6 





in New Orleans, WDSU-TV .......... 20.9 61.1 
i 2 ee 26.0 51.3 
#7 in Albany-Troy, WRGB ................ 20.7 44.7 
vin Amarillo, KVII-TV .................. 22.9 37.5 





















#8 in Burlington, WCAX-TV.............. 29.0 53.3 
#5 in Harrisburg, WGAL-TV.............. 26.2: 354 
#1 in Chico-Redding, KVIP-TV ........ 35.8 61.1 
#5 in Birmingham, WBRC-TV .......... 34.5 58.8 






#1 in Bristol-Johnson City, WJHL.... 32.5 57.7 


#5 in Savannah, WTOC-TV .............. 28.5 50.5 

#5 in Tampa-St. Petersburg, WIVT....27.8 50.5 

ee 0 in Knoxville, WATE-TV............ 23.6 49.1 
' rry — no room for all the others! Better write, wire 


- 
or phone your MCA TV film representative today. 
é bs *among all syndicated shows 
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This one you can 


see anywhere 


This 


status symbol 


you have to 


lug around 





Carrying an attaché case 
won’t make you a vice- 


re [3 cS o YP (y president overnight. Putting 


advertising on KPRC.-TV in 








make sure your customers 
see your commercials in a 
clean, crackly environment with an inviting, colorful presentation. 
Use KPRC-TV in Houston. Commercials on KPRC-TV have a 
better chance of getting read, heard, seen, remembered and acted 
upon. Besides, they look good. And they cost less than you think. 

See your Edward Petry & Co. man. Use KPRC-TV, Channel 
2 in Houston for your next Houston sales campaign. KPRC-TV, 
NBC in Houston, Texas. 





Courtesy of Hammermill Paper Company 
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FORESEE RISE 
IN INCOME LEVELS 


Looking ahead to the entire decade, TV NETWORK COST PER THOUSAND 
the Department of Commerce sees a 
significant rise in income levels that 1958 sesssenses 159 — aii oct MAY 1960: $4.13 


could create a “luxury boom.” But, 
the Department warns, “The firms 
that prosper, not only in this boom 
but those that come after it, will be 
those that are able to shift from 
mass markets to custom markets . . 
without losing the efficiency that 
mass production and mass market- 
ing make possible.” 


7 This graph traces the trend in c-p-m 


per commercial minute of a repre- 
sentative network half-hour. Based on 
all sponsored shows telecast 9:30-10 
p.m., N.Y.T., during the ARB rating 
week, it provides a continuing yard- 
stick of the performance of nighttime 
TV. This index is obtained by dividing 
the total costs of the programs by 
the total number of homes reached 
by these shows, then dividing this by 
By 1970, the Commerce Depart- the number of commercial minutes. 

ment predicts, households with in- 200 Sources: ARB, LNA-BAR 
comes exceeding $10,000 will in- 225 FED MAR APR MAY JUN JUL AUG. SEP OCT NOV DEC TELEVISION MAGAZINE 
crease by 5.8 million and those in 

the $7,500 to $10,000 bracket will 

rise by 4.9 million. At the same 
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time, households with incomes of TV VIEWING WEEKDAY-NIGHTTIME HOMES USING TV FOR JULY 
$5,000 to $7,500 will increase by ; 
naa a FOR SPOT BUYERS: % Homes Using TV by Local Time*| FOR NETWORK BUYERS: 
only 2.5 million, while the group ; 
under $5,000—now 50% of all fami- gee sto hy 
: /o 9 sical Hour New York City Chicago San Francisco Total U. S.** 
lies—may decrease by 3.4 million. 
At this rate, the Department fig- 5 PM 20.9 22.3 28.3 20.6 
ures that by 1965 consumers will 6 PM 25.2 31.2 41.8 25.2 
want 30% more goods than they A ny pied =a oa 
bought in 1959, and possibly half of 9 PM 54.3 51.7 55.8 47.1 
all consumer purchases may be dis- 4 > a aoa =. os 
cretionary. However, “sales will not MIDNIGHT 18.1 121 106 13.9 
rise with income unless industry as a 
* Source: A. C. Nielsen 
whole learns quickly that goods and * From July NSI (local) reports 
services must be adapted to discre- ** From first July NTI (national) report. New York time used for Eastern and Central Time Zones, three 
hours’ delay for Pacific Time Zone. 


tionary purchases” and the shift is 












. made from mass to custom markets. 
« According to TvB, network gross 
g time billings for the first six months 
¥: of 1960 ran 8.9% ahead of the same = eo as Oe 
It period last year. Since gross figures “ 
u-_-& are the only comparative data avail- TV NETWORK BILLINGS 
s able for all media, they serve a use- “ 
ful purpose. But they can be mis- nats scemtinass 
. leading. Preliminary analysis of net 
a billings indicates a less encouraging ” — ‘7 Se gegen 
1 picture. And, even allowing for the - NBC .... 18,959,323..... 17,984,845 
. taditional summer slump, July was Total ...$52,912, 130... . .$48,086,087 
| one of the worst billings months in 
‘ a long while. Advertiser expendi- " he lened by Fe 
tures in TV may well have reached 
y a plateau. JAN FEB OMAR APR MAY JUN JUL AUG SEP OCT NOV DEC 
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In Chicago 





. -- O'Hare International, the “jet capital,” is the largest com- 
mercial airport in the world. Its ten-square-mile complex 
now handles over 125 jet flights a day. And with the com- 
pletion of its $120,000,000 building program in 1962, it will 
be capable of handling twelve million passengers annually! 


In Chicago 


WGN 


TELEVISION 


—owned and operated by 


Chicagoans—is dedicated to 
quality programming and 


community service. 


WGN IS CHICAGO 


Quality + Integrity * Responsibility 








RADIO WRAP-UP 


A Monthly Review 
of the Radio Industry 


Radio in the second half of 1960 is 
showing vitality on a broad front. 
A key market radio station will com- 
mand the highest sales price in 
history. Local radio is proving an 
increasingly important vehicle for 
automotive advertisers. FM radio is 
growing and grooming itself for 
more ad dollars. And a new pro- 
gramming concept is being intro- 
duced on CBS radio stations. The 
dark spot, however, is still the dual 
rate problem, which grows more con- 
fused by the week. 


Sale of WINS to Storer 

Storer Broadcasting’s option to 
buy wins New York from Gotham 
Broadcasting for $10 million—the 
largest radio station sale in broad- 
cast history—points up the value of 
today’s key market radio property, 
al] the more important in the light 
of wins’ last purchase price—$450,000 
in 1953. Storer, of course, has long 
been anxious for a foothold in New 
York. 


Ad revenue from car dealers 


Dollars also figure importantly in 
another radio sector. And the me- 
dium is apparently getting more ad 
dollars locally from car dealers than 
from any other business. 

This finding, important to media 
trend watchers, is from a Radio Ad- 


the RAB-surveyed stations, rank sec- 
ond in local radio business, account 
for more than 6% of revenue. Other 
leading local advertisers by rank: 
appliance stores; department stores; 
furniture stores; banks; soft drink 
bottlers; movie theaters; tire, battery 
and accessory dealers. 

And the auto equipment group, 
RAB recently pointed out, is finding 
the nation’s 40.3 million car radios 
an increasingly attractive market. A 
number of major auto accessory 
makers, reports RAB, some of them 
long absent from the medium, are 
coming back strong, in network as 
well as local radio. 


FM radio growth 


FM radio, showing steady physical 
growth (727 stations, up from 612 a 
year ago), also appears to be trying 
harder to make itself more attractive 
to agencies and advertisers. KBCO-FM, 
San Francisco, has boosted its agency 
commission from 15% to 20% on all 
purchases of time made through its 
San Francisco office. This follows a 
similar move by Western FM Sales, 
Los Angeles, a 16-station rep. The 
reasoning in both instances: since 


FM rates are low in relation to oth 
broadcast media, a higher comm 
sion is needed to make FM buys me 
profitable to agencies. 


JWT on rate “fairness” 


Radio’s forward movement 
appears to be hampered by the o 
troversial issue of timebuying. To¢ 
pand (or confuse) the problem 
national vs. local rates, recent 
brought up by N.W. Ayer, ano 
agency, J. Walter Thompson, h 
added fuel to the fire boiling 


around rate “fairness.” Who gets the #s 


national rate? Who gets the local § 
rate? 4 
JWT, holding the Ford Dealer 
Assn. account, has asked radio st# Be 
tions to grant Ford dealers the same 
rates as “other local merchants,” 
change from a national to a local 
rate card. JWT and Ford maintaifl 
that the dealer fund is local money 
that should be spent at local rates. 


a 


+ 


a 


= ‘ 


‘ 


. 


It all serves to point up, agail, $s. 


that the needed definition of what #» 


a 


business is local, what national-a oe 
key step in solving the radio rat Ray 


muddle—is tremendously difficult 0 
obtain. END 
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THE WEEKLY IN-HOME RADIO AUDIENCE 
February 29-March 6, 1960 


AVERAGE MINUTE 


WEEKLY CUMULATIVE TOTAL 
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vertising Bureau study of 52 local 
business categories. Car dealers rank 
in first place among all local radio 
advertisers. 

The RAB report shows that almost 
98% of all stations receive some rev- 
enue from new and used car dealers, 
with the average station deriving 
nearly 11% of its total local income 
from the car business—a significant 
finding when newspapers’ traditional 
automotive ad strength is considered. 

Supermarkets, clients on 92.5% of 


% U.S. No. Avg. Hrs. 
Radio Homes per Home 
Homes (000) Reached 


No. 
Homes 
(000) 


Weekly 
Radio 
Usage 


% 0.3. 
Radio 
Homes 





By Dayparts* 

Monday-Friday morning 

Monday-Friday afternoon 

Sunday morning 

Sunday afternoon 

Saturday morning 

Saturday afternoon 

All evenings 

12 midnight-6 a. m. ..,......-. 
24 hour 7 day total 

Source: A. C. Nielsen 


__ae 


N. Y. Time; Pacific Time Zone: Local Time 





*East and Central Time Zones: 
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fis of quality; 
Now a new symbol. 





» It also reflects unusual conf 
tions by more than 8 milligs 


thirteen Taft Sta- 
in Cincinnati, Columbus, 
; another reason 


WKRC-TV 


WKYT-TV* 
Cincinnati, O. Columbus, O. Knoxville, Tenn. Birmingham, Ala. Lexington, Ky. 
Radio and FM Radio and FM Radio and FM Radio and FM 


Sales Representatives: The Katz Agency, Inc., *The Young Television. © 





LEVER BROTHERS 
GOT MORE 
FROM 
CHANNEL 4 


Specifically, in the words of Robert L. Jones, 
District Sales Manager of Lever Brothers, 
“Thanks to the audience and in-store promotion 
delivered by K RCA, our Stripe tooth paste sales in 
the Los Angeles area are far exceeding our expectations.” 
Lever Brothers has a lot of distinguished company 
on KRCA...M.J.B. Coffee, Stokely-Van Camp, Alka- 
Seltzer, Schlitz, Alcoa Wrap, to mention but a few. 
You, too, can profit from a schedule on KRCA. 

You’ll get KRCA’s larger audiences—you'll get added | 
benefit from KRCA’s Key Value merchandising program— 
concentrated promotion where it pays off, at the 
store level...in many, many stores. The informed buyer knows, 
in Los Angeles, you get more from Channel 4. 


Call your NBC Spot Sales representative for full details. 


KROGA Los Angeles | 

































































Buying Patterns of 
Cosmetic Spot Advertisers 


| iow month’s tabulation of major national cosmetic 
spot TV advertisers has been expanded to show a 
breakdown on a regional basis. 

The schedules for each advertiser represent spot ac- 
tivity during the first quarter of 1960 in cities moni- 
tored by Broadcast Advertisers Reports in the Eastern, 
Midwestern, Western and Southern regions of the 
United States. 

For each city, the figures below represent a variety of 
randomly sampled weeks during the January-March 
1960 period. It is important to note that the recording 
weeks for the markets differ. 

It is therefore, not valid to make any inter-city com- 








Sign-on—6 p.m. 6-11 p.m. 11 p.m.—Sign-off 
EASTERN REGION 
AVON PRODUCTS 
Baltimore......... yee 2:20; 2:60..... RO css 
es eee 3:20; 4:60.......4. Ne nce veces 1:20; 3:60 
re BBG SiO o.0:6.0:0'6:00% ss a sb tiviere BGG ..<:5.000 
Harrisburg........ 1:10; 1:20; 4:60 BO dh ct boserunawneeeee 
Hartford. ..0s. ccc 2:10; 2:20; 4:60 PM octiccceoes ee 
New York. ......- Sats Bits Bes ose BIOs cccvccces 2:10; 2:60 
Philadelphia. ..... See Fates BIO cs VRO sce cesses i rar 
Pittsburgh........ Py CO 6 beh oc e020 0Ssbeseveeese 2 ar 
Providence....... ING 65.0 arc'p ararwrarnss 0 hale~ 4s cemmweesiove~s 
Syracuse. ..ccccee NS SOs scsiccee ee 3:10; 1:60. 
Washington....... 1:20; 7280... .. 00000 3:20; 1:60..... ce 
COTY PRODUCTS 
Baltimore......... FO od hoe swede see svindwienvbew eee geen siguaeeae 
TOW VOU, 0<:3:2:0:0% SCE DONG 8 ¥.009:00% BO is vcceves 5:10; 2:60 
I issesic oie a ouetsiners<deeecses Bsc tecvewnescapewnengs 
Washington....... DOG ovis cesvescicecesic Mckee pesos Stee petesewe 
DEEP MAGIC PRODUCTS 
BONGO. « <:6-0:0 ove% eter eGeemduns i dddasivacecegmape yes 
Pittsburgh........ oe eee ) | nee i a ae 
HELENA RUBINSTEIN PRODUCTS 
Baltimore......... SS EO Cree e eT Ce err Oe eee re Ee 
PING cc's sentces OES a Dd itis g oc vin Nae 5s okies ose aagiomniee nine $< 
New York. ....... WIT 6:66:60 eeongw di 4sIS Ce gis de. Wiwie ON Ue ab ew s.0wesiedie'e 
Philadelphia...... Pete aedvwsva dad atiebn Cision. oases TAOS 6 cece 
Pittsburgh........ PH rcs Gosenlnness D Ube te beg eee cucetiCe oe 
Washington....... WOE Caw tie vinacsn dsive idles dcdlvcemeeoeeenes ie 
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REPORT ON SPO] 





parisons, but rather only intra-city comparisons amon 
the brands. 
A theoretical example of how the table should be 


read is illustrated below: 


AVON PRobUCTS Sign-on-6 p.m. 6-11 p.m. After 11 pm 





Chicago ....... 2:10; 6:60. . .3-30 min. per. ........ 


In Chicago, Avon Products ran two 10-second and six 
60-second announcements before 6 p.m., three 30-minut: 
periods between 6-11 p.m. and nothing in the tim 
period after 11 p.m. 








Sign-on—6 p.m. 6-11 p.m. 11 all 
JERGENS PRODUCTS 
Baltimore......... Gs 0esevasseses eee 
err a BO MEO 6 o00059:05 SSG «:06:000054000nee 
ee ee re ee eee 
Harrisburg........ Pe seston yencewne 2:20; 1:60... cccccee ; 
Havtlerd  ....<.200- ES vara remeron 1220; 1:60... .occcen 
Or Files e5 50-55 Rie cosewecaevne eer 
Philadelphia...... 4:20; 3:60.......-- BID. 000600000 
Pittsburgh. ....... Ds 8o-estiaceses ee 
Providence....... BY IE sw isinie signe seeuwienecs oevesee oe 
Syracuse......e0. RE icccarccesdheesscssese 
Washington....... 280s 4160. 6.00 cee ere oocwln 
LANOLIN PLUS PRODUCTS 
Baton... oc ccvcces ee Se 1:10; 4:60..... 
MAX FACTOR PRODUCTS 
Baltimore......... RR naive teles es eecesenoeseou oan 
DOs wakes covasegespstemeecenune. Di sasceeseeee 
DTN so 60. 6:00 sco ndesis dedenee ieee ee 
Me VOUS o.c:0 0 ciccvsvicecsscoeessccece CS errr 
Philadelphia. .....2.se006 Kase Rene I ee 
Pittsburgh....... seanpicebanlibeties ae $00... 60sc0vsee 
Washington. .......606 nineewee owlelsce'e i. er 
MAYBELLINE EYE MAKE-UP 
DINOS 6.56cicconpeue appease - 3:20 
BOON. cctedeccs costes pueden eee Wiasernia’e Te 
DI i Sis Mosieculeeceneaw Seaecdese Viens sehen © 1:20. +44 
Harrisburg.......- BAGs cen stabveates 1:20... cece coccecemme iS moe 
PRTINE ST so os PeSninescdwicssns io. c0:? DAO ee 0:00,0:000-0:06,.00ne * 
Mawr Watlic ss éseecsecsbes ae bit OR 3:10; 2:20..... 1:60. SPOT 
SIN i os nove dnc Sidecars 1:10; 3:20........---f bles 


To page 
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H-R presents number 6 in its “Celebrity series,” featuring Commander Whitehead and Reginald Denny 


my dear 
Mr. Denny, 
SCHWEPPES 
simply won't 
be shushed 








Despite all the “Shh’ing” in the new Schweppes Schweppes folks want to reach.That’s the way 
: commercials — this product WON’T be shushed it is with Spot Television. No waste. Great im- 
20.+§ because Commander Whitehead has selected pact. Prime time. And it works for big, medium 
Bef a most powerful medium for his message. . . and small advertisers equally well. Your nearest 
40..4 SPOT TELEVISION. Those jolly little bub- H-R man will be happy to jolly well show you 
bles are rising in the special markets the how Spot TV will work for you! Ring him up. 











Television, Inc. 
Representatives 


wR 





REPORT ON SPOT from page 16 


___ Sign-on—6 p.m. 6-11 p.m. _11 p.m.—Sign-off 


MAYBELLINE EYE MAKE-UP continued 


Pittsburgh 
Providence 
Syracuse 
Washington 
RICHARD HUDNUT PRODUCTS 


Philadelphia 
SARDO BATH OIL 


Philadelphia 
Washington 
MIDWESTERN REGION 
AVON PRODUCTS 
Chicago 2:20; 1:60 
Cincinnati :20; 3: 4:20; 1:60 





Fort Wayne 
Indianapolis 
Kansas City 
Lansing-Flint- 


Minneapolis 
South Bend - Elkhart 5:60 
St. Louis 1:10; 2:20; 4:60.... 
Toledo 1:10; 2:60 
COTY PRODUCTS 
Chicago 
Cincinnati 
Cleveland 
Columbus 


Indianapolis 
Kansas City 
Minneapolis 
St. Louis 


Indianapolis. 
Kansas City 
Milwaukee 


JERGENS PRODUCTS 
Chicago 
Cincinnati 
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SPOT-BUYING 
FACTS NOT ON THE 
RATE CARD ABOUT 
KYW-TV CLEVELAND 
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Our Altruism 
Backfired 


Now that the smoke of the political conven- 
tions in Los Angeles and Chicago has cleared 
away—and our local television reporting crews 
have returned to their home bases—we wish to 
report a statistic: 

Our stations were 100% successful in sell- 
ing coverage of both conventions in every Corin- 
thian market. 

We fielded a 14-man team—complementing 
CBS’s superb national coverage—to achieve lo- 
cal and regional coverage, to tell an intensive 
story of our respective state delegations, and to 
view national events with local eyes. We did this 
with our eyes open, hardly daring to hope for 
extensive sponsorship, fully prepared to under- 
write the expense in the interest of service. The 
fact that we didn’t have to is a tribute to the 
enlightened local, regional and national sponsors 
who saw the prestige—and commercial—value of 
our local coverage. 

Among the comments: 


“Countless compliments attest that convention pro- 
grams gave us a prestige vehicle for primarily institu- 
tional messages. We feel that other advertisers through- 
out the country should watch this sort of thing carefully 
and evaluate its possible future value to themselves.” 
—Texas National Bank (Agency: Goodwin-Dan- 
nenbaum) on KHOU-TV, Houston. 


“Purchase of both conventions gave complete satura- 
tion of our market . .. KOTV spending lot of money 
and effort bringing local angle to our public. Excellent 
opportunity for advertising.” 
-—Safeway Stores (Agency: Perry Ward Asso- 
ciates), co-sponsor with Conoco Gasoline (Ben- 
ton & Bowles), on KOTV, Tulsa. 


“Corinthian’s convention coverage gave us saturation 
with dominance, intense audience interest—and lots of 


family audience per dollar.” 
—Bonsib, Inc., agency for meat packer Peter Eck- 
rich & Son, on WANE-TV, Ft. Wayne. 


“Through KXTV’s locally oriented convention cover- 
age with Shell’s regular newscaster, Hank Thornley, 
people of Sacramento area will continue to associate 
Shell with important news presentation. This is an ideal 
combination of audience service and commercial im- 


act. 
—Shell Oil Co. (J. Walter Thompson, San Fran- 
cisco) on KXTV, Sacramento. 


* cy 2k 


It is heartening to prove that good public af- 
fairs programming is also good business. Each 
Corinthian station will continue to explore op- 
portunities to bring such programming to the 
attention of sponsors who recognize that service 
and commercial effectiveness go hand in hand. 
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Responsibility in Broadcasting 
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This year more than ever 
New York audiences are watching 
network quality entertainment 
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KBAK-TV 
KBOI-TV 


KGMB-TV | 
KMAU-KHBC-TV 








EAST, SOUTHEAST 


CHANNEL PRIMARY 


ltl i hese are lhe fine Selewision Stadion 
VA Marks we 7S: 


WW/J-TV Detroit 4 NBC 
WPIX New York 11 IND 
WTTG Washington 5 IND 
WCSC-TV Charleston, S. C. 5 CBS 
Charleston—Huntington, 
WCHS-TV Ashland : 8 ABC 
WIS-TV Columbia, S. C. 10 NBC 
scenes ae 13. ABC 
WFGA-TV Jacksonville 12 NBC 
WTVJ Miami 4 CBS 
WSFA-TV Montgomery 12 NBC-ABC 
WSIX-TV Nashville 8 ABC 

WDBJ-TV Roanoke 7 CBS 
WSJS-TV Winston-Salem—Greensboro 12 NBC 






MIDWEST, SOUTHWEST 


WHO-TV Des Moines 13 NBC 
WwOC-TV Davenport—Rock Island 6 NBC 
WDSM-TV Duluth—Superior 6 NBC-ABC 
WDAY-TV Fargo 6 NBC-ABC 
KMBC-TV Kansas City 3 ABC 
WISC-TV Madison, Wisc. 3 CBS 
WCCO-TV Minneapolis—St. Paul 4 CBS 
WMBD-TV Peoria 31 CBS 
KPLR-TV St. Louis 11 IND 
KARD-TV Wichita 3 NBC 
KFDM-TV Beaumont 6 CBS 
KRIS-TV Corpus Christi 6 NBC 
WBAP-TV Fort Worth—Dallas 5 NBC 
KENS-TV San Antonio 5 CBS 
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Pioneer Station Representatives Since 1932 


P erers, G RIFFIN, WOODWARD, we. 
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~~ get a lot of chatter about merchandising in 
the broadcast business these days. Some people 
say stamp out merchandising. Some people say make 
merchandising bigger and better. Some people say 
we don’t do it—and do. Some people say we do it— 
and don’t. You get a lot of chatter. 

Pressed in my dictionary, among the anemones 
and the sweet williams, is a piece I cut out of a 
magazine once, entitled ‘‘How to Get Merchandising 
from Newspapers.” I remember exclaiming “Eureka” 
when I found it, because boy I'd like to get some of 
that for a change, believe me. 


NER OMI IRR yee cotati noes te 





Seven basic points briefly stuted 


The author had a clear lucid style, a title which 
took two lines of type, and the cold dope in seven 


RE: Tee OCA 


points. They were, briefly stated: 
1. Don’t try to con me, I’ve been around. (Check, 
»4§ I said.) 
2. I’m only making a modest profit, and you can’t 


PH expect $1,000 in merchandising for a $1,000 ad. 
® (Check, I said, you don’t buy a toaster and then ex- 
pect the dealer to throw in the electricity free.) 

3. Aim for the big boys among your distributors. 
lf we keep the big boys posted about your ads so 
@g they can run ads, too, that’s good merchandising. 
» 8 (Well, I said, so that’s what merchandising is!) 

4. We’re selling your competition, too, so keep us 
teutral in your fights. (Wait a minute, I said, I gotta 
mull that one over.) 








By Gene Godt, President, BPA 
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PROMOTION 


A 
NEWSPAPER MAN 
ON MERCHANDISING 


An expert’s “helpful” pointers—somewhat condensed—for the newspaper advertiser 


5. We know the market best; we’li.advise your 
salesmen. (Wup, I said, I have a coal oil painiing 
of me advising a professional sausage salesman how 
to sell his sausage to Kroger’s.) 

6. If your ad is running in a syndicated supple- 
ment, don’t ask me to help you—ask the syndicate. 
(Someone tell that to the network advertiser, I mum- 
bled.) 

7. Don’t send out a form check sheet. (Check, I 
cried, check, check!) 

By now I’m all clear on how to get merchandising 
from newspapers. I am, like fun I am. Only what- 
ever happened to my old friends the jumbo post- 
card, the in-store display, the counter card, the store 
calls, the car card, and the signboard? 

But then I turn to the article again, and read these 
words: “It is not the function of the newspaper to 
sel] . . . The chief concern of the newspaper is that 
the advertising of its customers be profitable for 
those customers.” 


Profitable non-sell advertising? 


That one stops me, in my simple stupidity. How 
is advertising going to be profitable, if it does not 
sell? 

You get a lot of chatter about merchandising in 
the broadcast business these days. But I believe I'll 
stick to the broadcast business. Because I believe I 
don’t understand it less, as compared to the other, 
which I don’t understand more. END 
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This is Dimensions a program service of — 
entertaining, provocative one to three- 
minute vignettes in talk and sound that 
add new depth of listener interest to the 
strongest local programs in all radio... 


those of the CBS Owned Radio Stations. 
Dimension starts this month on the C-0 
stations. These seven stations already 
command more attentive listening than 
all other stations in their markets. Now 
with Dimension they give audiences even 
more reason to hear your selling message. 









































This is Dimensions 
THE YEAR 2000 What will the fantastic world of tomorrow be 
like? Artistic, industrial and scientific leaders tell you: William 
T. Snaith of Raymond Loewy Associates; Dr. Austin Smith, 
Pharmaceutical Mfr. Association. Their predictions: hospitals 
that operate on a do-it-yourself basis, banks that supply parts 
for the human body, drugs that cure all infections; carpets and 
wallpaper used for central heating, weather control, cordless 
toaster and lamps and many more. 

DOROTHY KILGALLEN INTRODUCES YOU TO PEOPLE YOU'D 
LIKE TO KNOW The world’s most famous newspaperwoman 
brings you the intimate stories of how Rosalind Russell con- 
quered a personal fear, how Pope John XXIII shows his sense 
of humor, and fascinating moments in the lives of Joan Craw- 
ford, James A. Farley, Fannie Hurst, Marlene Dietrich, Tony 
Curtis, Ingrid Bergman, The Duchess of Windsor, actor Mar- 
lon Brando, The Queen Mother, Audrey Hepburn, Marilyn 
Monroe, Hedy Lamarr, Patrice Munsel. 


THIS IS MY PROFESSION Leaders in important fields tell 
what they think about their life’s work. Vincent Price: why he 
considers acting a highly educational vocation. Anthropologist 
Margaret Mead: how primitive people help us understand our- 
selves better. Others: Melvin Belli, lawyer; Irwin Allen, motion 
picture man; Claude Philippe, hotelier; Frank Gibney, journal- 
ist; Richard Joseph, travel editor; Ilka Chase, Tony Randall, 
William Zeckendorf, Tex McCrary, Mischa Elman. 


THE WONDERFUL WORLD OF THE TEENS Famous people rem- 
inisce: Betsy von Furstenburg feared at 16 that she would never 
get off the 57th Street bus line; Minnie Guggenheimer thinks 
teenagers today are more serious than she was; also Air Force 
Capt. Paul Briand, writer; Suzanne Szasz, photographer; Mark 
Damon, Roberta Peters, Maria Schell, Roy Cohn, George Q. 
Lewis, Tony Galento, Mark Goodson. 


HOMETOWN Childhood recollections. Hildegarde’s father’s 
drugstore in New Holstein, Wis.; “Pappy” Boyington’s first 
plane ride over St. Mary’s, Idaho; and other hometown stories 
from Zsa Zsa Gabor, Margaret Mead, Dick Joseph, Dirk Bo- 
garde, author John Donovan, Peter Glenville, Josh White. 


THE WISEST OR MOST INFLUENTIAL PERSON Important 
guests describe one person who has influenced them: Theodore 
Bikel remembers an elderly scholar; Roberta Peters, her Italian 
singing teacher. Also Mark Damon, Ilka Chase, Mischa Elman, 
Maria Schell, Dick Joseph, Claude Philippe, William Zecken- 
dorf, Roy Cohn, Dr. Maxwell, Mel Heimer. 

BENNETT CERF TELLS HIS FAVORITE STORIES Author, editor, 
publisher, lecturer and TV personality Bennett Cerf, who has 
had 7 books on the best seller lists, now brings to radio the 
warmth that made him America’s number one lecturer. A new 
Dimension in radio humor. 

THE AMERICAN LANDSCAPE Burgess Meredith and Kevin Mc- 
Carthy narrate this colorful series of American sound portraits 
using the full range of radio techniques—sound, music, good 
writing—to take you to the skating pond, the country drug store, 
Coney Island, a diner at midnight and many more uniquely 
American scenes. 

THIS IS OUR HERITAGE Hear noted radio actor, Bill Lipton, 
interpret the writings of the men and women who created our 
American heritage: Tom Paine, Woodrow Wilson, Benjamin 
Franklin, Thomas Jefferson, Daniel Webster and others. 


AMERICAN PORTRAIT Raymond Massey narrates a moment 
of greatness from American History, takes you to an actual 
scene in the lives of the Wright Brothers, Paul Revere, Sam 
Houston, Alexander Hamilton and others. 


DIMENSION 


A PROGRAM SERVICE OF THE 
CBS OWNED RADIO STATIONS 


KCBS, San Francisco; KNX, Los Angeles; WCAU, Philadelphia; 
KMOX, St. Louis; WEEI, Boston; WCBS, New York; WBBM, Chicago 
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First, a pair of facts: 

I discovered that Senator Kennedy was the 
ocratic nominee from the afternoon newspaper 
i Adelaide, Australia. But when I returned, every- 
one talked so much about the Democratic conven- 
tion on television that I thought everyone must have 
viewed the crucial moment in which Kennedy was 
named. 


40% learned of nomination from radio 


The facts turned out to be quite different. Of the 
people who learned of Kennedy’s nomination from 
broadcast media, 60% learned of it from television 
ad 40% from radio. 

These figures contain not only the convention 
viewing and listening audiences but that big slice of 
Americans who did little of either and followed the 
convention through newscasts. So, fact 1: Even with 
vast and continuous exposure via one of the most 
inescapable of television “campaigns,” a substantial 
‘egment relied on radio for the single important fact. 

Fact 2 is a by-product of some research we have 
ben underwriting in various metropolitan areas. 
The interviewers of various research firms show the 
lspondents a list of about 10 names. Five of them 
tte local radio personalities, five are men prominent 
in the news. 

Fact 2: In their own states, United States senators 
mentioned prominently in the news as possible can- 
lidates for national office trail local radio person- 
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By Kevin B. Sweeney, President, RAB 
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ON RADIO 


ON THE 
PERIPHERY 
OF POLITICS 


: Burveys of voter awareness turn up two , facts that point to radio’s reach and impact 


alities in public awareness by disastrous margins. 

Both facts say something to package goods adver- 
tisers who are essentially marketing to the same 
group—the mass—that Vice President Nixon and 
Senator Kennedy seek. Both say something about 
localized marketing. Here’s what they say to me: 

Families are not “television families” or ‘radio 
families” or “newspaper families.” They are cross- 
pollinated in the metro areas by many media and 
they often draw on one medium for extensions of 
facts they originally learned in another. The clinch- 
ing argument may be the one the advertiser uses 
on radio although conviction had approached buy- 
ing level through a TV demonstration. 

Concentration in one medium when an advertiser 
can afford more than one leaves him underexposed 
with a very large part of the total market. 

Fact 2 says this: When manufacturers are adver- 
tising on a spot basis, tailoring each market’s adver- 
tising to distribution or testing, the force of radio 
personalities on local stations is certainly the force 
to harness. 


A profitable ingredient for mass marketers 
Radio and its personalities are being looked to by 
very large groups of customers and citizens to pro- 
vide an ingredient not available elsewhere. Perhaps 
it is immediacy, perhaps companionship. I wouldn’t 
speculate because the facts above indicate there is 
a lot to learn about Americans as voters and people. 
END 
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SONGS 
THEY'LL 
REMEMBER 


Music which hath charm can create favorable atmosphere for your sales message 


O” give me something to remember you by .. . 
(sing it please). 

Music hath charms. Yes? So let’s take a few min- 
utes of October’s bright blue weather to consider 
what music can add to your commercials. 

Music can add emotional impact because music 
speaks an international language. Music can be the 
ingredient that makes your sales idea come alive, 
gives your product distinction. Important? Never 
more so than now because there isn’t enough honest 
difference in most products and the benefits they 
deliver to rest your case on some trumped-up com- 
petitive claim. 

Music, knowingly used, can bring you closer to 
your customer . . . can create the compatible mood 
that’s so vital. Particularly now since the fizz of the 
quiz biz nourished consumer hostility, weakened 
consumer confidence. 


Easier to learn through rhythm 


Music can make your sales message more memo- 
rable. Because (and I quote from Harry McMahan’s 
book on the “TV Commercial”) ‘words set to music 
live longer. You remember a song, forget a speech. 
Rhythm patterns make learning easier.” How many 
days in October? Thirty days hath September, April 

. . you see how it goes? 

Okay, so music can do all these things. But it 
cannot be the sales idea. It can only enhance it. So 
job number one, as always, is to dig, dig, dig for the 


THE TV COMMERCIAL 


Beatrice Adams, Vice President, Gardner Advertising 
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Big Idea. Once you have the idea, the sales proposi- 
tion, your next step is to figure the “how’’ (the sales 
idea being the ‘“‘what’’). If music is part of the “how,” 
how are you going to use it? 


Identifications in sound 


Maybe you'll just have a musical logo. An identifi: 
cation in sound that will stay alive in the viewer’ 
mind. Examples: Motorola TV, J-e-l-l-o, Cresta 
Blanca. And how about Mister Clean, Mister Clean, 
Mister Clean? 

How about using music to sharpen your sales 
meassage? For example: 

Double your pleasure, double your fun with ... 

X & X has found the secret that unlocks the flavor. 

. tastes good like a cigarette should. 

Forty-three beans in every cup of... 

... gets clothes cleaner than any soap. 

Easy to fill in the blanks, isn’t it? And in each it- 
stance, the brand name is linked with a product 
benefit. 

Perhaps you’d like to use a jingle that could be 
dropped in, almost anywhere in a TV commercial. 
Or radio. “Be young and fair and debonair— 
sociable—have a Pepsi”? There are dozens of ex 
amples. And to pare it down, two rules. Make it easy 
to sing, be sure it says something, and repeat, repeat, 
repeat. 

Okay. On to the next step. If you've been assigned H 
to underscore a commercial . . . you need answeéls A 

To page# 9 New 
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About three years back, one of our 
HR&P salesmen proposed a tailor- 
> made spot TV plan to the makers 
of a cold remedy who were consist- 
ently majoring in network television. 





The plan wasn’t taken ewactly as he 
presented it. But the company DID 
buy one which was at least a first 
cousin — and thus brought a new 
budget of nearly half a million dol- 

lars to spot TV. S 







This made our man happy, of course. Later — when the 
cold remedy’s sales went up about 15% — he was five times 
as happy because a fivefold boost in the spot TV budget 
was contemplated for the following sniffle season. Since, 
however, there are serpents in every 
, Eden, we were called in twice before 
that time to defend our medium 
(this being one of our specialties) 
against other interests. 





Successfully so, you should know. For the larger spot bud- 
get was continued during last Winter—and approximately 
the same amount is now earmarked for the 1960-61 season. 
Obviously the advertiser has benefited, the stations we 
represent have benefited, the spot TV medium has bene- 
fited. It’s alwavs nice to see everybody win. 





THE MORAL Is THIS: HR&P salesmen are picked for cre- 
ative flair and resourcefulness— which directly rewards 
the stations who have picked us. But it goes beyond that. 
Since we concern ourselves with only one medium, there 
are no limiting factors to keep us from the creation of new 
business for the whole spot TV industry. In other words — 
and uniquely — we can afford to be doubly creative. 






Briggs Palmer, 
New York office 


RIGHTER & PARSONS, Ine. 


SAN FRANCISCO LOS ANGELES 





BOSTON 




























ADAMS from page 32 


Ever Have The Feeling That 
Someone Is WATCHING You? | °°. si Reson ted below 


narration? 

2. Should music catch every de. 
tail of the action, or should it set 
= mood only? (If mood, what kind of 
e 


Oa : AC ry) " mood?) 
[ , 3. Should music follow the phras. 
| ing of announcer—perhaps punctuate 
| [\ his statements? 
| } 4. Should the “sell” portion of the 
: | £ commercial be without sound? 
| _ | 
| 
















Now a few lyric-writing rules: 
Make words fall as in conversation, 
Speak in rhythm; let rhymes come 
later. Don’t be chained to a rhyming 
dictionary. In “Ol’ Man River,” 
sumpin’ and nothin’ don’t rhyme, 
but they are related. Get it? It’s not 
how you rhyme but what’s your 
theme, your story? What’s the image 
you want projected? The sum-up 
you want remembered? And don't 
forget—singers have the same prob- 
lem with enunciation pile-up as an- 
nouncers do. 

Above all, remember to call in the 
music doctor early. There’s no faster 
way to kill a good idea than by giv- 
ing an improper, underdone impres- 
sion of how it will sound. To help 
communicate with musicians, take 

= LL M ) the trouble to track down a recorded 

W ave ¢ * example of the kind of thing you 
Saves think you want. 

There’s much more to be said on 














\ 
\ Speak in rhythm—not rhymes 
} 
{ 
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And both “Dr. *Nielsen” and “Dr. *ARB” this subject. My hope is that this is 
. . a nudge in the right direction. The 
say it's nota psychosis, but a FACT! cold, hard fact is that your advertis- 


ing money buys less these days. With 


We’re being watched seven days less frequency, it’s essential to 
strengthen your sales message. Music, 

a week by the MAJORITY of TV skillfully used, can help you do it. 

‘ “ : Music, maestro, please. 

viewers in the rich Rochester, One second please while I hold up 
_ the APPLAUSE sign. If I had not 

New York, area! By folks who heard, at this year’s Ad Age Work 
can afford to BUY your product! shop, the wonderful down-to-earth 
presentation on music put on by 


Ken Snyder of Needham, Louis & 


Brorby, Hollywood and that talented 


*Nielsen Survey, April 10, 1960 *ARB Report, March, ‘1960 2 
Rochester Metropolitan Area. Rochester Metropolitan Area. music man, Jack Fascianato, this 


column might never have been writ 
ten. 

The only thought I have as I wind 
up this month’s column. . . “Alas 
for those who never sing, but die 
with all their music in them.” Next 
time you get out your harp, I hope 
someone asks you to play. END 
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Interview: i owe Sbydpalt 


Penick & Ford Advertising Manager tells why he chooses 
WLW TV Stations and WLW Radio for My-T-Fine Puddings and Swel Frosting Mix 









“The WLW Stations take 
the cake for offering advertisers 
the big 3 in broadcasting 
—PROGRAMMING, AUDIENCE, 
PROMOTION!” 








“This programming has helped 
give us a mighty fine position 
in the market and the loyal 
program audience helps create 
a loyal brand consumer.” 


“And for the cherry on the 
cake, we welcome the Crosley 
Stations practical promotion 
and merchandising help.” 





Call your WLW Stations’ Representative . . . you'll be glad you did! The Dynamic WLW Stations 


WLW-D WLW-C WLW-T WLW-A 


WLW-I 
eta i & 

Television Television Television Television 

Dayton Columbus Cincinnati Atlanta 


Television 
Indianapolis 





Crosley Broadcasting Corporation a division of Aveo 











| Lancaster-Harrisburg-York 


is one TV market when 
_ you use WGAL-TV 


TALIAN STATE TOURIST OFFIC 
77 


WGAL-1 


is favored by viewers in Lancaster-Harrisburg-York, 
plus Gettysburg, Hanover, Lebanon, Chambersburg, 
Lewistown, Carlisle, Shamokin, Waynesboro, and many 
other communities. Profit-proved for advertisers, this 
multi-city market is important to your selling plans. 


“Ke [e) 
ae WGAL-TV 
encoun lereAiocomnones Char ‘ y & 
See ik tA Lancaster, Pa. 
NBC and CBS 


STEINMAN STATION 
Clair McCollough, Pres. 


Representative: The MEEKER Company, Inc. New York «+ Chicago «+ Los Angeles -+-° San Francisco 














THE TV SCENE 
By George G. Huntington, v.p. and general manag2r, TvB 


YOU AFFORD 
A “CHEAP” MEDIUM? 


The small-budget advertiser should get more audience per dollar spent, not less 


are are two sides to every advertising dollar: your 
out-put and your in-put. Most people seem to look 
only at their out-of-pocket costs when comparing 
media and seem to forget to look at their into-the- 
pocket returns on their dollars. 

If there was a medium that would give you five ads 
for the price of one ad in another medium, many 
people would think they could tell immediately 
which is the expensive medium and which is the 
cheap one. But they can’t: all they know is the cost 
of their ad in terms of what they paid. They don’t 
know what they received for their dollars. 


Consider number of impressions 


Suppose the one-ad medium delivered twice as 
many people as the five ads in the other medium 
combined. Now which is the cheaper? Just because 
you sent five ads out into the public market place 
is no reason to believe you delivered any more mes- 
sages than you could have with one ad in another 
medium. 

If you figure both the out-put on your part and the 
in-put on the part of the consumer, you'll find your- 
self reconsidering many of those apparently simple 
media budgets. This double measure becomes dou- 
bly important if your budget is limited. The fewer 
the dollars you have to spend, the more you must 
demand from each dollar spent. You can’t afford 
the luxury of paying two or three times as much per 
customer as your competitor, particularly when your 


ri 
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competitor has more dollars to spend than you have. 

Turn cost-per-thousand figures around and look 
at them as though they were measures of the budget 
you require to reach a given number of people. Sup- 
pose, for your product, you feel reaching one million 
people is adequate. A medium with a cost-per-thou- 
sand average of $10 means you'll need a budget of 
$10,000 to reach your million people. A $3 per thou- 
sand medium requires an investment of only $3,000 
for the same million people. If your budget is $3,000, 
why settle for only 300,000 when the same $3,000 
would buy 1,000,000? 

Because they don’t look at the delivered cost of 
media, these smaller-budget advertisers feel driven 
into less effective media . . . and this doubles the 
penalty they pay. Not only do they reach fewer peo- 
ple per dollar, but they reach each person with a 
less effective form of communication. And they have 
left the most effective medium to their competition. 


Efficiency through selectivity 


If your competition can outspend you in one me- 
dium, that is no reason why you must select a mcre 
expensive, less effective medium. Perhaps, through 
the more selective use of the same medium, you can 
employ its efficiency and its effectiveness to better 
offset your competition. Why give him all the advan- 
tages? 

This, quite naturally, brings me to television. And 
itll bring you to television too. END 




















INVILING US back for 














DETROIT. . .WJBK 


CLEVELAND... .WJW DETROIT....:..WJBK-TV 
_ TOLEDO...WSPD .,... CLEVELAND...WJW-TV 
Radio WHEELING...WWVA Television j WiLWAUKEE...WITI-TV 
PHILADELPHIA. ...WIBG ATLANTA......WAGA-TV 
MIAMI...WGBS TOLEDO........ WSPD-TV 


LOS ANGELES...KGBS 





i 





From the Roaring ’20’s to the Soaring ’60’s, millions of people* have been invit- 
ing Storer Stations back. Such loyalty didn’t come on a silver platter. It had 
to be earned, over the years. 


To succeed in broadcasting, we knew that we had to do 


° POL od % ' fa a ‘ 
ede b ¢ ( | ] S two things: First, get invited into as many homes as possi- 


ble. Second, keep getting invited back. 


Only through awareness of what its particular community needs and what 
most folks want, can a station operate in the best interest of all. 


Storer Stations work hard at it. That is why all of them have large, loyal audi- 
ences who respond to advertising messages. Why not check into it — today. 


*(Covering over 40,000,000 daily) 


STO R E R Broadcasting Company 


33 years of community service 


NATIONAL SALES OFFICES: 625 Madison Ave., N.Y. 22, PLaza 1-3940 / 230 N. Michigan Ave., Chicago 1, FRanklin 2-6498 




























This is no 


Dear John: 
letter 


CHARLOTTE 
MARKET UP 
59,500 TV 
HOMES! 
Drastic Re- 
Cholexenkeyeumnel 
other Mar- 
kets 


% (Just as a matter of Relativity) WBTV Now 
Delivers 55.3% MORE TV Homes than Charlotte Station “B’’* 





“ARB 1960 Coverage Study 
Average Daily Total Homes Delivered 


WEBTV 


[AN NEL 3S Oo} CHARLOTTE / serrerson ee lol -W- som - 8. Rew Golem -C_mal, icMolel lara. — 4 











MARKET BOOK 1960 


|’ the Market Book, TELEVISION MAGAZINE’S exclu- 
sive estimates of circulation, coverage and tele- 
| Vision market data are presented in four ways: 
»e U.S. TV Homes By County—a directory of the 
= states and their counties, giving the number of 
| households and the number of TV homes as of Sep- 
ptember, 1960. The county TV homes are projected 
»by TELEviston Macazine. The September, 1960 
» household figures were specially prepared for TELE- 
VISION MAGAZINE by Sales Management. 
| ¢ Television Markets—a definition of each market’s 
/ county coverage area, with the number of VHF and 
;total homes in September, plus population, retail 
| sales and effective buying income as of January, 1960 
sfor each county and for the entire market. The mar- 
keting data (total homes, population, retail sales, 
| effective buying income) has been correlated to these 
markets as defined by TELEVISION MAGAZINE. A 
idescription of market definition procedures is on 
ppage 95. 

* Television Markets vs. Metropolitan Markets—a 
“comparison of TV homes, households, population, 


retail sales and effective buying income included in 
the full coverage area of each television market with 
the corresponding data for each market’s metropoli- 
tan area. These figures illustrate the importance of 
the TV area as a concept in marketing and provide 
a summary of TV market-data totals. 

e Television Homes—the regular monthly compila- 
tion of TV homes by markets with per cent pene- 
tration, stations and network affiliations. An explana- 
tion of how circulation is computed is on page 81. 

These are the raw materials needed in making 
TV market decisions. The Market Book provides 
the base for projecting ratings, analyzing coverage, 
planning schedules and correlating sales or distri- 
bution with television areas. 

The market definitions are based largely on re- 
evaluations of market areas in accordance with the 
ARB 1960 Coverage Study. TELEVISION MAGAZINE 
is the only source for updated television homes esti- 
mates on a continuing basis. All information in the 
1960 Market Book is copyrighted and may not be re- 
produced without permission. 
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10 
20¢ 
50¢ 
DEFINED ' 
At 
4 
3c 
50 
70 
, , 100 
The factors used by Television Magazine's ‘os 
500 
Research Department in analyzing markets ‘a 
Effe 
HE coverage of a TV market is determined by coverage is constantly changing. Therefore, ‘TELEvI- ; 
‘TELEVISION MAGAZINE’s research department SION MAGAZINE’s research department continuously anc 
through careful analysis of county-by-county studies studies these changes and revises when necessary. mit 
of viewing where this data is available and current. As many engineering terms and measurements the 
Antenna height, power and terrain determine the are used in everyday work by stations and advertis- 
physical contour of a station’s coverage and the prob- ing agencies, and since often there is some confusion Gre 
able quality of reception. Other factors, however, about the meaning of power increases in relation to re 
may well rule out any incidence of viewing despite antenna height, the difference between Grade A and req 
the quality of the signal. Grade B signals and so forth, the following explana- me 
Network affiliations, programming, and the num- tions and charts should help clear up some of these ter? 
ber of stations in the service area must all be weigh- misunderstandings. rece 
ed. The influence of these factors is reflected in the Coverage can be extended by increasing either tior 
ARB 1960 coverage study and, in some cases, in the power or antenna height. Unless an increase in inst 
regular reports of the various rating services. The power is considerable, it can mean very little in terms sign 
ARB data, in particular, has become TELEVISION of increased coverage. For example, the charts in is, a 
MaGaéZIneE’s guide for estimating coverage and re- this article show that a ten-fold increase in power nal 
evaluating markets. will roughly double a station’s coverage area. serv 
After testing various formulae, ‘TELEVISION MaGa- Increased antenna height more directly increases T 
ZINE adopted a method which utilizes a flexible cut- coverage. A low VHF channel with an effective ra- quit 
off point of 25% based upon nighttime weekly diated power of 100 kilowatts can extend its Grade the 
viewing levels. Normally, a county will be credited B contour from 59 to 70 miles by increasing antenna 2-6, 
to a market if one-quarter of the TV homes in that height from 300 to 1000 feet. 7-13 
county claim to view the market’s station at least one Several height measurements often are indicated, It 
night a week. such as above ground and above sea level. However, lowe 
Because of the launching of new stations and the the figure used for coverage purposes is the height higt 
continual changes in power, antenna and affiliation, of the antenna above average terrain. 
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___GRADE A COVERAGE 








VHF CHANNELS 2-6 GRADE A SERVICE CONTOURS (68db 2.5 MV/M) 


Antenna Distance (Miles) for Effective Radiated Power 
Height 1 KW 10 KW 50 KW 100 KW 
0 Re eee eg Sea eee See | ee ei ae ee eee 21 
SE a | ee, Cre eee ee 
I ee aed ee a eae ee eee 31 
SE er res Fie aRs eeil 37 
ll a Avo GG GN io ae 3x ONS Re See 50 
i - SE eres ae Es sewmewcs em J 


VHF CHANNELS 7-13 GRADE A SERVICE CONTOURS (71db 3.55 MV/M) 


Antenna Distance (Miles) for Effective Radiated Power 

Height 1 KW 10 KW 50 KW 100 KW 200 KW 316 KW 
SE et re a 28 
Se i are eee Se = ME: Se 
Ae IS | Oe) ieee Be ce ck wees | 
A a ee a ee 
LL | BD sisiccae's en Sea 61 
eet. .) 32 ...... 42 oe hos SH ee 91 


UHF CHANNELS 14-83 GRADE A SERVICE CONTOURS (74db 5 MV/M) 


Distance (Miles) for Effective Radiated Power 





Antenna 

Height 1 KW 1OKW S50KW 100 KW 200 KW 316 KW 1000 KW 5000 KW 
300 FT...] 5 eee ee a Se 35 
AR eS ee | ee | a. a a Seer Sos. 42 
Se ae ae eee ee: ee | Ree - ee 47 
et I eS a. ee a See eae ee 54 
Ee ee ee) ee | ee 68 
i oe ee ee ee a 99 


*Power limitation must be taken into account for these heights. 


Effective Radiated Power (ERP) 

This is the end result of the combination of power 
and antenna gain. For example, a 5-kilowatt trans- 
mitter may produce an ERP of 20 kilowatts because 
the antenna concentrates the power horizontally. 


Grade A and B Service; ‘‘Extended B” 


Grades A and B are estimates of signal coverage 
required by the FCC from TV station applicants. All 
measurements of signal strength are considered in 
terms of the strength of the signal at the location of a 
receiver. Antenna gain, which might enable recep- 
tion of a weak signal, varies by type of individual 
installation and is not considered here. The only 
signal, however, that must be achieved by the station 
is, according to the FCC, “a specified minimum sig- 
nal over the entire principal community to be 
served.” 

The Grade A contour is the line at which the re- 
quired signal strength can be measured in 70% of 
the locations at least 90% of the time. For Channels 
2-6, the requifed strength is 2.5 mv/m; for Channels 
7-13, 3.55 mv/m; and for Channels 14-83, 5 mv/m. 

It is clearly evident that the lower the channel, the 
lower are the signal requirements. Conversely, the 
higher the frequency or channel, the greater the 
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GRADE B COVERAGE 
VHF CHANNELS 2-6 GRADE B SERVICE CONTOURS (47db 0.22 MV/M) 





Antenna Distance (Miles) for Effective Radiated Power 
Height 1 KW 10 KW 50 KW 100 KW 
on ee ee eee: hele. Daa teeee Swe dons 50 
ee |r Se. Ae ee Leer. 
a a ee. Se Ls x ieee wile 63 
ee ee ae Sarees Ch eee 70 
de, . See: Sere, , Pe 
tt en, es ea: LL Sees | 


VHF CHANNELS 7-13 GRADE B SERVICE CONTOURS (56db 0.63 MV/M) 





Antenna Distance (Miles) for Effective Radiated Power 
Height | 1KW = 10 Kw 50 KW 1OOKW 200KW 316 KW 
- oe | Jn oe 2tise ae Me Sewn ee eae 
ee ME cdots Gen eps epg oS eed §2 
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ae eee eee See ea 
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UHF CHANNELS 14-83 GRADE B SERVICE CONTOURS (64db 1.58 MV/M) 











Antenna Distance (Miles) for Effective Radiated Power 

Height 1 KW 10KW SOKW 100 KW 200 KW 316 KW 1000 KW 5000 KW 
- Se. 2) Cee ee | ee ee Senne es <6x5 50 
See. eet, a x... ise tk «<4 57 
Pe eee. te. <. Oe... SB... BA. 5 EB ses ae 63 
ee eae Cee 3. os B.... AB. SS s  o* 70 
Seen ww}. Se... FE ..  :  @ 
SOO TIS 1H... A... O... BB s. B... 6... 119 


ERP needed to provide the equivalent service. 

Grade B service is exactly what it sounds like. Re- 
quired signal strength for Channels 2-6 is .22 mv/m; 
for Channels 7-13, .63 mv/m; and for Channels 14- 
83, 1.6 mv/m. 

Grade A service is generally required in urban 
areas to provide a clear and reliable picture, due to 
electronic interferences. Grade B service is generally 
satisfactory in rural localities. 

The generally accepted minimum signal called 
“extended B” has a measured signal strength of 100 
microvolts per meter (0.1 millivolt) in the VHF low 
band (Channels 2-6). This is equivalent to 150 mi- 
crovolts per meter on the VHF high bands (Channels 
7-13) or 200-300 microvolts per meter in the UHF 
spectrum. 


Millivolts per meter (mv/m); “Dbu” 


A millivolt per meter is 1/1000 of a volt per meter. 
This is a basic measurement of the field strength of 
a signal. One of the measurements required by the 
FCC is .22 mv/m, which can be translated to .00022 
volts per meter. One millivolt equals 1,000 micro- 
volts. ““Dbu” stands for decibels above a standard 
reference level and is another measurement of sig- 
nal strength occasionally used in contour definition. 

END 
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TO THE MICHIGAN 


Interest... STATE FAIR 
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The nation’s oldest state fair. Record- 
breaking crowds. And WWJ-TV was 
there to entertain and to capture all 

the zestful excitement of fairtime for 


From band shell to barnyard, WWJ-TV cameras covered 
the more than seven million persons the lot during Michigan’s 111th annual harvest festival. 


in its coverage area. 


Detroit, Channel 4 «+ NBC Television Network 
Service in the people’s interest is always Ws WIJ -_ T V 
paramount at WWJ-TV-service 
that creates a viewing climate that is good a 
for everyone: the audience, the industry, hi 





% ———— DETROIT 


the advertiser, too. 





NATIONAL REPRESENTATIVES: PETERS, GRIFFIN, WOODWARD, INC. 
Associate AM-FM Station WWJ 
Owned and Operated by The Detroit News 
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U.S. TV HOMES 


As of September, 1960 


directory of the 3,070 U. S. counties with Sales 
Management household totals specially updated 
to September, 1960. 
Estimates of TV homes are updated to September, 
1960 by TELEVISION MAGAZINE. 
For the 1960 Market Book, ‘TELEVISION MAGAZINE 
has continued to adjust its county figures by the 
Advertising Research Foundation-Nielsen study of 


BY COUNTIES 


March, 1958, and has also taken into considera- 
tion the various interim reports received to date in 
projecting TV homes, on a county basis, to Septem- 
ber, 1960. 

For a more detailed explanation of how coverage 
is defined, turn to the introduction to the Television 
Homes report and to the section on ‘“‘“How Coverage 
is Defined.” 





TV Total TV Total 
Homes _ Households Homes 
Sept.’60 Sept.’60 Sept.’60 Sept. ’60 


ALABAMA Elmore 5,200 6,500 
Autauga 2,400 4,100 Escambia 5,300 7,700 
Baldwin 10,000 12,700 Etowah 23,100 27,400 
Barbour 3,700 6,260 Fayette 2,700 4,000 
Bibb 2,500 3,500 Franklin 3,900 5,800 
Blount 5,200 6,700 Geneva 3,200 5,900 
Bullock 2,200 3,200 Greene 1,800 3,100 
Butler 4,000 5,600 Hale 2,500 4,300 
Calhoun 20,000 25,500 Henry 2,200 4,000 
Chambers 6,900 9,100 Houston 9,900 14,500 
Cherokee 2,700 3,900 Jackson 5,800 8,600 
Chilton 4,400 6,500 Jefferson 165,000 180,900 
Choctaw 2,300 4,300 Lamar 2,400 3,700 
Clarke 3,500 5,800 Lauderdale 9,400 16,600 
Clay 1,900 3,100 Lawrence 4,000 6,200 
Cleburne 2,000 2,800 Lee 7,800 11,200 
Coffee 4,500 9,400 Limestone 5,700 9,200 
Colbert 6,800 12,300 Lowndes 2,100 2,900 
Conecuh 2,500 4,100 Macon 4,100 4,900 
Coosa 1,600 2,000 Madison 15,500 28,400 
Covington 5,600 9,100 Marengo 4,100 6,500 
Crenshaw 2,800 3,600 Marion 3,600 5,900 
Cullman 9,700 11,800 Marshall 8,700 13,000 
Dale 3,300 5,900 Mobile 69,500 79,500 
Dallas 9,800 14,400 Monroe 3,000 5,600 
DeKalb 7,200 11,100 Montgomery 40,800 47,000 


Households 


TV Total TV Total 
Homes Households Homes Households 
Sept.’60 Sept. ’60 Sept. '60 Sept. ’60 





Morgan 12,100 14,500 Maricopa 161,300 195,600 
Perry 2,800 3,800 Mohave 1,200 2,100 
Pickens 3,000 5,000 Navajo 4,200 9,600 
Pike 4,600 6,800 Pima 69,500 86,200 
Randolph 3,300 4,900 Pinal 15,100 18,200 
Russell 8,300 11,600 Santa Cruz 2,000 3,500 
Saint Clair 4,900 6,000 Yavapai 4,300 7,300 
Shelby 6,800 8,100 Yuma 11,100 15,200 
Sumter 3,000 3,900 Total 297,400 378,800 
Talladega 14,400 16,500 
Tallapoosa 6,200 8,600 
Tuscaloosa 20,400 25,600 ARKANSAS 
Walker 12,100 12,700 Arkansas 5,000 5,300 
Washington 1,900 2,600 Ashley 3,500 5,700 
Wilcox 2,700 4,500 Baxter 1,100 2,200 
Winston 2,300 3,500 Benton 6,500 9,900 
Total 647,600 838,600 Boone 2,600 3,900 
Bradley 2,200 3,000 
Calhoun 900 1,300 
ARIZONA Carroll 1,900 3,100 
Apache 3,100 6,200 Chicot 3,700 5,200 
Cochise 9,600 12,100 Clark 3,600 5,000 
Coconino 5,100 9,700 Clay 3,700 5,500 
Gila 6,100 6,700 Cleburne 1,100 1,900 
Graham 2,200 3,300 Cleveland 1,000 1,500 
Greenlee 2,500 3,100 Columbia 4,600 6,600 
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FILM does the 


“Impossible!” 


ALWAYS shoot in color. . . Eastman Color Film ... You'll be glad you did. 














For example, helping LESTOI seek 
out and sell millions of housewives 
through brilliant, imaginative, 
instantly understood ANIMATION is 
possible only with film. 

In fact, film—and film alone— 
does these 3 things for you: (1) 
gives you crisp, vivid animation; 
(2) provides high-polish commer- 
cials rich with optical effects; (3) 
assures penetration and coverage 
the world over. 

For more information, write 
Motion Picture Film Department 


EASTMAN KODAK COMPANY 
Rochester 4, N.Y. 











East Coast Division 
342 Madison Avenue 
New York 17, N.Y. 


Midwest Division 
130 East Randolph Drive 
Chicago 1, lll. 
West Coast Division 
6706 Santa Monica Bivd. 
Hollywood 38, Calif. 





<a haemo: " on . 
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or W. J. German, inc. 
Agents for the sale and distribution 
of Eastman Professional Motion 
Picture Films, Fort Lee, N.J., 
Chicago, Ill., Hollywood, Calif. 





Advertiser: LESTOIL inc. 
Producer: 








Robert Lawrence Animation inc. 
Advertising Agency: 
Jackson Associates Inc. 
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ARKANSAS continued 


Conway 
Craighead 
Crawford 
Crittenden 
Cross 
Dallas 
Desha 
Drew 
Faulkner 
Franklin 
Fulton 
Garland 
Grant 
Greene 
Hempstead 
Hot Spring 
Howard 
Independence 
Izard 
Jackson 
Jefferson 
Johnson 
Lafayette 
Lawrence 
Lee 
Lincoln 
Little River 
Logan 
Lonoke 
Madison 
Marion 
Miller 
Mississippi 
Monroe 
Montgomery 
Nevada 
Newton 
Ouachita 
Perry 
Phillips 
Pike 
Poinsett 
Polk 

Pope 
Prairie 
Pulaski 
Randolph 
St. Francis 
Saline 
Scott 
Searcy 
Sebastian 
Sevier 
Sharp 
Stone 
Union 

Van Buren 
Washington 
White 
Woodruff 
Yell 


Total 


2,500 
10,800 
3,700 
10,700 
4,200 
2,000 
3,800 
2,500 
4,100 
1,500 
1,000 
12,100 
1,500 
4,300 
3,400 
* 5,500 
1,700 
3,700 
800 
4,800 
18,000 
2,200 
1,800 
2,900 
4,300 
1,900 
1,700 
2,300 
4,600 
1,300 
800 
9,000 
14,200 
3,300 
800 
1,900 
900 
7,200 
700 
9,100 
1,100 
5,700 
2,000 
3,200 
2,000 
63,700 
1,800 
6,700 
5,100 
900 
1,300 
17,400 
1,500 
900 
700 
11,400 
1,200 
10,300 
6,800 
2,600 
1,800 


362,900 


3,500 
11,600 
5,800 
11,600 
4,600 
3,000 
5,200 
3,400 
5,700 
2,300 
1,900 
14,700 
2,200 
6,200 
4,700 
6,000 
2,300 
5,700 
2,000 
7,300 
23,800 
3,500 
2,600 
4,200 
4,600 
3,100 
2,300 
3,700 
5,600 
2,600 
1,200 
9,600 
16,800 
4,000 
1,400 
2,200 
1,200 
8,100 
1,200 
11,800 
1,900 
6,600 
3,000 
6,000 
2,700 
80,400 
2,900 
8,600 
6,900 
1,700 
2,400 
18,600 
2,300 
1,600 
1,500 
13,800 
1,800 
14,800 
10,300 
3,400 
3,000 


477,500 


CALIFORNIA 

Alameda 283,600 
Alpine 100 
Amador 2,200 
Butte 21,900 
Calaveras 2,500 
Colusa 2,600 
Contra Costa 105,300 
Del Norte 3,800 
El Dorado 5,000 
Fresno 95,100 
Glenn 3,600 
Humboldt 28,800 
Imperial 15,200 
Inyo 2,700 
Kern 77,200 
Kings 12,800 
Lake 3,000 
Lassen 3,100 
Los Angeles 1,941,000 
Madera 10,700 
Marin 37,700 
Mariposa 1,000 


Mendocino 12,200 


Merced 22,400 
Modoc 1,600 
Mono 600 
Monterey 51,100 
Napa 14,300 
Nevada 4,600 
Orange 203,000 
Placer 13,400 
Plumas 2,700 
Riverside 80,100 
Sacramento 132,200 
San Benito 3,500 
San 

Bernardino 140,200 
San Diego 283,500 
San Francisco 260,200 
San Joaquin 67,900 


San Luis Obpo 17,600 
San Mateo 122,800 
Santa Barbara 42,000 
Santa Clara 163,000 


Santa Cruz 26,300 
Shasta 13,700 
Sierra 400 
Siskiyou 6,200 
Solano 34,900 
Sonoma 43,000 
Stanislaus 41,400 
Sutter 7,900 
Tehama 5,700 
Trinity 2,600 
Tulare 40,900 
Tuolumne 4,000 
Ventura 48,500 
Yolo 14,200 

Yuba 6,500 


Total 4,594,200 


298,500 
100 
2,900 
25,500 
3,000 
3,200 
117,200 
8,200 
7,700 
109,100 
4,000 
32,000 
18,900 
4,300 
84,100 
13,500 
4,000 
4,200 
2,066,200 
11,600 
45,500 
1,400 
14,800 
26,800 
2,300 
800 
57,800 
19,200 
5,700 
278,500 
15,900 
2,900 
97,200 
155,900 
4,500 


163,000 
310,600 
273,900 
75,030 
24,700 
139,500 
49,700 
207,300 
27,800 
17,200 
600 
9,400 
37,100 
50,100 
45,900 
9,500 
7,500 
3,200 
43,700 
4,700 
55,800 
18,100 
7,800 


5,129,500 
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WSB-TV dominates 





WSB-TV is biggest in Atlanta, Georgia .. . and 
Atlanta is bigger than ever. Confirmed 1960 census 
figunes show over one million people living in the 
metropolitan area. And month after month more 
of these people watch WSB-TV. Latest ARB figures, 
for January through June, 1960, show WSB-TV 
average share of audience from 9 a.m. ’til midnight 
at 42.6% —and Atlanta is a 3-station market. This 
proved preference for one station is sustained’ by 
superior local programming, top news service, staff 
work of unexcelled professional quality, and 12 
years of viewing loyalty... More than ever greater 
Atlanta is the big market in the booming Southeast, 
and your advertising belongs on WSB-TV. 


Metropolitan Atlanta 
Average Shares 
of Television Audience 


(Jan.- June, 1960— ARB) 





WSB-TV channel 2 in Atlanta is affiliated with The Atlanta Journal and Constitution. NBC affiliate. Represented 
by Edward W. Petry & Company. Associated with WSOC/WSOC-TV, Charlotte; WHIO/WHIO-TV, Dayton 
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TV Total TV Total TV Total TV Total 
Homes Households Homes Households Homes Households Homes Households 
Sept. ’60 Sept. ’60 Sept. '60 Sept. '60 Sept. ’60 Sept. ’60 Sept.’60 Sepft.’60 
COLORADO Weld 20,400 21,700 Leon 9,700 20,400 Clarke 9,000 11,000 
Adams 19,900 25,300 Yuma 1,900 3,200 Levy 1,700 3,000 Clay 900 1,100 
Alamosa 1,500 2,400 Total 436,900 530,700 Liberty 300 800 Clayton 8,400 13,200 
Arapahoe 24,700 34,000 Madison 2,200 3,500 Clinch 1,000 1,600 
Archuleta 300 800 Manatee 14,300 20,200 Cobb 25,800 31,700 
Baca 1,400 1,700 COREE ENT Dadi 10,400 ‘15,300 Coffee 3,700 6,500 
Bent 1,300 2,200 Fairfield 170,000 188,500 Martin 2,700 5,200 Colquitt 6,200 8,400 
Boulder 16,000 19,800 Hartford 179,100 194,700 sionee 12,800 18,000 Columbia 1,800 2,300 
Chaffee 1,500 2,500 repens 32,000 33,700 ais 3,600 4,100 Cook 1,400 3,000 
Cheyenne 700 g00 60 -—« Middlesex = 21,400 = 23,500 iad ¥s as ‘ a 6,300 7,400 
Clear Creek 800 1,000 NewHaven 177,000 186,700 —. oe 87 Crawford 900 _‘1,300 
Conejos 1,300 2,000 Newlondon 47,600 52,900 potehee 8 1,500 Ch 3,400 4,600 
Costilla 700 1,000 Tolland 15,200 16,800 Orange 71,400 92,000 
te 1.000 1000 Windham 19,500 20,500 Osceola 3,900 6,200 Dade 1400 1,800 
Custer "300 300 Total 661,800 717,300 Palm Beach 62,400 84,500 Dawson 600 900 
F Pasco 5,800 10,500 Decatur 4,300 7,100 
Delta 3,600 4,800 Pinellas 94,500 125,800 De Kalb 55,900 67,400 
Denver 163,700 174,500 DELAWARE Polk 45,800 58,900 Dodge 2,700 3,700 
Dolores 300 600 Kent 18,000 19,100 iii 7, 600 9,700 Dooly 2,200 2,900 
| 700 1,200 New Castle 81,000 90,300 , 
Douglas poppe St. Johes 8,300 10,000 Dougherty 13,200 17,100 
Eagle 800 1,000 ve caae ’ ’ St. Lucie 6,000 10,200 Douglas 2,900 3,200 
Ebert 800 900 120,100 131,500 coma Ross 60 «4,600 7,100 ~—Ss Early 2,200 3,200 
Ei Paso 35,100 38,400 Sorasota 14,300 24,700 Echols 300 500 
Fremont 3,800 5,000 DISTRICT OF COLUMBIA Seminole 8,100 14,100 Effingham 1,400 1,900 
Garfield 1,800 4,000 Dis. of Col. 228,500 242,200 Sumter 2,100 3,300 Elbert 3,400 4,200 
Gilpin 200 300 Total 228,500 242,200 Suwannee 2,800 3,600 Emanuel 2,400 4,300 
Grand 800 1,300 ; Taylor 2,400 4,200 Evans 900 1,700 
Gunnison 900 1,700 FLORIDA Union 800 1,100 Fannin 2,300 3,500 
Hinsdale 100 200 Alachua 13,900 20,100 Volusia 25,300 41,000 Fayette 1,200 1,300 
Huerfano 1,700 2,400 Baker 1,200 1,300 Wakulla 600 1,400 Floyd 16,100 = 18,600 
tcon 500 700 Bay 14,200 19,000 Walton 2,400 4,100 Forayth 2,400 3,000 
iteron 27,600 36,800 Bradford 2,600 3,300 Washington 1,600 3,000 Franklin 2,400 3,000 
Kiowa 500 700 Brevard 20,400 41,900 Total 1,198,100 1,560,800 Fulton 151,200 165,700 
Kit Carson 1,500 —-2,400 oat Ye 1 — anes : _ epee 
aihoun ’ ’ ascoc 
te 1600 2400 Charlotte 1,600 3,300 GEORGIA Ginn 8,900 10,900 
a fieta 7 652 le 1,100 2,100 ~— Appling 1,800 3,000 _— Gordon 4,000 4,800 
ener 6 lw 4600 5,000 _— Atkinson 1,000 1,500 Grady 2,500 4,800 
ae = =— 4 other 3,600 6,500 _—Bacon 1700 2,300 _— Greene 2,000 —-2,600 
eon 1300 1400s Columbia 3,900 5,300 _—Baker 600 1,200 Gwinnett 7,200 —-9,300 
logan 4700 5,500 Dade 268,000 303,600 _— Baldwin 3,700 —-5,400 
Habersham 3,200 4,500 
Mesa 12,200 16,900 De Soto 1,600 2,900 Banks 1,100 1,500 
4 Hall 11,200 —‘'11,800 
Mineral 100 200 Dixie 600 1,000 Barrow 2,700 3,500 
Hancock 1,400 2,100 
Moffat 1,000 1,800 Duval 120,700 132,900 Bartow 6,200 6,500 
Haralson 3,100 3,300 
Montezuma 1,800 4,300 Escambia 41,000 49,500 Ben Hill 2,200 3,600 : 
Harris 2,000 2,700 
Montrose 3,000 5,200 Flagler 1,100 1,900 Berrien 1,800 3,200 
Hart 2,500 3,600 
Morgan 4,900 6,200 Franklin 800 2,000 Bibb 33,000 40,700 Heard 1.200 1.500 
Otero 6,100 7,800 Gadsden 5,600 10,900 Bleckley 1,500 2,200 thine 3,500 3.900 
Ouray 400 700 Gilchrist 400 700 Brantley 900 1,400 eitien 6,200 9,500 
Park 300 400 Glades 500 800 Brooks 1,800 3,500 : hgh ie 
Phillips 700 1,200 Gulf 1,900 3,000 Bryan 900 1,000 iretn ’ j 
Pitkin 400 1,300 Hamilton 1,600 2,100 Bulloch 3,600 6,200 Jackson 3,400 4,300 
Prowers 2,700 4,100 Hardee 2,300 3,900 Burke 3,400 5,700 Jasper 1,300 1,400 
Pueblo 27,600 33,100 Hendry 1,300 2,100 Butts 1,900 2,400 Jeff Davis 1,400 3,200 
Rio Blanco 800 1,300 Hernando 1,790 3,100 Calhoun 1,200 2,900 Jefferson 3,200 4,100 
Rio Grande 1,600 3,000 Highlands 3,600 6,300 Camden 1,800 2,000 Jenkins 1,500 2,500 
Routt 1,400 2,100 Hillsborough 111,500 126,400 Candler 1,100 1,900 Johnson 1,300 2,200 
Saguache 700 1,000 Holmes 1,800 3,000 Carroll 7,800 9,400 Jones 1,000 1,800 
San Juan 200 300 Indian River 3,600 7,500 Catoosa 3,800 4,900 Lamar 2,000 2,500 
San Miguel 500 800 Jackson 5,600 9,400 Charlton 800 1,300 Lanier 800 1,400 
Sedgwick 900 1,400 Jefferson 1,600 2,600 Chatham 46,700 54,700 Laurens 5,900 7,500 
Summit 300 500 Lafayette 500 700 Chattahoochee 2,100 2,400 Lee 900 1,500 
Teller 600 700 Lake 11,600 17,100 Chattooga 4,500 5,400 Liberty 1,500 2,600 
Washington 1,900 2,200 Lee 9,400 15,300 Cherokee 4,600 5,300 Lincoln 1,000 1,200 
gcc ret not it P| 
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Long 
Lowndes 
Lumpkin 


McDuffie 
Mcintosh 
Macon 
Madison 
Marion 
Meriwether 
Miller 
Mitchell 
Monroe 
Montgomery 
Morgan 
Murray 
Muscogee 
Newton 


Oconee 
Oglethorpe 
Paulding 
Peach 
Pickens 
Pierce 
Pike 

Polk 
Pulaski 
Putnam 
Quitman 
Rabun 
Randolph 
Richmond 
Rockdale 
Schley 
Screven 
Seminole 
Spaulding 
Stephens 
Stewart 
Sumter 
Talbot 
Taliaferro 
Tatinall 
Taylor 
Telfair 
Terrell 
Thomas 
Tift 
Toombs 
Towns 
Treutlen 
Troup 
Turner 
Twiggs 
Union 
Upson 
Walker 
Walton 
Ware 
Warren 
Washington 
Wayne 
Webster 


GEORGIA continued 


500 
8,400 
1,000 


2,500 
1,100 
2,200 
2,000 
1,000 
4,000 
1,100 
2,900 
2,100 
900 
1,900 
2,100 
40,600 
4,400 
1,300 
1,400 
2,500 
2,100 
2,000 
1,500 
1,500 
7,600 
1,400 
1,000 
400 
1,300 
1,900 
39,100 
2,000 
600 
2,600 
1,100 
8,200 
3,700 
1,500 
4,200 
1,400 
700 
2,100 
1,500 
1,500 
2,000 
6,200 
4,000 
2,600 
700 
800 
12,000 
1,500 
1,000 
1,100 
5,300 
9,800 
3,800 
7,200 
1,500 
2,800 
2,100 
600 


900 
13,600 
1,400 


3,100 
1,600 
3,000 
2,500 
1,400 
5,500 
1,800 
5,500 
2,600 
1,600 
2,500 
2,600 

44,300 
4,600 
1,500 
1,900 
2,900 
3,100 
2,200 
2,400 
1,600 
8,400 
2,100 

~ 1,700 

400 
1,700 
2,700 

44,000 
2,200 
- 900 

400 
2,000 
8,600 
4,500 
1,800 
5,600 
1,900 

900 
3,700 
2,100 
2,800 
3,100 
9,800 
6,200 
3,700 
1,100 
1,400 

12,600 
2,500 
1,500 
1,700 
6,200 

10,300 
4,900 
9,300 
1,900 
6,500 
4,000 

700 


Wheeler 
White 
Whitfield 
Wilcox 
Wilkes 
Wilkinson 
Worth 
Total 


IDAHO 
Ada 
Adams 
Bannock 
Bear Lake 
Benewah 
Bingham 
Blaine 


Camas 
Canyon 
Caribou 
Cassia 
Clark 
Clearwater 
Custer 
Elmore 
Franklin 
Fremont 
Gem 
Gooding 
Idaho 
Jefferson 
Jerome 
Kootenai 
Latah 
Lemhi 
Lewis 
Lincoln 
Madison 
Minidoka 
Nez Perce 
Oneida 
Owyhee 
Payette 
Power 
Shoshone 
Teton 
Twin Falls 
Valley 
Washington 
Total 


ILLINOIS 
Adams 
Alexander 
Bond 
Boone 
Brown 
Bureau 
Calhoun 





800 

900 
9,700 
1,500 
2,100 
1,300 
2,500 


1,100 
1,700 
10,800 
2,100 
2,800 
2,100 
4,100 


828,400 1,037,400 


23,300 
600 
10,600 
1,200 
1,200 
5,800 
1,000 
400 
3,700 
9,700 
1,400 
600 
200 
14,300 
1,500 
2,800 
200 
1,700 
500 
2,700 
1,700 
1,900 
1,800 
2,300 
1,900 
2,100 
2,500 
7,800 
5,100 
1,000 
900 
800 
2,000 
1,600 
5,500 
600 
1,400 
2,700 
600 
5,100 
600 
10,200 
800 
2,000 
146,000 


20,000 
5,900 
3,500 
4,900 
2,000 

12,300 
1,800 





27,300 
900 
13,600 
1,800 
1,400 
7,600 
1,400 
400 
4,500 
12,200 
1,500 
800 
200 
18,300 
1,900 
4,000 
200 
2,100 
900 
3,300 
2,300 
2,100 
2,500 
2,700 
3,200 
2,600 
3,100 
9,300 
7,000 
1,900 
1,200 
1,000 
2,300 
2,500 
7,500 
800 
1,700 
3,500 
900 
6,200 
700 
14,200 
1,100 
2,400 
187,000 


21,000 
6,300 
4,200 
5,300 
2,300 

12,900 
2,000 


Carroll 
Cass 
Champaign 
Christian 
Clark 
Clay 
Clinton 
Coles 
Cook 
Crawford 
Cumberland 
De Kalb 
De Witt 
Douglas 
Du Page 
Edgar 
Edwards 
Effingham 
Fayette 
Ford 
Franklin 
Fulton 
Gallatin 
Greene 
Grundy 
Hamilton 
Hancock 
Hardin 
Henderson 
Henry 
Iroquois 
Jackson 
Jasper 
Jefferson 
Jersey 

Jo Daviess 
Johnson 
Kane 
Kankakee 
Kendall 
Knox 
Lake 

La Salle 
Lawrence 
Lee 
Livingston 
Logan 
McDonough 
McHenry 
McLean 
Macon 
Macoupin 
Madison 
Marion 
Marshall 
Mason 
Massac 
Menard 
Mercer 
Monroe 
Montgomery 
Morgan 
Moultrie 





5,800 
3,600 
31,700 
11,700 
5,000 
4,800 
5,900 
12,400 
1,491,100 
6,200 
2,500 
14,700 
5,200 
5,000 
74,000 
7,000 
2,400 
6,000 
6,500 
4,600 
12,900 
15,000 
1,900 
5,600 
6,500 
3,000 
8,200 
1,700 
2,300 
15,000 
9,400 
11,700 
3,800 
10,400 
4,300 
6,000 
2,200 
50,600 
22,300 
3,700 
17,600 
72,600 
30,300 
5,500 
9,500 
10,400 
8,000 
8,900 
18,900 
25,800 
34,000 
13,300 
64,900 
12,600 
3,800 
4,700 
5,100 
2,400 
5,500 
4,100 
9,200 
9,600 
3,900 





6,300 
4,300 
34,600 
12,700 
5,600 
5,800 
6,300 
13,700 
1,607,100 
6,600 
3,400 
15,500 
5,600 
6,400 
93,000 
7,700 
2,500 
6,800 
7,200 
5,100 
14,500 
15,800 
2,200 
6,200 
6,800 
3,700 
8,600 
1,800 
2,600 
16,100 
11,200 
13,100 
4,200 
11,800 
5,300 
6,900 
2,800 
55,100 
24,300 
4,600 
18,600 
77,600 
35,390 
6,000 
10,500 
13,600 
9,100 
9,700 
22,200 
28,700 
37,400 
14,400 
71,000 
13,600 
4,300 
5,200 
6,300 
2,900 
5,800 
4,800 
10,400 
11,000 
4,300 


Ogle 
Peoria 
Perry 

Piatt 

Pike 

Pope 
Pulaski 
Putnam 
Randolph 
Richland 
Rock Island 
St. Clair 
Saline 
Sangamon 
Schuyler 
Scott 
Shelby 
Stark 
Stephenson 
Tazewell 
Union 
Vermilion 
Wabash 
Warren 
Washington 
Wayne 
White 
Whiteside 
Will 
Williamson 
Winnebago 
Woodford 


Total 


INDIANA 
Adams 
Allen 
Bartholomew 
Benton 
Blackford 
Boone 
Brown 
Carroll 
Cass 
Clark 
Clay 
Clinton 
Crawford 
Daviess 
Dearborn 
Decatur 
DeKalb 
Delaware 
Dubois 
Elkhart 
Fayette 
Floyd 
Fountain 
Franklin 
Fulton 
Gibson 
Grant 
Greene 





10,100 
57,400 
5,700 
4,200 
6,400 
1,300 
3,400 
1,100 
8,100 
5,000 
44,800 
70,000 
8,300 
42,500 
2,700 
2,000 
7,200 
2,200 
13,900 
26,300 
4,800 
27,300 
4,000 
7,800 
4,000 
5,100 
5,400 
16,100 
46,700 
14,300 
56,500 
6,300 


6,300 
66,900 
13,200 

3,000 


8,500 
1,500 
4,800 
11,600 
16,800 
7,400 
9,800 
2,200 
7,400 
7,900 
5,300 
8,600 
32,500 
6,200 
28,500 
7,100 
15,500 
5,600 
4,400 
4,800 
9,300 
21,800 
8,100 


12,100 
$2,700 
6,400 
5,300 
7,400 
1,600 
3,700 
1,300 
8,700 
5,900 
49,300 
76,300 
9,200 
47,100 
3,200 
2,300 
8,200 
2,600 
14,600 
29,300 
5,300 
31,800 
4,300 
8,400 
4,700 
6,300 
6,800 
17,800 
52,600 
15,700 
63,400 
8,200 


2,854,200 3,133,000 


6,800 
72,400 
15,200 
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12,100 
62,700 
6,400 
5,300 
7,400 
1,600 
3,700 
1,300 
8,700 
5,900 
49,300 
76,300 
9,200 
47,100 
3,200 
2,300 
8,200 


| 4,600 
29,300 
5,300 
31,800 
4,300 
8,400 
4,700 
6,300 
6,800 
|7,800 
32,600 
5,700 
3,400 
8,200 
13,000 


6,800 
2,400 
5,200 
3,400 
4,500 
9,300 
2,200 
5,700 
2,200 
0,300 
8,300 
0,300 
2,700 
8,100 
8,300 
6,000 
9,300 
4,900 
7,300 
2,000 
7,500 
6,400 
6,500 
4,800 
5,100 
0,100 
3,700 
3,800 








WeeReBeL Says: 


I'm climbing into the 

















Represented by George P. Hollingbery Company 


{) TOP “100” 


NEW! 


1293 ft. tower blankets Georgia's second 
largest market*! More than twice the height 
of former tower! 


NEW! 


Total Grade “B’’ Audience increase of over 
72%. Now more than 193,000 television homes 
in 55 Georgia and Alabama counties! 


NEW! 


Ampex Videotape facilities, both live studio 
and on-location remote equipment. 


RENEWED! 


Georgia's second largest market-—-the 
Columbus Metropolitan Area with the high- 
est per-family income in the state. 


RENEWED! 


Established prestige of continuous seven 
year dominance in ratings, homes delivered, 
public service and lowest CPM. 


RENEWED! 


The same “personal” service from man- 
agement, along with balanced program- 
ming, client contact and community trust! 


*1293' above average terrain 


Jim Woodruff, Jr., Pres. & Gen. Mgr. 
George “Red” Jenkins, Dir. of Nat'l Sales 
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KRNT-TV is 
very big in Des Moines 


Big in total audience — see all surveys 

Big in total adult audience — see all surveys 

Big in service to the community — see Central Surveys 
Big in news — five years of dominance -— see all surveys 
Big in personalities — see Central Surveys 

Big in believability — see Central Surveys 

Big in local business — see FCC figures 

Big in the lives of people in the community—see the people 


Big in sales impact — see Katz 


KRNT-TV is 
Des Moines Television 


A COWLES OPERATION 








Vande 
Vermill 
Vigo 

Waba: 
Warre’ 
Warric 
Washir 
Wayne 
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TV Total TV Total TV Total TV Total 
Homes Households Homes Households Homes Households Homes Households 
Sept.’60 Sept. 60 Sept.’60 Sept. ’60 Sept.’60 Sept. '60 Sept.’60 Sept. '60| 
INDIANA continued Wells 5,900 6,300 Linn 39,100 41,500 Comanche 800 1,000 
Hamilton 10,400 11,300 White 5,500 6,600 Louisa 2,800 3,000 Cowley 10,300 12,800 
Hancock 7,800 9,700 Whitley 6,200 6,500 Lucas 2,600 3,300 Crawford 11,600 12,800 
Harrison 4,800 5,800 Total 1,310,600 1,441,000 Lyon 3,700 4,100 Decatur 1,300 2,000 
Hendricks 9,900 = 12,700 Madison 3,600 4,500 Dickinson 4,700 7,300 
Henry 14,600 = 16,000 Mahaska 6,700 7,700 Doniphan 2,900 3,000 
Howard 19,000 20,400 IOWA Marion 6,700 7,700 Douglas 8,000 10,600 
Huntington 10,000 10,800 Adair 3,100 3,900 Marshall 11,000 11,900 ili 1,500 1,800 
Jackson 8,200 9,300 Adams 2,000 = 2,500 Mills 3,000 3,200 Elk 1,300 1,800 
Josper 5,000 5,700 Allamakee 3,700 4,500 Mitchell 3,600 4,200 Ellis 4,100 5,500 
Jay 6,600 7,000  Appanoose 4,900 5,900 = Monona 4400 4,900 Ellsworth 1,900 2,600 
Jefferson 6,400 7,300 Audubon 3,100 3,300 Monroe 2,300 2,900 Finne 2,700 4,000 
Jennings 4,400 5,100 Benton 6,600 7,600 Montgomery 4,800 5,700 Ford , 4,400 6,000 
Johnson 11,100 12,400 Black Hawk 35,700 38,700 Muscatine 10,000 —-10,500 Feanhilin 5,600 6,400 
Knox 12,700 ‘13,500 Boone 7,200 8,500 O'Brien 5,100 5,900 Gin 4.600 8,000 
Kosciusko 11,200 13,400 Bremer 5,100 6,100 Osceola 2,500 2,700 Fong ‘600 ‘900 
Lagrange 4,000 5,100 sean pis pain Page 6,600 6,900 Graham 800 1,300 
lake 137,100 149,300 a ’ ‘ Palo Alto 3,000 4,300 Grant 700 1,400 
la Porte 26,000 27,800 ‘Puller — SO eth 6400 6700 Gray 800 _—'1,100 
lawrence 10,700 11,500 Calhoun 4,300 5,100 Pocahontas 3,300 4,100 Gresley 300 600 
Madison 37,000 39,500 = poe ne Polk 82,100 87,700 Greenwood 3,000 _—-3,400 
Marion 197,600 220,800 ae , Pottawattamie 21,800 23,100 Hamilton 400 900 
Martin 2,900 3,500 pica pice cele Ringgold 2,400 2,800 Harvey 6,600 7,700 
Miami 9,700 = 11,200 ates 3,600 4.200 Sac 4,400 5,500 Haskell 400 700 
Monroe 14400 = 16,300 Clorke 2 300 3,200 Scott 35,400 37,500 Hodgeman 800 1,000 
Montgomery 9,800 10,600 Clay 5.000 5300 Shelby 4,100 4,700 Satin 2,700 3,300 
Morgan —_— ee lu 5100 6500  ‘SHOUx 6,300 6,900 jefferson 3,000 _—3,300 
Newion 3,100 3,900 Ctinton 16800 17,700 Story 13,200 15,100 Jewell 1700 —-2,200 
Noble 8,100 = 8,600 Crawford 5,000 5700 ‘Tama 6,000 6,800 Johnson 40,300 48,700 
Gite 1000 1,100 Dallas 7000 7,500 ~=— (Tayler — 6 500 800 
Orange 4,600 5800 paris 2,500 3,200 ~Umion pe po Kingman 2,600 3,300 
ple | °" —_— eS te 2,900 3,800 vn baren a a mas Kiowa 1,100 1,400 
Parke 4400 4,800 Delaware 4700 _—‘5,200 batons “7 mn -_ 6,800 8,900 
Perry 4,700 5,100 Des Moines 14,900 ‘15,800 bn : “—_ som Lane 500 800 
Pike 3,900 4,100 Dickinson 3,200 4,000 sa — 3,000 3,900 Leavenworth 10,700 11,500 
Porter 14,700 16,200 — Dubuque 20,500 22,200 in al aa i: 1,400 —-2,000 
oad vgs _— Emmet 3,200 4,500 Winnebago 3,300 3,800 cael — 
_— — we 6800 8,300 Wineshiek 5,100 6100s om — ie 
Putnam 6,700 7,000 a “4 : ‘ — ’ y Lyon 5,600 7,700 

loyd 6,000 6,900 Woodbury 32,100 += 33,800 

Bendotph 8600 9,100 Franklin 4,600 5,200 — Worth 2,900 3,400 ~—-MePherson 6,200 7,400 
sahil 6,100 = 6,800 Fremont 2,900 3,100 — Wright 5700 6,200 Marion 4,000 4,600 
ag — caste Greene 4,200 4,800 Total 769,900 861,500 hana ped payed 
St. Joseph 69,300 73,100 Grundy 3,800 4,600 Meade 1,100 1,500 
Scott 4,400 4,800 Guthrie 3,700 4,200 Miami 5,200 6,200 
Shelby 10,000 10,800 Hamilton 6,100 6,700 KANSAS Mitchell 1,800 2,700 
Spencer 3,900 4,100 Hancock 3,600 4,400 Allen 4,100 5,400 Montgomery 13,700 16,800 
Starke 5,300 6,000 Hardin 6,700 7,000 Anderson 2,100 2,900 Morris 2,000 2,400 
Steuben 4,700 6,000 Harrison 4,800 5,200 Atchison 5,700 6,200 Morton 400 900 
Sullivan 6,200 6,600 Henry 4,800 6,100 Barber 2,200 2,700 Nemaha 3,300 4,000 
Switzerland 1,900 2,000 Howard 3,000 3,700 Barton 9,800 10,300 Neosho 5,200 6,400 
Tippecanoe 22,700 26,200 Humboldt 3,100 4,300 Bourbon 4,600 5,700 Ness 1,000 1,600 
Tipton 4,500 4,900 Ida 2,900 3,100 Brown 4,000 4,300 Norton 1,700 2,700 
Union 1,600 1,800 lowa 4,100 4,900 Butler 10,800 13,700 Osage 3,700 4,600 
Vanderburgh 53,600 56,400 Jackson 5,000 5,800 Chase 1,100 1,400 Osborne 1,600 2,100 
Vermillion 5,200 5,800 Jasper 9,600 10,800 Chautauqua 1,400 2,200 Ottawa 1,700 2,100 
Vigo 32,500 34,600 Jefferson 4,900 5,800 Cherokee 6,000 7,200 Pawnee 2,400 2,900 
Wabash 8,800 10,500 Johnson 12,100 14,800 Cheyenne 700 1,400 Phillips 2,300 3,200 
Warren 2,400 2,500 Jones 5,200 5,800 Clark 800 1,100 Pottawatomie 2,500 3,800 
Warrick 6,600 7,300 Keokuk 4,800 5,300 Clay 2,500 3,700 Pratt 3,100 4,000 
Washington 4,600 4,800 Kossuth 6,100 7,500 Cloud 3,200 4,600 Rawlins 700 1,400 
Wayne 22,000 23,200 Lee 11,600 13,600 Coffey 1,800 2,700 Reno 18,800 19,900 
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TV 


Homes Households 
Sept.’60 Sept. ’60 


Total 


TV 


Homes 


Total 


Households 
Sept.'60 Sept. ’60 


TV 
Homes 


Total 
Households 


Sept.’60 Sept.’60 


TV 


Homes H 


seen 


Total 
Sept. ’60 Sept, '60| 





KANSAS continued 


Republic 
Rice 

Riley 

Rooks 

Rush 

Russell 
Saline 
Scott 
Sedgwick 
Seward 
Shawnee 
Sheridan 
Sherman 
Smith 
Stafford 
Stanton 
Stevens 
Sumner 
Thomas 
Trego 
Wabaunsee 
Wallace 
Washington 
Wichita 
Wilson 
Woodson 
Wyandotte 


Total 


KENTUCKY 
Adair 
Allen 
Anderson 
Ballard 
Barren 
Bath 

Bell 
Boone 
Bourbon 
Boyd 
Boyle 
Bracken 
Breathitt 
Breckinridge 
Bullitt 
Butler 
Caldwell 
Calloway 
Campbell 
Carlisle 
Carroll 
Carter 
Casey 
Christian 
Clark 
Clay 
Clinton 
Crittenden 
Cumberland 
Daviess 
Edmonson 
Elliott 


2,500 
3,900 
5,000 
2,000 
1,600 
3,000 
11,600 
800 
104,900 
2,100 
41,000 
700 
900 
1,800 
1,900 
300 
500 
7,100 
1,100 
900 
1,600 
400 
2,600 
400 
3,700 
1,400 
58,200 


571,100 


2,300 
2,100 
1,800 
2,500 
5,100 
1,400 
5,600 
5,400 
3,300 

14,200 
3,600 
1,900 
1,800 
3,000 
4,100 
1,300 
1,800 
3,400 

26,200 
1,100 
2,200 
4,000 
2,200 
9,900 
2,900 
1,600 

900 
1,400 
1,500 

15,800 
1,000 
1,100 


3,700 
4,700 
6,300 
3,000 
1,900 
3,500 
13,400 
1,200 
114,700 
3,900 
45,400 
1,100 
1,900 
2,600 
2,200 
600 
1,200 
9,500 
2,100 
1,600 
2,300 
600 
3,600 
700 
4,800 
2,000 
61,300 


* 687,300 


4,200 
3,600 
2,300 
2,800 
8,800 
2,700 
7,500 
6,700 
4,800 
15,300 
6,000 
2,200 
3,900 
4,000 


4,800 - 


2,500 
3,600 
6,100 
27,600 
1,700 
2,300 
5,200 
4,000 
10,400 
5,300 
4,900 
2,300 
2,800 
2,500 
19,700 
1,900 
1,400 


Estill 
Fayette 
Fleming 
Floyd 
Franklin 
Fulton 
Gallatin 
Garrard 
Grant 
Graves 
Grayson 
Green 
Greenup 
Hancock 
Hardin 
Harlan 
Harrison 
Hart 
Henderson 
Henry 
Hickman 
Hopkins 
Jackson 
Jefferson 
Jessamine 
Johnson 
Kenton 
Knott 
Knox 
Larue 
Laurel 
Lawrence 
Lee 

Leslie 
Letcher 
Lewis 
Lincoln 
Livingston 
Logan 
Lyon 
McCracken 
McCreary 
McLean 
Madison 
Magoffin 
Marion 
Marshall 
Martin 
Mason 
Meade 
Menifee 
Mercer 
Metcalfe 
Monroe 
Montgomery 
Morgan 
Muhlenberg 
Nelson 
Nicholas 
Ohio 
Oldham 
Owen 
Owsley 


1,400 
23,700 
1,600 
7,400 
6,200 
1,800 
1,000 
1,900 
2,500 
6,300 
2,700 
1,900 
5,700 
1,100 
11,800 
9,700 
3,200 
2,300 
8,700 
2,400 
1,200 
7,400 
1,200 
164,500 
2,400 
3,600 
40,200 
1,900 
3,300 
1,700 
2,700 
2,300 
900 
1,400 
3,700 
1,900 
2,700 
1,100 
4,100 
900 
14,600 
1,600 
1,500 
4,900 
1,100 
2,800 
3,500 
1,300 
4,600 
1,600 
400 
2,800 
1,300 
1,800 
1,500 
1,300 
4,800 
4,400 
1,400 
2,700 
2,400 
2,000 
600 


3,400 
36,600 
2,800 
9,600 
9,800 
2,900 
1,300 
2,600 
2,700 
9,600 
5,100 
3,400 
7,000 
1,400 
15,200 
11,500 
4,300 
3,800 
10,500 
3,200 
2,100 
12,000 
3,000 
178,200 
3,700 
5,000 
42,300 
3,400 
6,400 
2,900 
6,700 
3,100 
2,000 
3,600 
5,900 
3,200 
4,200 
2,000 
5,700 
1,500 
18,600 
2,600 
2,700 
9,600 
2,500 
3,600 
5,000 
2,000 
5,000 
2,200 
700 
4,000 
2,500 
3,300 
2,900 
2,600 
7,400 
4,900 
2,200 
4,700 
3,300 
2,500 
1,700 


Pendleton 
Perry 
Pike 
Powell 
Pulaski 
Robertson 
Rockcastle 
Rowan 
Russell 
Scott 
Shelby 
Simpson 
Spencer 
Taylor 
Todd 
Trigg 
Trimble 
Union 
Warren 
Washington 
Wayne 
Webster 
Whitley 
Wolfe 
Woodford 
Total 


LOUISIANA 
Acadia 
Allen 
Ascension 
Assumption 
Avoyelles 
Beauregard 
Bienville 
Bossier 
Caddo 
Calcasieu 
Caldwell 
Cameron 
Catahoula 
Claiborne 
Concordia 
De Soto 

E. Baton Rouge 
East Carroll 
E. Feliciana 
Evangeline 
Franklin 
Grant 
Iberia 
Iberville 
Jackson 
Jefferson 
Jeff Davis 
Lafayette 
Lafourche 
la Salle 
Lincoln 
Livingston 
Madison 
Morehouse 
Natchitoches 


2,500 
4,800 
10,900 
700 
5,000 
400 
1,200 
1,600 
1,600 
3,000 
4,100 
2,100 
1,400 
3,000 
2,400 
1,300 
1,100 
2,300 
9,000 
2,200 
1,600 
2,500 
3,5C0 
700 
2,400 
624,700 


9,200 
3,900 
4,100 
2,700 
7,600 
4,100 
3,000 
10,900 
55,500 
30,100 
2,000 
900 
1,900 
4,200 
2,600 
4,500 
57,000 
2,900 
2,300 
6,100 
5,400 
2,600 
8,800 
4,800 
2,700 
44,600 
5,700 
14,600 
9,800 
2,900 
5,000 
4,300 
3,300 
7,300 
6,800 


3,300 
7,500 
15,200 
1,500 
9,000 
600 
2,800 
2,500 
3,000 
3,800 
5,000 
3,000 
1,500 
4,900 
3,200 
2,200 
1,500 
3,600 
12,700 
3,000 
3,900 
4,400 
6,500 
1,600 
3,200 
833,300 


13,200 
6,000 
6,500 
4,100 

10,300 
6,300 
4,100 

12,400 

61,500 

41,400 
2,500 
1,600 
2,800 
5,600 
4,400 
5,500 

67,800 
3,500 
3,000 
8,700 
7,100 
2,800 

13,800 
6,900 
3,500 

60,700 
7,800 

21,100 

11,900 
3,800 
7,000 
6,200 
4,200 
9,000 

10,800 


Orleans 172,700 
Ouachita 21,700 
Plaquemines 3,200 
Pointe Coupee 3,500 
Rapides 24,000 
Red River 2,100 
Richland 5,400 
Sabine 3,300 
St. Bernard 7,100 
St. Charles 2,800 
St. Helena 1,600 
St. James 2,700 
St. John Bapt 2,900 
St. Landry 13,400 
St. Martin 4,200 
St. Mary 7,600 
St. Tammany 6,900 
Tangipahoa 14,400 
Tensas 2,400 
Terrebonne 10,800 
Union 3,400 
Vermilion 7,100 
Vernon 4,000 
Washington 9,700 
Webster 9,000 


W. Baton Rouge 2,300 


West Carroll 3,100 
W. Feliciana 1,100 
Winn 3,300 
Total 699,200 
MAINE 
Androscoggin 22,500 
Aroostook 19,800 
Cumberland 47,300 
Franklin 4,700 
Hancock 8,800 
Kennebec 21,900 
Knox 7,800 
Lincoln 4,700 
Oxford 10,400 
Penobscot 28,400 
Piscataquis 4,200 
Sagadahoc 5,200 
Somerset 9,200 
Waldo 5,300 
Washington 8,100 
York 25,100 
Total 233,500 
MARYLAND 
Allegany 22,500 
Anne Arundel 43,600 
Baltimore 395,800 
Calvert 3,400 
Caroline 5,000 
Carroll 13,400 
Cecil 10,700 
Charles 6,500 
Dorchester 7,700 
Frederick 17,500 
Garrett 3,500 
Harford 17,900 
Howard 7,000 


181,800 
26,100 
4,900 
5,200 
31,200 
2,700 
6,100 
5,300 
8,800 
3,700 


3,100 


870,600 


23,700 
23,800 
51,600 

4,900 
10,400 
23,400 

8,700 


11,300 
31,000 
4,700 


10,900 
6,100 


27,900 
259,000 


26,300 
54,700 
421,300 
3,700 
5,300 
14,100 
12,800 
8,500 
8,100 
19,000 
4,800 
19,900 
8,700 
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Baton Rouge, La. 
is the 4th market 
in the Gulf South! 















23,700 





It’s no lovers’ dream — it’s a fact — Baton Rouge as a market 
26,300 ranks just below Ft. Worth-Dallas, Houston and New Orleans. 
21,300 It’s the 4th largest market in the Gulf South—an area made up 
pe of the states of Louisiana, Texas and Mississippi. The Baton 
4,100 Rouge market, with a population of 1,561,000 and retail sales 
2,800 of $1,285,000,000.00, is served completely by television 
8,100 station WBRZ. Baton Rouge is truly too BIG a market to be over- 


9,000 looked on any list. 


—_WBRZ a, nn 
an 












TV Total TV Total TV Total TV Total 
Homes Households Homes Households Homes Households Homes Households 
Sept. ’60 Sept. ’60 Sept.’60 Sept. ’60 Sept.’60 Sept. ’60 Sept.’60 Sept. 60 





MARYLAND continued 8,900 9,400 Carlton 5,800 7,400 Sibley 3,400 4,200 


Kent 4,100 
Montogmery 86,500 
Prince George 89,200 
Queen Annes 4,100 
St. Marys 8,100 
Somerset 3,800 
Talbot 5,700 
Washington 22,900 
Wicomico 13,300 
Worcester 4,900 


Total 797,100 


MASSACHUSETTS 

Barnstable 15,900 
Berkshire 39,100 
Bristol 113,900 
Dukes 1,600 
Essex 159,800 
Franklin 15,600 
Hampden 107,700 
Hampshire 21,000 
Middlesex 306,900 
Nantucket 900 
Norfolk 127,600 
Plymouth 64,500 
Suffolk 223,600 
Worcester 161,500 


Total 1,359,700 


MICHIGAN 
Alcona 
Alger 
Allegan 
Alpena 
Antrim 
Arenac 


800 
2,000 
14,800 
5,300 
2,400 
2,500 
1,600 
9,600 
28,300 
2,000 
45,000 
10,000 
39,900 
9,900 
3,100 
2,900 
7,200 
3,200 
9,400 
1,000 
8,200 
6,600 
13,800 
3,800 
102,000 
2,500 
6,400 
7,700 
9,700 
9,500 
7,600 


Baraga 
Barry 

Bay 
Benzie 
Berrien 
Branch 
Calhoun 
Cass 
Charlevoix 
Cheboygan 
Chippewa 
Clare 
Clinton 
Crawford 
Delta 
Dickinson 
Eaton 
Emmet 
Genesee 
Gladwin 
Gogebic 
Gr. Traverse 
Gratiot 
Hillsdale 
Houghton 


4,400 
94,500 
112,200 
4,800 
9,800 
5,500 
6,400 
26,800 
14,600 
7,100 


893,300 


17,500 
41,900 
120,300 
1,800 
171,000 
17,300 
113,400 
23,100 
334,600 
1,000 
142,500 
71,100 
235,600 
171,400 


1,462,500 


1,000 
2,900 
18,700 
8,100 
3,200 
2,900 
1,700 
10,500 
31,000 
2,300 
50,400 
11,900 
42,600 
10,400 
3,900 
4,000 
9,400 
4,000 
10,000 
1,300 
9,800 
6,900 
15,100 
4,600 
119,600 
2,900 
7,900 
9,500 
10,800 
10,400 
9,400 


Isabella 
Jackson 
Kalamazoo 
Kalkaska 
Kent 
Keweenaw 
Lake 
Lapeer 
Leelanau 
Lenawee 
Livingston 
Luce 
Mackinac 
Macomb 
Manistee 
Marquette 
Mason 
Mecosta 
Menominee 
Midland 
Missaukee 
Monroe 
Montcalm 
Montmorency 
Muskegon 
Newaygo 
Oakland 
Oceana 
Ogemaw 
Ontonagon 
Osceola 
Oscoda 
Otsego 
Ottawa 
Presque Isle 
Roscommon 
Saginaw 
St. Clair 
St. Joseph 
Sanilac 
Schoolcraft 
Shiawassee 
Tuscola 
Van Buren 
Washtenaw 
Wayne 
Wexford 


Total 


MINNESOTA 


Aitkin 
Anoka 
Becker 
Beltrami 
Benton 
Big Stone 
Blue Earth 
Brown 


62,800 
11,200 
3,900 
4,500 
7,700 
36,300 
46,800 
1,000 
102,200 
500 
1,300 
11,300 
2,200 
23,400 
9,800 
1,200 
2,100 
100,600 
5,400 
12,400 
5,800 
5,200 
6,700 
12,100 
1,700 
26,500 
10,900 
900 
42,400 
6,700 
179,800 
4,000 
2,300 
2,400 
3,300 
800 
1,500 
26,100 
2,200 
2,000 
52,000 
28,800 
14,700 
8,900 
1,900 
15,700 
12,300 
16,200 
41,800 


797,100 


5,000 


2,171,700 


3,100 
16,000 
5,000 
3,700 
3,300 
1,700 
11,300 
7,300 


66,100 
12,400 
5,500 
5,800 
8,400 
38,900 
49,800 
1,300 
108,400 
700 
1,500 
11,900 
2,600 
25,500 
11,600 
1,600 
3,000 
120,500 
6,300 
14,500 
6,600 
5,800 
7,100 
14,400 
1,900 
30,400 
12,000 
1,200 
44,600 
7,600 
210,100 
4,700 
2,500 
3,000 
3,800 
900 
2,000 
30,500 
3.200 
2,300 
55,900 
31,300 
15,500 
11,000 
2,400 
17,200 
13,500 
17,100 
44,000 
839,000 
5,600 


2,389,900 


3,700 
19,900 
6,500 
6,900 
5,000 
2,300 
12,000 
8,100 


Carver 

Cass 
Chippewa 
Chisago 
Clay 
Clearwater 
Cook 
Cottonwood 
Crow Wing 
Dakota 
Dodge 
Dougla : 
Faribault 
Fillmore 
Freeborn 
Goodhue 
Grant 
Hennepin 
Houston 
Hubbard 
Isanti 

Itasca 
Jackson 
Kanabec 
Kandiyohi 
Kittson 
Koochiching 
Lac Qui Parle 
Lake 

Lake of Woods 
Le Sueur 
Lincoln 
Lyon 
McLeod 
Mahnomen 
Marshall 
Martin 
Meeker 
Mille Lacs 
Morrison 
Mower 
Murray 
Nicollet 
Nobles 
Norman 
Olmsted 
Otter Tail 
Pennington 
Pine 
Pipestone 
Polk 
Pope 
Ramsey 
Red Lake 
Redwood 
Renville 
Rice 

Rock 
Roseau 
St. Louis 
Scott 
Sherburne 


5,100 
3,000 
3,300 
3,900 
9,500 
1,400 
1,100 
3,900 
6,800 
17,600 
3,200 
4,200 
6,200 
6,000 
9,800 
9,200 
1,800 


237,900 


3,900 
1,700 
2,700 
9,300 
4,000 
2,000 
7,100 
1,700 
2,800 
2,800 
3,800 
700 
5,200 
2,300 
4,800 
6,800 
1,100 
2,700 
6,800 
4,800 
3,800 
4,800 
12,700 
3,800 
4,900 
5,900 
2,300 
13,400 
9,800 
2,700 
4,600 
3,700 
8,000 
2,300 


118,000 


1,000 
5,500 
6,000 
9,000 
2,500 
2,400 
66,300 
4,700 
2,400 


5,600 
5,100 
4,700 
4,600 
10,200 
2,600 
1,300 
4,800 
9,500 
20,000 
3,900 
6,600 
7,500 
7,700 
10,300 
9,700 
2,800 
255,400 
4,600 
2,700 
3,200 
11,200 
4,200 
2,500 
8,300 
2,600 
5,000 
3,600 
4,400 
1,300 
6,000 
2,900 
6,600 
7,800 
1,500 
4,100 
8,600 
5,400 
5,000 
7,200 
14,000 
4,000 
5,400 
6,200 
3,200 
16,200 
13,300 
3,400 
5,100 
3,900 
10,700 
3,400 
124,200 
1,300 
6,300 
7,100 
9,700 
3,300 
3,800 
71,800 
5,400 
3,100 


18,500 
6,300 
2,000 
3,100 
4,600 
1,400 
5,000 
2,200 
4,300 

11,200 
3,500 
2,400 


Stearns 
Steele 
Stevens 
Swift 

Todd 
Traverse 
Wabasha 
Wadena 
Waseca 
Washington 
Watonwan 
Wilkin 
Winona 9,300 
Wright 7,800 
Yellow Medicine 3,600 


Total 856,900 


MISSISSIPPI 
Adams 

Alcorn 

Amite 


” Attala 


Benton 
Bolivar 
Calhoun 
Carroll 
Chickasaw 
Choctaw 
Claiborne 
Clarke 
Clay 
Coahoma 
Copiah 
Covington 
De Soto 
Forrest 
Franklin 
George 
Greene 
Grenada 
Hancock 
Harrison 
Hinds 
Holmes 
Humphreys 
Issaquena 
Itawamba 
Jackson 
Jasper 
Jefferson 
Jeff Davis 
Jones 
Kemper 
Lafayette 
Lamar 
Lauderdale 
Lawrence 
Leake 

lee 
Leflore 
Lincoln 
Lowndes 


20,200 
7,500 
2,900 
4,100 
6,600 
2,200 
5,400 
4,200 
4,900 

12,100 
4,200 
2,500 

11,500 
8,200 
4,400 


982,700 
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TV Total TV Total TV Total TV Total 
Homes Households Homes Households Homes Households Homes Households 
Sept.’60 Sept. ’60 Sept. '60 Sept. ’60 Sept. ’60 Sept. ’60 Sept.’60 Sept. '60 





MISSISSIPPI continued Tishomingo 2,100 4,000 Caldwell 2,900 3,300 Grundy 3,600 
Madison 4,700 6,700 Tunica 3,700 5,200 Callaway 5,200 6,200 i 3,500 
Marion 3,200 6,100 Union 3,200 5,800 Camden 1,800 2,100 Henry 5,600 
Marshall 3,100 5,000 Walthall 1,800 3,600 Cape Hickory 1,400 
Monroe 5,200 8,700 Warren 9,600 12,300 Girardeav 10,300 11,700 Holt 2,100 
Montgomery 1,800 3,300 Washington 12,500 21,000 Carroll 4,000 4,600 Howard 2,900 
Neshoba 3,400 4,900 Wayne 2,300 3,900 Carter 900 1,400 Howell 3,600 
Newton 3,600 5,100 Webster 1,500 2,600 Cass 5,600 6,600 Iron 1,500 
Noxubee 2,400 3,800 Wilkinson 1,500 2,700 Cedar 2,600 3,400 Jackson 195,800 
Oktibbeha 3,300 5,900 Winston 3,100 4,600 Chariton 3,300 4,100 Jasper 26,100 
Panola 6,000 7,000 Yalobusha 1,800 3,200 Christian 3,000 3,700 Jefferson 19,100 
Pearl River 4,600 5,700 Yazoo 5,800 8,100 Clark 2,400 2,600 7,500 
Perry 1,200 2,200 Total 369,600 553,400 Clay 25,700 31,400 2,300 
Pike 5,700 9,000 Clinton 3,300 3,500 5,000 
Pontotoc 2,700 4,800 Cole 10,300 11,600 7,200 
Prentiss 2,800 4,700 MISSOURI Cooper 4,000 4,600 5,700 
Quitman 3,900 5,000 Adair 5,200 6,400 Crawford 2,300 3,100 3,000 
Rankin 3,500 6,200 Andrew 3,200 3,700 Dade 2,100 2,600 5,100 
Senn 2900 5,000 _— Atchison 2400 2,900 _ Dallas 2,300 2,700 4,700 
Sharkey 1,700 2,500 Audrain 7,200 8,900 Daviess 2,900 3,200 4,500 
Simpson 3,100 5,300 Barry 5,100 6,400 De Kalb 2,100 2,300 3,400 
Smith 2.100 3.600 Barton 3,000 3,800 Dent 2,600 3,000 5,900 

i Bates 4,900 5,900 Douglas 2,200 2,700 2,300 
Stone 10001400 teston 2,300 2,700 ~—_——Dunnklin 9,200 10,700 1,700 
Sunflower 6,600 11,100 Bollinger 2,200 2,500 Franklin 10,600 12,300 9,200 
Tallahatchie = 4,100 6,000 Boone 12,900 15,500 Gasconade 3,300 4,100 1,600 
Tate 3,100 4,400 Buchanan 30,500 32,600 Gentry 2,700 3,100 3,600 
Tippah 2,600 4,100 Butler 8,500 10,700 Greene 38,500 42,800 4,200 
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Moniteau 
Monroe 
Montgomery 
Morgan 

New Madrid 
Newton 
Nodaway 
Oregon 
Osage 
Ozark 
Pemiscott 


Ralls 
Randolph 
Ray 
Reynolds 
Ripley 

St. Charles 
St. Clair 

St. Francois 
St. Louis 


Ste. Genevieve 


Saline 
Schuyler 
Scotland 


Stoddard 
Stone 
Sullivan 
Taney 
Texas 
Vernon 
Warren 
Washington 
Wayne 
Webster 
Worth 
Wright 


Total 


MONTANA 
Beaverhead 
Big Horn 
Blaine 
Broadwater 
Carbon 
Corter 
Cascade 
Chouteau 
Custer 


Deer Lodge 


TV Total 
Homes Households 
Sept. ’60 Sept. ’60 


TV Total 
Homes Households 
Sept.’60 Sept. ’60 


TV Total 
Homes Households 
Sept.’60 Sept. ’60 


TV Total 
Homes Households 
Sept. '60 Sept. '60 





439,900 


2,800 
2,800 
3,100 
2,400 
7,300 
7,600 
6,000 
1,700 
2,400 
1,600 
9,900 
3,000 
11,100 
5,900 
5,200 
5,900 
4,000 
3,600 
2,100 
2,000 
6,600 
4,800 
1,000 
2,100 
10,400 
2,600 
10,100 


3,200 
3,000 
3,400 
2,900 
8,600 
9,300 
7,300 
2,900 
3,000 
2,500 
10,400 
3,300 
12,700 
8,200 
5,900 
7,200 
4,600 
9,200 
2,800 
2,200 
7,900 
5,400 
1,500 
2,900 
12,000 
2,800 
11,600 
471,900 
3,100 
7,900 
1,600 
2,400 
8,600 
1,600 
3,100 
8,200 
2,700 
3,300 
3,100 
5,700 
6,200 
2,400 
3,800 
2,400 
4,200 
1,600 
4,000 


2,700 
6,700 
1,200 
2,100 
7,700 
1,000 
2,700 
7,200 
2,100 
2,600 
2,400 
3,600 
5,500 
2,100 
2,800 
2,000 
3,600 
1,300 
3,200 


1,225,400 1,382,200 


1,500 
1,300 
1,400 


2,700 
2,800 
2,600 
500 700 
1,900 2,400 
300 800 
19,000 23,800 
1,700 2,400 
2,000 4,000 
400 1,000 
1,900 3,400 
3,200 6,500 


Fallon 
Fergus 
Flathead 
Gallatin 
Garfield 
Glacier 
Golden Valley 
Granite 

Hill 
Jefferson 
Judith Basin 
Lake 

Lewis & Clark 
Liberty 
Lincoln 
McCone 
Madison 
Meagher 
Mineral 
Missoula 
Musselshell 
Park 
Petroleum 
Phillips 
Pondera 
Powder River 
Powell 
Prairie 
Ravalli 
Richland 
Roosevelt 
Rosebud 
Sanders 
Sheridan 
Silver Bow 
Stillwater 
Sweet Grass 
Teton 

Toole 
Treasure 
Valley 
Wheatland 
Wibaux 
Yellowstone 


Total 


NEBRASKA 
Adams 
Antelope 
Arthur 
Banner 
Blaine 
Boone 
Box Butte 
Boyd 
Brown 
Buffalo 
Burt 
Butler 
Cass 
Cedar 
Chase 
Cherry 


145,500 


500 
2,700 


1,100 
4,400 
7,800 10,400 
4,200 7,800 
300 600 
1,900 3,000 
200 400 
600 1,000 
2,700 5,600 
500 1,000 
500 700 
2,200 3,600 
5,500 10,500 
300 500 
2,200 3,500 
600 1,000 
1,000 1,800 
500 1,000 
500 900 
10,400 15,000 
1,100 1,600 
2,800 3,700 
200 300 
800 2,000 
1,400 2,000 
400 800 
1,100 2,200 
400 700 
2,200 4,000 
1,600 2,900 
1,800 3,100 
1,000 —-2,000 
1,300 2,500 
1,100 1,800 
19,300 20,800 
1,100 1,800 
600 900 
1,500 —-2,300 
1,300 2,500 
200 300 
1,600 4,200 
600 900 
200 400 
21,900 26,300 


216,900 


Cheyenne 
Clay 
Colfax 
Cuming 
Custer 
Dakota 
Dawes 
Dawson 
Devel 
Dixon 
Dodge 
Douglas 
Dundy 
Fillmore 
Franklin 
Frontier 
Furnas 
Gage 
Garden 
Garfield 
Gosper 
Grant 
Greeley 
Hall 
Hamilton 
Harlan 
Hayes 
Hitchcock 
Holt 
Hooker 
Howard 
Jefferson 
Johnson 
Kearney 
Keith 
Keya Paha 
Kimball 
Knox 
Lancaster 
Lincoln 
Logan 
Loup 
McPherson 
Madison 
Merrick 
Morrill 
Nance 
Nemaha 
Nuckolls 
Otoe 
Pawnee 
Perkins 
Phelps 
Pierce 
Platte 
Polk 

Red Willow 
Richardson 
Rock 
Saline 
Sarpy 
Saunders 
Scotts Bluff 


3,200 
2,500 
2,800 
3,200 
3,800 
3,300 


5,800 
3,200 
3,300 
3,800 
5,500 
3,700 
1,300 2,800 
5,500 6,400 
600 900 
2,500 2,600 
9,400 10,100 
97,800 104,800 
800 1,000 
2,400 3,500 
1,800 2,000 
900 1,400 
2,600 2,900 
7,200 8,300 
600 1,300 
500 800 
600 700 
100 200 
1,200 1,600 
11,100 12,200 
2,500 3,100 
1,500 1,800 
300 500 
1,000 1,400 
2,200 4,100 
200 300 
1,600 2,300 
3,700 4,100 
1,700 2,000 
1,800 1,900 
1,700 2,500 
200 400 
900 2,000 
3,100 4,100 
43,900 48,000 
6,200 9,600 
200 400 
300 300 


Seward 
Sheridan 
Sherman 
Sioux 
Stanton 
Thayer 
Thomas 
Thurston 
Valley 
Washington 
Wayne 
Webster 
Wheeler 
York 


Total 


NEVADA 
Churchill 
Clark 
Douglas 
Elko 
Esmeralda 
Eureka 
Humboldt 
Lander 
Lincoln 
Lyon 
Mineral 
Nye 
Ormsby 
Pershing 
Storey 
Washoe 
White Pine 
Total 


4,200 
3,000 
1,600 

600 
1,600 
3,100 

500 
2,200 
2,000 
3,800 


3,400 
1,500 
1,200 
500 
1,500 
2,400 
200 
2,100 
1,500 
3,400 
2,800 3,000 
2,000 2,300 
200 300 
4,000 4,600 
374,900 446,300 


1,000 1,900 
36,300 48,600 
400 500 
2,400 4,300 
100 200 
200 200 
800 1,400 
200 400 
600 900 
700 1,200 
1,400 1,900 
600 900 
1,100 1,900 
600 1,100 
100 200 
27,600 29,900 
2,500 3,600 


76,700 99,100 


NEW HAMPSHIRE 


Belknap 
Carroll 
Cheshire 
Coos 
Grafton 
Hillsborough 
Merrimack 
Rockingham 
Strafford 
Sullivan 


Total 


NEW JERSEY 


Atlantic 
Bergen 
Burlington 
Camden 
Cape May 
Cumberland 
Essex 
Gloucester 


7,700 
4,600 
12,000 
9,600 
11,800 
46,400 
17,400 
23,100 
14,300 
7,900 
154,800 


8,100 
4,900 
12,800 
10,400 
12,700 
50,300 
18,300 
26,900 
15,200 
8,700 
168,300 


47,700 
255,700 
48,800 
111,200 
15,700 
31,900 
294,900 
39,400 
188,900 
15,000 
74,400 
109,100 
96,900 
65,000 


45,300 
217,300 
46,400 
101,100 
13,800 
30,300 
280,200 
34,600 
179,500 
13,900 
70,200 
97,800 
92,100 
58,200 
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TV Total 
Homes Households 
Sept.’60 Sept. '60 





TV 
Homes 


TV Total 
Homes Households 
Sept.’60 Sept. ’60 


Sept.’60 Sept. ’60 


Total TV Total 
Households Homes Household; 
Sept.'60 Sept. '60 














NEW JERSEY continued Mora 800 1,300 Columbia 13,500 
Ocean 23,800 28,600 Otero 7,100 14,000 Cortland 11,600 
Passaic 111,900 118,200 Quay 2,600 3,700 Delaware 12,300 
Salem 16,600 17,500 Rio Arriba 3,700 6,100 Dutchess 42,200 
Somerset 33,800 37,500 Roosevelt 3,000 4,000 Erie 307,900 
Sussex 11,300 12,100 Sandoval 1,700 2,100 Essex 8,900 
Union 137,100 151,900 San Juan 6,900 17,700 Franklin 10,100 
Warren 17,900 19,200 San Miguel 3,000 5,100 Fulton 15,700 
Total 1,633,000 1,779,600 Santa Fe 8,600 10,700 Genesee 14,300 
Sierra 1,200 1,900 Greene 8,300 
a asp Socorro 1,600 2,700 Hamilton 1,100 
Bernalillo 64,500 = 75,500 Toos 2,000 3,300 Herkimer 18,500 
Catron 300 700 Terrance 1,000 1,500 Jefferson 22,800 
Chaves 13,300 16,700 Union 900 1,600 Kings 727,700 
Colfax 1,800 3,400 Valencia 4,200 7,900 Lewis 5,900 
Curry 6,000 =——- 9,500 Total 185,100 258,300 _Livingston 10,500 
De Boca 00 pd Madison 14,100 
Dona Ana 9,900 12,500 NEW YORK siisinies 172,400 
Eddy 11,400 14,000 Albany 84,100 88,800 Mentgenery 17,700 
Grant 3,800 4,600 Allegany 11,300 13,300 1 375,100 
. assau * 
Suadalupe 1,000 1,500 Bronx 406,000 427,400 New York 541,700 
Harding 200 300 Broome 57,800 62,500 stein pe 
Hidalgo 1,000 1,300 Cattaraugus 23,600 25,200 : , 
Lea 11,900 15,800 Cayuga 20,600 21,900 Oneida ee 
Lincoln 1,400 2,100 Chautauqua 44,300 47,700 Onondaga = 114,700 
Los Alamos 3,000 3,600 Chemung 28,200 30,800 Ontario 17,200 
luna 2,200 3,200 Chenango 11,600 13,400 Orange 49,800 
McKinley 4,400 9,200 Clinton 13,700 15,600 Orleans 9,300 


15,000 Oswego 23,100 24,500 
12,200 Otsego 15,900 17,200 
13,900 Putnam 6,300 7,500 
46,500 Queens 531,200 581,600 
331,400 Rensselaer 41,500 44,100 
11,200 Richmond 57,500 61,900 
12,200 Rockland 28,900 34,000 
16,500 St. Lawrence 25,400 34,400 
15,800 Saratoga 23,700 25,700 
9,400 Schenectady 49,300 52,200 
1,400 Schoharie 6,700 7,700 
19,900 Schuyler 3,900 4,100 
26,900 Seneca 6,600 8,000 
766,000 Steuben 25,100 29,600 
6,500 Suffolk 153,600 183,800 
12,300 Sullivan 12,600 14,100 
15,600 Tioga 10,100 10,700 
184,300 Tompkins «17,600 18,600 
Prin Ulster 31,800 35,900 
570,200 Warren 12,400 13,000 
70,200 Washington 13,000 13,700 
72,600 Wayne 16,800 20,500 
123,800 Westchester 222,800 242,500 
19,800 Wyoming 8,500 9,500 
53,500 Yates 5,300 5,600 
10,400 Total 4,726,000 5,149,000 
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WRGB 


puts your 
MESSAGE 


WHERE 
THE SALE 
BEGINS 


























Sales begin long 
before sales are 
made, and WRGB 
[: is there at 
the outset in the 
homes (> and on 
the minds of the 
people HERA who 
can translate your 





message into sales. 
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Sales begin here, too, because 
more and more manufacturers 
are discovering the test-market- 
ability of this Northeastern New 
York and Western New England 
audience. The thousands of engi- 
neers, skilled workers, farmers 
and their families who live here 
represent a wide cross section of 
preferences and tastes. And, the 
metropolitan, suburban and rural 
nature of this market further 
gives you an excellent sampling 
of modern America’s living 
habits. But, what really makes 
sales begin here is that WRGB is 
the number 1 voice and picture 
in this area. Let WRGB place 
your message where sales begin. 
Contact your NBC Spot Sales 
representative. 


CHANNEL 6 
A General Electric Station 
ALBANY-SCHENECTADY-TROY 



















































































Guilfo 
Halifa 
Harnet 
Haywe 
Hende 
Hertfo: 
Hoke 

Hyde 

Iredell 









Total 
Households 
Sept. '60 


TV Total TV Total TV Total TV 
Homes Households Homes Households Homes Households Homes 
Sept.’60 Sept. ’60 Sept.'’60 Sept. '60 Sept.’60 Sept. ’60 Sept. ’60 





NORTH CAROLINA 
Alamance 20,100 
Alexander 3,200 
Alleghany 1,600 
Anson 4700 
Ashe 3,800 
Avery 2,200 
8,500 
4,500 
3,900 
2,900 
28,600 
10,000 
16,400 
9,300 
1,100 
4,700 
3,400 
17,200 
4,500 
2,300 
2,000 
700 
13,800 
7,600 
12,600 
18,700 
1,400 
900 
16,300 
3,300 
6,500 
26,500 
10,300 
45,400 
4,500 
28,000 
1,800 
1,000 
5,200 
2,700 
55,300 
9,800 
8,300 
7,400 
6,900 
3,800 
2,100 
1,000 
13,400 
2,900 


21,800 
3,900 
2,300 
5,600 
5,000 
3,000 
8,900 
5,100 
6,700 
5,100 

36,900 

12,300 

17,800 

11,200 
1,200 
7,400 
4,900 

19,100 
6,600 
4,200 
3,200 
2,300 

15,900 

12,200 

15,100 

32,000 
1,900 
1,400 

18,600 
4,100 
9,900 

30,200 

12,100 

50,600 
6,900 

33,600 
2,400 
1,700 
6,900 
3,600 

62,500 

13,800 

13,000 

10,700 
9,400 
5,000 
3,200 
1,400 

15,100 
4,400 

16,000 
2,600 
7,000 

14,200 
6,500 
7,000 
4,300 
4,600 
6,200 

76,600 
3,500 
3,900 


Bertie 
Bladen 
Brunswick 
Buncombe 
Burke 
Cabarrus 
Caldwell 
Camden 
Carteret 
Caswell 
Catawba 
Chatham 
Cherokee 
Chowan 
Clay 
Cleveland 
Columbus 
Craven 
Cumberland 
Currituck 
Dare 
Davidson 
Davie 
Duplin 
Durham 
Edgecombe 
Forsyth 
Franklin 
Gaston 
Gates 
Graham 
Granville 
Greene 
Guilford 
Halifax 
Harnett 
Haywood 
Henderson 
Hertford 
Hoke 
Hyde 
Iredell 
Jackson 
Johnston 11,300 
Jones 1,600 
lee 4,800 
10,200 
5,600 
5,300 
2,600 
2,700 
4,700 
65,700 
2,300 
3,400 


McDowell 
Macon 
Madison 
Martin 
Mecklenburg 
Mitchell 
Montgomery 


Moore 
Nash 
New Hanover 
Northampton 
Onslow 
Orange 
Pamlico 
Pasquotank 
Pender 
Perquimans 
Person 
Pitt 
Polk 
Randolph 
Richmond 
Robeson 
Rockingham 
Rowan 
Rutherford 
Sampson 
Scotland 
Stanly 
Stokes 
Surry 
Swain 
Transylvania 
Tyrrell 
Union 
Vance 
Wake 
Warren 
Washington 
Watauga 
Wayne 
Wilkes 
Wilson 
Yadkin 
Yancey 
Total 


6,000 
10,600 
19,000 

4,700 

5,900 

7,900 

1,700 

5,900 

2,800 

2,000 

4,200 
13,700 

2,700 
12,400 

8,800 
15,100 
16,300 
19,400 

9,800 

7,900 

4,000 
10,100 

4,000 
10,500 

1,100 

2,500 

800 

8,900 

6,300 
34,700 

3,200 

2,100 

2,900 
13,300 

8,200 
11,100 

4,700 

2,200 


901,000 


NORTH DAKOTA 


Adams 
Barnes 
Benson 
Billings 
pottineau 
Bowman 
Burke 
Burleigh 
Cass 
Cavalier 
Dickey 
Divide 
Dunn 
Eddy 
Emmons 
Foster 
Golden Valley 
Grand Forks 
Grant 
Griggs 
Hettinger 
Kidder 


700 
4,400 
1,500 

300 
1,900 

500 
1,200 
7,900 

18,500 
1,500 
1,900 

700 
1,100 

900 
1,600 
1,000 

400 

10,800 
1,400 
1,100 
1,100 
1,200 


7,900 
16,000 
21,700 

5,800 

7,000 

9,700 

2,800 

6,700 

4,600 

2,500 

5,800 
15,000 

3,100 
14,700 

9,400 
18,000 
18,100 
22,600 
10,800 
11,500 

5,600 
10,600 

5,100 
12,400 

2,300 

3,800 

1,200 
10,100 

8,000 
41,700 

4,400 

3,000 

4,400 
17,100 
11,100 
15,000 

6,200 

3,500 


1,123,700 


1,300 
4,700 
2,200 
400 
2,700 
1,000 
1,800 
9,500 
20,400 
2,300 
2,400 
1,400 
1,400 
1,300 
2,000 
1,500 
800 
13,400 
1,500 
1,400 
1,700 
1,400 


1,600 

900 
1,900 
1,300 
1,000 
3,400 
1,400 


La Moure 
Logan 
McHenry 
Mcintosh 
McKenzie 
McLean 
Mercer 
Morton 
Mountrail 
Nelson 
Oliver 
Pembina 
Pierce 
Ramsey 
Ransom 
Renville 
Richland 
Rolette 
Sargent 
Sheridan 
Sioux 
Slope 
Stark 
Steele 
Stutsman 
Towner 
Traill 
Walsh 
Ward 
Wells 
Williams 


Total 


OHIO 
Adams 
Allen 
Ashland 
Ashtabula 
Athens 
Auglaize 
Belmont 
Brown 
Butler 
Carroll 
Champaign 
Clark 
Clermont 
Clinton 
Columbiana 
Coshocton 
Crawford 
Cuyahoga 
Darke 
Definance 
Delaware 
Erie 
Fairfield 
Fayette 
Franklin 
Fulton 
Gallia 
Geauga 
Greene 


6,200 
29,800 
11,200 
28,100 
11,800 
10,100 
24,800 

6,900 
51,100 

5,300 

8,700 
38,000 
19,600 

8,500 
31,000 

9,500 
13,400 

470,900 
12,700 

8,400 

9,000 
18,700 
17,800 

7,200 

191,000 

8,100 

6,600 

9,600 
22,000 


2,100 
1,100 
2,600 
1,800 
2,000 
4,800 
2,000 
5,500 
2,800 
1.700 
500 
3,400 
2,000 
3,200 
2,100 
1,200 
5,200 
2,300 
1,700 
1,100 
600 
400 
4,400 
1,200 
7,000 
1,200 
2,900 
4,600 
12,600 
2,700 
8,900 
172,100 


6,800 
31,500 
11,800 
30,200 
13,100 
10,900 
27,100 

7,800 
55,000 

5,900 

9,200 
40,100 
22,900 

8,900 
33,400 
10,200 
14,400 

504,600 
14,300 

9,400 

9,800 
21,700 
20,700 

8,300 

204,000 

9,400 

7,900 
11,000 
25,100 


Guernsey 
Hamilton 
Hancock 
Hardin 
Harrison 
Henry 
Highland 
Hocking 
Holmes 
Huron 
Jackson 
Jefferson 
Knox 
Lake 
Lawrence 
Licking 
Logan 
Lorain 
Lucas 
Madison 
Mahoning 
Marion 
Medina 
Meigs 
Mercer 
Miami 
Monroe 
Montgomery 
Morgan 
Morrow 
Muskingum 
Noble 
O!tawa 
Paulding 
Perry 
Pickaway 
Pike 
Portage 
Preble 
Putnam 
Richland 
Ross 
Sandusky 
Scioto 
Seneca 
Shelby 
Stark 
Summit 
Trumbull 
Tuscarawas 
Union 
Van Wert 
Vinton 
Warren 
Washington 
Wayne 
Williams 
Wood 
Wyandot 
Total 


10,700 
257,900 
15,900 
8,800 
5,400 
6,600 
8,900 
5,500 
4,900 
12,800 
8,600 
27,300 
11,800 
36,400 
14,500 
24,300 
10,400 
57,000 
139,200 
6,800 
78,700 
17,300 
15,200 
6,400 
8,900 
20,700 
3,900 
154,700 
3,300 
5,300 
22,300 
3,100 
10,300 
4,700 
7,200 
8,100 
7,200 
21,000 
9,200 
7,300 
31,000 
17,200 
18,100 
29,500 
16,400 
8,900 
92,700 
149,200 
53,900 
22,200 
6,300 
9,100 
2,600 
16,000 
13,900 
18,500 
9,100 
19,700 
6,100 
2,725,000 


11,600 
273,200 
16,700 
9,300 
5,900 
7,100 
10,000 
5,800 
5,400 
13,800 
9,200 
29,900 
12,400 
41,500 
15,800 
27,500 
11,200 
63,300 
146,800 
7,900 
83,400 
18,300 
16,000 
7,000 
9,700 
22,900 
4,700 
163,600 
4,300 
6,100 
24,300 
3,800 
11,300 
5,800 
7,900 
9,000 
8,600 
24,700 
9,900 
8,300 
33,300 
18,600 
19,900 
31,000 
17,300 
10,200 
98,600 
157,700 
60,200 
24,100 
7,600 
10,300 
2,900 
16,900 
16,100 
20,400 
10,100 
21,900 
6,800 
2,943,200 
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THE STORYBOARD is Miss Fran's way of giving recognition to 
the junior artists who have sent in literally thousands of drawings. 





Mi ISS Fran and her sparkling puppet 


friends offer entertainment and 
educational guidance to a devoted and 
responsive audience daily. When the 
little people of the KWTV 54-County 
Community tune to Miss Fran and her 
puppet menagerie they find imaginative 
encouragement to be courteous, respect- 
ful, and considerate . . . qualities which 
make desirable citizens today... and 


tomorrow! An opinion poll of these 


“little people” would no doubt reflect 
TV-RADIO MIRROR’S selection of 
MISS FRAN FROM STORYLAND as 
“Best Children’s Show Southern States.” 


OKLAHOMA CITY 


@ KWTV 


| | 




















































7 Miss Fran with puppets Bopper and 
Droopy, as seen daily, Monday 
through Friday, 7:50 to 8:15 AM. 
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lect 

of The personality that is Miss Fran 
) can be measured: An average of 

- 61 letters a day has been her mail 
es.” ‘ count for the past two years. 
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TV Total TV Total 


Homes Households Homes Households 
Sept.'60 Sept. ’60 


Sept.'60 Sept. ’60 





OKLAHOMA Pottawatomie 10,900 13,000 
Adair 2,100 3,500 Pushmataha 1,400 2,700 
Alfalfa 2,000 2,300 Roger Mills 1,100 1,500 
Atoka 2,100 3,000 Rogers 4,200 5,800 
Beaver 1,100 1,800 Seminole 8,300 8,700 
Beckham 3,700 5,000 Sequoyah 2,700 4,800 
Blaine 3,000 3,400 Stephens 9,400 11,400 
Bryan 5,600 6,900 Texas 2,000 3,300 
Caddo 6,200 7,100 Tillman 3,400 4,100 
Canadian 5,900 6,600 Tulsa 99,600 112,100 
Carter 10,400 ~=—13,700 Wagoner 2,900 4,500 
Cherokee 2,500 4,700 Washington 10,900 13,200 
Choctaw 2,100 3,800 Washita 3,100 3,800 
Cimarron 600 1,100 Woods 2,600 3,200 
Cleveland 9,400 12,000 Woodward 2,300 3,600 
Coal 1,100 1,500 Total 562,300 681,400 
Comanche 17,700 _—-19,800 
Cotton 2,000 2,500 OREGON 
Craig 3,300 4,500 Baker 4,100 6,200 
Creek 11,000 11,600 Benton 8,500 12,100 
Custer 3,900 5,200 Clackamas 30,100 37,300 
Delaware 2,400 4,000 Clatsop 7,700 8,900 
Dewey 1,300 1,600 Columbia 5,000 6,500 
Ellis 1,400 2,200 Coos 13,800 19,500 
Garfield 13,100 14,400 Crook 1,500 2,700 
Garvin 7,500 8,200 Curry 3,900 7,400 
Grady 8,300 9,100 Deschutes 4,100 6,600 
Grant 1,800 2,300 Douglas 17,300 21,000 
Greer 1,600 2,500 Gilliam 800 1,200 
Harmon 1,100 1,700 Grant 1,400 2,400 
Harper 900 1,400 Harney 1,100 1,900 
Haskell 1,600 2,800 Hood River 2,400 4,100 
Hughes 3,100 4,000 Jackson 20,200 23,800 
Jackson 5,100 8,500 Jefferson 1,800 2,900 
Jefferson 2,000 = 2,300 Josephine 8,300 10,300 
Johnston 1,700 2,500 Klamath 10,600 15,100 
Kay 13,300 = 15,500 Lake 1,200 2,300 
Kingfisher 2,500 2,700 Lane 45,300 48,300 
Kiowa 3,300 4,000 Lincoln 6,300 9,100 
Latimer 1,200 1,800 Linn 13,500 17,000 
Le Flore 4,600 7,500 Malheur 4,800 6,500 
Lincoln 4,700 5,500 Marion 29,900 37,400 
Logan 4,400 5,400 Morrow 900 1,300 
Love 1,200 1,600 Multnomah 178,600 197,100 
McClain 3,200 3,800 Polk 5,600 7,800 
McCurtain 3,500 6,500 Sherman 500 700 
Mcintosh 2,300 3,600 Tillamook 4,800 6,200 
Major 1,900 2,100 Umatilla 10,500 14,600 
Marshall 1,500 2,300 Union 3,600 5,600 
Mayes 3,800 5,900 Wallowa 1,500 2,400 
Murray 2,500 3,500 Wasco 5,800 7,500 
Muskogee 14,400 17,600 Washington 27,000 32,600 
Noble 2,400 3,000 Wheeler 500 800 
Nowata 2,900 3,300 Yamhill 7,100 9,700 
Okfuskee 2,800 3,300 Total 490,100 596,800 
Oklahoma 119,900 139,800 
Okmulgee 9,100 10,300 PENNSYLVANIA 
Osage 8700 = 7.200 Adoms 11,200 13,900 
Ottawa 7,100 8,300 Allegheny 447,100 470,600 
Pawnee 3,000 3,800 Armstrong 21,000 22,800 
Payne 9,900 11,100 Beaver 54,500 58,700 
Pittsburg 7,000 8,500 Bedford 10,000 = 12,300 
Pontotoc 7,800 8,300 Berks 74,400 80,600 
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Total 
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Sept.’60 Sept. ’60 


TV 
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Total 
Households 


Sept.'60 Sept. ’60 


TV 


Homes 


Total 


Households 
Sept.'60 Sept. ’60 


TV 
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Total 
Households 


Sept. '’60 Sept. 60 





PENNSYLVANIA continued RHODE ISLAND Brown 7,600 10,300 TENNESSEE 
Blair 35,900 37,800 Bristol 8,500 9,000 Brule 1,000 1,900 Anderson 12,400 16,80 
Bradford 14,000 15,400 Kent 24,100 31,400 Buffalo 300 400 Bedford 5,100 6,000 
Bucks 81,600 109,600 Newport 17,300 19,800 Butte 1,200 2,800 Benton 1,600 370 
Butler 26,400 30,300 Providence 163,900 172,500 Campbell 400 1,000 Bledsoe 1,300 1,609 
Cambria 52,000 54,700 Washington 14,900 _—‘16,900 Charles Mix 2,800 4,000 Blount 15,000 16,109 
Cameron 1,400 1,900 Total 228,700 249,600 Clark 1,700 2,200 Bradley 7,100 10,200 
Carbon 13,800 15,200 Clay 2,800 3,300 Campbell 5,600 6,500 
i 400 e 1,500 ; 
cee ie too 55.800 «SOUTH CAROLINA — Cae ae. ae ae 
aban 9400 10900 ‘bbeville 4300 53000 Cet 800 1,500 Carter 8,600 11.100 
¥ z Aiken 20,400 25,200 z E 
‘ . 4,000 5,100 th 1600 2 
oa aaa poe vant — 4" “gg 2,400 3,000 og 1,500 = 
‘en lata 13,200 16,900 Anderson - - el 1,100 2,000 Claiborne 3,100 5,100 
U ” '” ’ ” ’ y 
Bamberg 2,500 3,900 
Crawford 20,900 22,500 Dewey 600 1,100 Clay 1,000 1,800 
Barnwell 4,400 6,800 
’ ’ i 600 1,600 C 3,200 ‘5, 
ns a as Raaetent —_ signe oo 900 1,800 vs 6.400 aaa 
U ie ’ ’ i 
Berkeley 5,600 7,600 3 
Fall R 2,000 3,500 Crockett 3,600 3 
= aa coon inane _— ae a sa 700 1,300 + 2 2,500 oa 
Erie am oan Te SRO RO lam 2,000 3,100 _ Davidson 97,200 109,000 
Fayette 42,700 44,900 or aoe ei Gregory 1,300 2,400 Decatur 1,200 1,700 
ester 
Forest 800 1,400 ‘4 : Haakon 300 800 De Kalb 1,900 2,900 
Chesterfield 6,000 7,700 
; . . Hamli 1,400 2,100 Dickso 3,600 5 
net pn yee nena — hed 1,100 1,900 ne " 6,500 an 
. ' Colleton 5,600 6,900 ’ : ‘ ’ 
’ H 900 1,000 Fayett 4,600 5,000 
: nom ae ae Sertnge 9,200 11,900 yogi 300 500 ro 1,800 3,200 
coe . 1 8,000 18,900 omen sagt ance tng 2,200 3,400 Franklin 3,200 6,100 
Jefferson 12,600 13,500 Barter —— “a Hutchinson 2,500 3,300 Gibson 10,200 —-12,100 
Juniata 3,000- 4,600 capes — — Hyde 500 600 Giles 3,800 6,400 
unt 7" a! ’ 
Fairfield 3,700 4,300 
, . 600 i 1,600 3,000 
csovome asad 7ost fre amo samp em Gee 
nan : — an Oe lm 300 400 — Grundy 1800 2,900 
‘as re 23,100 24,900 + apsasanaaad —_— Se Kingsbu 2,200 2,900 Hamblen 4,900 8,800 
none 56,200 64,400 Gomes NS 1228 to " 2,400 3,200 Hamilton 63,900 74,600 
ig v ’ 7 
Hampton 3,300 4,900 
Lu 95,400 101,200 Lawrence 2,700 6,000 Hancock 1,000 1,900 
9 24,500 32,300 Howy *ane 708 Lincoln 3,000 3,200 Hardeman 3,400 5,400 
McKean 13,300 14,900 auger — ted Lyman 700 1,200 Hardin 2,600 4,600 
Mercer 31 300 33,100 a pa 1 a McCook 2,000 2,900 Hawkins 4,500 8,300 
ancaster 
iffli ’ . 00 1,800 H 4600 4 
Mifflin 10,900 11,800 reise 7,900 10,700 McPherson 9 jaywood 800 
Monroe 9,800 12,000 l 3,700 5.100 Marshall 1,500 2,100 Henderson 2,200 3,500 
ee 
‘ , Mead 1,500 2,300 H 3,800 6,600 
aoe ons eon sone _e ES siatiatie 400 600 Seen 2,300 2,800 
North aad 50,900 53,600 cme —_ — Miner 1,200 1,600 Houston ‘300 1,400 
a p 7 * ’ a 
Northumberland 25,300 32,900 pe nen om ro Minnehaha 25,800 +=. 27,200 ~=—Ss Humphreys 2,100 3,300 
Perry 4,900 6,900 itd _ — = ee 2,100 2,200 Jackson 1,600 2,700 
Philadelphia 589,700 620,700 nw ’ ‘ Pennington 13,500 —‘19,800 Jefferson 3,000 5,00 
Pike 2,500 3,300 Gconse — “ee Perkins 900 1,600 Johnson 1,800 3,900 
Potter 3,400 4,700 a" yoo po Potter 700 1,300 Knox 64,200 68,400 
ickens 
i ‘ ‘ Robert 2,500 3,400 Lak 1,900 2,900 
— yor “ane saarag — 2! ri 900 1,500 es: 5,000 5,400 
rs 18,800 20,900 ‘Sauda 26000 4200 omen 600 1,500 _— Lawrence 4200 7,400 
Sulli 1,300 1.700 Spartanburg 34,700 42,800 Spink 2,000 —-3,000 Lewis 1,100 1,200 
sa = lUCmcCU “ee Ulta "400 —«*'1,300~—Lincol 3,500 6,800 
ee ie ' nite — Ee ln ” 400 ‘800 ‘ 4,800 6,700 
Tioga 9,000 10,600 = wittiamsburg 7,300 «= 8,700 Y wenn / fe 
Union 4400 6400 York 17,100 20,500 Tedd 500 = 1,600 McMinn 5800 8 
Venango 15,200 18,500 Total 463,700 599,900 Tripp 1,600 | 2,700 McNairy 3,600 4,900 
Warren 10,100 —- 10,600 Turner 2,700 3,100 pea 2,500 4,000 
i 58,300 61,400 Union 2,900 3,300 Madison 13,200 16,600 
ba _ 6,200 aie oe Sao Walworth 1,100 —-2,500 panei 3700 _—5,100 
eed ’ “ Aurora 600 1,200 
Westmoreland 89,700 94,400 Sesiie 4,100 6,200 Washabaugh 100 200 Marshall 3,900 4,600 
Wyoming 4,1 00 4,7| 00 Bennett 500 800 Yankton 3,900 4,900 Maury 9,200 1 1,600 
York 61,700 71,100 Bon Homme 1,900 2,200 Ziebach 300 600 Meigs 800 1,500 
Total 2,979,400 3,281,300 Brookings 4,300 5,200 Total 142,600 200,900 Monroe 4,300 6,500 
, not ih - | 
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6,800 


3,200 
6,100 
12,100 
6,400 
3,000 
12,300 
2,900 
8,800 
74,600 
1,900 
5,400 
4,600 
8,300 
4,800 
3,500 
6,600 
2,800 
1,400 
3,300 
2,700 
5,400 
3,900 
68,400 
2,900 
5,400 
7,400 
1,200 
6,800 
6,700 
8,900 
4,900 
4,000 
16,600 
5,100 


4,600 
11,600 
1,500 
6,500 

















If you are buying Television 
in Providence, Rhode Island, 


keep these facts in mind: In daytime NSI* homes 
reached, WJAR-TV has more than twice as many 
quarter-hour firsts; in nightime NSI* homes reached 
three times aS many quarter-hour firsts as the sec- 
ond station! Furthermore, in NSI* homes reached, 
WJAR-TV carries 8 out of the top 10 network pro- 
grams, 9 out of the top 10 syndicated programs! 
WJAR-TV - Channel 10 - Providence - NBC - ABC - 
Represented by Edward Petry & Co., Inc. 
*Nielsen, August, 1960 


Daytime — Mon.-Fri. 8 A.M.-6 P.M. 
Nighttime — Sun.-Sat. 6 P.M.-midnite 








TV Total TV Total TV Total TV Total 
Homes Households Homes Households Homes Households Homes Households 
Sept.'60 Sept. ’60 Sept.’60 Sept. ’60 Sept.’60 Sept. ’60 Sept.’60 Sept. '60 


ns, 





TENNESSEE continued Burnet 2,200 3,000 Gray 7,500 9,500 2,300 3,000 
Montgomery 10,100 13,000 Caldwell 3,700 4,800 Grayson 21,100 26,100 2,000 2,500 
Moore 600 1,100 Calhoun 2,100 5,100 Gregg 17,900 23,100 38,500 43,900 
Morgan 1,800 2,600 Callahan 1,600 2,400 Grimes 2,700 4,000 300 300 
Obion 4,800 8,000 Cameron 30,500 42,700 Guadalupe 6,300 7,600 1,200 1,700 
Overton 2,400 3,500 Camp 1,700 2,800 Hale 9,000 10,200 i 1,800 
Perry 800 1,500 Carson 1,600 2,000 Hall 1,800 1,900 1,100 
Pickett 600 1,100 Cass 4,700 6,100 Hamilton 2,100 3,000 900 
Polk 2,300 2,600 Castro 1,100 2,200 Hansford 1,000 1,100 Matagorda 5,500 
Putnam 5,400 8,400 Chambers 2,000 2,400 Hardeman 2,200 2,900 Maverick 2,000 
Rhea 2,500 4,400 Cherokee 6,700 9,600 Hardin 4,000 6,800 Medina 3,900 
Roane 7,000 11,000 Childress 1,900 2,800 Harris 342,500 380,700 Menard 700 
Robertson 6,100 7,500 Clay 1,900 2,900 Harrison 10,500 14,300 Midland 15,500 
Rutherford 9,700 12,700 Cochran 1,300 1,400 Hartley 400 600 Milam 4,500 
Scott 2,200 4,000 Coke 900 1,000 Haskell 2,700 3,000 Mills 1,100 
Sequatchie 1,000 1,400 Coleman 2,600 3,500 Hays 4,100 5,400 Mitchell 3,300 
Sevier 3,300 6,400 Collin 11,900 13,600 Hemphill 800 1,100 Montague 3,900 
Shelby 149,500 170,200 Collinsworth 1,400 1,700 Henderson 3,500 7,100 Montgomery 5,900 
Smith 2,500 2,800 - Colorado 3,500 5,000 Hidalgo 35,600 49,600 Moore 5,000 
Stewart 1,400 2,000 Comal 4,800 6,100 Hill 7,300 8,100 Morris 1,900 
Sullivan 22,100 30,500 Comanche 2,400 3,600 Hockley 5,200 5,700 Motley 600 
Sumner 8,100 10,300 Concho 900 1,200 Hood 1,100 1,200 Nacogdoches 5,500 
Tipton 5,900 6,900 Cooke 6,500 7,000 Hopkins 4,100 6 600 Navarro 9,400 
Trousdale 900 1,200 Coryell 3,400 5,700 Houston 3,400 5,500 Newton 1,600 
Unicoi 2,400 3,400 Cottle 900 1,100 Howard 7,600 10,800 Nolan 4,700 
Union 1,100 2,300 Crane 1,100 1,700 Hudspeth 700 900 Nueces 58,600 
600 700 Crockett 700 1,100 Hunt 11,300 12,600 Ochiltree 1,300 





Van Buren 


Warren 4,200 6,600 Crosby 2,100 3,100 Hutchinson 9,900 10,400 Oldham 300 
Washington 13,400 - 16,200 Culberson 400 600 Irion 300 300 Orange 14,300 
Wayne 1,700 2,800 Dallam 2,000 2,100 Jack 1,600 1,900 Palo Pinto 5,900 
Weakley 4,000 7,200 Dallas 262,500 295,500 Jackson 2,700 4,100 Panola 2,500 


White 2,200 3,800 Dawson 4,600 4,800 Jasper 3,600 5,400 Parker 6,400 
Williamson 5,000 6,400 Deaf Smith 2,700 4,200 Jeff Davis 300 300 Parmer 1,400 
Wilson 5,800 8,000 Delta 1,200 1,700 Jefferson 61,700 75,300 Pecos 1,600 
Total 755,800 963,900 Denton 11,300 15,300 Jim Hogg 700 1,200 Polk 2,800 
De Witt 4,600 6,100 Jim Wells 5,500 7,600 Potter 39,000 

TEXAS Dickens 1,200 1,600 Johnson 10,200 11,700 Presidio 800 
Anderson 5,800 9,100 Dimmit 1,500 1,900 Jones 4,900 5,800 Rains 500 
Andrews 2,300 4,800 Donley 1,200 1,700 Karnes 2,900 3,900 Randall 6,200 
Angelina 8,600 - 12,300 Duval 2,300 2,600 Kaufman 6,200 7A00 Reagan 700 
Aransas 700 1,600 Eastland 4,700 6,200 Kendall 1,400 1,700 Real 500 
Archer 1,400 1,800 Ector 20,200 30,300 Kenedy 100 100 Red River 3,300 
Armstrong 300 400 Edwards 500 600 Kent 300 400 Reeves 3,200 
Atascosa 3,900 5,000 Ellis 11,000 12,600 Kerr 2,900 4,400 Refugio 1,700 
Austin 2,900 4,500 El Paso 70,500 91,600 Kimble 800 1,300 Roberts 200 
Bailey 1,900 2,600 Erath 3,600 5,300 King 100 200 Robertson 3,400 
Bandera 1,000 1,100 Falls 4,800 6,300 Kinney 300 400 Rockwall 1,200 
Bastrop 3,500 4,800 Fannin 5,200 7,400 Kleberg 4,800 7A00 Runnels 3,300 
Baylor 1,400 1,600 Fayette 4,100 6,200 Knox 1,900 2,300 Rusk 9,100 
Bee 4,600 6,100 Fisher 2,000 2,200 Lamar 7,300 12,400 Sabine 1,200 
Bell 21,100 28,400 Floyd 2,300 3,100 Lamb 5,100 7,100 San Augustine 1,100 
Bexar 159,800 184,400 Foard 800 900 Lampasas 2,300 3,400 San Jacinto 1,200 
Blanco 900 1,200 Fort Bend 7,600 9,600 La Salle 1,300 1,400 San Patricio 7,900 
Borden 200 300 Franklin 900 1,400 Lavaca 4,000 5,400 San Saba 1,400 
Bosque 2,200 3,400 Freestone 2,400 4,300 Lee 1,700 2,400 Schleicher 400 
Bowie 17,800 20,300 Frio 2,300 3,000 Leon 1,800 3,300 Scurry 7,200 
Brazoria 16,600 20,600 Gaines 1,800 3,100 Liberty 7,000 8,100 Shackelford 800 
Brazos 9,100 13,500 Galveston 34,300 37,700 Limestone 4,100 5,900 Shelby 3,200 
Brewster 1,100 1,600 Garza 1,500 1,800 Lipscomb 700 1,300 Sherman 600 
Briscoe 600 900 Gillespie 2,100 3,300 Live Oak 1,300 2,000 Smith 19,200 
Brooks 1,900 2,000 Glasscock 200 200 Llano 1,000 1,800 Somervell 600 
Brown 6,200 8,800 Goliad 1,000 1,500 Loving 100 100 Starr 1,900 
Burleson 2,100 2 800 Gonzales 4,300 5,500 Lubbock 42,300 53,000 Stephens 2.600 
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3,000 
2,500 
43,900 
300 
1,700 
2,300 
1,500 
1,300 
7,300 
3,100 
4,800 
700 
21,400 
6,800 
1,400 
3,900 
5,100 
7,800 
5,300 
3,200 
1,000 
9,100 
10,800 


















TEXARKANA Texas-Arkansas 


Reaching more homes in a | 
33 county area than ever before: 


Able to receive . .97,800 


“a » Net weekly 
Dominating audience ..... 71,000 


its A udience : ; 1 ARB 1960 Coverage Study 
in Metropolitan 
TEXARKANA 


62.1% 


SHARE PNelelia. [es 


ARB Station Audience Inde 
August, 1960, 6 to 10:30 PMA nightly 







‘over a 1 wide 4State — 


q "Domina KEMC.IV i is now the. mae a. a 
primary affiliate between Little Rock and 
Dallas, and between Tulsa and New oe 


the 4-State Corner nie 
of the Southwest | a 
with . 


KCMC Tv==~ 


TEXARKANA,  Texas-Arkansas 


WALTER M. WINDSOR, General Manager 


Bes, ao 





Southwest—Clyde Melville Co. 


tereens’oy VENARD, RINTOUL & McCONNELL, Inc. Sources sores 5 Ayers Co. 





















TV Total TV Total TV Total TV Total 




















Homes Households Homes Households Homes Households Homes Households 
Sept.’60 Sept. ’60 Sept.’60 Sept. ’60 Sept.’60 Sept. ’60 Sept. '60 Sept. '60 
TEXAS continued . Wichita 31,400 36,600 Millard 1,600 1,700 Orleans 4,800 — 5,500 
Sterling 200 200 Wilbarger 4,700 5,300 Morgan 600 700 Rutland 11,300 11,900 
Stonewall 700 1,000 Willacy 4,400 5,300 Piute 200 200 Washington 10,900 11,500 
Sutton 600 900 —_ Williamson 8,600 10,700 Rich 300 300 Windham 6,400 8,700 
Swisher 1,800 2,600 “Wilson 2,700 3,300 Salt Lake 105,200 113,900 Windsor 10,100 10,700 
Tarrant 165,000 185,900 Winkler 2,400 4,500 San Juan 800 1,900 Total 91,900 102,600 
Taylor 21,200 27,000 Wise 3,600 4,600 Sanpete 2,600 2,800 
Terrell 500 900 Wood 3,500 5,000 Sevier 2,500 2,900 
Terry 3,900 5,200 Yoakum 800 1,800 Summit 1,300 1,400 VIRGINIA 
Throckmorton 700 700 Young 3,600 4,700 Tooele 5,000 5,300 Accomack 7,500 9,300 
Titus 3,200 5,200 Zapata 600 800 Uintah 1,600 2,700 Albemarle 10,800 —-15,900 
Tom Green 17,900 22,000 Zavala 1,800 2,700 Utah 26,700 29,000 Alieghany 6,500 6,800 
Travis 50,600 60,900 Total 2,323,800 2,868,000 Wasatch 1,100 1,300 Amelia 1,300 1,600 
Trinity 1,700 2,200 Washington 1,500 3,000 Amherst 3,700 5,600 
Tyler 2,100 2,800 Wayne 200 200 Appomattox 1,600 2,000 
Upshur 3,400 4,900 UTAH Weber 30,500 32,100 Arlington 72,500 81,400 
Upton 1,200 1,700 _—_ Beaver 600 —‘1,000 Total 222,100 250,800 © Avausta 14,200 199" 
Uvalde 3,200 5,100 Box Elder 5,700 6,200 Bath 1,000 1,600 
Val Verde 2,800 5,300 Cache 8,400 8,800 Bedford 5,700 8,200 
Von Zandt 4,600 5,400 Carbon - 5,200 7,200 VERMONT Bland 1,000 1,500 
ina Daggett 100 100 Addison 4,300 4,900 Botetourt 3,500 4,600 
ictoria 10,600 16,800 - ‘ Siena 2,900 4,200 
Walker 3,300 4,300 Davis 14,200 17,2 Geraingion 6,600 7,300 Sita 5.480 an 
Duchesne 1,100 1,700 Caledonia 5,800 6,200 . . 
bend — Emery 1,000 1,600 Chittenden 16,800 _—-18,700 Buckingham 1,800 2,500 
Word 3,300 4400 Garfield 400 JOO Exeex 1,400 1,500 Campbell 19,500 22,800 
Washington 3,900 5,100 Coad 1,000 2,000 Franklin 6,600 6,900 Caroline 2,400 3,000 
Webb 10,300 16,500 iron 1,500 2,700 _— Grand Isle 700 700 2=—_ Carroll 4,800 = 8,000 
Wharton 8,100 10,800  Jyab 1,100 1,500 _—_Lamoille 2,500 3,100 Charlotte 2,600 3,600 
Wheeler 1,500. 2,200 Kane 300 700 — Orange 3700 5,000 Charles City 800 1,100 
Chesterfield 13,400 18,900 
Clarke 1,600 2,100 
Craig 700 800 
Culpeper 2,800 3,300 
ca Cumberland 1,200 1,800 
In Roanoke in ‘60 Dickenson 3,300 «5,000 
e & Dinwiddie 13,200 _ 13,900 
the Selling Signal Essex 1,300 1,800 
e Fairfax 55,600 69,500 
is SEVEN eee Fauquier 5,000 _—5,900 
Floyd 1,800 2,600 
Roanoke is an ideal test market. ane pon a 
Isolated from competing markets. ee pei ; pe 
Diversified industry. Self-contained mes - a “ae 
economy. Large population. Many a ar 4 s 
distribution outlets. nar =6l 
Put Roanoke on your schedule, » aaa ad be 
and don't fumble the ball when — ie 
buying television. Specify WDBJ-TV Greene 1,000 1,100 
- . . serving over 400,000 TV homes Greensville 3,200 3,800 
of Virginia, N. Carolina and W. Va. Halifax 8,200 9,400 
in counties having a population of Hanover 5,100 7,500 
nearly 2,000,000. Henrico 89,600 96,400 
Sell like sixty on seven. We'll help Henry 11,500 14,200 
you to cross those sales goal lines, Highland 606 800 
Isle of Wight 2,800 4,200 
ASK YOUR PGW COLONEL James City 2,500 3,300 
FOR CURRENT AVAILABILITIES King & Queen 1,200 1,500 
King George 1,400 1,700 
‘ King William 1,700 1,900 
Lancaster 1,900 2,500 
Leal Lee 5,200 6,200 
CHANNEL 
TV homes, © TELEVISION MAGA- 
' ZINE, Families © 1960, Sales Man 
Roanoke, Virginia ie a, Sa 
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anna 
PM TV Total Iv Total IV Total 1V Total 
ouseholds Homes Households Homes Households Homes Households Homes Households 
Sept. '60 Sept.’60 Sept. '60 Sept.’60 Sept. '60 Sept.’60 Sept. '60 Sept."60 Sept. ’60 
. 5,500 Loudoun 5,300 6,200 Grays Harbor 15,300 18,500 Ohio 19,900 20,900 Milwaukee 299,400 321,800 
11,900 Louisa 2,700 3,200 Island 4,000  — 6,100 Pendleton 1,200 2,200 Monroe 7,700 —-8,800 
11,500 Lunenburg 2,400 3,100 Jefferson 2,000 2,200 Pleasants 1,000 1,600 Oconto 6,200 6,600 
8,700 Madison 1,500 2,100 King 277,600 318,900 Pocahontas 1,600 2,900 Oneida 5,500 7,000 
10,700 Mathews 1,500 2,000 _ Kitsap 25,000- 27,100 Preston 5,300 6,300 Outagamie 25,000 _—27,500 
102,600 Mecklenburg 6,300 7,300 Kittitas 4,400 6,100 Putnam 4,400 5,900 Ozaukee 8,800 10,200 
Middlesex 1,700 1,800 Klickitat 3,000 4,100 Raleigh 16,800 21,300 Pepin 2,100 2,200 
Montgomery 9,700 10,200 Lewis 12,300 14,000 Randolph 4,500 6,900 Pierce 5,600 6,800 
Nansemond 9,200 10,600 Lincoln 2,900 3,000 Ritchie 1,500 3,400 Polk 7,100 7,800 
1 bm Nelson 2,600 3,100 Mason 4,400 4,600 Roane 2,500 3,600 Portage 8,400 9,600 
; New Kent 900 1,100 Okanogan 6,100 9,000 Summers 2,800 4,400 Price 2,900 3,400 
bye Newport News 48,400 52,200 Pacific 4,000 5,000 Taylor 3,000 4,300 Racine 37,400 41,000 
5,600 Norfolk 133,500 153,200 Pend Oreille 1,900 2,300 Tucker 1,300 2,100 Richland 4,500 5,200 
2,000 Northampton 3,500 4,800 Pierce 91,000 98,900 Tyler 2,100 2,700 Rock 31,900 34,800 
81 , 400 Northumberland 2,000 2,400 San Juan 1,000 1,000 Upshur 3,000 5,000 Rusk 3,700 4,600 
1 9,000 Nottoway 3,200 3,400 Skagit 13,300 16,500 Wayne 7,100 8,900 St. Croix 6,900 7,700 
1, 600 Orange 2,700 3,400 Skamania 1,400 1,500 Webster 2,400 3,800 Sauk 10,300 11,700 
: Page 3,100 4,000 Snohomish 44,900 50,000 Wetzel 4,100 4,700 Sawyer 2,400 3,000 
= Patrick 2,500 3,800 Spokane 87,700 97,400 Wirt 800 1,300 Shawano 8,500 9,300 
4 600 Pittsylvania 22,900 28,900 Stevens 5,800 6,500 Wood 17,600 27,300 Sheboygan 26,200 27,600 
4,200 Powhatan 1,000 1,100 Thurston 14,900 17,300 Wyoming 6,700 9,500 Taylor 3,900 4,700 
8,000 Prince Edward 3,000 3,900 Wahkiakum 700 1,000 Total 410,100 508,600 Trempealeau 6,200 6,800 
2.500 Prince George 10,500 15,300 Walla Walla 9,800 12,900 Vernon 6,100 7,100 
22.800 Princess Anne 18,400 19,400 Whatcom 20,600 25,000 Vilas 2,200 2,500 
3,000 Prince William 7,200 9,600 Whitman 7,300 8,800 WISCONSIN Walworth 14,700 16,500 
one Pulaski 6,600 7,500 ‘Yakima 43,000 47,300 adams 2,000 2,400 ~—- Washburn 2,700 —-2,900 
3, 600 Rappahannock 1,000 1,500 Total 808,900 940,500 Ashland 4,800 5,300 Washington 11,300 12,500 
ai Richmond 1,200 —‘1,900 Scie 9,100 9,600 Waukesha = 36,400 41,200 
1 8,900 Roanoke 39,800 44,300 Bayfield 3,000 3,300 W aupaca 9,700 10,200 
2,100 Rockbridge 5,100 7,700 WEST VIRGINIA Brown 30,500 33,900 Waushara 3,400 4,000 
800 Rockingham 11,100 14,100 Barbour 2,800 4,300 Buffalo 3,500 4,000 Winnebago 29,000 33,000 
3,300 Russell 4,100 = 5800 Berkeley 6,700 8,300 _ Burnett 1,900 2,200 Wood 13,900 17,400 
1,800 Scott 4,700 7,300 Boone 5,800 6,100 Calumet 4,600 4,800 Total 1,051,800 1,162,600 
5,000 Shenandoah =» 4,500 6,000 Braxton 2,100 4,300 Chippewa 11,700 13,100 
13,900 Smyth 5,100 7,000 Brooke 6,200 7,200 Clark 7,700 9,400 
1,800 Southampton = 4,700 6,300 Cabell 32,200 35,100 Columbia 10,300 11,800 WYOMING 
69,500 Spotsylvania = 5,700 7,500 Calhoun 1,300 2,000 Crawford 3,600 4,500 Albany 4,300 —_7,000 
5,900 Stafford 3,000 4,500 Clay 2,300 3,300 Dane 55,400 62,500 Big Horn 2,100 3,200 
2,600 Surry 1,300 1,500 Doddridge 1,200 1,900 Dodge 16,300 18,100 = Campbell 600 1,700 
1,800 Sussex 2,300 2,700 Fayette 15,900 18,000 Door 5,800 6,700 Carbon 3,400 5,400 
6,500 Tazewell 8,200 =—11,100 Gilmer 1,000 1,900 Douglas 12,900 14,300 Gunstnes 1,000 1,700 
10,400 Warren 3,700 = 4,000 Grant 1,300 2,200 Dunn 6700 7,500 Crook 600 1,300 
4,400 Washington = = 9,100 = 12,800 = Greenbrier 7,000 9,100 EauClaire 17,200 18,500 Fremont 3,400 —-7,300 
3,100 Westmoreland 2,400 2,800 = Hampshire 1,800 3,300 Florence 300 800 — Goshen 2,300 3,600 
1,800 Wise 9,400 = 11,900 Hancock 9,400 10,400 Fond Dulac 19,900 21,600 _— Hot Springs 1,000 1,800 
4,100 Wythe 4,000 5,300 Hardy 1,300 2,300 Forest 1,400 ae - . ates 700 1,400 
1,100 York 4,300 6,100 Harrison 14,800 21,300 Grant 10,900 13,000 Loramie 15,100 17,600 
3,800 * Total 878,700 1,058,600 Jackson 2,300 3,700 Green 6,600 7,500 Lincoln 1,400 2,400 
9,400 Jefferson 3,800 4,300 Green Lake 3,800 4,700 Natrona 9,300 13,300 
Kanawha 63,900 69,500 lowa 4,600 5,900 Niobrara 600 1,200 
1 WASHINGTON Lewis 2,700 4,800 Iron 2,200 2,300 Park 3,500 5,500 
96,400 Adams 2,800 4,000 _Lincoln 4,100 4,900 Jackson 3,800 4,100 Platte 1,400 2,400 
14,200 Asotin 3,200 4,700 Logan 14,700 15,500 Jefferson 14,900 15,700 Sietbin 3,300 6,500 
800 Benton 16,300 22,800 McDowell 16,100 17,600 Juneau 4,000 5,100 _—cublette 400 ‘1,000 
4,200 Chelan 11,000 14,700 = Marion 16,400 18,700 Kenosha 28,600 30,900  sweetwater 3,600 —=-5,300 
3,300 Clallam 8,200 9,000 Marshall 8,100 10,800 Kewaunee 4,400 4,600 Teton 500 1,400 
1,500 Clark 25,600 28,400 Mason 5,200 6,200 La Crosse 19,800 21,100 Uinta 1,100 1,900 
1,700 Columbia 1,200 1,700 Mercer 15,600 19,800 Lafayette 4,300 4,500 Washakie 1,100 2,600 
1,900 Cowlitz 15,400 18,900 Mineral 3,500 5,700 Langlade 5,200 5,800 Weston 1,100 2,400 
2,500 Douglas 3,100 4,900 Mingo 9,200 10,000 Uncole 5,700 6,400 Yellowstone Park 100 100 
6,200 Ferry 900 1,100 Monongalia 13,800 15,000 Manitowoc 19,800 20,800 Total 61,800 98,000 
7 Franklin 58,800 6,500 Monroe 2,000 3,000 Marathon 22,300 25,400 
ae Garfield 700 900 Morgan 1,300 2,300 Marinette 9,500 10,900 
MAGA- Grant 11,200 17,900 Nicholas 4,500 6,800 Marquette 2,300 ~ 2,500 Total U.S. 45,890,100 52,901,000 
Power 
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WABC-TV WJIM-TV 


NEW YORK LANSING 


W-TEN KITV 


ALBANY -SCHENECTADY-TROY LOS ANGELES 


WFBG-TV WMCT 


WNBF-TY = WDSU-TV 
WHDH-TV WOW-TV 
WBKB  WEILTV 
WCPO-TV WIIC 

WEWS KGW-TV 
WBNS-TV WPRO-TV 
KFJZ-1V KGO-TV 
WXYZTY KING-TV 
KFRE-TV KTV! 

WNHC-TV WELATY 








26 ways 
to spell 
OPPORTUNITY 


Each group of letters at the lett 
presents a special opportunity 
to the advertiser... 

to build increasing volume 

in a major market through 
the prestige and selling-power 
of a leading station. 

In representing these stations 
our entire personnel and 
nation-wide facilities are 
centered on this objective: 

to supply advertisers and 
agencies with all the facts | 
needed to take full advantage 


of these opportunities. 


Television's first exclusive 
national representative 


e left 


Inity 


wer 


ons 





A_TELEVISION MAGAZINE EXCLUSIVE 





TELEVISION MARKETS 
VS. 
METROPOLITAN MARKETS 


Sept. 1960 data for TV homes, households; population, retail sales, E.B.I. (Jan. 1960) 


HE concept of television coverage departs drastic- 
Taily from traditional definitions of retail mar- 
kets or metropolitan county areas. The TV market 
is a unique development in sales and advertising: It 
generally includes several trading areas. 

The difference between TV and metro areas can 
be dramatic, not only in small markets, but also in 
major market areas. For example, the coverage of the 
television stations in Cleveland includes over 750 
million television homes outside of Cleveland 
proper. These homes represent more than $3 million 
in retail sales and almost $5.5 million in effective 
buying income that is not listed in the metropolitan 


and metropolitan areas is clearly illustrated in the 
following comparisons of the television markets as 
defined by TELEviIsion MAGAZINE’s research depart- 
ment and the metropolitan statistical areas reported 
in the 1960 Sales Management’s “Survey of Buying 
Power.” 

Where no data appear in the metro-area column, 
the city was not large enough to be ranked on a 
metro-area basis. However, where there is an adja- 
cent metropolitan area covered by the market, this 
information is reported by a footnote. 

“DI” indicates that the data for the television 
market is inadequate. For intermixed markets, only 
VHF data are shown. A dagger (t+) indicates UHF 





























area breakdowns for this market. 
The extent of the difference between TV markets TV homes. 
TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES EFFECTIVE BUYING INCOME 
(September 1960) (September 1960) (January 1960) (Janvary 1960) (January 1960) 
Television Metro Television Metro Television Metro Television Metro Television Metro 
Market Area Market Area Market Area Market Area Market Area 
(Thous.) (Thous.) (Thous.) (Thous.) (Thous.) — (Thous.) ($000) ($000) ($000) ($000) 
GOON) BAB. cscs cvsccsescse 21.2 — 31.7 > — 110.1 — 139,208 — 158,845 — 
age RN Minis o:04 0s awcrcuecee 69.7 21.2 89.9 27.0 303.2 89.6 360.973 132,257 491,112 154,455 
SE NN a9 0.0 cers thiecs see's sc od9 82.2 — 103.1 aoe 361.7 — 335,680 — 455,444 a 
Sy MPNED ss 0:6 oceicieeie 40.0006 {70.1 — 157.7. —— 515.0 — 667,985 — 1,060,030 ——— 
ES SES Ar errr 130.6 13.2 212.0 17.1 831.0 58.2 698,725 78,816 950,504 91,199 
Albany-Schenectady-Troy, N.Y. 418.8 198.6 452.8 2108 1,466.5 668.6 1,857,986 861,600 2,890,066 1,422,216 
Albuquerque, N.M............. 128.6 64.5 189.6 75.5 730.5 252.8 802,184 357,611 1,034,166 474,824 
Alexandria, La..............+. 83.0 24.0 119.1 31.2 442.2 113.9 321,695 104,309 522,480 150,686 
Alexandria, Minn.............. 93.9 = 126.3 — 471.4 -— 509,510 — 666,739 ee 
| SS Er ere 270.1 35.9 308.8 37.8 1,110.4 130.4 1,195,112 140,777 ‘1,745,515 213,910 
q Se ey ne 108.6 45.2 140.7 53.4 465.6 159.1 664,366 240,795 900,064 324,568 
: ae pins tien cig Nik hua ly ivi 288.45 —— 328.7 — _ 1,057.6 — = 1,379,124 —_ 1,853,201 —— 
‘ Anderson, S.C.............. D.I. — — — — oa 
3 Ardmore, Okla..........-....- 28.1 — 37.3 —— 130.8 —- 113,333 —- 168,280 — 
Asheville, N.C.-Greenville- 
‘ Spartanburg, S.C............ 389.9? 111.7 500.2 137.5 1,976.2 507.0 1,589,608 529,068 2,424,555 727,917 
ay ca cc cesses dcess 528.5 248.5 636.1 287.3 2,336.4 974.7 2,462,265 1,369,724 3,467,875 1,849,800 
1. See Des Moines, la. 2. Combined Standard Metropolitan Area shown. 
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES EFFECTIVE BUYING INCOME 
(September 1960) (September 1960) (January 1960) (January 1960) (January 1960) 
Television Metro Television Metro Television Metro Television Metro Television Metro 
Market Area Market Area Market Area Market Area Market Area 
(Thous.) (Thous.) (Thous.) (Thous.) (Thous.) —(Thous.) ($000) ($000) ($000) ($000) 

Augusta, Sao... .cccccccccccece 177.1 59.5 240.6 69.2 944.3 246.9 672,736 205,819 1,068,872 389,995 F 

Rg TI 0.0666 6:t oa dciesexc 144.332 —— 169.1 —_— 584.1 — 746,291 —_ 979,156 ng 
Ps TOM oios ccesivciecseaeeee 132.7 50.6 174.9 60.9 622.9 212.5 624,183 238,918 893,941 345,014 ¢ 
i 
Bakersfield, Cal............... 178.5 77.2 195.9 84.1 647.2 277.7 965,143 418,351 1,236,538 565,103 ( 
Baltimore, Md...............+. 712.6 459.8 787.4 498.8 2,745.5 1,748.0 3,250,225 2,013,309 4,986,150 3,309,120 ( 
Benger, Me... 2c cccccccsc coves 93.7 28.4 104.8 31.0 367.1 115.6 427,283 143,708 588,365 186,976 ( 
Baton Rouge, La............... 226.7 57.0 312.5 67.8 1,183.7 232.8 1,056,177 293,758 1,513,620 439,193 ¢ 
Bay City-Saginaw-Flint, Mich... 402.04 182.3 450.7 206.5 1,530.2 691.7 1,806,127 827,945 2,793,844 1,382,458 ¢ 
Beaumont-Port Arthur, Tex.... 142.8 76.0 188.8 93.6 654.3 315.5 682,042 354,989 1,024,009 547,449 € 
Bellingham, Wash............. 47.1 20.6 57.6 25.0 176.4 74.6 202,380 93,063 291,969 123,802 C 
Big Spring, Tex..............+. 18.5 — 24.77 — 86.4 — 95,774 — 156,347 — C 
Billings, Mont.............2006. 54.3 21.9 82.1 26.3 262.4 78.8 354,153 125,932 456,939 143,898 Cc 
Binghamton, N.Y...........-.. 334.7 57.8 369.0 62.5 1,249.0 207.5 1,489,970 256,496 2,245,183 426,753 € 
Birmingham, Ala............... 420.7 165.0 538.3 180.9 2,048.9 634.1 1,807,663 710,774 2,724,006 1,082,017 € 
Bismarck, N.D...........000005 41.5 —_— 57.77 — 217.7 — 240,920 — 304,796 — Cc 
Bloomington, Ind.............. 606.85 —— 672.0 —— 2,142.5 — 2,585,384 — 4,038,641 — € 
Blue Field, W.Va..............- 116.7 — 147.8 =— 627.8 —_ 410,678 —_— 769,501 — ¢c 
IN ires.cidsaniescqieews 61.1 37.6 77.3 45.6 258.3 147.7 352,931 220,429 418,641 245,704 €c 
Boston, Mass.............+-00+ 1,643.5 817.9 1,778.9 883.7 6,096.4 3,074.4 7,971,198 4,288,884 12,624,063 6,805,089 Cc 
Bridgeport, Conn........... D.I. —— — — — — ——- = Cc 
Bristol, Va.-Johnson City, Tenn. 169.8 53.2 240.5 70.6 1,020.7 276.3 751,016 286,365 1,104,233 371,732 ¢ 
BEES FO Mec.< cccwicccicevcceceere 41.1 — 58.8 — 215.1 — 191,067 —_— 258,757 — ¢ 
Boflale, MeV. cccccecvsisccccss 550.6 371.1 603.8 401.6 2,016.3 1,338.3 2,422,947 1,619,179 3,932,575 2,728,942 C 
Burlington, Vt............-+++. 183.8 16.8 209.8 18.7 762.3 70.5 961,164 100,310 1,251,843 118,976 ¢ 
3. See Rochester, Minn. or Mason City, la. 6. Standard Metropolitan Area listed as Bristol-Johnson City-Kingsport, » 
4. Combined Standard Metropolitan Area shown. Tenn.-Va. f 
5. See Indianapolis, Ind. $ 
' 


BRISTOL- 
JOHNSON CITY— 
KINGSPORT 


Sales Hub for a 
$ Billion-Plus Market 
Dominated by 


WCYB-TV 


The Tri-Cities sales complex is Tennes- 
see’s most active market area. Retail 
sales per household range from $6,025 
to $9,434-$2,400-$5,800 above state 
average—swelled by dollars pouring into 
this sales center for a $1.2 billion* in- 
come market. 

Antenna 2,219 ft. above average sur- 
rounding terrain on 4,360 ft. mountain, 
low band channel (5) and an integrated 
antenna create a 37-county tv viewing 
area sold only by WCYB-TV. Within 
this market, WCBY-TV delivers twice as 
many average quarter-hour “homes 
reached” . . . reaches 132,000 tv fami- 
lies, 59% more net weekly circulation 
than the only other competitive station 
(ARB, 3/60), 

Get ail the facts on this rich southern 
market served “‘on a platter” call HEAD- 
LEY-REED or... 


WCYB-TV 


Channel 5 Bristol, Va.-Tenn. 


NBC — ABC 


*SRDS Consumer Market Data, July ‘60 














THERE'S 
ONLY ONE 


In every field, 

there’s one basic reference 

source— 

in broadcast advertising, 

it’s 

TELEVISION MAGAZINE 


The Management Magazine of Broadcast Advertising 
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES EFFECTIVE BUYING INCOME 

















> IN 
$e (September 1960) (September 1960) (January 1960) (January 1960) (January 1960) 
Metro Television Metro Television Metro Television Metro ° Television Metro Television Metro 
Area Market Area Market Area Market Area Market Area Market Area 
($000) (Thous.) (Thous.) (Thous.) (Thous.) (Thous.) — (Thous.) ($000) ($000) ($000) ($000) 
389,995 Butte, Mont... ......-seeeecees 56.67 22.5 83.9 27.3 256.9 79.2 315,144 87,352 441,852 142,714 
345,014 Cadillac, Mich............-2000- 96.6 — 116.2 — 411.5 —_— 461,954 — 583,452 
Cape Girardeau, Mo........... 193.6 — 239.2 — 810.7 —_— 782,227 — 1,094,102 ane 
565,103 Carlsbad, N.M........-2--eee0s 11.4 — 40 — 47.3 _ 59,958 — 90,778 — 
3,309,120 Carthage-Watertown, N.Y..... 64.98 22.8 80.0 26.9 280.9 88.2 350,615 121,916 473,698 160,721 
186,976 Casper, Wy0.........0-seeeeee 31.6 9.3 55.6 13.3 182.5 44.4 253,172 72,621 332,171 90,511 
439,193 Cedar Rapids-Waterloo, Ia..... 297.5° 74.8 334.8 80.2 1,102.6 252.6 1,421,829 357,969 1,885,925 490,408 
382,458 Champaign, Ill..........++e200- 315.9% 31.7 355.6 34.6 1,163.1 129.3 1,450,455 154,075 2,268,410 291,184 
547,449 Charleston, S.C..........2--06. 138.9 47.9 189.3 58.5 776.5 210.5 561,490 192,576 782,621 276,520 
123,802 Charleston-Huntington, W.Va.. 432.8" 131.9 534.6 1446 2,106.3 522.9 1,615,457 586,503 2,719,940 854,135 
—~— Charlotte, N.C....... eocccccece 636.9 65.7 767.8 76.6 2,997.3 275.3 2,867,014 385,812 4,005,680 491,540 
143,898 Chattanooga, Tenn............ 194.1 73.7 255.6 84.9 971.1 290.7 864,277 364,898 1,180,878 442,603 
426,753 Cheboygan, Mich.............. 23.7 —_ 32.9 — 121.0 _ 145,456 164,507 — 
,082,017 Cheyenne, Wyo...........-++- 52.8 15.1 79.7 17.6 267.8 60.5 347,789 83,986 496,793 119,858 
Bae Chicago, Ul... 2... eee cece eens 2,166.1 1,753.9 2,362.2 1,907.6 7,626.2 6,117.9 10,873,449 8,986,057 18,050,388 15,128,425 
— Chico, Cal... wc ccccccccsccccecs 106.0 — 131.2 —_ 404.9 —_— 634,069 — 807,416 —_ 
— Cincinnati, Ohio..........-.+6. 778.8 324.3 862.1 343.1 2,807.9 1,068.8 3,407,340 1,410,190 5,272,178 2,141,245 
245,704 Clarksburg, W.Va.........-+++. 78.0 14.8 104.8 21.3 399.0 76.8 328,052 84,793 562,404 126,061 
805,089 Cleveland, Ohio............... 1,275.9 507.3 1,375.3 546.1 4,575.5 1,785.5 5,831,989 2,495,210 9,521,657 4,144,597 
<= Gaels, MIM... ccccccccsccccsces 14.7 — 22.4 — 82.7 —_— 99,153 —_— 158,034 — 
371,732 Colorado Springs-Pueblo, Colo. 92.9'' 62.7 114.7 71.5 397.3 242.1 451,376 292,342 678,106 438,602 
— Columbia-Jefferson City, Mo... 121.6 ed 130.0 — 501.2 _ 531,339 _ 798,002 — 
,7 28,942 Columbia, $.C......cecccccccces 177.2 49.5 231.8 59.4 989.5 248.3 728,849 238,747 1,017,392 332,601 
118,976 Columbus, Ga........-.-eeeeeee 123.8 51.0 157.5 58.3 646.2 245.5 447,454 188,065 867,771 409,255 
Kingsport, 7. Standard Metropolitan Area listed as Butte-Anaconda. 9a. Standard Metropolitan Area listed as Champaign-Urbana. 
8. Watertown only. 10. Standard Metropolitan Area listed as “Charleston-Huntington-Ashland. 
9. Combined Standard Metropolitan Area shown. bined Standard Metropolitan Area shown. 











Among Major Southern 
TV Markets. . 


= 
BRISTOL 
Is this JOHNSON CITY 
KINGSPORT 


is served 


your scsiiale 


A Tri-City Sales Complex . . . Hub 
of a 37-county tv market encom- 


passing: 


9 e Population—1,257,100 
a e Income—$1,209,699,000 
e Sales—$850,594,000 


SRDS Consumer Market Data, July ‘60 
WCYB-TV Offers 


Twice as many average quarter-hour 
“homes reached” ...59% more net weekly 
’ : As H circulation (ARB, 3/60) than the other com- 
If you're relying on route-list or departmental copies of eit Guten, too or tt van Wee 
TELEVISION MAGAZINE, now is the time to enter a sub- Tenn., and compare CPM. 


scription of your own and get your personal copy of the NBC—ABC 


Market Book—FREE. Send us your order—start 12 full WCYB-TV 


months of TELEVISION MAGAZINE for $5.09. 
Channel 5 Bristol, Va.-Tenn. 
Represented by: Headley-Reed 
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES EFFECTIVE BUYING INCOME 














(September 1960) (September 1960) (January 1960) (January 1960) (January 1960) 
Television Metro Television Metro Television Metro Television Metro Television Metro 
Market Area Market Area Market Area Market Area Market Area 

(Thous.) (Thous.) (Thous.) (Thous.) (Thous.) — (Thous.) ($000) ($000) ($000) ($000) 
Columbus, Miss...........2000. 48.9 —_ 82.1 — 326.2 — 223,883 — 319,610 _ 
Columbus, Ohio............. -. 542.8 191.0 589.2 204.0 1,956.2 668.2 2,316,912 917,770 3,644,885 1,486,049 
Coos Bay, Ore..........++. D.I. —_— — —_—_ —_— — —- —— ares 
Corpus Christi, Tex............ 92.5 58.6 119.6 70.2 443.7 250.0 425,277 253,998 651,561 397,240 
Dallas-Ft. Worth, Tex.......... 717.2'2 471.9 852.6 534.6 2,754.7 1,678.3 3,476,183 2,391,171 4,559,583 3,109,782 
Danville, Ul....... cee cceeccees {22.9 27.3 31.8 31.8 99.7 99.7 124,385 124,385 198,212 198,212 
Davenport, la.-Rock Island, Ill.. 321.0% 980.2 353.1 86.8 1,152.6 279.7 1,461,162 359,734 2,147,753 582,053 
Dayton, Ohio...........+0.0+. Base 197.4 520.1 211.6 1,714.7 693.2 2,076,443 899,933 3,322,412 1,495,325 
Daytona Beach-Orlando, Fla... 233.4 104.8 342.6 147.1 1,047.2 425.8 1,342,114 618,300 1,653,013 740,627 
Decatur, Ala............. cocces TOT MIE 80.7. — 309.2 — 281,589 — 363,694 — 
Di Tas + 50k se vieweieevee {118.8 34.0 153.2 37.4 482.9 116.0 642,854 164,737 959,708 244,428 
Denver, Colo...........00.000% 355.8 251.9 425.9 2904 1,350.4 895.2 1,872,624 1,294,246 2,698,520 1,861,579 
Des Moines, la............-+.00+ 272.4 82.1 307.1 87.7 976.5 267.6 1,270,262 407,987 1,706,020 544,266 
Detroit, Mich............02000+ 1,590.5 1,077.5 1,733.8 1,169.6 5,849.2 3,963.5 7,122,061 4,908,635 12,365,804 8,618,873 
Dickinson, N.D..........-se008% 15.0 —_— 24.9 —_—_ 92.6 —_ 99,910 — 142,596 oe 
Dothan, Ala... .........eeeeeee 71.8 _ 121.1 —_— 484.3 —_—_ 357,413 _—_ 509,035 oe 
Duluth, Minn.-Superior, Wis.... 147.8 79.2 174.7 = 86.1 583.9 2789 637,266 311,198 923,612 497,704 
Durham-Raleigh, N.C.......... 294.5'5 61.2 388.6 71.9 1,639.2 282.0 1,399,494 326,813 1,994,275 453,783 
Eau Claire, Wis..........-.2++- 108.1 28.9 119.8 31.6 425.3 111.6 473,228 125,899 623,412 178,030 
El Dorado, Ark.-Monroe, La.... 158.8' 21.7 216.7 26.1 814.0 89.1 663,319 122,326 958,342 141,697 
Elkhart-South Bend, Ind....... 1137.9'7 97.8 164.6 105.1 532.0 344.1 654,421 432,436 1,066,607 749,361 
GI Paso, Texc......ccccccccceee 96.7 70.5 130.4 91.6 472.3 330.0 495,258 355,601 772,941 555,280 
Ng iss. c ocr cdivdciecdicccecsictc 169.0 65.6 180.0 69.0 597.9 2368 732,794 288,400 1,131,434 466,478 
Eugene, Ore.........-seeeeees f 98.4 45.3 117.9 48.3 374.2 151.8 436,155 196,893 667,854 278,828 
Eureka, Cal.........cceccccccee 57.0 —_— 72.7 —_— 213.1 —_ 299,461 — 423,921 _ 


Evansville, Ind.-Henderson, Ky. 219.9! 62.3 263.0 66.9 876.7 2148 856,761 239,493 1,313,102 380,985 


Fairmont, W.Va........0+. D.I. — — —_-_ —_— ed a 
Fargo, N.D......cccccccccccces 138.8 18.5 181.3 20.4 673.7 71.6 792,572 117,877 993,576 127,735 
Flint-Saginaw-Bay City, Mich... 402.0" 182.3 450.7 2065 1,530.2 691.7 1,806,127 827,945 2,793,844 1,382,458 
Florence, Ala..........0eeeeeee 714.7% 16.2 28.9 289 109.0 109.0 94,503 94,503 146,667 146,667 
Florence, S.C.........eceeeeee - 158.6 _—- 217.0 — 962.0 — 666,485 —— 913,083 —_ 
Fr. Dodge, la.........eeeeeeees {27.2 —_— 45.7 —_—_— 153.2 _ 196,606 _— 263,454 —_ 
Fe. Myers, Fla..........202-0+- 11.5 — 19.4 — 59.5 —_— 97,698 we 92,680 — 
Fe. Smith, Ark..........cceeeee 52.0 17.4 73.2 18.6 268.2 66.4 274,672 100,110 335,732 111,912 | 
Ft. Wayne, Ind..............-- 1179.6 66.9 222.3 72.4 713.7 229.2 884,044 330,750 1,303,174 479,598 | 
Ft. Worth-Dallas, Tex.......... 717.27 471.9 852.6 534.6 2,754.7 1,678.3 3,476,183 2,391,171 4,559,583 3,109,782 | 
Fresno, Cal.........cceeeecceee 224.3 95.1 252.0 109.1 826.1 350.9 1,235,931 540,526 1,523,937 669,563 | 
Glendive, Mont..........-.2+++ 1.9 — 34 — 10.7 oe 15,820 — 19,424 — , 
Goodland, Kan............++- / os ee 58.8 — 90,499 — 110,637 — ) 
Grand Forks, N.D...........++- 32.377 18.8 43.5 24.1 163.0 86.8 189,235 111,530 251,487 = 141,153 | 
Grand Junction, Colo.......... 25.8 —- 40.4 — 135.4 a 156,785 ee 217,601 —_ , 
Grand Rapids, Mich........... - 465.2 102.2 505.2 108.4 1,667.4 349.4 2,030,543 477,063 3,023,229 699,721 | 
Great Bend-Hays, Kan......... 99.9 —_— 136.2 — 459.7 — 656,076 — 832,914 —_ } 
Great Falis, Mont...........+-. 49.1 19.0 63.3 23.8 202.0 75.4 286,744 114,850 385,113 145,810 
Green Bay, Wis...........--++. 313.7 30.5 352.7 339 1,228.7 122.1 1,409,599 158,048 1,926,932 208,569 
Greensboro-Winston-Salem, 

Gln <a tcneccisgpaessniwcsoe 390.772 100.7 459.4 113.1 1,790.7 4156 1,793,548 564,145 2,505,661 697,598 
Greenville-Spartanburg, S.C.- 

Asheville N.C.........00000- 389.97 111.7 500.2 137.5 1,976.2 507.0 1,589,608 529,068 2,424,555 727,917 
Greenville-Washington, N.C... 174.0 —_— 232.7 —— _ 1,029.9 — 782,013 — i 41,140,590 — 
Greenwood, Miss............-+- 56.5 —_— 92.4 — 359.7 —_—_ 233,888 —_—_ 350,764 —- 


Hannibal, Mo.-Quincy, Ill....... 169.8% 20.0 192.8 21.0 603.5 66.1 710,649 83,453 1,015,196 = 119,435 


Harlingen-Weslaco, Tex........ 73.17% 66.1 101.7) 92.3 421.8 379.5 308,085 281,314 438,253 398,297 





Harrisburg, Ill.........ceeeeees 195.2 —_— 236.9 -—— 785.3 — 767,742 — 1,112,585 —s 
12. Combined Standard Metropolitan Area shown. 19. Standard Metropolitan Area listed as Florence-Sheffield-Tuscumbia-Muscle 
13. Standard Metropolitan Area listed as Davenport-Rock Island-Moline. Shoals. 
14. Combined Standard Metropolitan Area shown. 20. Combined Standard Metropolitan Area shown. 
14a. See Florence-Ala. 21. Standard Metropolitan Area listed as Grand Forks-East Grand Forks. 
15. Combined Standard Metropolitan Area shown. 22. Standard Metropolitan Area listed as Greensboro-High Point-Winston 
16. Standard Metropolitan Area listed as Monroe-West Monroe. Salem. 
17. Combined Standard Metropolitan Area shown. 23. Combined St dard Metropolitan Area shown. 
17a. Evansville only. 24. Quincy only. 

25. Standard Metropolitan Area listed as Brownsville-Harlingen-McAllen. 


18. Combined Standard Metropolitan Area shown. 
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INCOME TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES EFFECTIVE BUYING INCOME 
0) (September 1960) (September 1960) (January 1960) (January 1960) (Janvary 1960) 
Metro Television Metro Television Metro Television Metro Television Metro Television Metro 
Aves Market Area Market Area Market Area Market Area Market Area 
$000) (Thous.) (Thous.) (Thous.) (Thous.) (Thous.) — (Thous.) ($000) ($000) ($000) ($000) 
———<— 
— Harrisburg, Pa.........-...656. 7157.1 90.0 224.9 103.4 766.1 345.4 936,655 436,748 1,401,341 672,466 
486,049 Harrisonburg, Va............-. - 45.2 — 60.6 — 239.0 —_—_ 224,385 — 299,474 —_— 
evens Hartford-New Britain, Conn.... 636.1 179.1 682.6 1947 2,315.8 660.1 3,134,856 948,516 5,433,531 1,671,563 
397,240 Hastings, Neb.............++0. 97.8 — 122.1 — 389.5 —_ 465,681 —_ 612,202 — 
Hattiesburg, Miss.............. 49.0 — 77.5 — 301.1 —_— 229,577 —_— 297,736 _-- 
109,782 Henderson, Ky.-Evansville, Ind. 219.975* 62.3 263.0 66.9 876.7 214.8 856,761 239,493 1,313,102 380,985 
198,212 Henderson-Las Vegas, Nev..... 47.6% 36.3 64.4 48.6 182.3 130.8 267,174 202,988 375,530 290,422 
582,053 Holyoke-Springfield, Mass..... [314.9 128.7 365.3 136.5 1,248.6 472.3 1,698,867 641,813 2,937,568 1,015,329 
195,325 Mewsten, TOKe. oc ccccccccccecs - 480.4 342.5 561.7 380.7 1,850.9 1,212.0 2,308,017 1,626,062 3,242,017 2,313,109 
'40,627 Huntington-Charleston, W.Va.. 432.877 131.9 534.6 1446 2,106.3 522.9 1,615,457 586,503 2,719,940 854,135 
—_ Hutchinson-Wichita, Kan...... - 277.0% 123.7 334.9 134.6 1,043.7 393.5 1,519,146 537,798 2,064,211 763,992 
44,428 
161,579 idaho Falls-Pocatello, Ida...... 60.0 —_ 85.1 —_— 303.5 _—_ 413,729 — 484,854 -— 
44,266 indianapolis, Ind.............. 716.6 197.6 794.2 2208 2,530.9 689.1 3,058,769 1,007,866 4,754,479 1,516,230 
18,873 
— PONNR, MB cccccccccccccccsss 213.3 39.8 318.6 48.5 1,226.8 174.4 977,071 238,867 1,312,537 258,168 
—_ Jackson, Tenn.............00. 55.7 —_ 73.8 =— 289.6 — 237,097 — 336,474 _—_ 
97,704 Jacksonville, Fia............... 270.9 120.7 353.7 132.9 1,266.4 451.5 1,413,050 579,459 1,834,263 788,027 
53,783 Jefferson City-Columbia, Mo... 121.6 — 150.0 — 501.2 —_ 531,339 —_— 798,002 — 
Johnson City, Tenn.-Bristol, Va. 169.879 53.2 240.5 70.6 1,020.7 276.3 751,016 286,365 1,104,233 371,732 
78,030 Johnstown, Pa..............+. 544.9 70.8 601.9 75.6 1,273.5 282.9 2,194,164 271,605 3,415,847 427,531 
41,697 Joplin, Mo.-Pittsburg, Kan..... 131.9°° 33.7 160.5 37.8 498.2 113.5 555,850 147,773 734,133 180,863 
49,3 
5 a Kalamazoo, Mich.............. 603.4 46.8 657.4 49.8 2,149.3 162.5 2,637,385 221,728 3,919,006 322,008 
66,478 Kansas City, Mo............... 594.3 319.9 671.4 354.3 2,044.4 1,050.7 2,676,660 1,560,337 3,964,827 2,298,408 
78,828 Kearney, Neb................ . 86.8 — 115.0 —— 372.6 —_—_ 484,212 _—_ 632,359 — 
mabglii Klamath Falls, Ore............. 13.4 —_— 19.7 — 62.4 —_ 97,497 —_ 121,431 — 
80,985 Knoxville, Tenn............... . 208.4 91.6 297.8 101.3 1,194.1 373.8 857,402 381,335 1,348,368 565,919 
ual LaCrosse, Wikes oc cccscccccccce 117.1 19.8 134.4 21.1 471.5 73.2 521,287 95,630 709,382 128,797 
27,735 Lafayette, La........... inehow 92.3 14.6 136.0 21.1 520.5 78.7 439,038 95,611 618,114 106,537 
32,458 Lake Charles, La............... 71.6 30.1 102.0 41.4 364.6 139.4 315,301 155,352 506,665 242,017 
46,667 Lancaster, Pa.............. --- S179 65.7 601.1 76.4 2,083.5 267.5 2,437,653 349,750 3,736,266 552,078 
wt Lansing, Mich...............065 370.4 86.0 411.9 91.2 1,373.7 303.7 1,633,395 399,455 2,618,967 615,846 
JE Ns Wis wa cnc ccdussceicee 10.3 10.3 16.5 16.5 72.0 72.0 59,051 59,051 68,631 68,631 
—_ Las Vegas-Henderson, Nev..... 47.6"' 36.3 64.4 48.6 182.3 130.8 267,174 202,988 375,530 290,422 
11,912 Lawton, Okla...........2.06. - 88.7 17.7 108.6 19.8 392.6 79.7 446,244 80,104 637,072 127,008 
79,598 EBROROM, Pivcccscccccccoceces {105.2 23.1 128.3 24.9 432.3 86.9 547,467 110,719 826,461 153,995 
19,782 Lexington, Ky................ . 155.4 23.7 118.8 36.6 428.9 125.4 429,302 185,428 571,652 203,476 
$9,563 TNS Ainw:dno nus bese cwsied 53.6 29.8 82.5 31.5 269.6 103.7 317,366 137,104 477,466 198,236 
es Eineeln, MOBe.ccccccccccccccece 173.1 43.9 206.9 48.0 657.7 148.5 783,399 198,192 1,090,494 297,382 
ae Little Rock-Pine Bluff, Ark...... 252.45? 63.7 351.0 80.4 1,267.1 260.0 1,150,877 301,103 1,531,981 420,622 
11,153 Los Angeles, Cal............... 2,733.0° 2,144.0 3,016.2 2,344.7 8,676.3 6,624.2 12,503,089 9,796,184 19,528,183 15,318,459 
ae Louisville, Ky..........eseeee0e 418.9 196.8 517.1 2149 1,806.6 702.4 1,817,538 851,973 2,671,484 1,225,445 
9,721 REPRO, TOMe.ccccccosccccees - 105.3 42.3 135.8 53.0 470.8 175.5 617,207 247,559 849,920 325,913 
ae En ere 32.8 —_ 49.4 — 182.2 —_— 166,324 — 208,942 _ 
5,810 Lynchburg, Va...............+. 127.5 23.2 157.0 28.4 624.0 111.1 564,377 119,360 840,075 152,450 
ie | ee - 107.5 39.2 145.3 50.2 565.1 178.7 478,100 184,400 676,327 272,995 
7,598 Madison, Wis........... ery - 226.4 55.4 255.0 62.5 863.1 216.5 1,044,784 281,040 1,514,842 442,458 
Manchester, N.H.............. . 133.4 46.4 145.2 50.3 489.1 168.2 659,753 239,939 893,412 328,193 
7,917 Marquette, Mich.............. ° 51.1 _—_ 61.2 —_ 214.0 —_ 232,709 —_ 298,003 —_— 
ae Mason City, bee... .ccccccccces - 149.3 15.9 173.7 16.9 594.4 53.3 771,239 78,985 1,016,653 98,328 
ee Medford, Ore............ socce 42.4 —_—_ 59.1 —_ 171.7 _ 209,389 — 306,335 —_— 
Memphis, Tenn............ eee 461.0 149.5 600.4 170.2 2,246.3 590.0 1,987,014 758,755 2,747,300 1,015,759 
Meridian, Miss............ epee 89.2 15.9 136.1 19.5 530.3 66.5 392,859 71,746 539,295 81,146 
ves Mesa-Phoenix, Ariz............ 215.7% 161.3 272.5 195.6 912.5 630.2 1,141,405 836,893 1,503,647 1,083,760 
8,297 DL itisscsbseroecwaeees 517.6 268.0 553.7 303.6 1,603.8 915.1 2,543,625 1,504,984 3,156,825 1,923,074 
rae Midland-Odessa, Tex.......... 82.995 357 121.9 51.7 397.7 153.6 534,819 235,262 768,154 327,530 
_ Milwaukee, Wis............... 625.9 335.8 681.2 363.0 2,263.9 1,202.0 2,810,669 1,541,318 4,395,782 2,487,983 
ia 25a. Evansville only. 30. Joplin only. 
inston 26. Las Vegas only. : 31. Las Vegas only. _ : ’ 
27. Standard Metropolitan Area listed as Charleston-Huntington-Ashland. 32. Standard Metropolitan Area listed as Little Rock-North Little Rock. 
28. Combined Standard Metropolitan Area shown. 33. Standard Metropolitan Area listed as Los Angeles-Long Beach. 
29. Standard Metropolitan Area listed as Bristol-Johnson City-Kingsport, 34. Phoenix only. 
len. Tenn.-Va. 35. Combined Standard Metropolitan Area shown. 
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EFFECTIVE BUYING INCOME — 
(January 1960) 





RETAIL SALES 
(January 1960) 


POPULATION 
(January 1960) 


TOTAL HOUSEHOLDS 
(September 1960) 


TV HOMES 
(September 1960) 





Television Metro 
Market Area 
(Thous.) (Thous.) 


Television 
Market 
(Thous.) 


Metro 
Area 
(Thous.) 


Television 
Market 
(Thous.) 


Metro 
Area 
(Thous.) 


Television 
Market 
($000) 


Metro 
Area 
($000) 


Television 
Market 
($000) 


Metro 
Area 
($000) 





400.7 


725.6 
33.0 
54.1 

228.1 
24.8 

158.8% 

210.8 


Minneapolis-St. Paul, Minn... .. 
Minct, N.D. 

Missoula, Ment. 

Mobile, Ala...... 

Monahans, Tex. 

Monroe, La.-El Dorado, Ark. . 
Monterey-Salinas, Cal......... 
Montgomery, Ala. 

Muncie, Ind.... 


69.5 


217 


40.8 
32.5 


97.2 
179.1 


Nashville, Tenn........... sate 
New Britain-Hartford, Conn... . 
New Haven, Conn......... Be 2 177.0 
New Orleans, La............ oe 224.4 
New York, N.Y.... -4,992.2 3,044.5 
Norfolk, Va... ......-.eeeeeeee 297.7% 204.6 
North Platte, Neb....... oraaiate 19.9 _—_— 


844.5 

35.7 
142.4 
126.3 
104.8 


Oak Hill, W. Va... 82.5 
Oakland-San Francisco, Cal... .1,301.9 
Odessa-Midiand, Tex. 82.9°° 
Oklahoma City, Okla.......... 312.64 
Omaha, Neb......... 314.9 
Orlando-Daytona Beach, Fla... 233.44! 
Ottumwa, la..........5..+26- a 85.6 


14.6 
14.2 
17.6 
45.6 
83.7 
1,174.8 
161.3 
63.7 
33.7 
649.6 


Paducah, Ky............ wreeene 
Panama City, Fla............-. 
Parkersburg, W.Va. 

Pensacola, Fila. 

Peoria, Ill.............. asowen {172.8 
Philadelphia, Pa......... ooee ee 1,931.9 
Phoenix-Mesa, Ariz.......... -. 215.74 
Pine Bluff-Little Rock, Ark...... 252.3“ 
Pittsburg, Kan.-Joplin, Mo..... 131.94 
Pittsburgh, Pa..............- ..1,160.1 
Plattsburgh, N.Y..... 103.6 
Pocatello-idaho Falls, Ida...... 60.0 
Poland Springs, Me............ 317.34 
Port Arthur-Beaumont, Tex.... 142.8 
Portiand, Me.. 223.4 
Portiand, Ore............. «oe. 459.9 
Presque Isle, Me........ segewwe 19.8 
Providence, R.I.......... vieetees 796.9 
Pueblo-Colorado Springs, Colo. 92.9% 


47.3 


Quincy, Ill.-Hannibal, Mo....... 169.847 
294.5% 
33.0 
69.7 
40.0 

265.8 
6.5 
248.4 
75.7 
326.6 
197.8 
321.0 


Raleigh-Durham, N.C.......... 
Rapid City, S.D..... 

Redding, Cal.. 

Reno, Neve.........seceeeceee . 
Richmond, Va. 
Riverton, Wyo.............- aie 
Roanoke, Va............eeceee 
Rochester, Minn.. 

Rochester, N.Y.. 

Rockford, Ill. 

Rock Island, Ill.-Davenport, la.. 
Rome-Utica, N.Y....... 
Roswell, N.M.........--eeeeee 


13.5 
27.6 
103.0 
39.8 
13.4 
172.4 
56.5 
80.2 
87.3 


ee 


814.0 
47.2 
77.4 

300.2 
36.4 

216.7 

244.9 

212.6 
34.9 


530.3 
682.6 
1,034.4 
439.2 
5,434.5 
350.2 
29.3 


107.9 
1,456.6 
121.9 
370.9 
349.2 
342.6 
102.9 


224.2 
34.2 
43.4 

132.0 

224.0 

2,134.4 

272.5 

351.0 

160.5 

1,254.5 

124.2 
85.1 

348.4 

188.8 

245.0 

545.2 
23.8 

865.4 

114.7 


388.6 
58.2 
89.7 
48.9 

325.8 
12.3 

308.6 
88.1 

359.3 

220.1 

353.1 

156.9 
62.3 


. Standard Metropolitan Area listed as Monroe-West Monroe. : 
. Standard Metropolitan Area listed as New Haven-Waterbury-Meriden. 
. Standard Metropolitan Area listed as Norfolk-Portsmouth. 


. Combined Standard Metropolitan Area shown. 
40. Oklahoma City listing includes Enid, Okla. “ 
Combined Standard Metropolitan Area shown. 





: Phoenix only. 


431.6 


79.5 


26.1 
47.0 
34.9 


109.0 
194.7 
186.7 
251.3 
3,312.8 
230.9 


51.7 


18.6 
19.0 
27.3 
56.6 
92.0 
1,298.6 
195.6 
80.4 
37.8 
685.1 


51.6 


2,788.5 
175.3 
234.3 

1,113.1 
121.4 
814.0 
753.4 
843.8 
110.0 


1,993.5 
2,315.8 
3,478.3 
1,564.6 
17,710.6 
1,310.5 
98.6 


455.7 
4,397.9 
397.7 
1,221.5 
1,129.3 
1,047.2 
313.9 


752.3 
128.5 
141.3 
487.1 
717.8 
7,311.9 
912.5 
1,267.1 
498.2 
4,428.5 
463.5 
303.5 
1,234.2 
654.3 
844.7 
1,656.8 
99.1 
2,934.6 
397.3 


603.5 


1,639.2 
195.8 
269.9 
148.5 

1,290.3 

41.4 

1,246.0 
309.2 

1,188.9 
706.2 

1,152.6 
523.8 
212.5 


1,410.2 


282.5 


89.1 
165.5 
110.0 


380.1 
660.1 
627.6 
839.8 
10,628.4 
812.7 


2,731.2 
153.6 
520.2 
444.3 
425.8 


315.5 
175.6 
864.7 
715.9 
242.1 


66.1 


282.0 
58.1 
84.6 

416.3 

160.0 
58.3 

585.0 

196.2 

279.7 

312.9 


3,592,786 
187,334 
276,997 

1,108,506 
150,062 
663,319 

1,111,599 
656,746 
128,826 


1,769,149 
3,134,856 
4,736,175 
1,646,047 
23,934,885 
1,198,045 
133,779 


275,037 
6,230,614 
534,819 
1,429,116 
1,411,921 
1,342,114 
348,059 


723,501 
125,040 
146,304 
485,791 
919,293 
8,870,776 
1,141,405 
1,150,877 
555,850 
4,849,013 
573,628 
413,729 
1,533,549 
682,042 
1,063,102 
2,071,092 
99,754 
3,498,479 
451,376 


710,649 


1,399,494 
251,253 
428,675 
250,996 

1,326,337 

50,447 

1,050,363 
383,215 

1,496,672 
956,136 

1,461,162 
638,028 
262,269 


2,038,970 


322,178 


112,326 
204,006 
128,826 


511,640 
948,516 
866,985 
1,035,875 
14,388,296 
812,440 


3,901,614 
235,262 
676,006 
588,036 
618,300 


71,565 
80,254 
91,301 
227,817 
391,350 
5,177,021 
836,893 
301,103 
147,773 
2,775,277 


354,989 
254,486 
1,129,234 
868,135 
292,342 


83,453 


326,813 

92,791 
148,341 
591,774 
204,666 

93,362 
760,439 
280,945 
359,734 
397,901 


4,934,221 
263,701 
398,312 

1,521,245 
230,238 
958,342 

1,566,462 

1,003,462 
210,004 


2,458,273 
5,433,531 
8,183,079 
2,296,865 


2,878,895 


— 


428,116 d 


141,697 | 


— 


265,069 
210,000 


648,457 
1,671,563 — 
1,515,833 
1,454,882 


42,040,826 25,524,236 


1,999,129 
175,841 


569,393 
10,334,410 
768,154 
2,003,705 
2,010,448 
1,653,013 
475,343 


1,008,767 
168,140 
216,985 
674,926 

1,484,440 

15,062,140 

1,503,647 

1,531,981 
734,133 

7,980,493 
749,444 
484,854 

2,088,462 

1,024,009 

1,466,233 

3,026,358 
145,116 

6,011,603 
678,106 


1,015,196 


1,994,275 
306,929 
543,480 
332,929 

1,834,627 

67,198 

1,609,692 
499,317 

2,390,251 

1,429,899 

2,147,753 
975,578 
406,981 


1,460,164 


6,904,885 
327,530 
956,573 
853,887 


740,627 — 


85,510 
105,891 
140,141 
318,602 
640,902 

9,329,319 
1,083,760 
420,622 
180,863 
4,668,686 


547,449 
322,512 
1,646,714 
1,351,420 
438,602 


119,435 


453,783 
91,890 
207,494 
754,051 
278,646 
104,343 
1,300,314 
443,488 
582,053 
581,935 


. Standard Metropolitan Area listed as Little Rock-North Little Rock. 
. Joplin only. 


. See Portland, Me, 
ie Li aA Gs. i. ji 


Mot 


lis, 





: Quincy onl 
48. Combined 


Area shown. 


Standard Metropolitan Area shown. 


. Standard Metropolitan Area listed as Davenport-Rock Island-Moline. 
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TV HOMES 


(September 1960) 


Television 
Market 
(Thous.) 





Metro 
Area 
(Thous.) 











TOTAL HOUSEHOLDS POPULATION 


(September 1960) (January 1960) 

Television Metro Television Metro 
Market Area Market Area 
(Thous.) (Thous.) (Thous.)  (Thous.) 











RETAIL SALES 





(January 1960) 


Television 
Market 
($000) 





Metro 
Area 
($000) 








EFFECTIVE BUYING INCOME 


(January 1960) 


Television 
Market 
($000) 





Metro 
Area 
($000) 





Sacramento-Stockton, Cal...... 

St. Joseph, Mo..............2. 108.8 
Die RO PGi ocd cbccesciesives 842.2 
St. Paul-Minneapolis, Minn..... 725.6 
St. Petersburg-Tampa, Fia...... 307.9 
Saginaw-Flint-Bay City, Mich... 402.0°! 
Salinas-Monterey, Cal......... 210.8 
Salisbury, Md...............+6. {33.1 
Salt Lake City, Utah........... 251.3% 
San Angelo, Tex............... 31.0 
San Antonio, Tex.............. 311.0 
Sean Diego, Cal.......ccccccccce 283.5 
San Francisco-Oakland, Cal... .1,301.9 
San Jose, Cale....ciscccccccces 243.9 
Santa Barbara, Cal............ 59.6 
Savannah, Ga............0062% 98.4 
Schenectady-Troy-Albany, N.Y. 418.8 


Scranton-Wilkes-Barre, Pa..... {276.6 


Seattle-Tacoma, Wash......... 556.3% 
Sedalia, Me... ..cccccccccccecs 27.0 
Shreveport, La................ 272.3 
SHE, GOs Wisc cicieeccvccccvcece 178.6 
Sioux Falls, $.D.............06. 223.3 
South Bend-Elkhart, Ind........ 1137.9°5 


eam tis, 





50. Combined Stand 
51 e 8.3, Al Ga. 


ot pene hr eta stent A 





; p rea shown. 
52. Includes metropolitan areas of Salt Lake and Provo, Utah. 


426.7 200.1 


30.5 
604.3 
400.7 
206.0 
182.3 


131.9 
17.9 
159.8 
283.5 
844.5 
163.0 
42.0 
46.7 
198.6 
162.2 
413.5 
66.4 
32.1 
25.8 
97.8 


Area shown. 





493.8 230.9 1,535.4 705.5 
123.0 32.6 388.5 103.6 
930.7 652.5 3,007.5 2,089.3 
814.0 431.6 2,788.5 1,410.2 
403.6 252.2 1,187.1 717.5 
450.7 206.5 1,530.2 691.7 
244.9 =— 753.4 aoe 
49.3 — 162.0 _— 
289.9 142.9 1,022.2 490.2 
39.1 22.0 136.4 74,1 
387.5 1844 1,398.1 660.1 
310.6 310.6 983.6 983.6 
1,456.6 911.7 4,397.9 2,731.2 
297.4 207.3 889.2 613.0 
74.4 49.7 218.6 146.2 
136.1 54.7 511.4 183.1 
452.8 2108 1,466.5 668.6 
306.9 171.5 1,092.0 612.6 
636.6 467.8 1,918.4 1,400.1 
— — 96.0 — 
356.4 73.9 1,289.7 260.6 
207.5 33.8 698.8 107.0 
288.1 27.2 1,001.9 86.5 
164.6 105.1 532.0 344.1 


2,336,772 
428,556 
3,498,070 
3,592,786 
1,718,910 
1,806,127 
1,111,599 
246,110 
1,195,870 
156,045 
1,455,410 
1,283,812 
6,230,614 
1,222,305 
356,735 
465,916 
1,857,986 
1,175,228 
2,565,168 
108,844 
1,283,665 
841,616 
1,193,814 
654,421 





1,067,948 
120,692 
2,527,105 
2,038,970 
1,060,035 
827,945 


606,729 
86,025 
721,421 
1,283,812 
3,901,614 
858,645 
243,501 
204,683 
861,600 
656,072 
1,965,910 
332,071 
157,236 
134,207 
432,436 





3,257,161 
642,929 
5,702,436 
4,934,221 
2,019,601 
2,793,844 
1,566,462 
268,460 
1,714,013 
222,212 
1,996,308 
2,106,045 
10,334,410 
1,914,199 
471,843 
624,278 
2,890,066 
1,734,618 
3,807,109 
147,334 
1,689,014 
1,155,490 
1,567,096 
1,066,607 





1,576,621 
193,374 
4,274,416 
2,878,895 
1,283,871 
1,382,458 
852,931 
126,898 
988,900 
2,106,045 
6,904,885 
1,308,244 
321,495 
290,159 
1,422,216 
993,728 
2,899,923 
441,019 
199,891 
154,615 
749,361 


53. Standard Metropolitan Area listed as Scranton-Wilkes-Barre-Hazelton. 


54. Combined Standard Metropolitan Area shown. 
55. Combined Standard Metropolitan Area shown. 





ARB and NIELSON AGREE 


You reach more homes in the rich 
fast-growing Tompa-St. Petersburg market 


 WELA-T 


TAMPA- ST.PETERSBURG 


x 





Any advertiser seeking sales in America’s top 
markets — must include the Tampa-St. Petersburg 
Metropolitan Market — Florida’s second and Amer- 
ica’s 28th retail market. 

Check the facts —both surveys agree — you get 
more homes with WFLA-TV. Cash in. Make the 
one buy that best delivers Tampa-St. Petersburg — 


plus 26 big, busy West Coast and Central Florida 
counties — WFLA-TV. Get the facts. Write for new 
market booklet. 





MARCH 1960 ARB 


MARCH 1960 — NIELSON 





STATION AVERAGE HOMES REACHED — FOUR-WEEK SUMMARY 


Monday thru Friday 








Monday thru 


Friday 


WFLA-TY 
STA. “B’’ 
me i 





SIGN-ON TO NOON NOON TO 6 P.M. 6 P.M. TO MIDNIGHT 


6-9 A.M. 9 A.M.-NOON NOON-3 P.M. 3-6 P.M. 


28,600 
23,600 


14,500 
14,900 


36,800 
25,100 
6,100 


35,800 
32,500 
8,500 








WELA-TY 28,100 


25,400 


Sunday thru Saturday 





70,200 





STA. “*B’’ 19,300 


25,300 


61,900 WFLA-TV 





a) a 1,300 











7,800 


22,200 














6-9 P.M. 9 P.M.-MID. 


69,500 
77,100 
20,100 


51,700 
53,900 
22,700 








NATIONAL REPRESENTATIVES — BLAIR-TV 
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES EFFECTIVE BUYING INCOME 








ee: (September 1960) (September 1960) (Janvary 1960) (Janvary 1960) (Janvary 1960) 
rr Television Metro Television Metro Television Metro Television Metro Television Metro 
wn Market Area Market Area Market « Area Market Area Market Area 
100) (Thous.) (Thous.)  (Thous.) (Thous.) | (Thous.) — (Thous.) ($000) ($000) ($000) ($000) 
6,621 Spartanburg-Greenville, S.C.- 
3,374 Asheville, N.C... .ccccccceses 389.9% 111.7 500.2 137.5 1,976.2 507.0 1,589,608 529,068 2,424,555 727,917 
4,416 Spokane, Wash................ 262.1 87.7 340.2 97.4 1,073.1 291.1 1,338,220 379,688 1,997,490 578,498 
8,895 Springfield, Ill........... éceoes, FUR 42.5 179.1 47.1 588.1 145.2 775,044 221,988 1,207,520 306,418 
3,871 Springfield-Holyoke, Mass..... {314.9 128.7 365.3 1365 1,248.6 472.3 1,698,867 641,813 2,937,568 1,015,329 
2,458 Springfield, Mo....... ee - 111.0 38.5 138.5 42.8 450.4 127.5 488,955 176,871 619,373 223,113 
a Steubenville, Ohio........ soos 332.957 42.9 381.5 47.5 1,351.1 171.4 1,315,552 174,215 2,223,848 314,468 
_ie Stockton-Sacramento, Cal...... 426.7% 200.1 493.8 2309 1,535.4 705.5 2,336,772 1,067,948 3,257,161 1,576,621 
2,931 Superior, Wis.-Duluth, Minn.... 147.8 79.2 174.7 ~=86.1 583.9 278.9 637,266 311,198 923,612 497,704 
6,898 Sweetwater, Tex............+- 46.77 — 58.6 — 199.3 — 242,836 — 337,868 —_— 
8,900 Syracuse, N.Y.......--eeeeeee 455.6 151.9 502.2 163.9 1,691.5 547.6 2,141,516 693,680 3,178,168 1,093,734 
me Tacoma-Seattle, Wash......... 556.38 413.5 636.6 467.8 1,918.4 1,400.1 2,565,168 1,965,910 3,807,109 2,899,923 
8,244 Tallahassee, Fla.-Thomasville, 
1,495 Sit. Gwent) acenwalsn wane shania 123.0°! 9.7 202.4 20.4 785.5 81.9 704,722 89,459 942,738 125,537 
0,159 Tampa-St. Petersburg, Fla..... 307.9 206.0 403.6 252.2 1,187.1 717.5 1,718,910 1,060,035 2,019,601 1,283,871 
2,216 Temple-Waco, Tex...........++ 122.5% 108.4 160.8 120.9 569.7 422.0 552,326 486,337 788,424 757,884 
3,728 Terre Haute, Ind..............- 192.3 32.5 212.3 34.6 670.4 106.9 767,720 144,805 1,164,892 201,195 
9,923 Texarkana, Tex...........s00. 78.5 26.8 105.5 29.9 385.7 102.4 338,750 105,767 430,676 126,339 
ss Thomasville, Ga.-Tallahassee, 
1,019 Scere re Pree 123.0% 9.7 202.4 20.4 785.5 81.9 704,722 89,459 942,738 125,537 
9891 BN, MEIN 6. 6-0.0:0:50406000-¢000 414.2 139.2 450.3 1468 1,471.6 4747 1,759,359 615,617 2,885,647 1,105,190 
1,615 DEG, Ben a0 16:4 460000-95:0-05)0 114.7 41.0 143.7 45.4 465.7 136.5 564,170 182,658 805,345 269,726 
361 Travis City, Mich...........-... 44.6 —_— 53.4 —_—_ 185.7 -_—_ 222,672 _ 253,872 — 
Troy-Albany-Schenectady, N.Y. 418.8 198.6 452.8 2108 1,466.5 668.6 1,857,986 861,600 2,890,066 1,422,216 
elton. PN UNE e sos ccccccevnceces - 100.9 69.5 126.4 86.2 414.8 265.1 498,824 339,976 720,745 491,446 
SP rr ree 322.3 110.6 393.6 123.7 1,311.9 381.0 1,421,871 492,491 2,014,162 726,875 
= DE MIDR eto ccc<secseessseeis 44.3 — 74.7 — 286.5 —_ 197,460 — 283,375 —_ 
Twin Falls, Ida...........-00000 24.1 _ 32.4 _ 113.3 —_— 158,138 _—_— 181,447 — 
RNG Mines vin sccciccvedeceeens 103.2 19.2 145.9 24.7 512.2 85.0 514,451 99,545 669,468 123,325 
Utica-Rome, N.Y..........5-00+ 145.8 87.3 156.9 92.5 523.8 312.9 638,028 397,901 975,578 581,935 
Valley City, N.D............... 132.54 —— 170.5 — 636.1 — 746,756 — 940,738 — 
Waco-Temple, Tex...........+- 122.55 108.4 160.8 120.9 569.7 422.0 552,326 486,337 788,424 757,884 
Washington, D.C............... 861.8 532.3 994.0 599.8 3,497.3 2,034.3 4,358,214 2,825,891 6,928,016 4,722,837 
Washington-Greenville, N.C... 174.0 — 232.7 —_ 1,029.9 — 782,013 — 41,140,590 — 











Waterbury, Conn...........D.1. 


Waterloo-Cedar Rapids, Ia..... 297.5% 74.8 334.8 80.2 1,102.6 2526 1,421,829 357,969 1,885,925 490,408 
Wausau, Wis..........-.2+000. 116.6 22.3 136.2 25.4 485.4 92.1 536,596 94,514 691,432 137,305 
Weslaco-Harlingen, Tex....... 73.197 66.1 101.7 = 92.3 421.8 379.5 308,085 281,314 438,253 398,297 
West Palm Beach, Fia.......... 74.7 62.4 107.4 84.5 305.2 229.7 449,048 348,236 538,901 424,360 


Wheeling, W.Va.........-+++++ 235.7 52.8 279.1 58.8 1,001.3 200.6 929,951 214,825 1,566,974 334,473 
Wichita-Hutchinson, Kan...... . 292.0% 123.7 357.4 134.6 1,122.7 393.5 1,519,146 537,798 2,064,211 763,992 
Wichita Falls, Tex............. - 134.6 31.4 165.8 36.6 585.0 133.1 676,050 175,385 934,279 236,816 
Wilkes-Barre-Scranton, Pa..... {276.6% 162.2 306.9 171.5 1,092.0 612.6 1,175,228 656,072 1,734,618 993,728 











Ey WEe.. o.0<.c0cccceesse 18.0 — 33.0 —_—_ 111.5 —_ 135,758 —_—_ 176,866 —_— 
Wilmington, N.C.............+. 95.5 19.0 134.5 21.7 621.9 76.6 448,963 92,852 638,087 109,533 
Wi Sal Gre kh 0, 

RE esanawAt cies sw euers < 390.7 100.7 459.4 113.1 1,790.7 415.6 1,793,548 564,145 2,505,661 697,598 
Yakima, Wash...............+. 796.1 43.0 157.5 47.3 509.2 152.5 624,223 184,301 927,924 232,515 
a as cc cst cicescieeeswes 138.3 61.7 71.1 71.1 237.0 237.0 299,593 299,593 440,262 440,262 
Youngstown, Ohio............. 1168.8 132.6 230.2 143.6 802.3 501.2 977,787 628,516 1,558,902 992,346 
A eee 26.3 —_— 34.1 _—_— 119.9 — 184,080 —_— 211,423 — 
Zanesville, Ohio.............+- 711.4 22.3 24.3 24.3 80.0 80.0 90,817 90,817 135,499 135,499 
56. Combined Standard Metropolitan Area shown. 64. See Grand Forks. 

57. Standard Metropolitan Area listed as Steubenville-Weirton. 65. Combined Standard Metropolitan Area shown. 

58. Combined Standard Metropolitan Area shown. 66. Com opolitan Area shown. 

59. See Abilene, Tex. 67. Standard Metropolitan Area listed as Brownsville-Harlingen-McAllen. 

60. Combined Standard Metropolitan Area shown. 68. Combined Standard Metropolitan Area shown. 

61. Tallahassee only. 68a. Standard Metropolitan Area listed as Scranton-Wilkes-Barre-Hazelton. 
69. Standard Metropolitan Area listed as Greensboro-High Point-Winston 


62. Combined Standard Metropolitan Area shown. 


63. Tallahassee only. lem. 
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_ KFMBQ@TV 
SAN DIEGO 


© SrMBou OF SERVICE KFMB-TV CHANNEL 8 CBS SAN DIEGO, CALIF. + A TRANSCONTINENT STATION © 


WROC-FM, WROC.-TV, Rochester, New York * KERO-TV, Bakersfield, California Represented by 
[Z WGR-AM, WGR-FM, WGR-TV,.Buffalo, New York * KFMB-AM, KFMB-FM, 

KFMB-TV, San Diego, California * WNEP-TV, Scranton—Wiikes-Barre, Penn. « Sow 
Zz WDAF.-TV, WDAF-AM, Kansas City, Missouri The Original Station Representative 


TRANSCONTINENT TELEVISION CORP. * 380 MADISON AVE.. N.Y. 17 
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SEPTEMBER 
TELEVISION HOMES 


Exclusive estimates computed by Television Magazine’s Research Department for all markets. These 
estimates are updated each month from projections for each U.S. county 


V homes in each market are based on TELEVISION 

MAGAZINE’s county-by-county projections of the 
“National Survey of Television Sets in U.S. House- 
holds” for March, 1958, plus various industry in- 
terim reports. The March, 1958 survey was pre- 
pared by the Advertising Research Foundation in 
cooperation with the Bureau of the Census and the 
A. C. Nielsen Company. 

Penetration potential varies by sections of. the 
country. Many areas in New England have achieved 
a saturation level above 90%. Other areas, for exam- 
ple sections of the South, have reached a rather 
lower plateau. Future increases from either level 
can be expected to be distributed over a longer 
period of time than was characterized by the early 
stages of television growth. 

In a number of markets, therefore, the TV homes 
count is at a temporary plateau even though the 
television penetration level is below the 95% ceiling 
established by TELEVISION MaGazINE. These televi- 
sion markets will be held for an indefinite period of 
time. 

The factor chiefly responsible for this situation is 
that penetration increases are often offset by cur- 
rent trends of population movement which for some 
regions have shown at least a temporary decline. 

A 95% ceiling on TV penetration has been estab- 
lished for all markets. Many rating services show 
higher penetration in metropolitan areas, but the 
available evidence shows that penetration drops off 
outside the metropolitan area.itself and that 95% 
appears to be the most logical theoretical ceiling 
for the television market as a whole. This does not 
mean that penetration may not actually go higher 
in some markets. Penetration figures in markets 
with both VHF and UHF facilities refer to VHF 
only. 

The coverage area of a television market is defined 
by TELEvIsion MAGAZINE’s research department. 
Antenna height, power and terrain determine the 
physical contour of a station’s coverage and the 


probable quality of reception. Other factors, how- 
ever, may well rule out any incidence of viewing 
despite the quality of the signal. Network affiliations, 
programming, and the number of stations in the 
service area must all be taken into consideration. 
The influence of these factors is reflected in the ARB 
1960 Coverage Study and, in some cases, the regu- 
lar reports of the various rating services. The ARB 
data in particular has become TELEVISION MAGA- 
ZINE’s guide for estimating coverage and re-evalu- 
ating markets. 

After testing various formulae, TELEVISION MaGa- 
ZINE adopted a method which utilizes a flexible cut- 
off point of 25%. Normally, all the television homes 
in a county will be credited to a market if one- 
quarter of these homes view any one of the stations 
in the market at least one night a week. Therefore, 
based upon this definition, TELEVISION MAGAZINE 
reports maximum coverage for each television mar- 
ket, based upon a 25% weekly nighttime cut-off. 

In some markets, it has been impossible to evalu- 
ate the available and sometimes contradictory data. 
These areas are being re-studied by this magazine’s 
research department and new figures will be 
reported as soon as a sound estimate can be made. 

In many regions, individual markets have been 
combined in a dual-market listing. This has been 
done whenever there is almost complete duplication 
of the television coverage area and no real sub- 
stantial difference in television homes. Furthermore, 
the decision to combine markets is based upon ad- 
vertiser use and common marketing practice. 

The coverage picture is constantly shifting. Con- 
ditions are altered by the emergence of new stations 
and by changes in power, antenna, channel and net- 
work affiliation. For this reason, our research depart- 
ment is continuously re-examining markets and 
revising TV Homes figures accordingly. For a com- 
plete explanation of the various symbols used in this 
section, refer to the “footnote” key at the end of 
this report. 
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It’s the 
@ =} (clc] 3-3) 


45 MINUTES 
IN 


BUFFALO 


Food, toys, candy, clothing — all youth- 
inspired items plus merchandise for adults 
get effective exposure in this new WBEN- 
TV late-afternoon entertainment package. 


Youngsters revel in the kiddie acts, circus 
features and adventure segments. Adults 
enjoy the nostalgia of seeing big 

names of a bygone day. 


From Warners’ 2000-plus 


get the facts 
in our new 


Bic MAC 


brochure... from 
HARRINGTON, RIGHTER & PARSONS 
National Representatives 
or write 


WBEN-TV | 


The Buffalo Evening News Station 


MON. thru FRI. 
5:15 — 6 P.M. 
ON 


library of famous featurettes, 210 are pro- 
fessionally integrated into daily programs 
of interesting variety. 
THE BIG MAC SHOW can do a big job 
for you in Western New York. With back- 
to-school planning and holiday promotions 
coming up, now’s the time to make your 
move. A good place is the BIG MAC 
Show on Ch. 4 — where your dollars 
always count for more. 


CBS in Buffalo 
Affiliated with WBEN Radio 























TOTAL U.S. TV HOMES.......... 45,890,100 
TOTAL U.S. HOUSEHOLDS....... 52,901,000 
U.S. TV PENETRATION............... 86.7% 


Unlike other published coverage figures, these are neither 
station nor network estimates. They are copyrighted and may 
not be reproduced without permission. listed below are all 
commercial stations on the air. 








Market & Stations—% Penetration TV Homes 

ABERDEEN, S. D.—67.0 21,200 
KXAB-TV (N,C,A) 

ABILENE, Tex.—78.0 69,700 
KRBC-TV IN) 

ADA, Okla.—80.0 82,200 
KTEN (A,C,N) 

AGANA, Guam tt 
KUAM-TV (C,N,A) 

AKRON, Ohio—45.0 +70,100 
WAKR.-TVT (A) 

ALBANY, Ga.—62.0 130,600 
WAIB-TV (A,N} 

ALBANY-SCHENECTADY-TROY, N. Y.—93.0 **418,800 
W-TEN (C); WAST (A); WRGB IN) 
(W-TEN operates satellite WCDC, Adams, Mass.) 

ALBUQUERQUE, N. M.—68.0 128,600 
KGGM.-TV (C) ;KOAT-TV (A); KOB-TV (N) 

ALEXANDRIA, La.—70.0 83,000 
KAIB-TV (A,C,N) 

ALEXANDRIA, Minn.—74.0 93,900 
KCMT (N,A) 

ALTOONA, Pa.—88.0 270,100 
WFBG.-TV {A,C) 

AMARILLO, Tex.—77.0 108,600 
KFDA-TV (C); KGNC-TV (N); KVII-TV (A) 

AMES, lowa—88.0 288,400 
WOI-TV (A) 

ANCHORAGE, Alaska tt 


KENI-TV (A,N); KTVA (C) 





BRISTOL— 
JOHNSON CITY— 
KINGSPORT 


Sales Hub for a 
$ Billion-Plus Market 
Dominated by 


WCYB-TV 


The Tri-Cities sales complex is Tennes- 
see’s most active market area. Retail 
sales per household range from $6,025 
to $9,434-$2,400-$5,800 above state 
average—swelled by dollars pouring into 
this sales center for a $1.2 billion* in- 
come market. 

Antenna 2,219 ft. above average sur- 
rounding terrain on 4,360 ft. mountain, 
low band channel (5) and an integrated 
antenna create a 37-county tv viewing 
area sold only by WCYB-TV. Within 
this market, WCBY-TV delivers twice as 
many average quarter-hour “homes 
reached” . . . reaches 132,000 tv fami- 
lies, 59% more net weekly circulation 
than the only other competitive station 
(ARB, 3/60), 

Get all the facts on this rich southern 
market served ‘‘on a platter’ call HEAD- 
LEY-REED or... 


WCYB-TV 


Channel 5 Bristol, Va.-Tenn. 


NBC — ABC 








*SRDS Consumer Market Data, July ‘60 














Market & Stations—% Penetration TV Homes 





ANDERSON, S. C. tt 
WAIM.TVTF {A,C) 

ARDMORE, Okla.—75.0 28,100 
KXII_ (N) 


ASHVILLE, N. C., GREENVILLE- 
SPARTANBURG, S. C.—78.0 
WISE-TVT (C,N); WLOS-TV (A) 
WFBC-TV (N); WSPA-TV (C) tt 


389,900 


ATLANTA, Ga.—83.0 528,500 
WAGA.-TV (C); WLW-A (A); WSB-TV (N} 

AUGUSTA, Ga.—74.0 177,100 
WIJBF-TV (A,N); WRDW-TV (C) 

AUSTIN, Minn.—85.0 144,300 
KMMT (A) 

AUSTIN, Tex.—76.0 132,700 
KTBC-TV (A,C,N) 

BAKERSFIELD, Cal.—91.0 178,500 
KBAK-TVf (C); KERO-TV (N); KLYD-TVT (A) 61,000 

BALTIMORE, Md.—91.0 712,600 
WJZ-TV (A); WBAL-TV (N); WMAR-TV (C) 

BANGOR, Me.—89.0 93,700 
WABI-TV {A,C); WLBZ-TV (N,A) 

BATON ROUGE, La.—73.0 226,700 
WAFB-TV (C,A); WBRZ (A,N) 

BAY CITY-SAGINAW-FLINT, Mich.—89.0 402,000 
WNEM.-TV (A,N); WKNX-TVf (A,C); WJRT (A) 761,100 

BEAUMONT-PORT ARTHUR, Tex.—76.0 142,800 
KFDM-TV (C,A); KPAC-TV (N,A} 

BELLINGHAM, Wash.—82.0 *47,100 
KVOS-TV (C) 

BIG SPRING, Tex.—75.0 18,500 
KEDY-TV (C) 

BILLINGS, Mont.—66.0 54,300 
KOOK-TV {A,C); KGHL-TV (N) 

BINGHAMTON, N.Y.—91.0 334,700 
WNBF-TV (A,C); WINR-TVT (A,N,C) 42,200 

BIRMINGHAM, Ala.—78.0 420,700 
WAPI-TV (A,N) WB -TV (C) 

BISMARCK, N.D.—72.0 **41,500 


KBMB-TV {A,C); KFYR-TV (N,A) 
(KFYR-TV operates satellites KUMV-TV, Williston, N.D., and 
KMOT, Minot, N.D.) 


BLOOMINGTON, Ind.—90.0 606,800 
WTTV 
(See also Indianapolis, Ind.) 

BLUEFIELD, W.Va.—79.0 116,700 
WHIS-TV (N,A) 

BOISE, Ida.—79.0 61,100 
KBOI-TV (C); KTVB (A,N) 

BOSTON, Mass.—92.0 1,643,500 
WBZ.-TV (N); WNAC-TV (C); WHDH-TV (A,C,N) 

BRIDGEPORT, Conn. tt 
WICC.-TVT IA) 

BRISTOL, Va.-JOHNSON CITY, Tenn.—71.0 169,800 
WCYB.-TV (A,N); WJHL-TV (A.C) 

BRYAN, Tex.—70.0 41,100 
KBTX-TV (A,C) 

BUFFALO, N.Y.—91.0 550,600 
WBEN-TV (C); WGR-TV (N); WKBW-TV (A) 

BURLINGTON, Vt.—88.0 *183,800 
WCAX-TV {(C) 

BUTTE, Mont.—68.0 **56,600 
KXLF-TV (A,C,N) 
(Operates satellite KXLJ-TV, Helena, Mont.) 

CADILLAC, Mich.—83.0 96,600 
WWTYV IA,C) 

CAPE GIRARDEAU, Mo.—81.0 193,600 
KFVS-TV (C) 

CARLSBAD, N.M.—81.0 11,400 
KAVE-TV (A,C) 

CARTHAGE-WATERTOWN, N.Y.—81.0 *64,900 
WCNY-TV {A,C) 
(Includes CATV Homes) 

CASPER, Wyo.—57.0 31,600 
KTWO.TV {A,N,C) 

CEDAR RAPIDS-WATERLOO, lowa—89.0 297,500 
KCRG-TV (A); WMT-TV (C); KWWL-TV (N) 

CHAMPAIGN, Ill.—89.0 315,900 
WCIA (C); WCHUT IN)! 
('See Springfield listing) 

CHARLESTON, S.C.—73.0 138,900 
WCSC.-TV (Cl; WUSN-TV {A,N) 

CHARLESTON-HUNTINGTON, W.Va.—81.0 432,800 
WCHS.-TV (A); WHTN-TV (C); WSAZ-TV (N) 

CHARLOTTE, N.C.—83.0 636,900 


WEBTV (C); WSOC.-TV (A,N) 






































































WLOSTV 
King of the Carolina Triad! 


FIRST . . . 9 a.m. to midnight 
WLOS-TV reigns supreme in the 
rich, six-state Carolina Triad! 
Every day of the week, from 
9 am to midnight, WLOS-TV 
delivers an average of 34,000 
homes per quarter-hour.* That’s 
108.6% more than station ‘‘C”’ 
and 21.4% more than station 
“B”! So if you’re looking for 
coverage, get the complete story 
from your PGW Colonel! 


*March ARB. 


WLOS-TV 


Serving 
= 


GREENVILLE 
ASHEVILLE 
SPARTANBURG 


A Wometco Enterprise 






REPRESENTED BY PETERS, GRIFFIN, WOODWARD, INC. 
SOUTHEASTERN REP.: JAMES S. AYERS CO. 








se 4S 


. 





- Alarmists paint a frightening picture of today’s moral climate. Others are more optimistic. Both view- 
points were frankly expressed recently by a panel of distinguished guests on CBS Owned WBBM-TV, where 
Chicagoans look for-and expect to see—high-quality, unflinching, provocative local programming. 

People who value their time find far more worth watching on WBBM-TV. Which naturally is why time 
is so valuable on WBBM-TV, Chicago’s top-rated television station for 63 consecutive Nielsen reports. 


WBBM-TV, CHANNEL 2 IN GHIGAGO-GBS OWNED 





& Stations—% Penetration TV Homes 


Market & Stations—% Penetration TV Homes 





TTANOOGA, Tenn.—76.0 194,100 
 WDEF-TV (A,C); WRGP-TV (N); WTVC (A) 
OYGAN, Mich.—72.0 23,700 
| WIOM-TV (N,A) 
; , Wyo.—66.0 
»KFBC-TV (A,C,N) 
D (Operates satellite KSTF Scottsbluff, Neb.) 
GO, Ill.—92.0 2,166,100 
WBBM-TV (C); WBKB (A); WGN-TV; WNBQ IN) 
CHICO, Cal.—81.0 
 KHSL-TV (A, C) 
CINNATI, Ohio—90.0 
q WCPO-TV (A); WKRC-TV (C); WLW-T (N) 
CLARKSBURG, W.Va.—74.0 78,000 
 WBOY-TV (A,C,N) 
D, Ohio—93.0 
es (A); KYW-TV (NI); WJW-TV (C) 
; , N.M.—66.0 14,700 
4 ivER-1V (C) 
COLORADO SPRINGS-PUEBLO, Colo.—81.0 92,900 
) KKTV (C); KRDO-TV (A); KCSJ-TV (N) 
-JEFFERSON CITY, Mo.—81.0 
(OMU-TV (A,N); KRCG-TV (A,C) 
"COLUMBIA, $.C.—76.0 177,200 
 Wis-TV (N); WNOK-TVT (C) $32,200 
COLUMBUS, Ga.—79.0 123,800 
© WIVM {A,N); WRBL-TV (C) 
co BUS, Miss.—60.0 48,900 
| WCBI-TV IC,N,A) 
BUS, Ohio—92.0 
WBNS-TV (C); WLW-C (N); WTVN-TV (A) 
DS BAY, Ore. (See Eugene, Ore.) ttt 
> KCBY-TV (N) 
CORPUS CHRISTI, Tex.—77.0 92,500 
© KRIS-TV (N); KZTV (C,A) 
; FT. WORTH, Tex.—84.0 717,200 
KRUD-TV (C); WFAA-TV (A); KFJZ-TV; WBAP-TY (N) 
, Wl.—72.0 $22,900 
| WICD.TVT IN) 
| DAVENPORT, lowa-ROCK ISLAND, Ill.—91.0 
| WOC-TV (N); WHBF-TV (A,C) 
_ DAYTON, Chio—93.0 
| WHIO-TV (C); WLW-D (A,N) 
YTONA BEACH-ORLANDO, Fia.—68.0 
| WESH-TV (N); WDBO-TV (C); WLOF-TV (A) 
TUR, Ala.—39.0 
> WMSL-TVt (C,N) 
DECATUR, Ili.—78.0 
> WIVPT (A) 
R, Colo.—84.0 
KBTV (A); KLZ-TV (C); KOA-TV (N); KTVR 
E MOINES, lowa—89.0 
KRNT-TV (C); WHO-TV (N) 
DETROIT, Mich.—92.0 
© WIBK-TV (C); WW5J-TV (N); WXYZ (A) 
CKINSON, N.D.—60.0 15,000 
/ KDIX-TV (C) 
De Ala.—59.0 71,800 
» WIVY 1A,C) 
: Minn.-SUPERIOR, Wis.—85.0 
© KDAL-TV (C); WDSM-TV (A,N) 
IHAM-RALEIGH, N.C.—76.0 294,500 
| WTVD (A,C); WRAL-TV (N) 
“EAU CLAIRE, Wis.—90.0 
» WEAU-TV [A,C,N) 
ELDORADO, Ark.-MONROE, La.—73.0 
D KIVE (A,N); KNOE (A,C) 
(HART-SOUTH BEND, Ind.—84.0 
WSJV-TVt (A); WSBT-TVT (C); WNDU-TV (N) 
| PASO, Tex.—78.0 
» KELP-TV (A); KROD-TV (C); KTSM-TV (N) 
{includes 4,700 television homes on military bases) 
END, Okla. (See Oklahoma City) 
ARIE, Pa.—96.0 
WICU-TV (A,N); WSEE-TVT (A,C) 
b totes CATV Homes) 
i Ore.—84.0 
AVA. TV (N); KEZI-TV (A) 
| Wperates satellite KPIC-TV , Roseburg, Ore.) 
EUREKA, Calif.—78.0 
/ KIEM-TV (A,C); KVIQ-TV (A,N} 
IANSVILLE, ind.-HENDERSON, Ky.—84.0 
| WHE-TVt (N); WTVW (A); WEHT-TVT (C? 
: , Alaska tt 
KFAR-TV (A,N); KTVF (C) 
ONT, W.Va. tit 
/ WIPB.TV (A.C) 


**52,800 


106,000 


778,800 


1,275,900 


121,600 


542,800 


321,000 
484,400 
233,400 
131,400 
+118,800 
355,800 
272,400 


*1,590,500 


147,800 


108,100 
158,800 
$137,900 


*101,400 


*173,200 
157,100 


**98,400 


FARGO, N.D.—77.0 138,800 
WDAY.-TV (N); KXGO-TV (A) 
(See also Valley City, N.D.) 
FLINT-BAY CITY-SAGINAW, Mich.—89.0 402,000 
WIRT (A); WNEM-TV (A,N); WKNK-TVT (A.C) $61,100 
FLORENCE, Ala.—51.0 114,700 
WOWL-TVF (C,N,A) 
FLORENCE, $.C.—73.0 
WBTW A,C,N) 
FT. DODGE, lowa—60.0 
KQTVT (N) 
FT. MYERS, Fia.—59.0 11,500 
WINK-TV {A.C} 
FT. SMITH, Ark.—71.0 52,000 
KFSA {C,N,A) 
FT. WAYNE, Ind.—81.0 
WANE.TVT (C); WKJG-TVT (N); WPTA-TVT (A) 
FT. WORTH-DALLAS, Tex.—84.0 717,200 
KFJZ-TV; WBAP-TV (N); KRLD-TV (C); WFAA-TV (A) 
FRESNO, Cal.—89.0 224,300 
KFRE-TV (C); KJEO-TVf (A); KMJ-TVT (N) 179,400 
GLENDIVE, Mont.—56.0 1,900 
KXGN.TV (C,A) 
GOODLAND, Kan.—59.0 10,400 
KBLR-TV (C) 
GRAND FORKS, N.D.—74.0 32,300 
KNOX-TV (N) 
GRAND JUNCTION, Colo.—64.0 
KREX-TV (A,C,N) 
(Operates satellite KREY-TV, Montrose, Colo.) 
GRAND RAPIDS, Mich.—92.0 
WOOD.TV {A,N) 
(See also Kalamazoo) 
GREAT BEND, Kan.—73.0 
KCKT-TV (N) 
(KCKT-TV operates satellite KGLD, Garden City, Kan, and 
KOMC-TV, McCook, Neb.) 
GREAT FALLS, Mont.—78.0 49,100 
KFBB-TV (A,C,N); KRTV 
(includes CATV Homes) 
GREEN BAY, Wis.—89.0 
WBAY-TV (C); WFRV (N); WLUK-TV (A) 
GREENSBORO-WINSTON-SALEM, N.C.—85.0 
WFMY-TV (A,C); WSJS-TV (N) 
GREENVILLE-SPARTANBURG, S.C.- 
ASHVILLE, N.C.—78.0 
WFBC-TV (N); WSPA-TV (C); 
WLOS.TV (A); WISE-TVT (C,N) tt 
GREENVILLE-WASHINGTON, N.C.—75.0 174,000 
WNCT {A,C); WITN (N) 
GREENWOOD, Miss.—61.0 56,500 
WABG.-TV (C) 

HANNIBAL, Mo.-QUINCY, Ili.—83.0 
KHGA.TV (C,Al; WGEM.-TV [A,N) 
HARLINGEN-WESLACO, Tex.—72.0 
KGBT-TV (A,C); KRGV-TV (A,N) 

HARRISBURG, Ill.—82.0 
WSIL-TV {Ai 
HARRISBURG, Pa.—70.0 
WHP-TVF (C); WTPAT (A) 
HARRISONBURG, Va.—75.0 45,200 
WSVA-TV IA,C,N) 
HARTFORD-NEW BRITAIN, Conn.—93.0 636,100 
WTIC-TV (C); WNBCT (N); WHCTT 1284,600 
HASTINGS, Nebr.—80.0 97,800 
KHAS.-TV (N) 
HATTIESBURG, Miss.—63.0 49,000 
WDAN.-TV {A,N) 
HENDERSON, Ky.-EVANSVILLE, Ind.—84.0 219,900 
WEHT-TVF (C); WFIE-TVT (N); WTVW IA) +124,200 
HENDERSON-LAS VEGAS, Nev.—74.0 47,600 
KLRJ-TV (N); KLAS-TV (C); KSHO-TV (A) 
HOLYOKE-SPRINGFIELD, Mass.—86.0 
WWIPT (N); WHYNT (A.C) 
(WWLP operates satellite WRLPT, Greenfield, Mass.) 
HONOLULU, Hawaii **®@ 149,000 
KGMB-TV (C); KONA-TV (N); KHVH-TV (A) 
(Includes 14,600 television homes on military bases) 
(Satellites, KHBC-TV, Hilo, and KMAU-TV, Wailuku to 
KGMB-TV. KMVI-TV, Wailuku, and KHJK-TV, Hilo to 
KHVH-TV, KALA, Wailuku to KONA-TV) 
HOUSTON, Tex.—86.0 
KPRC-TV (N); KTRK TV (Al; KHOU-TV (C) 
HUNTINGTON-CHARLESTON, W.Va.—81.0 
WHTN.-TV (C); WSAZ-TV (IN); WCHS-TV (A) 


158,600 


$27,200 


+179,600 


**25,800 


465,200 


**99,900 


313,700 


390,700 


389,900 


169,800 
*73,100 
195,200 


$157,100 


**1314,900 


480,400 


432,800 
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“Doug Bug” 

will bite you 
if you don't 
watch out! 


They really dig ‘‘Doug” in Hunt- 
ington-Charleston! He's the 
comical little character who 
keeps ‘em laughing between 
takes, on “The Three Stooges” 
. . . weekdays from 5:00-6:00 
P.M. on WHTN-TV. 


‘Doug Bug'’—mischievous pup- 
pet friend of host Bev Barton— 
is responsible for the greatest 
mail pull in the program's his- 
tory. 


Like to see what ‘‘Doug" can do 
for you? Call your Blair man. 
He'll tell you all about the 432,- 
800 TV homes in Huntington- 
Charleston and the station that 
looks better all the time! 


WHITN -TV 


A COWLES OPERATION—CBS BASIC 


HUNTINGTON - CHARLESTON! 


BLAIR TELEVISION ASSOCIATES 
National Representatives 











WHATA 
FOR A 
3 YEAR OLD! 


WFGA-TV reaches new 
heights with a 49% share 
of Jacksonville audience 


The latest Nielsen for Jacksonville (March) 
shows WFGA-TV delivers a 49% metro share- 
of-audience 9:00 a.m. to midnight, Sunday 
through Saturday. And it’s the same with every 
new rating—WFGA-TV keeps climbing, keeps 
capturing more viewers in this rich market! 
If you want your message to pull sales in 
Jacksonville, see your PGW Colonel for full 
details on WFGA-TV! 


WFGA-TV 
a 


A Wometco Affiliate 


ACKSONVILLE 
FLORIDA 


NORTH FLORIDA- 
SOUTH GEORGIA 
TL LCal waa 


REPRESENTED NATIONALLY BY 
PETERS, GRIFFIN, WOODWARD, INC. 








Market & Stations—% Penetration 


HUNTSVILLE, Ala. 
WAFG-TVT 
HUTCHINSON-WICHITA, Kan.—82.0 
KTVH (C); KAKE-TV (A); KARD-TV (N) 


TV Homes 


tt 


**292,000 


(KTVC, Ensign, Kan. and KAYS-TV, Hays, Kan. satellites of 


KAKE-TV) 
IDAHO FALLS-POCATELLO, Ida.—71.0 
KID-TV (A,C,N); KTLE (N) 
INDIANAPOLIS, Ind.—90.0 
WFBM-TV (N); WISH-TV (C); WLWI fA) 
(See also Bloomington, Ind.) 
JACKSON, Miss.—67.0 
WIJTV (C); WLBT (A,N) 


JACKSON, Tenn.—71.0 
WDKXI-TV {A,C) 


JACKSONVILLE, Fla.—77.0 
W4JXT (C); WFGA-TV IN,A) 


JEFFERSON CITY-COLUMBIA, Mo.—81.0 
KRCG-TV ‘A,C); KOMU-TV (A,N) 

JOHNSON CITY, Tenn.-BRISTOL, Va.—71.0 
WJHL-TV (A,C); WCYB-TV (A,N) 


JOHNSTOWN, Pa.—91.0 
WARD-TVT (A,C); WJAC-TV (N) 


JOPLIN, Mo.-PITTSBURG, Kan.—82.0 
KODE-TV (A,C); KOAM.-TV (A,N) 


JUNEAU, Alaska 
KINY-TV (C) 


KALAMAZOO, Mich.—92.0 
WKZO.TV {A,C) 
(See also Grand Rapids) 


KANSAS CITY, Mo.—89.0 
KCMO.-TV (C); KMBC-TV (Al; WDAF-TV iN) 


KEARNEY, Neb.—76.0 
KHOL-TV (C) 


60,000 


716,600 


213,300 


55,700 


270,900 


121,600 


169,800 


544,900 
tt 


131,900- 


tt 


603,400 


(Operates satellite KHPL-TV, Hayes Center, Neb.) 


KLAMATH FALLS, Ore.—68.0 
KOTI-TV {A,C,N) 


KNOXVILLE, Tenn.—70.0 
WATE-TV (N); WBIR-TV (C); WTVKT (A) 


LA CROSSE, Wis.—87.0 
WK8T [A,C,N) 


LAFAYETTE, La.—69.0 
KLFY-TV (C) 
(Includes CATV Homes) 


LAKE CHARLES, La.—70.0 
KPLC-TV (A,N); KTAG-TVT (C) 


LANCASTER, Pa. 
WGAL-TV (C,N) 


LANSING, Mich.—90.0 
WJIM-TV (C,A); WILX-TV (N) (Onondaga) 


LAREDO, Tex.—62.0 
KGNS-TV (A,C,N) 


LA SALLE, Ill. (See Peoria, Ill.) 


LAS VEGAS-HENDERSON, Nev.—74.0 
KLAS-TV (C); KSHO-TV (A); KLRJ-TV (N) 


LAWTON, Okla.—82.0 
KSWO.-TV IA) 


LEBANON, Pa.—82.0 
WLYH-TVT (A) 


LEXINGTON, Ky.—47.0 
WLEX-TVT (A,C,N); WKYTT (C) 


LIMA, Ohio—65.0 
WIMA-TVT (A,C,N) 


LINCOLN, Nebr.—84.0 
KOLN-TV (AC) 


LITTLE ROCK-PINE BLUFF, Ark.—72.0 
KARK-TV (N); KTHV (C); KATV (A) 


LOS ANGELES, Calif.—91.0 
KABC-TV (A); KCOP. KHJ-TV; 
KNXT (C); KRCA (N); KTLA; KTTV 


LOUISVILLE, Ky.—81.0 
WAVE-TV (A,N); WHAS-TV (C) 


13,400 


147,000 


117,100 


94,400 


47,600 


88,700 


105,200 


55,400 


$53,600 


173,100 


252,400 


2,733,300 
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_OH, NO SIR! PROUD! 


‘Proud to be associated with 


New York’s new, elegant 
Dryden-East. The decor is dis- 
creetly lavish. Rooms are ex- 
traordinarily large, luxuriously 
appointed. 


Naturally, every room has indi- 
vidually controlled air condi- 
tioning, color television, FM 
radio, extension phone in bath- 
room, its own private cocktail 
bar. And may I venture to say, 
sir, the personalized service is 


_unparalleled. 


Welcome, sir—and madame—to 


New 


DRY DEN-EAST 


ust East of 


New York 


Tariff from $15 to $60 daily. 


Several tive suites suitable for large 
companies as a year round city apartment. 





“0 RELA RN tts ARERR SAI een atte cent 





Discovered the NEW Keystone 
Market . . . served BEST by the 


Keystone U’s? In the Harrisburg- 


Lebanon-Lancaster-York area the 
three Keystone U’s can deliver 
more homes at lower cost-per- 
1000 than the VHF station in the 
market.* Buy the Keystone U’s, 
now available as a group buy with 


one billing... 








WHP-TV 
YAV4 i A oe 
WSBA-TV 





*ARB, Harrisburg-Lancaster-Lebanon-York, March 1960 





ABC-CBS-NBC 
SERVED BEST .BY THE KEYSTONE U's 


CE ee crete Tammi CeaRT marae 
7 . POTENT ReMEP EAR I ree 





“heck these facts for yourself. Send for fully documented 


brochure, ‘Keystone Market in the Keystone State.” Contact Keystone National Sales Office, 485 Lexington Avenue, New York, 


OXford 7-9737 or contact any of the following representatives: Bolling Co. for 
WHP-TV, Blair-TV Associates for WLYH-TV, Jack Masia & Co. for WSBA-TV. 














In South Florida, the nation’s 
fastest-growing area market, 
WTVJ—among all media— delivers 
the largest daily circulation! 
Only WTVJ will give your schedule 
complete coverage of this 
dynamic growth area. Obtain 
the facts of WTVJ’s exclusive 
total coverage of South Florida 
from your PGW Colonel. 


VJ 


© 








SOUTH FLORIDA 
PACES THE NATION! 
POPULATION GROWTH 
1950 - 1960 


(new U.S. Census Estimate) 
THREE PRIMARY COUNTIES 
UP 122% 

(Dade, Broward, Palm Beach) 
12-COUNTY SOUTH FLA. MARKET 


UP 108.3% 
Total Population 1,699,149 














REPRESENTED NATIONALLY BY 
PETERS, GRIFFIN, WOODWARD, INC. 





Market & Stations—% Penetration TV Homes 





LUBBOCK, Tex.—78.0 105,300 
KCBD-TV (A,N); KDUB-TV (C) 

LUFKIN, Tex.—66.0 32,800 
KTRE-TV (N,C,A) 

LYNCHBURG, Va.—81.0 127,500 


WLVA-TV (A) 
MACON, Ga.—74.0 
WMAZ.TV (A,C,N) 





107,500 


MADISON, Wis.—89.0 226,400 
WISC-TV (Ch; WKOW-TVT (A); WMTVT IN) 184,500 

MANCHESTER, N.H.—92.0 133,400 
WMuUR-TV (A) 

MARINETTE, Wis. (See Green Bay) 

MARQUETTE, Mich.—84.0 51,100 
WIUC.-TV (C,N,A) 

MASON CITY, lowa—86.0 149,300 
KGLO-TV (C) 

MAYAGUEZ, P.R. tt 
WORA-TV (C,A) 

MEDFORD, Ore.—72.0 42,400 
KBES-TV (A,C,N) 

MEMPHIS, Tenn.—77.0 461,000 
WHBQ.-TV (A); WMCT (N); WREC-TV (C) 

MERIDIAN, Miss.—66.0 89,200 


WTOK-TV 1A,C,N) 
MESA-PHOENIX, Ariz.—79.0 
KVAR (N); KTVK (A); KPHO-TV; KOOL-TV (C) 
MIAMI, Fla.—81.4 
WCKT (IN); WPST-TV (A); WTVJ (C) 
(Includes 66,800 tourist-only TV sets not included in % 
penetration) 


215,700 


517,600 


MIDLAND-ODESSA, Tex.—68.0 82,900 
KMID-TV (A,N); KOSA-TV (C) 
MILWAUKEE, Wis.—92.0 625,900 
WISN-TV (A); WITI-TV (C); WTMJ-TV (N) 
WXIXt $161,700 
MINNEAPOLIS-ST. PAUL, Minn.—89.0 725,600 
KMSP-TV; KSTP-TV (N); WCCO-TV (C); WTCN-TV IA) 
MINOT, N.D.—70.0 *33,000 
KXMC-TV (A.C); KMOT-TV (A,N) 

MISSOULA, Mont.—70.0 54,100 
KMSO-TV {A,C) 

MOBILE, Ala.—76.0 228,100 
WAIA-TV (N,A); WKRG-TV (C) 

MONAHANS, Tex.—68.0 24,800 
KVKM-TV (A) 

MONROE, La.-EL DORADO, Ark.—73.0 158,800 
KNOE-TV (A,C); KTVE (A,N) 

MONTEREY-SALINAS, Calif. (See Salinas) 

MONTGOMERY, Ala.—71.0 150,000 
WCOV-TVt (C); WSFA-TV IN,A) $49,500 

MUNCIE, Ind.—59.0 $20,500 
WILBC-TVt (A,C,N) 

NASHVILLE, Tenn.—70.0 369,600 
WILAC-TV (C); WSIX-TV (A); WSM-TV (NI 

NEW-BRITAIN-HARTFORD, Conn.—93.0 636,100 
WTIC-TV (C); WNBCT (N); WHCTT $284,600 

NEW HAVEN, Conn.—91.0 940,200 
WNHC-TV (A) 

NEW ORLEANS, La.—83.0 363,500 
WDSU-TV {A,N); WVUE (A); WWL-TV (C) 

NEW YORK, N.Y.—92.0 4,992,200 


WABC-TV (A); WNEW-TV; WNTA-TV; WCBS-TV (C) 
WoOR-TV; WPIX; WNBC-TV (N) 


NORFOLK, Va.—85.0 297,700 
WAVY (N); WTAR-TV (C); WVEC-TV {A) 

NORTH PLATTE, Neb.—68.0 19,900 
KNOP-TV (N) 

OAK HILL, W.Va.—77.0 82,500 
WOAY-TV (A,C) 

OAKLAND-SAN FRANCISCO, Calif.—89.0 1,301,900 
KTVU; KRON-TV (N); KPIX (C); KGO-TV (A) 

ODESSA-MIDLAND, Tex.—68.0 82,900 






























A TELEVISION 


ADVERTISING 
DOLLAR WELL SPENT 
Sell YOUR Client's 
PRODUCT AT LESS THAN 


$1 per 1,000 TV HOMES 


KMSO-TV NOW SERVES 


60,300 TV HOMES 


ol: a |: CREPE V :To 





















KMSO-TV 








Television 
ORLANDO-DAYTONA BEACH 


NBC 


REACHES MORE, SELL MORE! 














KOSA-TV (C); KMID-TV (A,N) 





CALL AVERY-KNODEL 














Market & Stations—% Penetration 





TV Homes 


TV Homes 


Market & Stations—% Penetration 









OKLAHOMA CITY, Okia.—84.0 





OMAHA, Neb.—90.0 
KMTV (N); WOW-TV (C); KETV (A) 


ORLANDO-DAYTONA, Fia.—68.0 


WDBO.TV (C); WLOF-TV (A); WESH-TV (N) 


OTTUMWA, lowa—83.0 
KTVO (C,N,A) 


PADUCAH, Ky.—78.0 
WPSD.-TV (N) 


PANAMA CITY, Fia.—68.0 
WJHG.-TV (A,C,N) 


PARKERSBURG, W.Va.—44.0 
WTAPT (A,C,Ni 


PENSACOLA, Fia.—74.0 
WEAR.TV (A) 


PEORIA, Ill.—77.0 


PHILADELPHIA, Pa.—91.0 


PHOENIX-MESA, Ariz.—79.0 


PINE BLUFF-LITTLE ROCK, Ark.—72.0 
KATV (A); KARK-TV (N); KTHV (C) 


PITTSBURG, Kan.-JOPLIN, Mo.—82.0 
KOAM.TV (A,Ni; KODE-TV (A,C) 


PITTSBURGH, Pa.—93.0 
KDKA-TV (C); WIIC (N); WTAE (A) 


PLATTSBURG, N.Y.—83.0 
WPTZ {A,N) 


POCATELLO-IDAHO FALLS, Ida.—71.0 
KTLE (N); KID-TV (A,C,N) 


WEEK-TVf (N); WMBD-TVT (C); WTVHT (A) 
(WEEK-TV operates WEEQ-TV, La Salle, Ill.) 


S WCAU.-TV (C); WFIL-TV (A); WRCV-TV (N) 


KOOL-TV (C); KPHO-TV; KTVK (A); KVAR (IN) 


312,600 


KWTV (C); WKY-TV (N); KOCO-TV (A) (Enid) 


314,900 


233,400 


85,600 


175,700 


23,200 


+18,900 


97,100 


**172,800 


1,931,900 


215,700 


252,400 


131,900 


1,160,100 


103,600 


60,000 


POLAND SPRING, Me.—91.0 317,300 
WMTW.-TV {A,C) (Mt. Washington, N.H.) 

PONCE, P.R. tt 
WSUR-TV; WRIK-TV (C,A) 

PORT ARTHUR-BEAUMONT, Tex.—76.0 142,800 
KPAC-TV (N,A); KFDM-TV (C,A} 

PORTLAND, Me.—91.0 223,400 
WCSH-TV (IN); WGAN-TV (C) 

PORTLAND, Ore.—84.0 459,900 
KGW.-TV (N); KOIN-TV (C); KPTV (A); KHTVT ttt 

PRESQUE ISLE, Me.—83.0 19,800 
WAGNM.-TV {A,C,N) 

PROVIDENCE, R.1. ©796,900 
W4JAR-TV (A,N); WPRO-TV (C) 

PUEBLO-COLORADO SPRINGS, Colo.—81.0 92,900 
KCSJ-TV (N); KKTV (C); KRDO-TV (A) 

QUINCY, Ill.-HANNIBAL, Mo.—88.0 169,800 
WGEM.TV {A,N); KHQA-TV (C,A) 

RALEIGH-DURHAM, N.C.—76.0 294,500 
WRAL-TV (N); WTVD (A,C) 

RAPID CITY, $.D.—57.0 **33,000 


KOTA-TV (A,C); KRSD-TV (N) 
(KOTA-TV operates satellite KDUH-TV, Hay Springs, Nebr. 
KRSD-TV operates satellite KDSJ-TV, Lead, S.D.) 


REDDING, Calif.—78.0 69,700 
KVIP-TV (A,N) 

RENO, Nev.—82.0 40,000 
KOLO-TV {A;C,N) 

RICHMOND, Va.—82.0 265,800 


WRVA-TV (A); WTVR (C). 
WXEX-TV (N) (Petersburg, Va.) 





Additional 
copies 


of the 


MARKET 
BOOK 


are available 


at $2.50 













































Represented by 


Edward Petry & Co., Inc. 


The Original Station Representative 


TELEVISION MAGAZINE / Market Book, 1960 


{ Kings Pay Court to King 4! 


The Nashville Television audience is currently in a 
state of happy confusion. Their favorite station, 
WSM.-TY, not only adopted the theme, King 4, for 
its fall program promotion, it also imported 4 
Kings, the lovely King Sisters, to lend a hand. And 
now 5 Kings, four of which are also Queens of the 
music world, are busily spreading the good word 
about the finest program line up in Nashville 
Television history— 


What has this to do with you? Just this! The sta- 
tion which can put this much showmanship in its 
own promotion is the station best equipped to 
put your product across in the highly impor- 
tant Nashville Market. For documentation, 
ask Hi Bramham or any Petry man. 







WSM 
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HINER 


We think so! DATELINE SHREVEPORT, 
a station-produced public-service 
program that focuses attention on 
local current events and happenings of 
interest in the area, has been 
commercial for two years! 


Following the Early Edition News, 
DATELINE SHREVEPORT is KSLA-TV’s 
“feature page” complementing our 
regular news coverage with 

items of current interest to our viewers. 


This “commercial” public service 
program has gained the confidence 
and loyalty of viewers that is reflected 
in the ratings as well as the results 
advertisers tell us they get. 


DATELINE SHREVEPORT is just part of 
KSLA-TV's successful six years of 
continually building a better medium 
for a continuously growing 

audience. Harrington, Righter & 
Parsons, Inc., can fill you in on 

all the dynamic details . . . 
including ratings! 


channel 


Represented nationally by: 


Harrington, Righter and Parsons, Inc. 








shreveport, la. 








Market & Stations-~% Penetration TV Homes Market & Stations—% Penetration TV Homes 
RIVERTON, Wyo.—53.0 6,500 SPARTANBURG-GREENVILLE, S.C.- 

KWRB-TV (C,N,A) ASHEVILLE, N.C.—78.0 389,900 
ROANOKE, Va.—81.0 248,400 WSPA-TV (C); WFBC-TV (N); WLOS-TV IA); 

WDBJ-TV (C); WSLS-TV (A,N) WISE-TVT (C,N) tt 
ROCHESTER, Minn.—86.0 75,700 SPOKANE, Wash.—77.0 262,100 

KROC-TV (N) KHQ-TV (N); KREM-TV (A); KXLY-TV (C) 
ROCHESTER, N.Y.—91.0 326,600 

WROC-TV (A,N); WHEC-TV {A,C); WVET-TV (A.C) apap 76.0 **F135,400 

(N) 
ROCKFORD, IIl.—90.0 197,800 
" ’ (Operat ! i 

WREX-TV A.C), WTVOT IN) $103,300 perates satell!te WCHU, Champaign, Ill.) 

ROCK ISLAND, Ill.-DAVENPORT, lowa—91.0 321,000 SPRINGFIELD-HOLYOKE, Mass.—86.0 **1314,900 


WHEF-TV (A,C); WOC-TV (N) 

ROME-UTICA, N.Y. (See Utica) 

ROSWELL, N.M.—76.0 47,100 
KSWS-TV [A,C,N) 

SACRAMENTO-STOCKTON, Calif.—86.0 426,700 
KXTV (C); KCRA-TV (IN); KOVR (A); KVUE-TVT tt 

SAGINAW-BAY CITY- FLINT, Mich.—89.0 402,000 
WKNKX-TVT (A,C); WNEM-TV (A,N); WJRT (A) 761,100 


ST JOSEPH, Mo.—89.0 108,800 
KFEQ-TV {C,A) 

ST. LOUIS, Mo.—91.0 842,200 
KSD-TV (N); KTVI (A); KMOX-TV (C); KPLR-TV 

ST. PAUL-MINNEAPOLIS, Minn.—89.0 725,600 


WTLN-TV (A); WCLO-TV (C); KSTP-TV (N); KMSP-TV 


ST. PETERSBURG-TAMPA, Fla.—76.0 307,900 
WSUN-TVT (A); WFLA-TV (N); WTVT (C) 197,100 
SALINAS-MONTEREY, Calif.—86.0 **210,800 


KSBW-TV (A,C,N) 

(Includes circulation of optional satellite, KSBY-TV, San 
luis Obispo.) 

(See also San Jose) 


SALISBURY, Md.—67.0 $33,100 
WBOC-TVT {A,C) 

SALT LAKE CITY, Utah—87.0 251,300 
KSL-TV (C); KCPX (N,A); KUTV IA). 
KLOR-TV (Provo, Utah) 

SAN ANGELO, Tex.—79.0 31,000 
KCTV {A,C,N) 

SAN ANTONIO, Tex.—80.0 311,000 


KCOR-TV4; KENS-TV (C); KONO (A); WOAI-TV (ND) TT 


SAN DIEGO, Calif.—91.0 *283,500 
KFMB-TV (C); KFSD-TV (N); XETV (A) 

SAN FRANCISCO-OAKLAND, Calif.—89.0 1,301,900 
KGO.TV (A); KPIX (C); KRON-TV (N); KTVU 

SAN JOSE, Calif.—82.0 243,900 
KNTV (A,C,N) 
(See also Salinas-Monterey) 

SAN JUAN, P.R. tt 
WAPA-TV (A,N); WKAQ-TV (C) 

SAN LUIS OBISPO, Calif. (See Salinas-Monterey) 

SANTA BARBARA, Calif.—80.0 59,600 
KEY-T (A,C,N) 

SAVANNAH, Ga.—72.0 98,400 
WSAV-TV (IN); WTOC-TV (A,C) 

SCHENECTADY-ALBANY-TROY, N.Y.—93.0 **418,800 


WRGB (IN); W-TEN (C); WAST (A) 
(W-TEN operates satellite WCDC, Adams, Mass.) 


SCRANTON-WILKES-BARRE, Pa.—90.0 +276,600 
WDAUT (C); WBRE-TVT (N); WNGP-TVT (A) 
(Includes CATV Homes) 


SEATTLE-TACOMA, Wash.—87.0 
KING-TV (N!; KOMO-TV (A); KTNT-TY (C); 
KTVW; KIRO-TV (C) 


SEDALIA, Mo.—87.0 27,000 
KMOS.-TV (A) 


556,300 


SHREVEPORT, La.—76.0 272,300 


KSLA (A,C); KTBS-TV (A,N) 


SIOUX CITY, lowa—86.0 178,600 


KTIV (A,N); KVTV (A,C) 


SIOUX FALLS, S.D.—78.0 **223,300 
KELO-TV (C,N,A); KSOO-TV (N,A) (Operates 
boosters KDLO-TV, Florence, S.D. and 


KPLO-TV, Reliance, S.D.) 


SOUTH BEND-ELKHART, Ind.—84.0 
WNDU-TVT (N); WSBT-TVT (Ci; WSJV-TVT (A) 


137,900 


WHYN-TVf (A,C); WWLPT (N) 
(WWLP operates satellite WRLPT'Greenfield, Mass.) 


SPRINGFIELD, Mo.—80.0 111,000 
KTTS-TV (C); KYTV (A,N) 

STEUBENVILLE, Ohio—87.0 332,900 
WSTV-TV (A,C) 

STOCKTON-SACRAMENTO, Calif.—86.0 426,700 
KOVR (A); KXTV (C); KCRA (N); KVUE-TVT tt 

SUPERIOR, Wis.-DULUTH, Minn.—85.0 147,800 
WDSM.TV (N,A); KDAL-TV (C) 

SWEETWATER, Tex.—80.0 46,700 
KPAR-TV (C) 


SYRACUSE, N.Y.—91.0 
WHEN.-TV (A,C); WSYR-TV (N,A) 
(WSYR-TV operates satellite WSYE-TV, Elmira, N.Y.) 


**455,600 


TACOMA-SEATTLE, Wash.—87.0 556,300 
KTNT-TV (C); KTVW; KING-TV (N); 
KOMO.TV (Ai; KIRO-TV (C) 


TALLAHASSEE, Fla.-THOMASVILLE, Ga.—61.0 123,000 
WCTV (CA) 


TAMPA-ST. PETERSBURG, Fla.—76.0 307,900 
WFIA-TV (N); WTVT (C); WSUN-TVT (A) $197,100 















WREX-TV_ 
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GET THE FACTS 





EVERY secealie a 
MONTH. |... 
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CHANNEL i 3 ROCKFORD 


M. BAISCH 



























TV Homes The media analysis team of Brooke, Smith, French & Dorrance, Inc. in a “do 
ae not disturb,” “right-through-lunch”’ emergency session, L. James Schneider, 
Vice President and Account Executive; George Johnston, Vice President and 
389,900 Director of Media; John S. Pingel, Executive Vice President; Hal E. Rumble, 
Vice President and Manager of Media Department; Charles V. Hicks, Vice 
+ |. President and Creative Supervisor. 
262,100 
+135,400 
‘T314,900 
38s.) 
111,000 
332,900 
426,700 
tt 
147,800 
46,700 
*455,600 
Y.) 
556,300 
Sellinet. yy = ie A ! 
123,000 : ile 
=a BLE OR NOTHING 
+197,100 
This decision calls for competent media information 








IX Situation: . . . sudden change in client plans. 
Requir ement: more space per ad; more time per commercial...with the same budget! 


Need: ...... immediate access to capsuled reviews of the relative virtues of the 
media that had been painstakingly worked into the schedule before 
the change-order came through...and of others that may now be 
considered. 


Solution:.... check SRDS media listings, market data and whatever good, perti- 
nent information can be found in files, desk drawers and—they hope 
—in your Service-Ads in SRDS. 


Question: . . . all of your selling actions have made their impressions on some or 
all of these decision makers—so have your competitors’—but right 
now, how well are you serving their buying actions? 





ACTS Opportunity: with competent strategically positioned Service-Ads in SRDS 
UR ae 

> REPS 

a YOU ARE THERE selling by helping people buy 


SROS Standard Rate & Data Service, Inc. 
D the national authority serving the media-buying function o 
{ 


C. Laury Botthof, President and Publisher 
SALES OFFICES — SKOKIE, NEW YORK, LOS ANGELES, ATLANTA ps 6-] 


What agency people want to know 


about TV stations is detailed in the new 
SPOT TELEVISION PROMOTION HANDBOOK.” 
Be sure to ask for one 





5201 OLD ORCHARD ROAD, SKOKIE, ILL., YORKTOWN 6-8500 
































Market & Stations—% Penetration TV Homes Market & Stations—% Penetration TV Homes Market & Stations—% Penetration TV Homes 
TEMPLE-WACO, Tex.—76.0 122,500 TUCSON, Ariz.—80.0 100,900 WACO-TEMPLE, Tex.—76.0 122,500 
KCEN-TV (N); KWTX-TV (A,C) KGUN.-TV (A); KOLD-TV (C); KVOA-TV IN) KWTX-TV (A,C); KCEN-TV (N) 
—— mene 192,300 TULSA, Okla.—82.0 322,300 WASHINGTON, D.C.—87.0 861,800 
= < : KOTV (C); KVOO-TV IN); KTUL-TV (A) WMAL-TV (Al; WRC-TV (N); WTOP-TV (C). WITG 
TEXARKANA, Tex.—74.0 78,500 
KCMC-TV (A,C) TUPELO, Miss.—59.0 44,300 bap int = eres 174,000 
THOMASVILLE, Ga.-TALLAHASSEE, Fla. WTWV IN) : , 
(See Tallahassee! TWIN FALLS, Ida.—74.0 so Eo tt 
TOLEDO, Ohio—92.0 414,200 KUX-TV (A,C,N) WATR-TVT (A) 
WSPD-TV {A,N); WTOL-TV IC,N) ‘ial se WATERLOO-CEDAR RAPIDS, lowa—89.0 297,509 
TOPEKA, Kan.—80.0 114,700 LER, Tex.—71.0 103,200 KWWL-TV IN); KCRG-TV (A); WMT-TV (c) 
WIBW-TV (C,A,N) estate iecten 
; A, WATERTOWN-CARTHA 
TRAVERSE CITY, Mich.—84.0 44,600 —dUTICA-ROME, N.Y.—93.0 venue i —acecalaaaiaaa aa, 
WPBN-TV (N,A) WKTV [A,C,N) "ae ca 116,600 
TROY-ALBANY-SCHENECTADY, N.Y.—93.0 **418,800 VALLEY CITY, N.D.—78.0 132,500 asia 
WAST (A); WRGB (N); W-TEN (C) KXJB-TV (C) WESLACO. Tex.—72.0 *73,100 
(W-TEN operates satellite WCDC, Adams, Mass.) (See also Fargo, N.D.) KRGV-TV (N,A); KGBT-TV (A,C) 
. WEST PALM BEACH, Fia.—70.0 74,700 
WEAT-TV (A); WPTV (N) 
WHEELING, W.Va.—85.0 235,700 
WTRF-TV (A,N) 
WICHITA-HUTCHINSON, Kan.—82.0 **292,000 
KAKE-TV (A); KARD-TV (N); KTVH (C) 
(KTVC, Ensign, Kan, and KAYS-TV, Hays, Kan, 
satellites of KAKE-TV) 
WICHITA FALLS, Tex.—81.0 134,600 


OF SERVICE 


TO MUSIC 





= continues to be one of the basic theme songs at BMI. Not 
only are its facilities offered to its TV licensees, but to producers, advertising 
agencies and their clients, TV film distributors, music conductors, directors 
and everyone in TV concerned with music and programming. This service 
is apparent in the day to day activities of BMI and is provided in many forms, 
such as: 
e Assistance in the selection or creation of music for theme, background, 

bridge, cue or incidental mood music. 

e Aid in music clearance. 
Help in protecting music ownership rights. 


e Answers to questions concerning copyrights, music right for future 
residual usage and help in solving all other problems concerning the use 


of music in TV. 
TELEVISION S4eZc4 BOOK 


Practical working scripts for the presentation of songs 
in dramatic, comic and pictorial fashion. Song hits as 
well as the standard favorites are developed into photo- 
genic sketches which can be used effectively as complete 
musical shows, as production numbers in variety shows, 
or for scene-setting segments. Look for the BMI TV 
Sketchbook when it reaches your station each month. 


Let BMI give you the TV Music Story. Call or write 
BMI TV SERVICE department. 
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KFDX-TV (N); KSYD-TV (C); KSWO-TV (A) (Lawton) 


WILKES-BARRE-SCRANTON, Pa.—90.0 276,600 
WBRE-TVT (N); WNEP-TVf (Al; WDAU-TVT (C) 
(Includes CATV HOMES) 

WILLISTON, N.D.—55.0 18,000 
KUMV-TV (N,A) 

WILMINGTON, N.C.—71.0 95,500 
WECT (A,N,C) 

WINSTON-SALEM-GREENSBORO, N.C.—85.0 390,700 
WSJS-TV (N); WFMY-TV (A,C) 

WORCESTER, Mass. tt 
Wwokt IN) 

YAKIMA, Wash.—61.0 **196,100 


KIMA-TVT (C,N); KNDO-TVT (A) 
(KIMA operates satellites KLEW-TV, Lewiston, Ida,, 
KBAS-TVT, Ephrata, Wash., KEPR-TVT, Pasco, Wash.) 





YORK, Pa.—54.0 138,300 
WSBA-TVF (A) 
YOUNGSTOWN, Ohio—73.0 168,800 
WFMJ-TVT; WKBN-TVT (C); WKST-TVT IA) 
(Includes CATV HOMES) 
YUMA, Ariz.—77.0 26,300 
KIVA (C,N,A) 
ZANESVILLE, Ohio—47.0 111,400 
WHIZ-TVT (A,C,N) 
© Data pending further study. 
T UHF. 
Tt Incomplete data. 
Ttt New station-coverage study not completed, 
* U.S, coverage only. 
*# Includes circulation of satellite (or booster). 
*** Does not include circulation of satellite, 
TV MARKETS 
LChORNE MOUOIS . asc oriccccecvescooedsoocsoceeses 128 
OEE Se ee ere 70 
Sale CU igs 05 oo does ticesuee eieons sere 53 
4- lor more)channel markets. ......... Maida Seek 7 
WE INS oo & cB ieex visaee dns Cswsiencanated 268 
Commercial stations U.S. & possessions..........+++++ 524 
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poem MacGazinE’s Market Book is the only 
independent source for television homes, popu- 
lation, households, retail sales and effective buying 
income data correlated with the coverage area of 
every television market and reported on a county- 
by-county basis. These are the tools essential for 
evaluating television advertising in terms of specific 
market coverage, enabling the advertiser to relate 
his use of TV to distribution and sales patterns. 

Reported for each market are the total number 
of TV homes which can be reached via that market 
as of September, 1960. These are the only data pub- 
lished anywhere which update set count, county- 
by-county, on a current basis. 

If a county is covered by more than one market, 
the television homes and all the other correlated 
marketing information reported are credited to each 
market reaching the county. A county is credited to 
a market just as long as 25% of the TV homes view 
at least one of the market’s stations on a weekly 
nighttime basis. For a full explanation, see the Tele- 
vision Homes report, page 81. 

In many areas, individual markets have been com- 
bined in a dual-market listing. This has been done 
whenever there is almost complete duplication of 
the television coverage area and no real substantial 
difference in television homes. Furthermore, the 


A _ TELEVISION MAGAZINE EXCLUSIVE 





Television Markets 


Television Magazine's county-by-county data .. . 
with updated figures for each television market 


decision to combine markets is based upon adver- 
tiser use and common marketing practice. 

These estimates are unlike network circulation 
figures, which are unduplicated. By using the “TV 
Homes by Counties” section with the “TV Markets” 
section, unduplicated data can be obtained.* 

Penetration has been kept to a theoretical ceiling 
of 95% for all markets. Higher penetration in met- 
ropolitan areas is shown by many rating services, 
but the available evidence indicates that penetration 
drops off outside the metropolitan area itself and 
that 95% is the most logical theoretical ceiling for 
the TV market as a whole. 

All county television homes figures are VHF. 
UHF TV homes are listed by market totals preceded 
by a dagger (ft). A bullet (e) indicates markets held 
pending further research data. “DI” indicates that 
data is incomplete, pending further study. 

Population, households, retail sales and effective 
buying income were prepared specially for TELEvI- 
SION MAGAZINE by Sales Management. TV market 
definition and circulation are computed by TELE- 
VISION MAGAZINE. This data is copyrighted and may 
not be reproduced without permission from the 
publisher. 


*To obtain a tailor-made study including either duplicated or unduplicated 
data, see page 140. 
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Alwy ravra Pepe... rrdrwr 


To us, Time and Integrity are two of the most 
precious things we have. Yet, to us, there is a differ- 
ence between them: 7%me is not really ours, but our 
Integrity is. Time passes, our Integrity remains con- 
stant. Time is for sale, our Integrity is not. 

To You, our Time and Integrity are precious, also; but 
the difference is that they are integrated in effect. 
They must be, and are, one and the same Truth. 


*TIME ACCOMPLISHES EVERYTHING ... Plato 


“Time accomplishes everything’, the philosopher 
says. In the Maryland Market, our Time and Integ- 
rity can help you accomplish your honest purpose. 


WBAL-TV BALTIMORE 


NBC Affiliate /Channel 11/Associated with WBAL-Radio 1090 
Nationally represented by QGX%>) Edward Petry & Co., Inc. 
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VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000 ) 
ABERDEEN, SOUTH DAKOTA Coal 11 1.5 6.4 3,593 5,925 Crisp 3.4 4.6 14.7 17,885 17,810 
North Dakota: Garvin 15 8.2 28.7 32,603 37,604 Decatur 4.3 7.1 26.5 19,626 29,881 
Mcintosh 1.3 18 6.8 8,027 7,715 Hughes 3.1 4.0 14.0 11,431 16,747 Dodge 2.7 3.7 15.4 10,193 15,396 
South Dakota: Johnston 1.7 25 99 5,668 9,284 Dooly 2.2 29 11.7 5,760 10,812 
Brown 7.6 10.3 34.1 58,028 55,257 Latimer 1.2 1.8 7.1 3,582 7,695 Dougherty 13.2 17.1 58.2 78,816 91,199 
Clark 1,7 ps 7.6 6,745 10,808 Lincoln 47 5.5 18.8 18,036 23,618 Early 2.2 3.2 12.7 11,288 13,008 
Day 2.4 3.0 10.2 10,401 13,912 Marshall 1.5 2.3 8.1 6,854 10,930 Echols 3 5 2.6 322 2,399 
Edmunds z 1.8 7.0 6,641 7,760 Murray 2.5 3.5 11.6 10,839 15,828 Grady 2.5 48 18.5 12,617 19,087 
Faulk Zz 1.3 48 3,946 6,865 Pittsburg 7.0 8.5 31.6 30,135 36,053 Irwin 1.4 2.5 11.3 6,175 10,952 
Hand 11 19 6.6 7,156 10,092 Pontotoc 7.8 8.3 27.8 34,199 40,032 Jeff Davis 1.4 3.2 12.4 8,760 11,495 
McPherson 9 1.8 6.5 6,319 539 Pottawatomie 10.9 13.0 43.5 44,989 58,208 Lanier 8 1.4 5.1 2,600 4,975 
Marshall 1.5 2.1 7.0 7,438 10,039 Pushmataha 1.4 2.7 10.8 6,572 9,906 lee 39 1.5 5.9 1,463 4,982 
Spink 2.0 3.0 11.0 10,472 15,650 Seminole 8.3 8.7 31.2 27,615 42,062 Lowndes 8.4 13.6 49.1 53,280 63,288 
Walworth LP 2:5 8.5 14,035 13,208 Texas: Macon 2.2 3.0 12.0 8,905 11,289 
Total 21.2) 31.7) 110.1 = 139,208 = 158,845 Red River 3.3 5.2 18.1 13,583 18,329 Miller 11 1.8 7.3 4,621 7,599 
Total 82.2 103.1 361.7 335,680 455,444 Mitchell 2.9 5.5 22.8 17,961 22,722 
Quitman 4 4 16 285 1,469 
Randolph 19 27 11.5 7,110 11,616 
Schley 6 3 3.6 1,655 3,475 
ABILENE, TEXAS Seminole 11 2.0 7.9 7,526 8,162 
Texas: AKRON, OHIO Stewart 1.5 1.8 7.1 3,763 6,488 
Brown 6.2 8.8 28.2 30,065 40,719 UHF Data Sumter 4.2 5.6 20.1 19,827 24,277 
Callahan 1 62h 8.6 7,032 11,194 Ohio: not given Taylor 1S 2d 8.1 4,681 7,689 
Coke 9 1.0 3.5 3,846 6,154 Summit ona 157.7 515.0 667,985 1,060,030 Telfair 1.5 2.8 12.0 9,873 12,244 
Coleman 2.6 3.5 12.0 13,537 16,154 county basis Terrell 2.0 3.1 13.4 11,348 13,172 
Concho 9 1.2 43 4,282 6,425 Total $70.1 157.7 515.0 667,985 1,060,030 Thomas 62 98. 369 32,707 43,444 
Eastland 47 6.2 19.5 23,317 29,385 Tift 4.0 6.2 23.2 22,922 28,521 
Fisher 2.0 2.2 8.6 7,403 12,676 Turner 1.5 2.5) 10.4 7,095 10,835 
Haskell 2.7 3.0 11.5 11,343 17,100 Webster 6 a 3.5 432 2,703 
Jones 49 5.8 19.3 24,315 30,256 Wheeler 8 11 44 1,723 4,313 
McCulloch 2.0 2.5 9.1 10,077 13,103 ALBANY, GEORGIA Wilcox 1.5 2.1 8.8 3,593 8,503 
Menard Es Zz 2.5 2,411 3,931 Florida: Worth 25 4.) 17.6 8,551 17,005 
Nolan 47 6.1 20.0 26,145 34,447 Gadsden 56 109 45.7 29,054 45,653 Total 130.6 212.0 831.0 698,725 950,504 
Runnels 33 4.6 16.5 19,425 25,795 Hamilton 1.6 2.1 8.3 5,660 7,969 
Scurry 72 96 32.5 25,078 59,304 Jackson 56 94 39.3 30,318 39,154 
Shackelford 8 12 4.1 3,729 6,599 Jefferson 6 26 102 6,925 9,806 
Stephens 26 3.) 9.5 13,726 16,429 Leon 9.7 204 81.9 89,459 125,537 
Stonewall 7 1.0 3.9 2,985 6,986 liberty 3 8 29 1,577 3,087 
Taylor 21.2 27.0 89.6 132,257 154,455 Madison 22 3.5 15.0 9,973 13,379 
Total 69.7 89.9 303.2 360,973 491,111 Taylor 2.4 4.2 15.2 13,689 17,079 
Georgia: 
Atkinson 1.0 1.5 6.4 1,747 5,968 ALBANY-SCHENECTADY-TROY, NEW YORK 
Baker 4 1.2 5.4 1,438 4,429 Massachusetts: 
Ben Hill 22 3.6 12.1 14,559 14,705 Berkshire 39.1 41.9 139.6 175,606 284,856 
ADA, OKLAHOMA Berrien is 32 13.4 12,195 13,854 New York: 
Oklahoma: Brooks 1.8 3.5 15.9 11,075 20,186 Albany 84.1 88.8 276.2 420,207 591,410 
Atoka 2.1 3.0 12.0 7,201 11,743 Calhoun 1.2 29 11.5 4,853 10,443 Columbia 13.5 15.0 48.3 57,690 87,354 
Bryan 5.6 69 24.4 23,503 26,923 Coffee 3.7 6.5 27.1 22,413 28,084 Fulton 15.7 16.5 49.7 59,825 95,542 
Carter 10.4 13.7 43.6 45,344 69,873 Colquitt 6.2 8.4 32.8 31,382 38,528 Greene 8.3 9.4 30.8 42,220 48,779 
Choctaw 2.1 3.8 14.1 9,933 14,684 Cook 1.4 3.0 11.6 9,045 11,833 Hamilton 1.1 1.4 44 5,939 7,156 
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VHF Total Pop- VHF Total Pop- 
. Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
ALBANY-SCHNECTADY-TROY, N. Y. continued — Ulster 318 359 113.0 154,844 205,757 Rutland 11.3. 11.9 42.0 60,047 68,898 toc Qu 
Warren 124 13.0 41.5 75,999 74,906 Windham 64 87 305 41,413 53,597 il 
shaienen 18.5 199 683 73,585 119,503 Washington 13.0 137 47.7 44,215 78,148 Windsor 10.1 10.7 36.7 42,467 66,785 shosti 
Montgomery 17.7 19.1 61.3 65,934 129,239 Total 418.8 452.8 1,466.5 1,857,986 2,890,066 Otter 1 
Sensselaer 41.5 44.1 144.8 163,912 290,812 Vermont: Pope 
Raratoga 237 257 84.8 89,106 160,625 Addison 43 49 192 20,103 30,242 Stearns 
Schenectady 49.3 52.2 162.8 188,375 379,369 Bennington 6.6 7.3 24.4 31,097 44,221 ALBUQUERQUE, NEW MEXICO Steven: 
Schoharie 6.7 7.7 25.4 26,990 45,509 Orange 3.7 5.0 18.1 18,412 27,358 Arizona: Swift 
Apache 3.1 62 327 16,377 25,642 Todd 
Colorado: Travers 
Alamosa 1.5 2.4 9.2 15,131 16,142 Waden 
Archuleta a 8 3.4 3,274 3,754 Wilkin 
Conejos 1.3 2.0 8.4 4,566 10,323 Yellow 
Costilla go -i9 49 1,651 4,828 South | 
Dolores P| 6 28 2,792 4,704 Grant 
La Plata 27. 52 0-27 (29,526-— 26,211 Total 
Mineral a 2 6 488 1,222 
Montezuma 1.8 43 15.1 29,046 23,510 
Rio Grande 16 30 128 13,207 16,683 
Saguache 7 10 41 3,408 5,998 
New Mexico: ALTO 
Bernalillo 64.5 75.5 252.8 357,611 474,824 Ponnsy 
Cotron S 7 Si 1679 3,516 Bedfore 
Colfax 18 34 135 15,953 20,435 — 
De Baca 5 8 25 3,091 3978 Combri 
Guadalupe 1015 677,938 7,015 Comerc 
Harding 2 3 18 1214 2337 Gates 
Lincoln 14°21 878 760—sd,97 Clearfe 
Los Alamos 30 36 133 8696 34,798 Ginton 
McKinley 44 9.2 424 36,728 41,146 a 
Mora 8 13 60 1,628 5,509 Fronklin 
Rio Arriba 37. 61 «27.9 ~—«*18,539 24,585 Felton 
Sandoval 1721 102314 7,975 Foaling 
San Juan 69 177 643 64,284 64,132 indiana 
San Miguel 3.0 §.1 23.0 16,148 23,114 Jefferso 
Santa Fe 8.6 107 41.2 56343 66,927 “stata 
Sierra 12 #19 61 6611 8426 — 
Socorro is oF we 8,349 —-12,270 ag 
Taos 20 33 162 411,536 13,606 — 
Torrance 1.0 1S 6.6 §,712 7,372 Perry 
Union 9 16 56 6372 9,067 Total 
Valencia 4.2 79 35.4 28,995 34,327 
Utah: 
Grand 10 20 63 6,845 7,758 
San Juan 8 19 10.0 6,545 ‘10,105 AMAR 
Total 128.6 189.6 730.5 802,184 1,034,166 iiatiee 
Haskell 
Seward 
ALEXANDRIA, LOUISIANA New Mc 
Louisiana: Colfax 
Allen 39 60 21.5 16,020 26,302 ow 
er Avoyelles 76 103 382 21,739 42,012 jn 
i a Beauregard 4.1 63 231 16390 27,487 son 
in the important — ss = a Un 
‘ Catahoula 19 28 11.0 6,480 (11,788 Picees 
_ Concordia 26 44 167 12,985 17,994 ie 
Grant 26 28 U3 4,513 ‘(11,780 bone 
, . : La Salle 29 38 138 10,069 17,492 << 
‘ Natchitoches 68 108 43.1 22,007 44,186 ran 
Rapides 24.0 31.2 113.9 104,309 150,686 Cae 
Sabine 33. 53 20.5 11,050 21,487 Childress 
© Vernon 4.0 6.7 23.7 17,059 25,594 Collingsw 
Winn 33 44 162 10,655 18,638 Dollam 
° Mississippi: i 
WAST ... Lucky Channel 13... is the ONLY area TV ao ua a le ee a, 
5 : : H : ; j Jefferson 1.5 2.4 9.5 4,836 8,237 Gra 
station posting consistent and considerable day and nighttime — eee ee ae eee er 
Hansford 


audience gains. 


Hartle 
ARB, November '58 to March ’60, WAST HU] aig: 3:38:37) meee, MINNESOTA esl 
innesota: Hutchinso 












NSI average ratings, April ’59 Big Stone 17 -23—9.0——«*10,494 ne “te 
. * ° Cass 30 5.1 18.7 14,320 —.20,1 Sacre 
to March ’60, 6 A.M.-6 P.M., WAST HU] a0) Chaenie oy ae. 3 tee ae ll 
Crow Wing 6.8 9.5 31.9 37,896 46,606 Oldham 
es -Mj H re) Douglas 4.2 6.6 22.8 29,234 32,276 Parmer 
Saturday-Sunday 6 P.M.-Midnight WAST BU] ac 3 BZ aoe a: = a em 
Hubbard 7 27 9.6 8,597 ‘12,140 Randall 
Kandiyohi 7.1 83 31.5 37,160 45,274 Roberts 
SELL Where People BUY al 
we FR Circulation & market dofiatton, © 1960, TELEVISION — 
7 MAGAZINE, Market Data les Managemen eeler 
call your man Survey of Buying Power; further reproduction not licensed. Total 
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VHF Total Pop- VHF Total  Pop- VHF Total  Pop- ; 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EB 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
loc Qui Parle 28 36 13.2 10883 21,135 AMES, IOWA Poweshiek 47 6121.0 = -24,973 33,491 
lyon 48 66 23.5 35,165 39,286 Dias Ringgold 24 28 8.8 7,084 12,897 
Morrison 48 72 27.6 24,554 33,490 Sac 44 55 178 21,377 31,245 
Otter Tail 98 133 504 46,732 67,599 Adair 3.1 3.9 12.2 13,493 18,668 Story 13.2 15.1 526 59,795 93,068 
Pope 23 34 122 9,740 17,190 Appanoose 49 59 17.9 16,034 = 22,794 Tama 6.0 68 22.1 28,507 36,144 
Stearns 18.5 20.2 84.4 90,108 118,903 Boone 7.2 85 29.1 31,261 48,970 Ynion 48 52 157 18,440 24022 
Stevens 20 29 W2 14,720 18,722 Butler 48 54 17.8 23,543 27,295 Warren 496.1 19.4 18,940 29,232 
swift 3.1 4.1 148 18,403 22,71 Calhoun 43 5.1 16.2 18,679 = 27,313 Wayne 3.0 39 W7 11,749 . 15,418 
Todd 46 66 247 18,296 30,892 Carroll 61 67 23.5 34,765 40,973 Webster 133 14.2 466 66,142 79,596 
Traverse ie “Sg 7.8 9,272 ‘11,490 Clarke 230 3.2 94 10,957 15,364 ~~ Winnebago 33 38 133 18892 21,748 
Wadena 22 42 153 23,180 19,848 Dallas 7.0 75 23.2 29,391 40,788 = Wright 57 62 20.3 27,099 35,474 
Wilkin 24 25 97 10,228 ~=—-:15,778 Decatur 29 38 124 10,411 16325 Total 288.4 328.7 1,057.6 1,379,124 1,853,201 
Yellow Medicn 36 44 15.5 16,702 24,087 Emmet 3.2 4.5 15.1 18,086 28,020 
busty Quhaten Franklin 46 52 169 21,267 30,952 
Grant 2.0 3.1 11.0 10,399 15,810 Greene 4.2 48 15.4 20,847 25,331 
Total 93.9 126.3 471.4 509,510 666,739 Grundy 3.8 4.6 14.7 18,474 25,173 ANDERSON, SOUTH CAROLINA— 
Guthrie 37. 42 144 15,596 20,063 Sent tunadiale 
Hamilton 6.1 6.7 20.8 28,623 37,447 
Hancock 3.6 44 15.7 17,152 28,073 
Hardin 67 7.0 21.0 34,614 39,464 
ALTOONA, PENNSYLVANIA Humboldt 31 43 140 21,108 25,013 
Pennsylvania: lowa 4.1 49 15.6 21,770 27,186 ARDMORE, OKLAHOMA 
Bedford 10.0 123 45.2 43,933 57,900 Jasper 9.6 108 347 41,339 60,027 Oklahoma: 
Blair 35.9 37.8 130.4 140,777 213,910 Kossuth 6.1 7.5 26.6 31,982 47,504 Atoka 21 3.0 12.0 7,201 11,743 
Cambria 52.0 54.7 206.0 195,540 321,482 Lucas 26 33 107 12,308 15,233 Bryan 56 69 244 23,503 26,923 
Cameron 14400 19 6.9 6,975 12,945 Madison 6 4S AN 16,991 21,545 ~~ Carter 10.4 137 436 45,344 69,873 
Centre 15.1 188 = 75.7 77,607 122,433 Mahaska 67 77 242 32,643 37,979 Cool Ll 64 3,593 5,925 
Clearfield 20.5 21.9 79.0 85,771 ‘115,184 Marion 67 77 267 29,940 37,531 Jefferson 20 23 8.5 6,995 11,506 
Clinton 88 Wl 39.1 41,917 62,611 Marshall 11.0 11.9 38.3 54,757 69,189 Johnston 17 25 99 5,668 9,284 
Elk 73° 99 364 34,408 60,184 Monroe 23 29 106 10,508 13,826 love 1216 63 3,336 6,268 
Franklin 19.8 24.0 84.5 114,109 132,910 Palo Alto 3.0 43 152 16,945 23,487 Marshall 1s 23 8.1 6,854 10,930 
Fulton 2.0 28 106 10,376 12,194 Pocahontas 33 4.) 143 14651 25,067 Murray 25 3.5 11.6 10,839 15,828 
Huntingdon na a ed ay a Polk 82.1 87.7 267.6 407,987 544,266 Total 28.1 37.3 «130.8 © 113,333 168,280 
Indiana 18. J & iY i 
soma — = a oe aes Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1960, Sales Management 
’ urvey of Buying Power; further reproduction not licensed. 
lycoming 24.5 32.3 107.4 131,576 187,781 
McKean 13.3. 149 49.6 58,314 90,851 
Mifflin 109 11.8 42.2 48,275 65,179 
Perry 49 69 25.0 23,495 37,981 | 
Total 270.1 308.8 1,110.4 1,195,112 1,745,515 | 
| 
AMAR, TEX | ALEXANDRIA, MINNESOTA 
Kansas: | , 
Haskell 4 Ps 27 2,792 5,926 
Seword 21 39 136 31,058 26,041 | One of America’s best rural market buys! 
New Mexico: 
Colfax 18 34 135 15,953 20,435 | . . 
Curry 6.0 95 321 39,365 64,337 | Delivering cee eens 
Quay 2.6 3.7 12.9 18,971 20,241 
Union 9 16 56 6372 9,067 | 93 9 TV “ * 
Oklahoma: | > omes 
Cimarron 6 1.1 3.9 6,009 7,819 | 
Texas 2.0 33 12.0 20,555 26623 | js 
Pie | in prosperous central Minnesota. 
Armstrong 3 4 2.0 1,934 3,594 | 
Briscoe 4 9 3.6 5,495 7,405 * 
Carson 16 2.0 69 7,267 —-13,263—s«| ine n 0 et ount ncr ease 
Castro 1) 22 87 9,324 19,196 ws 
Childress 19 «28 93 12,356 15,201 | a ‘ - 
Colingeworh «Aisi SsC70BBC«Os«SS over the August 1960 Television Magazine figure 
Dallam 20 2. 7.1 12,738 13,386 
Deaf Smith 27 42 141 23,772 24,734 
Donley 12 17 586694 9,101 K CMT may be purchased at 
Ste 75 95 30:2 45,998 56,456 combination discount with KSOO-TV, Sioux Falls! 
Hall 1.8 19 69 7,854 10,542 
Hansford 1.0 1 46 10,239 9,302 
raed 4 4 1 763 4,243 *Based on Television Magazine's evaluation of the 
emphill 8 1 3.9 4,146 6,308 
Hutchinson 99 14 36.2 45613 69,894 | 1960 ARB Coverage Study. 
Lipscomb 7, AS 4.1 6,181 7,057 
Moore 50 53 184 17,165 32,576 
Ochiltree 13. 2.0 7.2 11,962 20,942 CH ANN EL 
Oldham 3 5 1.6 2,508 3,025 
Parmer 1.4 27 9.8 11,972 18,713 
nase BO 42 1300 220505 260671 Central Minnesota’‘s Only Television Station 
Randall 62 92 2.1 20,490 63,697 
R . . 
ih . ] = a oe Avery-Knodel, National Representative 
~ aad 18-26 96 14,535 19,598 Harry Hyett, Minneapolis-St. Paul Representative 
Wheeler 15 2.2 87 «11,538 12,665 “i 
Total 108.6 140.7 465.6 664,366 900,064 | 
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VHF Total Pop- VHF Total  Pop- VHF Total Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- {Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($009) 
ASHEVILLE, NORTH CAROLINA-GREENVILLE- South Carolina: Meriwether 4.0 5.5 21.5 11,577 23,55) 
SPARTANBURG, SOUTH CAROLINA Abbeville 43 5.3 21.0 11,395 24,514 ~=Monroe 2.1 2.6 10.1 6,785 12,215 
Georgia: Anderson 19.1 24.7 94.6 80,848 117,112 Morgan WwW 2.5 10.1 7,685 9,802 
Elbert 34 42. 17.1 13,850 19,764 Cherokee 8.0 92 37.5 21,859 39872 Murray 21 26 WO 4,477 1087 
Franklin 24 30 125 9,897 12,437 Chester 65 80 333 21,034 37,625 Newton 44 46 184 17,128 2334 
Habersham 3.2 4.5 17.9 17,622 19,716 Edgefield 2.6 4.2 17.4 11,745 15,875 Oconee 1.3 1.5 6.2 1,597 6,011 
Hart 25 36 145 9,113 14,988 Fairfield 37 43 179 8894 16705 Oglethorpe ya ee 1,732 7,54) 
Lincoln 1.0 1.2 5.0 2,588 5,200 Greenville 48.4 57.8 206.4 227,278 310,203 Paulding 2.5 29 Wl 5,639 10,739 
Madison 20 25 106 3,161 — 10,800 Greenwood 10.5 122 45.5 36816 65,682 Pickens 20 22 85 6730 888 
Oglethorpe ie RO 1,732 7,541 Laurens 79 107 448 29,850 54,918 Pike iS %~ ~ 1,547 6708 
Rabun iS. - WF 32 - ess 6,925 McCormick 16 20 85 3,250 7,306 Polk 76 84 33.0 21,264 380% 
Stephens 37. 45 169 17,161 — 21,803 Newberry 60 7.8 309 27,505 35,295 Putnam 1 #1 FS 6480 7,414 
Taliaferro Bs 9 3.7 1,325 3,422 Oconee 6.3 9.1 38.9 25,416 40,364 Rabun 13 17 7.2 6,351 6,925 
Wilkes 21 28 109 8873 11,006 Pickens 7.2 115 454 33620 53,347 Rockdale 20 22 89 5911 99m 
Kentucky: Saluda 26 42 7.1 8,887 14,776 Spaulding 82 86 31.5 38,207 46,900 
Harlan 97 11.5 50.5 34,924 54,027 Spartanburg 34.7 428 163.5 135,643 214,561 ‘Talbot 14619 74 712 538 
North Carolina: Union 58 7.5 30.6 19,749 34,162 Taliaferro B 2 3.7 1,325 3,422 
Buncombe 28.6 36.9 137.1 166,147 203,153 York 17.1 20.5 826 61,700 108,498 — ‘Taylor 152.1 8.1 4,681 7,689 
Burke 10.0 123 52.1 35,197 56,759 Tennessee: Telfair 15 28 120 9873 120% 
Caldwell 93 12 455 36941 $2,779 Greene 7.5 123 469 32,522 51,877 Towns x 44 2,477 «3981 
Cleveland 138 159 656 54,40! 81,058 Hawkins 45 83: S47 13311 35565 ‘troup 12.0 126 465 47,115 67,690 
Gaston 23.0 336 130.9 112,798 183,185 Virginia: Twiggs 1.0 1.5 6.3 1,234 5,880 
Graham 9.) a” ie 1,874 7,461 lee 52 62 28.4 12,924 24,640 Union Mloo617) 733,066 6307 
Haywood 74 107 422 37,118 54,134 Scott 47° 73 311 13,599 30,633 Upson 53 62 35 20,575 306% 
Henderson 6.9 9.4 33.8 34,124 42,128 Total 389.9 500.2 1,976.2 1,589,608 2,424,555 Walton 3.8 49 19.2 14,277 20,898 
Jackson 29 4.4 19.0 10,301 17,609 Wheeler 8 11 4.4 1,723 4313 
Lincoln 56 65 27.3 21,493 30,096 White Ss 17 7a 5,962 5,938 
McDowell 53 7.0 284 21,526 33,319 Whitefield 97° 108 40.6 42,000 53,844 
Macon 26 43 182 12,442 16,895 Wilkes 2.1 28 109 8873 11,006 
Madison 27 46 20.1 7,395 19,694 ATLANTA, GEORGIA Wilkinson 13° 21 83 3,638 «9,0 
Polk 27 31 18 = 7,859 ~—«14, 538 preenil ethdiiitens 
Seasons oo a a a 69 9.1 354 15977 46,610 Cherokee 23. 42 184 11,326 167% 
Swen = oS a ie 27. 39 «164 7,744 = 16,403 Clay 7 23 Ws 5,464 8.2% 
Transylvania 25 3.8 16.6 11,660 19,129 Clay 19 3. 12.5 7,963 13,076 ‘Sousedes 
Yancey 22 35 156 5,903 13,686 Cleburne 20 28 109 6,240 10,498 Polk 23 26 108 7,355 1042 
Coosa 1.6 2.0 8.2 3,394 8,952 Total 528.5 636.1 2,336.4 2,462,265 3,467,875 
De Kalb 72 11.1 438 24,589 43,250 
2 Randolph 33 49 201 11,641 20,453 
Tallapoosa 62 86 337 27,103 42,285 
Georgia: 
2 Baldwin 37 54 340 17,987 26,291 
In Au sta Geor ia Banks L)o4S 62 956 5,443 AUGUSTA, GEORGIA 
gu ’ g Barrow 27 35 131 14444 15,051 Georgia: 
a +t 62 65 257 22785 30,679 ~—_—Bulloch 36 62 246 20,701 25,166 
Bibb 33.0 407 138.7 158,209 220,168 Burke 34° 57 22.9 = 12,767 20,233 
Butts 19 24 96 6,469 10,066 Candler im) 1g 74 6,542 7,864 
Carroll 78 94 36.0 29,393 41,158 Columbia 18 23 0 9.0 3,479 9,982 
Chattooga 45 54 221 15,536 28,675 Effingham 140019 7.7 3,500 8,08? 
YO U R Cherokee 46 53 21.1 21,267 23,887 Emanvel 2 4306-5 SAG 
Clarke 9.0 1.0 409 55,270 64,477 Evans 9 17 68 — 8,552 5,958 
PRO D U CT ’ S Clayton 84 13.2 48.1 19,107 75,286 + Glascock 5 5 24 770-28 
Cobb 258 317 110.0 105,129 167,252 + Greene 20 26 103 7,005 — 9,988 
Coweta 63 74 274 21,890 29,748 Hancock 140 21 88 5,325 6,947 
BEST Crawford 9 13 56 1,640 5,435 — Jefferson 241 WF 9 
Dawson S & 35 972 3,097_ Jenkins 5 25 9.7 7,199 AST 
F RI EN D De Kalb 559 67.4 220.0 186,127 476,274 ~~ Johnson 130220 84 0644717 
Dooly 22 29 7 5,760 10,812 Laurens 59 7.5 30.6 28,284 30,37! 
Douglas 29 32 134 11,073 14,054 _ lincoln 10-12 5.0 2,588 $,200 
| S Fannin 23 35 145 8384 16,351 Long 5 9 37 1995 3m 
Rati 12 13 «52 ~—(«3,456 «451 McDuffie 25 3.1 123 10,269 14,06 
Floyd 16.1 186 69.0 65,148 «99,685 + Montgomery 9 16 69 2,229 60 
Forsyth 24 3.0 W7 11,161 10,279 ntl Yo - pe pnp ye 
y 151. 165. : 1 179 1, 1 creven a . ’ 0 
The FRIENDLY Group's ed oa Sh ao eo 2 8 2 oe 
Gordon 40 48 185 14,487 18,729 Tattnall 21 37 15.5 —11,337_—13778 
Crean 20 26 103 7,005 9,988 ‘Telfair 15 28 12.0 9,873 12,244 
Gwinnett 72 93 361 30,182 42,892 +«“ Toombs 26 37 15.2 — 18,196 16,185 
x Habersham 32 45 179 17,622 19,716  Treutlen 8 14 56 3,245 5240 
Ha'l 1.2 11.8 = 44.1~—«53,802 «57,102. ~-«~Warren 15 19 773,870 7,882 
Hancock 14 21 88 5,325 6,947 Washington 28 65 27.0 12,668 = 
SEN Haralson 31 33 129 10,422 15,424 | Wheeler = = SS aa 
@)) Channel 1 2 Harris 20 27 106 4739 10,454 Wilkes a a i 
4 Heard 1.2 1.5 6.0 1,543 5,653 South Carolina: 
Henry 35 39 16.1 9,200 15,370 Aiken 204 252 90.0 49,812 13537 
Newest member of the Friendly Group Jackson 34 43 17.4 17,661 18,581 Allendale 23 ees pon pn 
serving almost a half million people Jasper oe - thn a ve = 3 ‘4: 11.723 19,640 
with 361 million dollars to spend. Jones 1.0 1.8 7.1 2,388 7,110 Barnwell 44 6. 26.7 s b 
P lamar 2.0 25 9.6 9,730 12,648 Colleton 56 69 279 16,748 24,217 
For Rates and Avails Lumpkin 10 14 64 2824 7,064 Edgefield 26 42 WA 11,745 15895 
@ IN AUGUSTA: Macon 22 30 120 8,905 11,289 ‘Fairfield 37 AS. Wg 8,894 16,705 
James W. Hicks, TA 4-5432 Madison 20-25 10% 3,161 10,800 Greenwood 10.5 122 45.5 36,816 65/682 


@ IN NEW YORK: 
Lee Gaynor, OX 7-0306 
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Hampton 
Laurens 
McCormic 
Newberry 
Orangebu' 
Saluda 
Total 


AUSTIN 
lowa: 
Cerro Go 
Chickasaw 
Emmet 
Floyd 
Hancock 
Howard 
Kossuth 
Mitchell 
Palo Alto 
Winnebag 
Winneshie' 
Worth 
Minnesot 
Blue Earth 
Dodge 
Faribault 
Fillmore 
Freeborn 
Martin 
Mower 
Olmsted 
Steele 
Winona 
Total 


AUSTIN, 
Texas: 
Bastrop 
Bell 
Blanco 
Burleson 
Burnet 
Caldwell 
Coryell 
Fayette 
Gillespie 
Gonzales 
Hays 
Kendall 
Kerr 
Kimble 
Lampasas 
lovaca 
lee 

Uano 
Mason 
Milam 
Mills 

San Saba 
Travis 
Williamson 
Total 


BAKERS 
California 
Fresno (50° 
Kern 

Kings 
Tulare 
Total 


BALTIM( 
Delaware: 
Kent 

Sussex 
Marylane 
Anne Arunc 
Baltimore 
—— 
Circulation 
MAGAZINI 
Survey of 




















ae as be ORDER YOUR OWN COPY OF TELEVISION MAGAZINE 
Homes Homes ulation Retail 
BI (Thou- (Thou- (Thou- Sales EBI — AND SEVERAL FOR OTHERS ON YOUR STAFF 
sands) sands) sands) ($000) ($008) 
Fae a ee ee ee eee 
23,55) Hampton 33 49 207 11,698 15,364 | ] 
12215 tourens 79 107 448 29,850 54,918 
tl ates 16 20 85 3250 7,306 : Please send me TELEVISION MAGAZINE ! 
10,87 Newberry 60 78 309 27,505 35,295 | every month ! 
23,304 Orangeburg 1.8 174 745 46,252 64,351 i 
6,011 Saluda 26 42 71 8887 14,776 
7,541 Total 177.1 240.6 944.3 672,736 1,068,872 | (1 YEAR $5.00 (J 2 YEARS $9.00 (CO 3 YEARS $12.00 | 
pe ; Group { $3.00 each for ten or more 0 Bill Co. l 
pe AUSTIN, MINNESOTA Rates | $3.50 each for five or more 0 Bill Me 
¢ lowa Add 50¢ per year for Canada, $1.00 for foreign 
pe Cero Gordo «159169 53.3 78,985 (98,328 | nails $ 9 | 
4m Chickasaw 36 42 143 16,788 21,869 | | 
oe cone 3.2 4.5 15.1 18,086 28,020 ] PR: Wale cic.dcincind pinwien chen wsewanwuue cepiusceka eae ase ue aaa teen heat ene | 
és Floyd 60 69 21.9 24,992 37,888 | 
He ml mig | ala 157 17,152 28,073 INN 65 sic ciida cA giek ooaenidaa edamnnmeascacumee hen pe en eee ease aR ira meahak emis 
34 Howard 30 37 13.2 15,375 18,707 | PI sp ccc ss weesclntcics Soe cece re ek ee eee es eee ee | 
7.4689 Kossuth 6.1 7.5 266 31,982 47,504 
224 Mitchell 36 42 142 17,680 21,155 i CR ddchvpnnnt nwa ey taxes Rook aAteatan DS” skases PN coves te scseseercdie I 
py Polo Alto 30 43 152 16,945 23,487 | 
nas Winnebago 33 38 133 18892 21,748 | [1] Send to Home | 
5 880 Winneshiek 5.1 6.1 212 20,071 31,296 ! a ee ee ! 
pee Worth 29 3.4 7 9,566 18,853 4 0.6 0'0'0, 0:0 0010 0:60.09 0 0:0 06:6 0'016-610:6.6)6 0:0: 00400 6 0'6 06 060000010 0064.60 00066 | 
0475 Minnesota: { | 
0898 Blue Earth 11.3 12.0 419 65,497 73,153 ij PUBLISHED BY FREDERICK KUGEL CO., INC. © 422 MADISON AVE., NEW YORK 17, N. Y. | 
4313 Dodge 32 39 140 15839 19,778 i ! 
5 938 foribault 62 7.55 261 33,145 42,241 hc ese ase sce) ces men cen Gece suse canes exnge men week eas eres een elim eb sun isn us seb dae a tap ns ln seine ea Gaus Gln aie eae 
3 B44 Fillmore 60 77 269 30,504 37,834 
1,006 Freeborn 98 10.3 35.5 45,977 59,558 Le mE SS SS SS SS cS SS GS ese ee 
9 290 Martin 68 86 29.9 37,166 50,685 i “ 
‘ Mower 127 140 49.4 60,356 —«-90, 465 
iis Olmsted 134 162 583 93,362 104,343 i Please send me TELEVISION MAGAZINE i 
sm Steele 6.3 7.5 25.8 33,431 40,478 th 
- Winona 93 11.5 406 44,500 63,691 I every mon | 
6n Total 144.3 169.1 584.1 746,291 979,156 ; I 
1415 [1 YEAR $5.00 2 YEARS $9.00 (CO 3 YEARS $12.00 1 
AUSTIN, TEXAS Group { $3.00 each for ten or more C1 Bill Co. 
Texas: | Rates | $3.50 each for five or more 0 Bill Me | 
Bastrop 35 48 17.1 12,117 19,233 : 
a —s ae a 88.436 175,949 } Add 50¢ per year for Canada, $1.00 for foreign | 
Blanco 9 12 4.1 4,146 5,094 l i 
Burleson 21 28 105 7,321 11,908 i PUD sco in cise scivissaississs a bicispeesa wee Sena elnce ans aaa eee o rE eee eG Ee a 
a Burnet 22 3.0 10.1 10,049 13,272 i 6 i 
on Coldwell 37 48 17.9 22,620 21,326 | SEE in 678-01 01076 0 h0io-bnd 9-0 ow Oe aww eke wba e eT NEN ODORS WA SEES oles bee tena e aes | 
6 Coryell 34 57 19.1 14,995 — } FONE a Sci side id Sosaaigisicle mewple Bee cocienw Nia Rana cae EL MEG s Dee CL ee ee | 
oe Fayette 4.1 62 21.5 20,515 26,363 | 
069 Gillespie 2.1 3.3 10.4 12,949 14,258 | PP Civhecikres ccor sucka ameenanamestemendeece ee BOD bscnscavesbangecses | 
37 Gonzales 4.3 5.5 20.9 26,522 22,564 
958 Hays 4.1 5.4 21.7 17,352 26,494 | [] Send to Home i 
003 Kendall 1.4 1.7 57 6,423 8,607 t hittin i 
- ce 29 «44 152«19,877 «(22,30 Address .......sseeesecesecerecsssssscnercseerecerenesenerssesesssaeeereereceeees | 
047 Kimble 8 13 44 4,579 5,798 i | 
7 Lampasas 2.3 3.4 10.8 12,698 13,848 | PUBLISHED BY FREDERICK KUGEL CO., INC. * 422 MADISON AVE., NEW YORK 17, N. Y. | 
157 lovaca 4.0 5.4 19.0 16,928 23,322 | | 
m lee a: 9.4 8,757 10,041 ES EE EE ES SS SS SS SS SS SD ee es comes =f 
371 Uano 1.0 1.8 57 7,507 8,734 
200 Mason 2 1.3 4.5 4,164 6,763 Pe OER Fe eS 
7 Milom 45 68 231 19,660 25,004 AE aN ete Ae ee re ee 
oe Mills is ot 48 4,358 7,001 ; 
“3 Son Saba 4 23 76 4m sae | Please send me TELEVISION MAGAZINE 
“ Trovis 506 609 2125 238,918 345,014 I 
“ Williamson 86 107 37.8 36,998 47,356 j every month | 
m Total 132.7 174.9 622.9 624.183 893,941 1 1 
es C1 YEAR $5.00 CJ 2 YEARS $9.00 (CI 3 YEARS $12.00 
“ BAKERSFIELD, CALIFORNIA i Group { $3.06 each for ten or more C0 Bill Co. | 
California: Rates | $3.50 each for five or more C] Bill Me 
40 Fresno (50%) 47.6 «54.6 «175.5 270,263 «+=: 334,782 t I 
82 Kern 772 84:1 2777 418,351 565,103 i Add 50¢ per year for Canada, $1.00 for foreign | 
42 Kings 128 13.5 46.2 66,052 85,465 | 1 
13 Tulare 409 437 1478 210477 251,188 | ND wince sce wnie ccnnn as steassbusnetanad sevamicahveumeninedelterentennnvseeinds | 
06 Total 178.5 195.9 647.2 965,143 1,236,538 | hime Mita | 
i Ce EL ee ee RO oy STE Rtn See A ae | 
7 
‘ BALTIMORE, MARYLAND I PINS cs aes ha 5is 6 ora doe abn RRO RIN eosioere Gs marin Bete la ne a DR aa a l 
68 Delaware: | City z | 
4 Kent 18.1 19.1 60.5 93,155 119,676 GAD cree ererrerecssecrerecsssessevesseereees WOU Sc dive PE icteacecntanuniaeaals | 
Sussex 21.0 221 70.1 116,520 127,315 
7 D ’ Send to H 
: A (CD Send to Home 
“ Anne Arundel 43.6 «54.7. 204.7 185,594 349,472 i NE 565s sir vn drinncn eben eaueubnadune ae bel eaaboe en cece cite oaee cease ets | 
" Baltimore 395.8 421.3 1,455.4 1,745,175 2,829,505 i 
= PUBLISHED BY FREDERICK KUGEL CO., INC. © 422 MADISON AVE., NEW YORK 17 - 
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VHF Total = Pop- ; VHF Total = Pop- ; VHF Total = Pop- 
‘ Homes Homes ulation Retail 2 Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
oe 
BALTIMORE, MARYLAND continued Washington 22.9 268 93.4 101,473 160,371 Penobscot 28.4 31.0 115.6 143,708 186,976 BEAUA 
Wicomico 13.3 14.6 48.1 70,306 81,214 Piscataquis 4.2 47 15.8 16,513 25,059 Lovisiar 
Calvert 34 37 15.2 11,192 18,834 Worcester 49 7.1 24.6 43,730 33,875 Somerset 92 109 37.8 34,145 59,029 Allen 
Caroline 5.0 53 18.0 21,892 26,381 Pennsylvania: Waldo 5.3 6.1 20.5 17,634 29,084 Beoureg¢ 
Carroll 134 141 54.2 53,415 77,899 Adams W2 «13.9 50.4 52,819 78,003 Washington 8.1 96 32.4 33,656 44,402 Calcasie' 
Cecil 10.7 128 48.5 47,915 72,228 Franklin 19.8 24.0 84.5 114,109 132,910 Total 93.7 104.8 367.1 427,283 588,365 Cameron 
Dorchester 77 8.1 28.9 28,296 41,044 York 61.7 71.1 237.0 299,593 440,262 Vernon 
Frederick 17.5 19.0 717 72,607 112,387 Total 712.6 787.4 2,745.5 3,250,225 4,986,150 Texas: 
Harford 179 199 738 72,156 128,212 — 
Howard 7.0 87 33.7 29,125 52,244 BANGOR, MAINE Hardin 
Kent 4.1 44 15.3 ‘17,831 23,578 Maine: BATON ROUGE, LOUISIANA Jasper 
Queen Annes 4.1.4.8 = '18.7——'15,110 21,804 ~— Hancock 88 104 325 39,598 53,473 +‘ Lovisiana: Jefferson 
Somerset 38 5.5 19.2 15,554 26,056 Kennebec 219 234 84.5 108,453 145,001 heste 92 13.2 50.1 41,540 59,575 liberty 
Talbot 57 64 216 42,658 32,880 — Knox 78 87 28.0 33,576 45,341 Ascension 41 65 26.8 — 20,822 27,927 Newton 
Assumption 27 4.1 16.9 8,302 14,641 Orange 
Avoyelles 76 103 38.2 21,739 42012 Sabine 
Catahoula 19° (28 11.0 6,480 11,788 San Augi 
j s 5 Concordia 26 44 16.7 12,985 17,994 San Jacir 
Here's a Tiger for Sales in Baton Rouge i oo 1 oe ee 
ees E. Feliciana 23. so Wz 5,292 12,851 Total 
Evangeline 6.1 87 33.1 14,909 35,668 
Iberia 88 138 523 53,516 66,364 
iberville 48 69 26.5 19,484 29,232 BELLIN' 
Lafayette 1446 21.1 78.7 95,611 106,537 Washing 
Livingston 43 6.2 23.5 14,863 29,903 Clallam 
Pointe Coupee 3.5 5.2 20.4 11,120 21,815 Island 
St. Charles 28 37 15.2 10,861 18,169 San Juan 
St. Helena 1.6 23 9.1 1,877 9,618 Skagit 
St. James 27 3.4 15.2 10,353 12,176 Whatcom 
St. John Bapt. 29 3.5 147 9,026 14,540 Total 
St. Landry 13.4 212 882 54,880 89,199 
St. Martin 42 62 28 13,453 27,636 
St. Mary 76 19 41.) 45,664 52,846 BIG SP 
St. Tammany 69 89 318 29,905 37,604 Texas: 
Tangipahoa 14.4 17.1 62.4 63,431 72,476 Glasscocl 
Vermilion 7.1 10.5 38.3 3,638 45,029 Howard 
Washington 97 114 42.6 38,170 54,475 Mitchell 
W. BatonRovge 23 3.1 11.8 7,126 13,661 Scurry 
W. Feliciana Ml 18 10.0 4,239 7,514 Sterling 
Mississippi: Total 
Adams 64 107 37.5 42,639 52,372 
Amite 2.1 40 165 5,069 15,112 
Franklin 1.5 2.1 8.1 3,875 8,963 BILLING 
Jefferson 1.5 24 9.5 4,836 8,237 Montana 
Pike 57 9.0 34.2 37,230 385,967 Big Horn 
WAFB TV Roars Anew from Channel 9 | om, toe Pe 
Wilkinson 1.5 2.7 11.7 8,014 9,651 Carbon 
Channel 28, the U.H.F. that won awards in 25 of 26 merchandising competitions — a a oe ae a at , 
uted! 
NOW IS UNLEASHED ON V.H.F. Custer 
TO SELL YOUR PRODUCTS TO MORE PEOPLE! nl 
BAY CITY-SAGINAW-FLINT, MICHIGAN Golden V. 
Michigan: Musselshe 
Alcona 8 1.0 6.4 5,948 6,889 Pork 
The basic BEST of CBS... plus ABC... top national film shows Alpena 53 81 284 35,431 41,060 ealone 
sas Arenac 25 29 10.2 13,060 13,623 es 
and top local shows. Add merchandising that has won WAFB-TV “the 283 31.0 107.2 124,260 186,651 — : 
national recognition many times... merchandising that follows Clare 3.2 4.0 13.1 15,419 18,832 ‘ee 
a , Clinton 94 100 358 31,956 54,754 > 
through 'til you’ve won the market. THESE ARE THE REASONS Sec 138 (151 48.8 45827 79,749 awed 
YOU'LL WANT TO MAKE WAFB.-TV the hinge on which you'll Genesee 102.0 119.6 393.9 471,136 842,992 ~-sle 
: Si ene Gladwin 25 29 10.6 13,629 ‘13,100 heation 
swing your marketing in this billion dollar-PLUS market. Grotiot 97 108 36.9 42,388 53,702 : a : 
Huron 89 94 345 38672 47,534 neeres 
Now sending a brilliant new picture into 268,400 TV Ingham 62.8 661 219.1 321,672 481,343 Big Horn 
homes inl isi; and Missi: ipp i, Now rs hi) 9 far lonia 11.2 12.4 43.8 46,065 61,079 Hot Spring 
4 losco 39 = 5.5 17.5 21,485 24,246 i 
out from its rich Baton Rouge hub to carry your sales Isabella 77 8.4 31.3 35,808 49,349 ro 
story throughout this vital Central-Gu/f-Coast area. Lapeer 11.3 119 = 45.8 = 39,919 61,169 = 7- 
Midland 121 14.4 50.5 50,813 89,293 ¥ 
Washakie 
1 Missaukee iB 4 19 7.2 4,770 9,083 Witountos 
TY B ATON ROUGE Montcalm 109 120 380 43,384 58,924 oon 
\: Ogemaw 2.3 2.5 9.2 10,690 10,974 
Oscoda 8 3 3.5 4,229 3,715 
CHANNEL LOVISIANA® a Roscommon 20 23 7.3 11,819 10,906 BINGHA 
Saginaw 52.0 559 190.6 232,549 352,815 New York 
Sanilac 89 110 37.5 32,529 55,373 “ee 
goes farther — sells more — in one — - 2 = a Chemung 
ae - Tuscola 123 135 47.2 48,239 69,17 Riengo 
of the hation’s fastest-growing markets Total 402.0 450.7 1,530.2 1,806,127 2,793,844 
ule? pee al & ve ag ge ge a, ee Piatti 
Get Full Information from... BLAI R Jelw40r ASSOCIATES Inc. mest uying Fouas; Vettes sapendeation at Ticonsed. are 
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Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) 
BEAUMONT-PORT ARTHUR, TEXAS 
Louisiana: 
Allen 39 60 21.5 16,020 26,302 
Beauregard 4.1 6.3 23.1 16,390 27,487 
Calcasieu 30.1 41.4 139.4 155,352 242,017 
Cameron 9 1.6 6.4 3,614 8,551 
Vernon 4.0 6.7 23.7 17,059 25,594 
Texas: 
Chambers 2.0 2.4 8.4 8910 12,641 
Hardin 4.0 6.8 24.5 21,387 29,782 
Jasper 3.6 5.4 21.1 22,291 22,771 
Jefferson 61.7 75.3 253.1 303,119 453,261 
liberty 7.0 81 29.2 31,492 38,635 
Newton 1.6 26 10.1 4,845 9,363 
Orange 14.3 18.3 62.4 51,870 94.188 
Sabine 1.2 J 7.0 9,106 7,496 
San Augustine 1.1 1.7 72 7,730 6,661 
San Jacinto 1.2 17 6.3 1,815 6,427 
Tyler 21 28 109 11,042 12,833 
Total 142.8 188.8 654.3 682,042 1,024,009 
BELLINGHAM, WASHINGTON 
Washington: 
Clallam 8.2 9.0 28.2 36,385 §2,954 
Island 4.0 6.1 18.7 14,465 28,980 
San Juan 1.0 1.0 3.0 2,234 5,050 
Skagit 13.3 16.5 519 56,233 81,183 
Whatcom 20.6 25.0 74.6 93,063 123,802 
Total 47.1 57.6 1764 202,380 291,969 
BIG SPRING, TEXAS 
Texas: 
Glasscock 2 B 8 212 1,520 
Howard 76 10.8 38.1 55,722 71,303 
Mitchell 3.3 3.9 13.9 13,310 22,644 
Scurry 7.2 96 32.5 25,078 59,304 
Sterling 2 2 1] 1,452 1,576 
Total 185 24.7 86.4 95.774 156,347 
BILLINGS, MONTANA 
Montana: 
Big Horn 1.3 2.8 10.5 10,227 14,365 
Blaine 1.4 2.6 8.3 8,817 13,080 
Carbon 19 2.4 8.0 6,555 10,996 
Carter 3 8 2.6 1,632 3,972 
Chouteau 1.7 2.4 7.6 9,766 17,834 
Custer 2.0 4.0 12.5 21,746 21,673 
Fergus 2.7 4.4 13.5 17,379 26,911 
Garfield 3 6 2.1 842 3,630 
Golden Valley 2 4 1.5 820 2,500 
Musselshell 1 1.6 §.1 5,516 9,060 
Park 2.8 37 13.3 18,592 19,412 
Petroleum 2 a 8 486 1,608 
Phillips 8 2.0 6.4 7,765 10,224 
Powder River 4 8 2.6 1,623 5,275 
Rosebud 1.0 2.0 6.7 §,839 10,311 
Stillwater 1.1 1.8 5.8 5,754 9,243 
Sweet Grass 6 E 3.2 4,300 §,731 
Treasure 2 a 1.2 1,206 2,090 
Wheatland 6 » 2.9 4,266 §,421 
Yellowstone 219 26.3 78.8 125,932 143,898 
Wyoming: 
Big Horn 2.1 3.2 11.4 11,427 17,314 
Hot Springs 1.0 1.8 5.6 6,210 9,774 
Johnson F 1.4 47 6,059 8,154 
Park 3.5 5.5 16.6 25,349 31,420 
Sheridan 3.3 6.5 21.0 29,245 35,602 
Waoshakie 1.1 2.6 9.2 13,081 16,441 
Yellowstone Pk. a a 5 3,719 1,000 
Total 54.3 82.1 262.4 354,153 456,939 
BINGHAMTON, NEW YORK 
New York: 
Broome 578 62.5 207.5 256,496 426,753 
Chemung 28.2 30.8 98.5 128,219 192,790 
Chenango 11.6 13.4 44.7 60,016 81,458 
Cortland 16 12.2 40.0 53,066 73,818 
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elevision Magazine agrees. . 
‘int — Saginaw - Bay City 1s 





CONSOLIDATED 
MARKET! 



















































ARB confirms it’s in the hand of WNEM-TV! 


Now, following the lead set by ARB, as well as by other 
nationally recognized market-measuring organizations, 
Television Magazine has recognized the Flint-Saginaw- 
Bay City area as ONE SOLID CONSOLIDATED MAR- 
KET! WNEM-TV, Eastern Michigan's first VHF station, 
puts your sales message into 402,000 TV homes through- 
out this area at the lowest cost-per-thousand available 
from any media delivering high impact in this quantity. 
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BINGHAMTON, NEW YORK continued 
re} | i al t e g a ty Delaware 123 139 46.4 59,806 81,336 
Madison 14.1 15.6 53.5 60,246 99,251 
Otsego 159 17.2 54.5 66,952 100,795 
“ 2 Schuyler 39 «4.1 13.4 15,371 20,480 
=Jigeallalelar-lee) Steuben 25.1 29.6 997 111,918 178,085 
Tioga 10.1 107 346 38,61 60,070 
Tompkins 17.6 18.6 666 78,606 144,848 
Yates 53 56 17.5 18,950 33,510 

Pennsylvania: 

Bradford 14.0 154 52.3 68,002 83,847 
Cameron 400CO«W 69 6,975 12,945 
Clinton 88 11.1 39.1 41,917 62,611 
Lackawanna 668 703 246.5 272,255 404,138 
Potter 3.4 47 15.9 17,900 23,728 
Susquehanna 7.5 8.6 31.6 35,203 46,377 
Tioga 9.0 106 36.3 44,680 54,962 
Wayne 6.2 7.5 27.3 34,839 39,488 
Wyoming 41 47 162 19,942 23,893 
Total 334.7 369.0 1,249.0 1,489,970 2,245,183 


BIRMINGHAM, ALABAMA 


Alabama: 
Bibb 25 35 ‘M7 8,759 —-14,380 
Blount 52 67 27.2 15,634 28,165 
Calhoun 20.0 255 96.1 85,054 130,572 
Chambers 69 9.1 354 15,977 46,610 
Cherokee 27 3.9 16.4 7,744 16,403 
Chilton 44 65 261 16,428 26,464 
Clay 19 31) (125 7,963 13,076 
=» Cleburne 20 28 109 6,240 10,498 
television... in Bir. Colbert 68 123 48.1 41,267 64,507 
mingham means WBRC.-TV. Coosa 16 2.0 8.2 3,394 8,952 
4 Cullman 97 11.8 49.4 41,681 49,840 
Improved service and an ad- Dallas 98 144 576 45,141 67,095 
(olhale)ar-]moleMololomanle)¢-mcle)¢-1ab Etowah 23.1 27.4 100.2 89,837 145,316 
tial viewers were added to a si os in a bn 
’ nklin : J 5 i z 
WBRC-TV's already vast au- elie is 63h 13.6 7,025 12,344 
dience within the past year Hale 25 43 174 7,645 15,460 
when its tower height was Jackson 58 86 363 21,776 34,592 
increased an additional 244 = pe ye Bo ye bee oe 
feet above sea level — ; : 
" “ Lauderdale 94 166 60.9 53,236 82,160 
ARB, March, 1960 from 9 Lawrence 40 62 262 9,707 24,553 
A M t . d . h t S d Limestone 57 9.2 38.0 31,021 38,507 
Oo mianignt, sunday Madison 15.5 28.4 1084 115,302 128,209 
through Saturday, shows Marion 36 59 241 12,761 22,523 
WBRC-TV reaches an aver- Marshall 87 13.0 49.2 51,817 51,958 
Morgan 121 145 526 55,100 65,621 
. ie a oe 7 “ a al * Bb Perry 23. 36 ws 9,143 16,052 
x 5 Pickens 30 50 217 11,696 19,899 
than any other station in Saint Clair 49 60 26.0 15,247 27,680 
the market. Shelby 68 81 329 19,979 36,107 
: Talladega 144 165 67.1 45,842 79,804 
To effectively and econom- Tallapoosa 62 86 337 27,103 42,285 
ically reach ‘‘the Pittsburgh Tuscaloosa 20.4 256 107.0 85,977 135,810 
of the South.’’ reach the Walker 12.1 127 50.5 39,252 54,886 
inh Bi . a ket Wilcox 27 45: ~“gO2 6,742 16,828 
doer WBRC. 0 am marke Winston 23 35 148 9,870 16,095 
Wi x : Mississippi: 
Lowndes 54 108 41.1 37,967 43,828 
Total 420.7 538.3 2,048.9 1,807,662 2,724,006 


BISMARCK, NORTH DAKOTA 


North Dakota: 
Adams JF = 44 6,859 8,294 
WBRC-TV Burleigh 79 95 327 50,890 651,314 
Emmons 16 2.0 79 6,633 9,703 
f@d aF-Talal-1| 6 Foster i- % 53 8,240 6,628 
Grant 141.5 58 3,573 7,514 
CBS.in Birmingham, Alabama Hettinger Ll 63 7,682 9,795 
Kidder 121.4 57 4,320 7,183 
Sales Representative: Logan 9 11 5.1 3,525 5,157 


Mcintosh 1.3 1.8 6.8 
Mclean 3.4 48 18.2 
Mercer 1.4 2.0 7.6 
Morton 48 5.5 21.1 
Oliver a 5 2.4 
Sheridan 8 1.1 4.5 
Sioux 3 6 2.6 
Stutsman 55 7.0 26.8 
Wells 1.8 2.7 10.0 
South Dakota: 
Campbell 4 1.0 3.8 
Corson # 1.4 6.1 
Dewey 6 1.1 5.0 
Edmunds 3 1.8 7.0 
Harding 3 5 1.8 
McPherson F 1.8 6.5 
Perkins 9 1.6 5.8 
Walworth 1 2.5 8.5 
Total 41.5 57.7 217.7 
BLOOMINGTON, INDIANA 
Illinois: 
Crawford 6.2 6.6 20.7 
Indiana: 
Bartholomew 32. 162 48.6 
Boone 8.5 9.3 28.4 
Brown 1.5 2.2 8.4 
Carroll 48 57 18.0 
Clay 7.4 8.3 25.5 
Clinton 98 103 31.8 
Decatur 5.3 6.0 20.2 
Delaware 32.5 349 110.0 
Fountain 5.6 6.5 19.9 
Grant 21.8 23.7 76.2 
Greene 8.1 8.8 27.1 
Hamilton 10.4 11.3 35.1 
Hancock 78 97 29.6 
Hendricks 99 127 40.5 
Henry 1446 816.0 $3.3 
Howard 19.0 20.4 65.0 
Jackson 8.2 9.3 30.4 
Jennings 44 5.1 19.3 
Johnson WW. 12.4 38.6 
Lawrence 10.7 11.5 37.8 
Madison 370 39.5 1239 
Marion 1976 2208 689.1 
Monroe 1444 163 61.4 
Montgomery 98 106 32.7 
Morgan 98 103 32.5 
Orange 46 58 19.3 
Owen be 3.5 11.3 
Parke 44 48 15.2 
Putnam 67 7.0 24.5 
Rush 6.0 6.5 21.6 
Scott 44 48 15.0 
Shelby 10.0 108 33.4 
Sullivan 6.2 6.6 20.7 
Tippecanoe 22.7 26.2 91.6 
Tipton 4.5 49 16.3 
Vermillion 5.2 5.8 18.4 
Vigo 32.5 34.6 106.9 
Warren 24 2.5 8.1 
Washington 46 48 16.2 
Total 606.8 672.0 2,142.5 
BLUEFIELD, WEST VIRGINIA 
Kentucky: 
Martin 1.3 2.0 10.1 
Pike 10.9 15.2 68.7 
Virginia: 
Bath 1.0 1.6 6.3 
Bland 1.0 1.5 6.8 
Highland 4 8 3.8 
Tazewell 82 11.1 48.9 


8,027 
12,305 
5,914 
23,805 
623 
3,148 
1,146 
36,060 
11,212 


2,835 
3,602 


14,035 
240,920 


23,785 


62,017 
35,913 
3,299 
21,014 
23,024 
35,866 
26,644 
128,826 
22,863 
86,281 
26,461 
32,662 
29,795 
31,544 
55,824 
73,166 
31,567 
14,062 
39,555 
35,858 
144,262 
1,007,866 
60,405 
38,771 
28,410 
14,362 
8,757 
12,522 
25,703 
24,108 
13,597 
39,841 
18,917 
115,135 
12,953 
17,832 
144,805 
3,751 
13,361 
2,585,384 


2,688 
33,912 


4,182 
2,746 
1,223 
43,197 


7715 


37,800 
13,680 


4,19 
7,533 
5,462 
7,760 
3,364 
7,539 
9,015 
13,208 
304,796 


50,881 
75,115 
94,649 
123,403 
43,573 
21,302 
68,957 
57,253 
235,549 
1,516,230 
108,916 
60,084 
46,966 
25,201 
15,327 
22,756 
38,187 
36,200 
20,291 
58,280 
31,972 
180,630 
26,588 
25,918 
201,195 
14,471 
22,230 
4,038,641 


6,967 
63,912 


7,357 
6,326 
3,454 
54,879 
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West Virgini 
fayette 
Greenbrier 
McDowell 
Mercer 
Mingo 
Monroe 
Pocahontas 
Raleigh 
Summers 
Wyoming 
Total 


BOISE, ID: 
Idaho: 

Ada 

Adams 

Boise 
Canyon 
Elmore 

Gem 
Gooding 
Owyhee 
Payette 
Valley 
Washington 
Oregon: 
Gront 
Horney 
Malheur 
Wallowa 
Total 












EB) 


INS 
176 
1,748 


738 
380 
649 


680 
159 


7533 
462 


SEs 


015 


ee ee, ee oe re a Ce 



































VHF Total Pop- : VHF Total  Pop- VHF Total Pop- i 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
West Virginia: BOSTON, MASSACHUSETTS Virginia: 
fayette 18.0 73.4 45,887 98,045 Bland 1001S 68 2,746 6,326 
Greenbrier 7.0 91 37.5 33,018 50,482 + Connecticut: Buchanan 54 80 40.1 26192 34,910 
McDowell 16.1 17.6 78.1 45,934 104,169 New london 476 52.9 178.5 216,697 397,056 Dickenson 33 5.0 238 11,036 21,561 
Mercer 156 198 78.1 62,182 110,131 Windham 19.5 20.5 68.0 95,296 148,272 Grayson 39 41 162 6,621 18,840 
Mingo 9.2 10.0 44,0 31,272 49,570 paine: lee 52 62 284 12,924 24,640 
Moeroe 20 30 121 5,423 13,552 Russell 4.1 58 258 12,954 24,084 
Pocahontas 16 29 «120 ~=S6203,—s—s«agay SCY OK see ee Se han 47, 73 «311 «13,599 30,633 
Roleigh 168 213 87.6 59,583 115,110 Massachusetts: Smyth 5.1 7.0 31.4 23,627 323% 
Summers 28 44 17.8 10,049 20,539 Barnstable 159 17.5 56.7 107,236 106,558 Tazewell 82 11.1 489 43,197 54,879 
Wyoming 67 95 426 23,179 52,167 mics 113.9 1203 3984 446,426 746,027 Washington 91 128 548 50,416 62,576 
Total 116.7 147.8 627.8 410,678 769,501 Wise 94 Wg 52.8 49,816 53,928 
sees 6 Ww B&F NT 8 lft 1698 240.5 1,020.7 751,016 1,104,233 
Essex 159.8 171.0 561.0 730,937 1,174,682 
Middlesex 306.9 334.6 1,182.3 1,442,619 2,634,629 
Nantucket # 1.0 3.6 9,135 5,702 BRYAN, TEXAS 
BOISE, IDAHO Norfolk 127.6 142.5 491.3 606,448 1,208,212 Texas: 
Idaho: Brazos 9.1 135 49.1 44,166 71,088 
Plymouth 64.5 71.1 228.6 295,862 450,730 ' , 
his 23.3 273 86.2 142,967 154,633 ¥ nidkanen 21 28 105 7,321 11,908 
Adous ‘ 9 3.0 2,374 5,014 Suffolk 223.6 235.6 839.8 1,508,880 1,787,566 Falls 48 63 28 20,482 25,896 
Boise 4 4 1.3 718 1,995 Worcester 161.5 171.4 589.5 666,519 1,188,273 Grimes 27 4.0 13.9 11,988 14,977 
43. 18. 61. 77,462 «91,071 e 
Conyon 143 18.3 5 Now Hanpehires Houston 34 55 20.0 16959 21,422 
Elmore 270 33 124 13,045 21,729 lee 172.4 9.4 8,757 10,041 
Belknap 77 81 273 41,427 47,856 , / 
Gem 18 2.5 8.1 11,133 11,654 Leon 18 33 120 7,51) 12,548 
Gooding 23 27 9.5 9,542 13,963 Carroli 4.6 4.9 16.1 24,556 24,794 Dhadisen 12 17 64 7.092 7,233 
Owyhee 1.4 1.7 6.4 6,016 8,425 Cheshire 12.0 128 42.5 49,681 72,186 Polk 28 4.0 15.0 11,836 17,662 
Payette 27 35 12.0 12,903 eon Hillsborough 46.4 50.3 168.2 239,939 328,193 Robertson 34 49 185 16,531 19,518 
f " 4 51 6,7 ets 
Volley . : 7 Merrimack 174 183 646 75,568 111,706 ~—«‘Trinity 17 22 79 8621 8,506 
Washington 2.0 2.4 8.2 12,835 11,854 A a Msn Waller 2.5 3.1 12.0 11,753 17,926 
Oregon: Rockinghow St 69 4 IT , Washington 39 51 17. 18,150 20,034 
Grant 1.4 2.4 8.1 8,445 16,216 Strafford 14.3 15.2 54.0 66,177 97,025 Total aa 58.8 2151 191,067 258,757 
Horney Wl 19 6.5 en pr Sullivan 79 87 288 32671 50,654 
! 48 65 236 1,626 ' 
oe nn = a a Circulation & market definition © 1960, TELEVISION 
Wallowa ’ ‘ : ’ : mans 85 90° 319 30,997 59,630 MAGAZINE, Market Data © 1960, Sales Management 
Total 61.1 77.3 «258.3 = 352,931 418,641 risto F ; ' ‘ o Survey of Buying Power; further reproduction not licensed 
Kent 24.1 31.4 105.0 116613 196,318 
Newport 173 198 767 64,408 145,020 
— Providence 163.9 172.5 579.0 720,525 1,095,472 — . 
" = aniline Washington 49 169 60.6 67,937 110,514 
| | Vermont: 
Bennington 6.46 7.3 24.4 31,097 44,221 BRISTOL 
—- 
Windham 64 87 305 41,413 53,597 
Total 1,643.5 1,778.9 6,096.4 7,971,198 12,624,063 JOHNSON CITY— 


Additional 
copies 


of the 


MARKET 
BOOK 


are available 


at $2.50 











BRIDGEPORT, CONNECTICUT —Data Incomplete 


BRISTOL, VIRGINIA-JOHNSON CITY, 


TENNESSEE 


Kentucky: 
Harlan 


Knott 

Leslie 
Letcher 
Perry 

Pike 

North Carolina: 
Alleghany 
Ashe 

Avery 
Mitchell 
Watauga 
Tennessee: 
Carter 
Greene 
Hamblen 
Hawkins 
Johnson 
Sullivan 
Unicoi 


Washington 


9.7 
19 
1.4 
3.7 
4.8 
10.9 


1.6 
3.8 
2.2 
2.3 
2.9 


8.6 
75 
49 
4.5 
1.8 
22.1 
2.4 
13.4 


11.5 
3.4 
3.6 
59 
7.5 

15.2 


2.3 
5.0 
3.0 
3.5 
44 


W1 
12.3 
88 
8.3 
3.9 
30.5 
3.4 
16.2 


50.5 
17.2 
18.3 
27.5 
35.8 
68.7 


8.4 
21.5 
12.2 
14,7 
19.5 


44.5 
46.9 
32.6 
34.7 
16.5 
113.7 
14.1 
63.3 


34,924 
4,052 
5,266 

15,585 

25,178 

33,912 


5,018 
9,871 
3,680 
10,335 
14,741 


28,048 
32,522 
36,175 
13,311 
8,253 
143,059 
9,116 
64,842 


54,027 
12,092 
13,725 
24,659 
31,205 
63,912 


8,954 
19,857 
11,389 
13,908 
18,086 


53,623 
51,877 
39,964 
35,365 
14,409 
172,426 
16,875 
83,107 
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KINGSPORT 


Sales Hub for a 
$ Billion-Plus Market 
Dominated by 


WCYB-TV 


The Tri-Cities sales complex is Tennes- 
see’s most active market area. Retail 
sales per household range from $6,025 
to $9,434-$2,400-$5,800 above state 
average—swelled by dollars pouring into 
this sales center for a $1.2 billion* in- 


Antenna 2,219 ft. above average sur- 
rounding terrain on 4,360 ft, mountain, 
low band channel (5) and an integrated 
antenna create a 37-county tv viewing 
area sold only by WCYB-TV. Within 
this market, WCYB-TV delivers twice as 
many average quarter-hour 
reaches 132,000 tv fami- 
lies, 59% more net weekly circulation 
than the only other competitive station 


Get all the facts on this rich southern 
market served ‘‘on a platter’’ call HEAD- 
LEY-REED or. . 


WCYB-TV 


Channel 5 Bristol, Va.-Tenn. 


NBC — ABC 


*SRDS Consumer Market Data, July ‘60 


“homes 
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VHF Total = Pop- ; VHF Total = Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail 
i (Thou- (Thou- (Thou- Sales ESI (Thou- (Thou- (Thou- Sales EBI 
[ 0 0 k | ng fo r sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
BUFFALO, NEW YORK Isabella 77 84 31.3 35,808 49,349 
) al g Sto re S a le S 9 New York: Kalkaska 10 1346 4,266 5,13 
° Alleghany 11.3. 13.3 45.4 40,587. —-80,674_—s Lake is is 5.1 3,995 5,836 
Cattaraugus 23.6 25.2 84.2 94,924 153,058 Leelanau 22 «26 9.6 7,693 14,110 
Chautauqua 44.3 47.7 149.6 181,244 286,612 Manistee 54 63 204 19,469 28,374 
Erie 307.9 331.4 1,104.3 1,337,796 2,252,969 Mason 58 66 21.0 26695 32,373 
Genesee 143° 158 54.0 71,601 100,422 Mecosta 52 58 187 18,565 26,009 
Niagara. 63.2 70.2 234.0 281,383 475,973 Midland 121 144 50.5 50,813 89,293 
Orleans 93 104 34.1 41,749 59,305  Missaukee iF AS 27H 4,770 9,083 
Steuben 25.1 29.6 99.7 111,918 178,085 +~— Montmorency a Ng 4.5 5,499 5,528 
) R Wyoming 8.5 9.5 35.2 40,033 54,165 Newaygo 67 76 %2 2732 937,178 
Pennsylvania: Osceola 3.3 3.8 14.0 13,964 16,988 
Elk 73. 99 364 34408 60,184 Oscoda 8 9 3.5 4,229 3,715 
McKean 133 149 49.6 58,314 90851 Otsego 15 2.0 7.5 9,409 8,764 
Potter 34 47 159 17,900 23,728 Presque Isle 22 32 135 13,250 15,803 
@) U TS E [| Tioga 9.0 10.6 36.3 44,680 54,962 Roscommon 2.0 2.3 7.3 11,819 10,906 
Warren 10.1 10.6 37. 66,410 61,587. Wexford 5.0 56 187 23,820 27,021 
Total 550.6 603.8 2,016.3 2,422,947 3,932,575 Total 96.6 1162 411.5 461,954 583,452 
TH OS r OF BURLINGTON, VERMONT CAPE GIRARDEAU, MISSOURI 
New Hampshire: Arkansas: 
Coos 9.6 10.4 37.2 40,385 59,188 Randolph 1.8 29 12.2 8,941 12,353 
Grafton 11.8 127 46.2 63,427 82,615 _ Illinois: 
New York: Alexander 59 6.3 19.8 20,298 28,604 
8 C 0 M iv L a: Clinton 13.7 15.6 65.8 79,337 99,932 Franklin 12.9 14.5 44.7 39,899 70,845 
Essex 89 11.2 38.4 46,129 59,970 Hardin 1.7 1.8 6.3 3,032 8,255 
Franklin 10.1 12.2 44.6 53,994 74,462 Jackson 11.7 13.1 41.8 49,011 72,098 
St. Lawrence 25.4 344 1248 154,260 201,751 Johnson 2.2 2.8 9.6 7,901 11,060 
Sues S j Warren 12.4 13.0 41.5 75,999 74,906 Massac 5.1 6.3 19.0 15,989 26,136 
€ Washington 13.0 137 47.7 44,215 78,148 Perry 5.7 6.4 21.5 21,078 32,448 
Vermont: Pope 1.3 1.6 5.3 2,473 6,468 
Addison 43 4.9 19.2 20,103 30,242 Pulaski 3.4 3.7 12.4 6,724 15,149 
Caledonia 58 62 21.3 32,452 32,731 Randolph 81 87 31.4 34,968 50,768 
Chittenden 168 187 70.5 100,310 118,976 Saline 83 92 28.9 33,199 47,665 
Essex 1.4 1.5 5.5 3,480 8,704 Union 48 53 19.1 16,131 23,374 
Franklin 6.6 69 26.0 31,526 41,399 Williamson 14.3 15.7 47.6 48,211 73,892 
NCS No. 3 shows that Grand Isle 7 Bs 2.8 2,666 4,097 Kentucky: 
WWTV has daily cir- Lamoille 25 3.1 118 12981 17,894 Ballard 25 28 9.2 4,864 9,842 
esc gee dg "36 Orange 37. 50 181 18,412 27,358 Calloway 34 61 202 21,844 25,039 
Michigan counties. Orleans 4.8 5.5 20.7 25,064 30,424 Carlisle 11 7 6.2 4,156 6,428 
Rutland 11.3 Wg 42.0 60,047 68,898 Fulton 1.8 2.9 10.7 15,537 13,076 
Washington 10.9 11.5 41,5 53,910 73,363 Graves 63 9.6 30.2 27,021 39,484 
Windsor 10.1 107 36.7 42,467 66,785 Hickman 20 2.1 7.0 4,400 7,545 
Your market for drug-store sales Total 183.8 209.8 762.3 961,164 1,251,843 —_ Livingston 110-20 6.8 3,698 6,485 
in the WWTV Area — Cadillac McCracken 146 186 57.2 71,565 85,510 
a . Marshall 35 5.0 162 11,197 18,901 
and Northern Lower Michigan—is on oni, tl I 
greater than that in any one of iets Bollinger 22 25 95 5,282 10,160 
eight entire U.S. states*! Beaverhead 15 27 68 11,498 11,547 Butler 8.5 te7 - as “— 
Broadwater 5 x 2.3 2,555 3,763 Cpe. Girardeau 10.3 7 : 55; , 

And remember —, jo need only Deer Lodge 32 6.5 22.1 18,448 37,723 Carter 9 1.4 4.4 2,624 §,053 
WWTYV to reach all of Northern Gallatin , 42 7.8 24.7 35,386 45,614 Iron 1.5 19 7.4 5,784 8,115 
Lower Michigan ...and most of its Granite 6 10 31 2999 5101 Madison 23 «29 «191431398 
drug product consumers. WWTV Jefferson 5 10 43 6,227 4,897 Mississippi 42 5.4 208 22,119 24,54 m 
has NCS No. 3 circulation — day- Judith Basin 5 7 29 2623 6,132. New Madrid 73 86 346 24,779 35,644 i 

. d - htti ee 36 N th Lake 2.2 3.6 12.9 12,036 15,856 Perry 3.0 33 12.4 14,729 17,555 n 
time and nig ene —— oe o_o Lewis & Clark 5.5 105 30.5 39,310 59,799 Reynolds 10 «1.5 5.6 3,205 5,741 lo 
ern Lower Michigan counties. To sie 10 18 57 4138 9,255 Ripley 21 29 100 7,320 11,587 C 
approach this coverage with other Meagher 5 10 28 3075 4,621 Scott 77 86 806 HBO th 
media, you’d need 13 daily news- Missoula 104 150 45.0 65,828 78,201 Stoddard 72 82 307 27,598 1. 

apers or 16 radio stations! Park 28 37 «413.3 18,592 19,412 Wayne 20 24 9.4 5,033 10,105 th 
a4 i Powell 11 29 7.7 7,174 11,784 ‘Tennessee: 

Add WWTV to your WKZO-TV Ravalli 22 4.0 125 12,051 17,425 lake 19 29 «NS 7260 )=« 1388 OPO 
(Kalamazoo-Grand Rapids) sched- Silver Bow 19.3. 20.8 57.1 68,904 104,991  Obion 48 8.0 27.5 27,258 36,095 
ule and et ll th f Sweet Grass x.) A) 3.2 4,300 5,731 Weakley 4.0 7.2 25.8 21,736 30,775 *T 

2 and get all the rest of outstate Total 566 83.9 256.9 315,144 441,852_—‘Total 193.6 239.2 810.7 782,227 1,094,102 
Michigan worth having! Jf you 

c ; ’ 
want it all, give us a call: cnmeen, ce emacs 
*WWTV Area drug sales ($30.6 million) CADILLAC, MICHIGAN New Mexico: 
exceed those in Idaho, New Hampshire, Michigan: Eddy 1.4 140 47.3 59,958 90,778 
Delaware, North Dakota, Montana, Nevada, Alcona 8 10 6.4 5,948 6,889 Total 11.4 140 47.3 «59,958 + —«- 90,778 
Alaska and Hawaii. Alpena 53 81 284 35,431 41,060 
Antrim 24 32 N3 9,411 13,164 
Benzie 2.0 2.3 8.2 8,716 10,257 CARTHAGE-WATERTOWN, NEW YORK 
Charlevoix 3.1 3.9 13.9 14,115 16,950 New York: : 
Clare 32 40 13.1 15,419 18,832 ‘Franklin 10.1 122 446 53,994 74,462 
Crawford 10 «13 5.2 6,770 5,928 Jefferson 228 269 88.2 121,916 160,72) 
Emmet 38 46 16.1 25,829 22,616 Lewis 59 65 23.3 20,445 36,764 
316,000 WATTS @ CHANNEL 13 © 1282’ TOWER Gladwin 25 29 106 13,629 13,100 St. lawrence 25.4 344 124.8 154,260 201,751 
Sea er eee Gr. Traverse 77 9.5 347 49,890 49,203 ‘Total 64.9 80.0 280.9 350,615 473,688 
Serving Northern Lower Michigan 
pede satii Aon iS sc 98a Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1960, Sales Managemen! 
Survey of Buying Power; further reproduction not licensed. 
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EBI 
($000) 


49,349 
5,123 
5,836 

14,110 
28,374 
32,373 
26,009 
89,293 
9,083 
5,528 
37,178 
16,988 
3,715 
8,764 
15,803 
10,906 
27,021 
583,452 


12,353 


28,604 


72,098 


18,901 ¥ & « 

It’s much more than one side of a nickel! 
“3004 UCR EL LT TE 
$\ — The Greater Buffalo Market is over 2,000,000* people, over 500,000 families. The nation’s 14th largest 
2448 [ market with nearly four billion dollars to spend.** (Plus another half million homes in the Canadian audi- 
17,558 ence.) m When this Niagara Frontier turns to television, it turns to WGR-TV to get the finest NBC and 
nal local programming, sign-on to sign-off, seven days a week. When advertisers look at the Buffalo Market 


4058 they see WGR-TV. The station that puts service in broadcasting in the Buffalo Market. WGR-TV offers 


34,315 ; 
10,105 the kind of cooperation and interest advertisers like. For best results in Buffalo, call on America’s most 


13% — powerful selling medium, television, and Buffalo’s most cooperative station, WGR-TV. 








473,008 


36,095 
aaa *Total of U.S. Counties as listed in Television Magazine. **Sales Management Magazine, Survey of Buying Power 
WGR-TV @ CHANNEL 2 @ NBC @ BUFFALO, N. Y. @ A TRANSCONTINENT STATION 
90,778 
90,778 SYMBOL OF SERVICE 
re — WROC-TV, WROC-FM, Rochester, N. Y. * KERO-TV, Bakersfield, Calif. Represented by 
i 7 i WGR-TV, WGR-AM, WGR-FM, Buffalo, N. Y. * KFMB-TV, KFMB-AM, 
carl 7 2 E KFMB-FM, San Diego, Calif. * WNEP-TV, Scranton—Wilkes-Barre, Penn. the original station Representative 
36,764 & 
_— é WDAF-TV, WDAF-AM, Kansas City, Mo. 


———— 


‘MS, 
gmt Ff TRANSCONTINENT TELEVISION CORP. ¢ 380 MADISON AVE., N.Y. 17 





WSOC-TV 

OVERALL AUDIENCE 
UP 30% IN 

CHARLOTTE MARKET'S 
STANDARD 

SURVEY AREA* 


DAYTIME AUDIENCE 
GAINS RANGE 
45% to 77%* 


50.4% SHARE OF 
SETS-IN-USE 

IN METROPOLITAN 
CHARLOTTE 

6 PM—MIDNIGHTT 


TOP SHOW 

IN CHARLOTTE’'S 
TOP TEn— 

4 OUT OF TOP 5S 
FOR WSOC-TVT 


*ARB-—March over November 
tARB—March 


Things change. Those in the know saw it coming 

a year ago. Now, ARB’s latest special report on the 

Charlotte market further substantiates the continuing a? 

shift to WSOC-TV. See significant facts above at "3 Oi 9 
right; let an H-R man tell you more. Meantime, get more : 0 


—get more for your advertising dollar. Get on WSOC-TV, Kank 


living 


one of the great area stations of the nation. CHARLOTTE 9—NBC and ABC. Represented by H-R “i 


Mcle 
Maco 
Moult 


WSOC and WSOC-TV are associated with WSB and WSB-TV, Atlanta; WHIO and WHIO-TV, Dayton Cire 










































VHF Total Pop- f VHF Total Pop- VHF Total Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
CASPER, WYOMING Piatt 4.2 53 16.5 14,913 32,478 Gilmer 1.0 19 8.1 3,252 9,375 
South Dakota: Sangamon 42.5 47.1 145.2 221,988 306,418 Jackson 23 37 15.5 12,777 16,651 
Fall River 20 «635 12.2 11,890 16,454 Shelby 72 #82 25.5 19,112 43,588 Kanawha 639 69.5 2525 297,132 444,589 
Wyoming: Vermilion 273 318 99.7 124,385 198,212 Lewis 27 48 19.9 14,023 22,620 
Campbell 4 1.7 5.2 8,266 9,074 Indiana: Lincoln 41 49 21.8 8,000 21,493 
Carbon 3.4 5.4 17.5 20,154 37,180 Benton 3.0 34 11.6 15,889 21,286 Logan 147° 15.5 = 68.1 46,340 94,875 
Converse 1.0 17 6.0 9,072 9,620 Fountain 5.6 6.5 19.9 22,863 32,637 McDowell 16.1 1746 78.1 45,934 104,169 
Crook 6 1.3 4.2 3,465 6,776 Montgomery 98 106 327 38,771 60,084 Mason 5.2 62 237 13,949 27,933 
Fremont 3.4 73 24.4 32,810 40,110 Vermillion 5.2 58 18.4 17,832 25,918 Mingo 92 10.0 44.0 31,272 49,570 
Hot Springs 1.0 1.8 5.6 6,210 9,774 Worren 2.4 2.5 8.1 3,751 14,471 Nicholas 4.5 68 2.1 17,221 33,766 
Johnson 7 1.4 47 6,059 8,154 Total 315.9 355.6 1,163.1 1,450,455 2,268,410 Putnam 4.4 59 24.0 11,423 28,274 
Natrona 32 44.4 72,621 90,511 Raleigh 168 21.3 876 59,583 115,110 
Niobrara 6 1.2 3.8 4,939 5,971 Ritchie 15 3.4 13.1 6,454 16,108 
Park 3.5 5.5 16.6 25,349 31,420 CHARLESTON, SOUTH CAROLINA Roane 2.5 3.6 15.7 9,055 16,823 
Sheridan 33 6.5 21.0 29,245 35,602 Georgia: Upshur 3.0 5.0 19.0 13,895 24,036 
Washakie 11 2.6 9.2 13,081 16,441 Montgomery 9 1.6 69 2,229 6,023 Wayne 7.1 89 43.1 15,395 48,667 
Weston 1 2.4 7.7 10,011 15,084 Toombs 2.6 3.7 15.2 18,196 16,185 Webster 2.4 3.8 16.2 7,429 17,894 
Total 31.6 55.6 182.5 253,172 332,171 South Carolina: Wirt 8 1.3 47 1,544 4,981 
Bamberg 2.5 3.9 16.0 9,750 13,968 Wood 17.6 27.3 89.2 91,301 140,141 
Beaufort 53 8.6 36.8 24,656 38,640 Wyoming 67 95 426 23,179 52,167 
Berkeley 5.6 7.6 35.1 14,138 27,440 Total 432.8 534.6 2,106.3 1,615,457 2,719,940 
— RAPIDS-WATERLOO, IOWA Calhoun 2.2 3.1 13.0 5,747 10,254 
se “- as $8 18,871 20,380 Charleston 47.9 585 210.5 192,576 276,520 
Oe 66 16 24.0 31.121 39.345 Clarendon 4.5 7.2 35.5 15,526 25,242 
, ‘ Colleton 5.6 69 27.9 16,748 24,217 
Black Hawk 35.7 38.7 125.3 158,865 243,719 ED i: a 96.1 15108 24,001 NARLOTTE. NORT anounea 
Bremer 51 6.1 206 = 27,550 31,319 oo 4 a ae ae c OTTE, NORTH CAROLIN 
Buchanan 56 59 219 2,543 29,533 ; ‘ ; North Carolina: 
Risios 48 54 %78 23,543 27,295 Georgetown 64 9.0 363 23,391 36,660 Alexander 32 39 165 13,140 16,423 
Cader 52 59 196 26,959 34,590 asi = pes ie pect an Alleghany 16 23 84 5018 8,954 
Cerro Gordo 159 16.9 53.3 78,985 98,328 anne =a 47 560 BSE 42 DAM 
Chickasaw 36 42 143 16788 21,869 n Be : ; ‘ é Ashe 38 5.0 215 9,871 19,857 
Chaten 5) 65 223 24,449 33,933 Orangeburg 11.8 17.4 74.5 46,252 64,351 Avery 22 3.0 12.2 3,680 11,389 
ee 47. 52 ~«178~—=«17,927-—S(28,627,—S«WNilliamsburg 730 87 = 44.0 20,300 31,930 Buncombe 28.6 36.9 137.1 166,147 203,153 
Becncus 20.5 2.2 823 102,964 141,478 Total 138.9 189.3 776.5 561,490 782,621 Burke 10.0 12.3 52.1 35,197 56,759 
Fayette 68 83 288 35,009 45,357 Cabarrus 164 178 67.6 72,089 99,206 
Floyd 6.0 69 21.9 24,992 37 888 Caldwell 93 11.2 45.5 36,941 52,779 
Franklin 46 52 169 21,267 30,952 CHARLESTON-HUNTINGTON, WEST VIRGINIA Catawba 17.2 19.1 72.5 86,402 98,092 
Grundy 38 46 147 18,474 25,173 Kentucky: Cleveland 13.8 15.9 65.6 54,401 81,058 
Hardin 67 7.0 21.0 34,618 39,464 Bath 1.4 27 10.2 §,082 9,956 Davidson 16.3 18.6 71.2 69,180 93,451 
Howard 3.0 37 13.2 15,375 18,707 Boyd 14.2 15.3 55.7 62,004 81,628 Davie 3.3 4.) 16.3 11,198 20,951 
lowa 41 49 15.6 21,770 27,186 Breathitt 1.8 3.9 19.3 5,507 13,308 Forsyth 454 50.6 181.8 219,367 298,956 
Jefferson 49 5.8 17.5 19,262 25,393 Carter 4.0 5.2 22.3 12,485 20,079 Gaston 28.0 336 130.9 112,798 183,185 
as 121 148 547. 60,323 98,836 Elliott 1 1.4 7.0 711 5,568 Guilford 553 625 233.8 344,778 398,642 
Jones 5.2 58 19.4 27,149 29,830 Floyd 74 9.6 45.4 21,010 40,854 Haywood 7.4 10.7 42.2 37,118 54,134 
Keokuk 48 53 16.4 17,991 23,692 Greenup 5.7 7.0 28.1 11,756 32,326 Henderson 6.9 9.4 33.8 34,124 42,128 
linn 39.1 41.5 127.3 199,104 246,689 Johnson 3.6 5.0 21.6 13,503 18,363 Iredell 13.4 15.1 58.6 55,640 73,261 
Lovisa 28 3.0 10.0 11,175 15,424 Knott 19 3.4 17.2 4,052 12,092 Lincoln 5.6 6.5 27.3 21,493 30,096 
Mahaska 67 77 24.2 32,643 37,979 Lawrence 2.3 3.1 12.6 5,450 11,209 McDowell 5.3 7.0 28.4 21,526 33,319 
Marshall 11.0 Wg 38.3 54,757 69,189 lee 9 2.0 8.4 3,352 7,030 Madison 2.7 46 20.1 7,395 19,694 
Muscatine 10.0 10.5 33.7 48,285 53,798 Leslie 1.4 3.6 18.3 5,266 13,725 Mecklenburg 65.7 766 275.3 385,812 491,540 
Poweshiek 47 gt 21.0 24,973 33,491 Letcher 3.7 59 27.5 15,585 24,659 Mitchell 2.3 3.5 14.7 10,335 13,908 
Tama 6.0 68 22.1 28,507 36,144 Lewis 19 3.2 13.7 5,446 13,149 Montgomery 3.4 3.9 15.9 13,636 16,995 
Wapello i142 166 51.4 56,773 86,286 Magoffin 1.1 2.5 12.0 3,413 8,887 Polk 27 3.1 11.8 7,859 14,538 
Washington 5.6 68 21.5 32,113 35,942 Martin 13 2.0 10.8 2,688 6,967 Randolph 12.4 14.7 56.6 51,382 73,702 
Winneshiek 5.1 6.1 21.2 20,071 31,298 Menifee 4 B 3.5 1,100 3,060 Richmond 3.8 9.4 38.2 38,791 50,501 
Worth 2. 3.4 117 9,566 18,853 Morgan 1.3 2.6 11.5 6,062 10,042 Rowan 19.4 226 83.3 73,567 124,151 
Wisconsin: Perry 48 7.5 35.8 25,178 31,205 Rutherford 9.8 10.8 43.4 39,681 49,001 
Grant 10.9 13.0 45.1 59,067 67,938 Pike 10.9 15.2 68.7 33,912 63,912 Scotland 4.0 5.6 25.1 17,941 23,432 
Total 297.5 334.8 1,102.6 1,421,829 1,885,925 Rowan 1.6 2.5 10.6 8,939 10,414 Stanly 10.1 10.6 40.1 37,045 53,630 
Wolfe 7 1.6 68 1,413 5,573 Stokes 4.0 5.1 21.2 7,408 24,889 
Ohio: Surry 10.5 124 50.0 54,271 62,216 
Adams 6.2 68 22.6 15,152 28,248 Transylvania 25 38 16.6 11,660 19,129 
CHAMPAIGN, ILLINOIS Athens 11.8 13.1 485 41,146 69,343 Union 89 10.1 41.5 34885 45,764 
Illinois: Gallia 66 79 297 23,372 33,465 Watauga 2.2 44 19.5 14,741 18,086 
Champaign 31.7 346 129.3 154,075 281,184 Jackson 8.6 9.2 32.6 29,263 42,955 Wilkes 82 Il 47.8 43,247 45,066 
Christian W700 127 39.4 52,750 77,531 Lawrence 145 158 55.5 53,785 79,163 Yadkin 47 6.2 26.0 14,471 28,354 
Clark 50 5.6 17.4 18,559 30,224 Meigs 64 7.0 29 20,934 32,658 Yancey 2.2 3.5 15.6 5,903 13,686 
Coles 124 137 42.9 62,679 80,908 Morgan 3.3 43 13.8 10,372 18,750 South Carolina: 
Cumberland 2.5 3.4 11.3 7.336 17,115 Scioto 29.5 31.0 104.1 95,506 153,976 Abbeville 43 5.3 21.0 11,395 24,514 
De Witt 5.2 5.4 17.1 22,322 37,264 Vinton 2.6 29 11.8 5,075 12,546 Cherokee 8.0 9.2 37.5 21,859 39,872 
Douglas 5.0 64 20.8 25,807 35,967 Washington 13.9 16.1 52.1 55,003 76,844 Chester 65 80 33.3 21,034 37,625 
Edgar 7.0 7.7 23.8 25,238 42,603 Virginia: Chesterfield 60 77 34.3 18,199 29,989 
Effingham 6.0 68 23.0 39,111 38,355 Buchanan 5.4 8.0 40.1 26,192 34,910 Darlington 92 Ng 49.8 35,012 49,775 
Ford 4.6 5.1 16.6 24,311 30,829 Dickenson 3.3 50 238 11,036 21,561 Fairfield 3.7 43 17.9 8,894 16,705 
Iroquois 94 11.2 36.1 38,957 65,372 West Virginia: Kershaw 60 83 35.1 23,445 33,484 
Jasper 38 42 13.6 9,601 19,783 Boone 58 6.1 27.1 17,876 33,866 Lancaster 74 100 41.9 32,069 50,225 
Kankakee 223 243 93.2 111,030 160,937 Broxton 2.1 4.3 18.1 9,806 18,034 Laurens 79 107 448 29850 54,918 
livingston 10.4 13.6 45.7 55,831 87,054 Cabell 32.2 35.1 116.1 158,187 200,088 Marlboro 5.2 6.1 26.1 15,991 21,514 
logan 8.0 869.1 34.3 37,562 57,800 Calhoun 1.3 2.0 9.0 3,639 8,834 Newberry 6.0 78 309 27,505 35,295 
Mclean 25.8 28.7 91.1 107,397 189,753 Clay 2.3 3.3 14.) 4,414 14,585 Spartanburg 347 428 163.5 135,643 214,56) 
Macon 34.0 37.4 116.0 164,737 244,428 Doddridge 1.2 19 77 4,740 8,821 Union 58 75 306 19,749 34,162 
Moultrie 39 43 13.9 13,648 26,211 Fayette 15.9 18.0 73.4 45,887 98,045 York 17.1 205 8246 61,700 108,498 
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VHF Total = Pop- : VHF Total = Pop- VHF Total Pop- 

Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 

(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000), ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 

















Tennessee: 
Carter 
Johnson 
Unicoi 
Washington 
Total 


8.6 
1.8 
2.4 
13.4 


636.9 


W.1 
3.9 
3.4 

16.2 


44.5 
16.5 
14.1 
63.3 


767.8 2,997.3 


CHATTANOOGA, TENNESSEE 


Alabama: 
De Kalb 
Jackson 
Marshall 
Georgia: 
Catoosa 
Chattooga 
Dade 
Fannin 
Floyd 
Gilmer 
Gordon 
Murray 
Townes 
Union 
Walker 
Whitfield 
North Carolina: 
Cherokee 
Clay 
Tennessee: 
Bledsoe 
Bradley 
Cumberland 


7.2 
58 
8.7 


1.3 
7.1 
2.5 


MW 
8.6 
13.0 


4.2 
2.3 


1.6 
10.2 
5.2 


43.8 
36.3 
49.2 


18.4 
10.4 


8.0 
38.5 
22.3 


28,048 
8,253 
9,116 

64,842 

2,867,014 


24,589 
21,776 
51,817 


8,204 
15,536 
4,275 
8,384 
65,148 
6,692 
14,487 
4,477 
2,477 
3,066 
27,937 
42,000 


11,326 
5,464 


3,564 
37,950 
14,770 





CHARLOTTE, NORTH CAROLINA continued 


53,623 
14,409 
16,875 
83,107 
4,005,680 


43,250 
34,592 
51,958 


23,838 
28,675 
8,428 
16,351 
99,685 
7,910 
18,729 
10,877 
3,981 
6,327 
54,737 
53,844 


16,739 
8,226 


6,561 
44,598 
19,630 


Franklin 
Grundy 
Hamilton 
Louden 
McMinn 
Marion 
Meigs 
Monroe 
Polk 
Rhea 
Roane 
Sequatchie 
Total 


3.2 
1.8 


63.9 


6.1 
2.9 


24.3 
13.1 
253.2 
26.1 
34.1 
21.6 
71 
27.0 
10.8 
16.9 
41.4 
7.2 
971.1 


CHEBOYGAN, MICHIGAN 


Michigan: 
Alpena 
Cheboygan 
Chippewa 
luce 
Mackinac 
Montmorency 
Presque Isle 
Schoolcraft 
Total 


CHEYENNE, WYOMING 


Colorado: 
Eagle 
Grand 
Jackson 
Routt 
Summit 


&® RG & & 


1.0 
1.3 
P i 
2.1 
5 


18,274 
5,943 
336,961 
17,936 
25,905 
13,613 
1,676 
16,301 
7,355 
11,798 
31,170 
3,412 
864,277 


35,431 
20,289 
39,490 
7,748 
13,761 
5,499 
13,250 
9,988 
145,456 


3,052 
6,118 
1,899 
7,594 
1,792 


25,781 
10,214 
387,866 
27,592 
37,912 
20,834 
6,064 
24,695 
10,622 
17,441 
46,907 
6,014 
1,180,878 


11,443 
164,507 


6,374 
7,826 
4,931 
12,079 
2,738 


Nebraska: 

Banner 3 
Box Butte 2.0 
Cheyenne 3.2 
Dawes 1.3 
Devel 6 
Garden 6 
Kimball 2 
Morrill 1.5 
Scotts Bluff 7.5 
Sheridan 1.5 
Sioux 5 
South Dakota: 

Fall River 2.0 
Wyoming: 

Albany 43 
Carbon 3.4 
Goshen 2.3 
Laramie 15.1 
Niobrara 6 
Platte 1.4 
Total 52.8 


CHICAGO, ILLINOIS 


Mlinois: 

Boone 49 
Cook 1,491.1 
De Kalb 14,7 
Du Page 74.0 
Grundy 6.5 
lroquois 94 
Kane 50.6 


5.3 
1,607.1 
15.5 
93.0 
6.8 
11.2 
55.1 


23.8 
17.5 
12.4 
60.5 
3.8 
76 
267.8 


17.6 
5,119.8 
50.8 
297.6 
22.5 
36.1 
183.5 


145 
20,386 
23,717 
13,492 
4,773 
3,684 
13,494 
9,576 
51,803 
14,644 
536 


11,890 


27,509 
20,154 
13,411 
83,986 
4,939 
9,195 
347,783 


23,974 
7,718,437 
75,759 
295,811 
25,264 
38,957 
286,172 





6,791 
14,828 
11,489 
59,607 
18,44) 

3,744 


16,454 


48,302 
37,180 
21,159 
119,858 
5,971 
13,619 
496,793 


35,049 

12 814,366 
104,545 
745,188 
42,598 
65,372 
409,521 
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BULLS-EYE! 


In the fabulous Chicago market, your 
best buy is television. ..and WBBM- 
TV. Blanketing a far-flung area 29 
counties wide and more than $11 
billion strong (in total retail sales), 
only television combines single- 
medium economy with unsurpassed 
coverage and results. And only CBS 
Owned WBBM-TV achieves a direct 
hit with audiences throughout this 
widespread area. Because Channel 2 
(represented by CBS Television Spot 
Sales) rates as Chicago’s number 
one television station for the past 


63 consecutive Nielsen reports! 


CBS TELEVISION STATIONS 


ADivision of Columbia Broadcasting System, Inc. 



























































— 





Kank 
Kend 
loke 

lo Sa 
McHe 
will 

India 
Jaspe 
loke 

la Po 
Newt 
Porte 
Pulask 
Starke 
Mich 
Berrie 
Wisc 
Kenos 
Racine 
Walw 
Total 





















CHIC 
Calife 
Butte 
Coluso 
Glenn 
lassen 
Nevad 
Placer 
Shasta 
Siskiyo 
Sutter 
Teham 
Trinity 























| 
EBI 
) ($000) 


5 
6 
7 
2 
3 
4 
4 
-) 
3 
{ 
) 


) 16,454 


3,457 
22,481 
37,433 
15,969 

6,062 

6,791 
14,828 
11,489 
59,607 
18,44] 

3,744 


) 48 302 
: 37,180 
| 21,1599 
119,858 
) 5,971 
) 13,619 
496,793 


35,049 

12 814,366 
104,545 
745,188 
42,598 
65,372 
409,521 





licensed. 




































VHF Total Poo- VHF Total Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- hou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
Kankakee 22.3 243 93.2 111,030 160,937 Yolo 14.2 18.1 57.5 81,210 ‘119,867 
Kendall 37 46 155 15,976 29,773 Yuba 6.5 7.8 27.7 60,268 50,671 
loke 72.6 77.6 268.1 368,437 649,718 Total 106.0 131.2 4049 634,069 807,416 
lo Salle 30.3 35.3 1129 147,264 234,765 
McHenry 189 22.2 71.4 102,808 148,676 
will 46.7 526 177.5 214,392 360,956 
Indiana: 
Jasper 5.0 S7 19.6 22,796 31,965 
loke 137.1 149.3 501.7 641,484 1,030,772 CINCINNATI, OHIO 
la Porte 26.0 27.8 920 114866 161,473  Indiong: 
Newton 3103.9 127 15,641 22,710 Dearborn 79 83 283 27,893 46,847 
Porter 147° 162 © 54.9 = 56879 100,068 Favette 71 75 256 25,553 46,278 
Pulaski 35 39 134 16127 22885 fous 44 48 «181 «12791-2977. 
Starke 53 6.0 19.5 18,938 = 30,120 sJetterson 64 73 24 26703 36,433 
Michigan: Ohio 10 0 43 3,670 ~—«6,365 
Berrien 45.0 504 159.1 199,751 284,455 Randolph 86 9.1 282 30315 48,132 
Wisconsin: Ripley 61 68 224 24976 31,411 
Kenosha 28.6 309 99.1 117,594 194,369 it ectand 19 20 ‘a 4,218 9711 
Racine 37.4 41.0 135.1 176801 279,649 . ‘a 6016 10,673 
Walworth 47 165 — $26 68,291 90,458 Wayne 22.0 23.2 766 87,496 138,896 
Total 2,166.1 2,362.2 7,626.2 10,873,449 18,050,388 rontucky: 
Bath 14 27 102 5,082 9,956 
Boone 5.4 6.7 22.5 15,142 28,823 
Bourbon 33 48 166 18697 23,214 
CHICO, CALIFORNIA Bracken 19 22 74 6065 9,133 
California: Campbell 26.2 27.6 87.7 80,919 140,401 
Butte 21.9 25.5 73.6 122,824 144811 — Corroll “6. oR 76 9,094 10,343 
Colusa 2.6 3.2 10.2 17,154 21,886 Clark 2.9 53 18.4 23,827 24,865 
Glenn 36 40 132 25,635 27,571 — Fayette 23.7 366 125.4 185,428 203,478 
lossen 3.1 4.2 138 20,526 = 29,211 Fleming 16 28 10.5 10,053 —*11,053 
Nevada 46 57 164 27,293 31,955 Franklin 62 98 32.0 32,101 51,65) 
Placer 13.4 15.9 $1.7 82,892 93,729 Gallatin 1.0 1.3 43 3,340 5,256 
Shasta 13.7 17.2 50.6 —86,061_—'103,261 Ss Grant 25 27 93 7,535 10,772 
Siskiyou 6.2 94 28.9 42,093 63,396 — Harrison 32 43 139 16635 18,722 
Sutter 79 9.5 30.3 30,702 59,934 Henry 2.4 3.2 10.4 7,899 12,633 
Tehama 57 7.5 23.0 31,244 46,574 — Kenton 40.2 423 132.0 127,227 226,689 
Trinity 2.6 32 8.0 6,167 14,550 Lewis 1.9 3.2 13.7 5,446 13,149 
Mason 46 5.0 17.5 22,722 23,285 
Menifee 4 a 3.5 1,100 3,060 
Montgomery 1.5 2.9 13.3 16,391 16,125 
Nicholas 14 2.2 6.8 4,616 8,726 
Owen 2.0 2.5 8.2 4,498 10,548 
In Chattanooga, Tennessee — | rere = 2s 33107791400 
: owell - 6.5 1,977 5,469 
| Robertson 4 6 2.2 559 2,867 
Scott 30 38 134 411,178 18,494 
| Trimble 1d 1.5 5.2 1,879 6,397 
V4 | Ohio: 
eo YO U R Adams 62 68 226 15,152 28,248 
Brown 69 7.8 251 24,096 33,123 
, Butler 51.1 55.0 187.4 232,111 371,140 
PROD UCT S Clermont 196 22.9 74.3 59,354 111,485 
Clinton 8.5 89 28.8 38,357 49,039 
B EST Fayette 7.2 83 264 35,254 42,408 
Greene 22.0 25.1 85.1 83,564 176,249 
Hamilton 257.9 273.2 849.1 1,202,044 1,774,146 
FRI FN p Highland 89 10.0 321 36,200 45,472 
| Montgomery 154.7 163.6 535.0 726,422 1,181,602 
| S | Preble 92 99 33.5 28,387 $57,791 
| Warren 16.0 169 56.4 49,467 94,630 
Total 778.8 862.1 2,807.9 3,407,340 5,272,178 





The FRIENDLY Group’s 


WRGP-TV 


ns OF at- Talal =) 3 





Dominates the key corners of Tennessee, 
Georgia and Alabama where over a 
million people spend 800 million dollars. 


For Rates and Avails 


® IN CHATTANOOGA: 

George Moore, OX 8-1505 
® IN NEW YORK: 

Lee Gaynor, OX 7-0306 








CLARKSBURG, WEST VIRGINIA] 


West Virginia: 





Barbour 2.8 4.3 17.5 8,581 20,734 
Calhoun 1.3 2.0 9.0 3,639 8,834 
Doddridge 1.2 1.9 7.7 4,740 8,821 
Gilmer 1.0 1.9 8.1 3,252 9,375 
Grant 1.3 2.2 8.2 7,725 8,328 
Harrison 14.8 21.3 76.8 84,793 126,061 
Lewis 2.7 4.8 19.9 14,023 22,620 
Marion 16.4 18.7 65.9 61,511 105,866 
Monongalia 13.8 15.0 56.5 49,248 93,772 
Preston 5.3 6.3 26.1 13,560 30,743 
Randolph 4.5 69 28.3 22,427 32,910 
Ritchie 1.5 3.4 13.1 6,454 16,108 
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rT -\"Zaalole) 
ro} Mi lal ite sia 


Tame Ol eledialat=ti 


television in 
Cincinnati means WKRC.-TV, 
known nationally as the pioneer 
station with completely auto- 
mated facilities that promise ad- 
7-18 1-1-1 6-9) 1011-1 [0) pe) 01-1 ¢-) ele)at) 
for greater fidelity in reproduc- 
tion, elimination of visual and 
Tle lle Mm lace) a 


With basic CBS-TV_ program- 
ming, plus the finest available 
‘aale)'1[-+- ae] [ ME [elor-] MN 0) ce) 24e-1a00 
ming for adult and childrens’ 
audiences — ranging from Pop- 
eye Cartoons to the new five-a- 
week Len Goorian Show, WKRC- 
TV has well-rounded program- 
ming structure offering adver- 
tisers economical, selective 
plans for selling in the Cincin- 
nati market! 

*“Nationally-famous ‘Play of the 
Week" now augments WKRC-TV's 
fabulous RKO—Warner Brothers— 


Paramount—Medallion library of 
film! 





WKRC-TV 
Channei 12 


CBS in Cincinnati, Ohio 
















Sales Representative: 
The Katz Agency, Inc. 











It’s not my habit to raise my voice, 
old fire-stomper, except when 
reasoning with the mule, 
so excuse me if | strain my 
glottis a bit to say that... 


COLUMBIA, SOUTH 
CAROLINA, IS THE 
STATE’S BIGGEST 
METROPOLITAN 
AREA 


... now 257,961, an increase of 
71,117 (38.1%) in the new 1960 
Census. And, if you'll pardon my 
shouting, Coiumbia is also the 


SECOND BIGGEST 
METROPOLITAN 
AREA IN THE 
TWO CAROLINAS 


. .. second only to Charlotte 
(270,951), according to the same 
Census Bureau's figure-filberts! 
And naturally you know WIS-TV 
delivers pretty near the whole state 
for one easy buy. Join, old tiger! 































Yours for sales: 
Major Ambrose W. Sellingforce 
(the W is for WIS-TV, the Major 
Selling Force of South Carolina) 


W | S-TV NBC/ABC 


COLUMBIA, SOUTH CAROLINA 


a station of 
THE BROADCASTING COMPANY OF THE SOUTH 


WIS-TV, Channel 10, Columbia, S. C. 
WSFA-TV, Channel 12, Montgomery, Ala. 
Wis, 560, Columbia, S. C. 
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VHF Total  Pop- 

Homes Homes ulation Retail 

(Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) 











VHF Total 
Homes Homes 
(Thou- (Thou- 
sands) 








sands) 





Pop- 
ulation _Retail 
(Thou- Sales 


sands) ($000) 











CLARKSBURG, WEST VIRGINIA continued 


Taylor 3.0 43 16.2 11,153 21,316 
Tucker 1.3 2.1 8.6 5,344 9,406 
Upshur 3.0 5.0 19.0 13,895 24,036 
Wetzel 4.1 47 18.1 17,707 23,474 
Total 78.0 104.8 399.0 328,052 562,404 
CLEVELAND, OHIO 

Ohio: 

Ashland 11.2 11.8 37.6 42,028 70,165 
Ashtabula 28.1 30.2 96.6 109,779 181,280 
Carroll 5.3 5.9 20.4 13,348 31,306 
Coshocton 95 10.2 32.9 35,396 57,460 
Crawford 13.4 14.4 45.1 52,966 81,948 
Cuyahoga 470.9 504.6 1,654.0 2,347,689 3,866,748 
Erie 187 217 69.9 85,282 132,778 
Geauga 9.6 11.0 39.4 31,043 74,059 
Holmes 49 5.4 20.2 15,913 27,269 
Huron 128 13.8 459 50,972 81,215 
Knox 11.8 12.4 39.9 43,679 71,341 
Lake 36.4 41.5 131.5 147,521 277,849 
Lorain §7.0 633 211.7 230,782 432,722 
Mahoning 78.7 83.4 295.1 400,861 597,882 
Medina 15.2 16.0 51.5 58,161 96,987 
Portage 21.0 24.7 86.8 81,065 158,534 
Richland 31.0 333 111.0 151,302 226,473 
Seneca 16.4 17.3 58.0 68,790 103,009 
Stark 92.7 98.6 332.2 423,925 636,662 
Summit 149.2 157.7 515.0 667,985 1,060,030 
Trumbull 53.9 60.2 206.1 227,655 394,464 
Tuscarawas 22.2 24.1 79.1 86,420 132,068 
Wayne 18.5 20.4 717 84,821 123,899 
Wyandot 6.1 6.8 22.8 25,335 38,953 
Pennsylvania: 

Crawford 20.9 22.5 77.3 86,961 135,477 
Lawrence 29.2 31.0 107.5 118,951 203,257 
Mercer 31.3 © 33.1 1163 143,359 = 227,822 
Total 1,275.9 1,375.3 4,575.5 5,831,989 9,521,657 
CLOVIS, NEW MEXICO 

New Mexico: 

Curry 6.0 9.5 32.1 39,365 64,337 
Roosevelt 3.0 4.0 15.7 16,871 27,883 
Texas: 

Bailey 19 2.6 10.1 13,920 16,838 
Castro 1122 87 9,324 19,196 
Cochran 1.3 1.4 6.3 7,701 11,067 
Parmer 1.4 27 98 11,972 18,713 
Total 14.7 22.4 82.7 99,153 158,034 


COLORADO SPRINGS-PUEBLO, COLORADO 
Colorado: 


Baca 1.4 1.7 5.7 8,130 11,582 
Bent 1.3 2.2 8.7 7,585 12,209 
Cheyenne a 8 2.6 3,260 5,182 
Crowley 10 1.0 4.0 4,119 5,539 
Custer 3 a 1.3 784 2,003 
Elbert 8 9 3.4 1,877 5,076 
El Paso 35.1 38.4 128.0 170,756 245,331 
Fremont 3.8 5.0 17.8 17,360 24,557 
Gunnison 9 17 59 7,075 11,024 
Huerfano 1.7 2.4 8.5 7,309 11,103 
Kiowa 5 7 2.6 2,401 5,636 
Las Animas 46 6.9 25.0 18,256 33,904 
Lincoln 1.3 1.4 48 6,923 9,239 
Otero 6.1 78 27.1 25,436 42,190 
Pitkin * 14 4.0 5,612 7,589 
Prowers 27 4.1 14.7 20,582 23,169 
Pueblo 277.6 33.1 114.1 121,586 193,271 
New Mexico: 

Colfax 1.8 3.4 13.5 15,953 20,435 
Union Io 1.6 5.6 6,372 9,067 
Total 92.9 114.7 397.3 451,376 678,106 


COLUMBIA-JEFFERSON CITY, MISSOURI 
Missouri 


Audrain yA) 89 27.2 36,139 49,346 
Boone 12.9 15.5 59.1 62,625 101,506 
Callaway 52 6.2 23.6 20,474 33,328 
Camden 18 2.1 7.6 8,495 8,945 
Carroll 4.0 46 14.4 16,838 21,488 
Chariton 3.3 4.1 12.7 11,462 20,184 
Cole 10.3 11.6 42.2 50,590 70,387 
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Cooper 4.0 46 
Dent 2.6 3.0 
Gasconade 3.3 41 
Howard 29 3.4 
Linn 47 6.1 
Maries 1.7 2.1 
Miller 3.6 44 
Moniteau 28 3.2 
Monroe 28 3.0 
Montgomery 3.1 3.4 
Morgan 2.4 29 
Osage 2.4 3.0 
Pettis 1.1 12.7 
Phelps 59 8.2 
Pulaski 3.6 9.2 
Ralls 2.0 2.2 
Randolph 6.6 73 
Saline 6.7 79 
Sullivan 2.6 3.3 
Warren 2.1 24 
Total 121.6 150.0 




























COLUMBIA, SOUTH CAROLINA 


South Carolina: 

Allendale 2.3 4.6 
Bamberg 2.5 3.9 
Barnwell 4.4 6.8 
Calhoun 2.2 3.1 
Chester 6.5 8.0 
Chesterfield 6.0 7.7 
Clarendon 4.5 7.2 
Colleton 5.6 6.9 
Darlington 9.2 11.9 
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A captive audience of 150,000 TV homes 
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VHF Total Pop- VHF Total Pop- 
etail Homes Homes ulation Retail Homes Homes ulation Retail 
ales EB) (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
000) ($00 sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
9,050 26nfe Edgefield 26 4.2 17.4 11,745 15,875 Franklin 191.0 204.0 668.2 917,770 1,486,049 
9,282 12,4 Fairfield 37 «43 17.9 8,894 16,705 Hardin 88 93 30.7 28,299 48,370 
15,663 19m Florence 17.2 21.4 86.8 76,948 87,998 Highland 8.9 10.0 32.1 36,200 45,472 
9,677 18,8)! Kershaw 6.0 8.3 35.1 23,445 33,434 Hocking 5.5 58 20.5 19,663 28,214 
0,546 29,6 lancaster 7.4 10.0 41.9 32,069 50,225 Holmes 49 5.4 20.2 15,913 27,269 
3,864 8A lee 37 «5.1 24.0 11,035 16,182 Jackson 86 9.2 326 29,263 42,955 
15,818 —_179\fm Lexington 10.2 160 61.0 43,591 66,873 Knox 1.8 124 39.9 43,679 71,341 
10,952 14) Marlboro 52 6.1 26.1 15,991 21,514 Licking 243 27.5 87.7 94910 160,261 
12,441 15m Newberry 60 7.8 309 27,505 35,295 logan 10.4 11.2 354 46,083 58,496 
13,865 1558 Orongeburg 1.8 (17.4 74.5 46,252 64,351 Madison 6.8 7.9 28.8 35,331 45,455 
10,584 11,65 Richland 39.3 43.4 187.3 195,156 265,728 Marion 17.3 183 588 79,958 104,737 
8,593 13,5 Soluda 26 42 17.1 8,887 14,776 Morgan 33 43 13.8 10,372 ~—«-18,750 
44,894 627i Sumter 11.0 148 69.5 62,804 71,720 Morrow 5.3 6.1 20.8 13,965 30,164 
29,408 38,48 Williamsburg 7.3 87 44.0 20,300 31,930 Muskingum 22.3 243 80.0 90,817 135,499 
17,235 67 Aue Total 177.2) 231.8 989.5 728,849 1,017,392 Perry 7.2 7.9 28.4 19,913 39,194 
5,781 124i Pickaway 8.1 9.0 35.0 32,506 49,890 
30,455 42553 Pike 7.2 8.6 28.9 18,398 10,001 
30,534 4078 — a iatetataae Richland 31.0 333 111.0 151,302 226,473 
7,379 44 lames 24 4] 167 9,216 16,553 Ross 17.2 18.6 66.1 62,014 98,980 
8,695 OTH ue 37 6259 13,381 24,395 Union 63 7.6 248 30,103 39,812 
31,339 79MM sick 2 32 131 5606 ~—«:12,147_—«CNintlon 26 29 NB SRS (125K 
fisubers 69 9.1 35.4 15,977 46,610 Total 542.8 589.2 1,956.2 2,316,912 3,644,885 
Elmore 52 65 265 15,932 30,561 
Henry 22 40 183 10,91 17,313 COOS BAY, OREGON—Dato Incomplete 
10,488  —-14/0ae lee 78 11.2 47.5 36,145 63,987 
9,750 13,94 Macon 41 49 22.4 10,410 24,552 
11723 1940 Russell 83 116 465 ~©=«*17,262:~=«50,37) +49 CORPUS CHRISTI, TEXAS 
5747 1028 Tallapoosa 62 86 337 27,103 42,285 Texas: 
21.034 374: Georgia: Aransas Pf 1.6 5.5 6,310 7,113 
18,199 29984 Calhoun 12 29 «SS 4,853——«210,443 a - 6.1 23.0. 20,932 32,978 
15,526 25x Chatichoochee 21 «24 «= 385 1,038 75,489 a 9 20 76 7,503 9,683 
16,748 24,2 Cloy ce 39 2,088 3,964 alhoun 21 «5.1 17.1 13,306 25,267 
35.012 4974 Harris 20 27 106 4739 10,454 Duval 23 26 118 6106 — 13,009 
. » Fe 9 1.5 59 1,463 4,982 lim Hogg 7 1.2 5.1 3,729 5,409 
—$—_—<—_, _ Jim Wells 55 76 304 30,186 39,964 
60, TeLevisioge “"'°" - ee Ss SS OS Che Jl a 7 59 449 
les Managemel Muscogee 40.6 443 160.5 169,765 283,395 
tion not license) Quitman 4 4 1.6 285 1,469 Kleberg 48 7.4 29.2 26,459 43,394 
Randolph 19 27° «157,110,616 ~—«Cve Ocak 13-20 8.0 6,668 (9,696 
Schley - 9 3.6 1,655 3,475 McMullen oe a 1.5 487 2,040 
———i 15 18 71 3,763 6,483 Nueces 58.6 70.2 250.0 253,998 397,240 
Sumter 42 56 20.1 19,827 24,277 ~—«*Refugio 17-29 = 10.6 11,446 17,001 
° es Talbot 1.4 19 74 2712 6,538 San Patricio 7.9 10.5 43.2 38,088 48,318 
Virginia Toylor 15 21 Bl 4681 76g9 ‘etal 92.5 119.6 443.7 425,277 651,561 
Terrell 2.0 3.1 13.4 11,348 13,172 
il 20 126M ATS «STAM, ~—«DALLAS-FORT WORTH, TEXAS 
< ee : Oklahoma: 
Total 123.6 157.5 646.2 447,454 867,771 Bison 56 69 24.4 23,503 26,923 
Carter 10.4 137 43.6 45,344 69,873 
R COLUMBUS, MISSISSIPPI Choctaw 2.1 3.8 14.1 9,933 14,684 
JQP Alabama: Jefferson 2.0 2.3 8.5 6,995 11,506 
ID UCT \ 27 40 167 11,225 16,504 Love 12 16 63 = 638% 6,288 
lamar 2.4 37 15.2 9,113 13,762 Pushmotaha 1.4 2.7 10.8 6,572 9,906 
T Marion 36 59 241 12761 22,523 ‘Texas: 
Pickens 3.0 5.0 21.7 11.696 19,899 Anderson 5.8 9.1 32.3 24,958 41,182 
a P Mississippi: Bosque oo. $4 1.1 10,421 14,505 
- N D Calhoun 2.0 3.9 15.7 8,511 15,190 Brown 6.2 8.8 28.2 30,065 40,719 
- Chickasaw 2.1 43 17.3 11,008 16,105 Collin 11.9 13.6 45.0 39,887 56,217 
Clay 2.2 4.1 16.6 11,231 14,950 Comanche 2.4 3.6 12.6 13,947 17,453 
ttowamba 2.2 3.8 15.2 5,813 14,082 Cooke 6.5 7.0 23.9 26,370 33,041 
lee 78 11.0 39.6 44,769 43,982 Dallas 262.5 295.5 922.1 1,463,047 1 812,907 
lowndes 54 10.8 41.1 37,968 43828 Delta 2 Ww 6 4M Te 
onroe 52 87 33.2 20,349 30,966 Denton 11.3 15.3 55.1 51,691 81.409 
roup "S _ 2.4 3.8 17.0 8,995 14,328 Eastland 47 6.2 19.5 23,317 29,385 
3.3 59 24.0 14,782 26,573 Ellis 11.0 12.6 44.2 38,145 59,009 
1.5 2.6 10.5 6,378 9,925 Erath 3.6 5.3 17.5 19,362 23,086 
3.1 4.6 18.3 9,284 16,993 Fannin 5.2 74 25.1 20,171 28,606 
Vid 48.9 82.1 326.2 223,883 319,610 Freestone 2.4 43 15.4 12,476 17,333 
| Grayson 21.1 26.1 83.0 82,934 119,779 
Hamilton 2.1 3. 10.1 10,527 13,020 
ae peBUS, OHIO Henderson 3.5 7.1 25.0 21,840 27,994 
Hill 73 «8.1 27.3 25,033 37,788 
s 1.8 © (13.1 48.5 41,146 69,343 Hood 1.) 1.2 4. 4,118 6,030 
cize 10.1 10.9 36.0 42,679 60,692 Hopkins 4.1 66 22.5 20,182 28,378 
0 TV homes hepelon 87 92 30.1 29,583 50,376 Hunt 1.3 «126 «= 41.5 38,915 54,904 
- income of m% 38.0 40.1 130.4 158,846 255,891 Jack 1.6 19 6.6 6,956 10,609 
linton 85 89 28.8 38,357 49,039 Johnson 10.2 17 36.8 35,422 52,203 
. oshocton 9.5 10.2 329 35,396 57,460 Kaufman 62 74 2.5 28,220 31,208 
ils towlord 13.4 14.4 45.1 52,966 81,948 Lamar 73 124 41.5 36,403 47,857 
Deloware 9.0 98 347 33,262 61,983 Limestone 41 59-215 17,150 23,730 
AAin 4-7573 Bhiriela 178 207 67.8 67,889 115,817 McLennan 38.5 439 149.1 181,776 223,324 
syette 72 83 264 35,254 42,408 Mills 11 1.4 48 4,358 7,001 
. 7-0306 
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a symbol 
ro} Mi lali-selaia 


Tame Ore) lel aslelel- 


television .... in 
Columbus means WTVN-TV, 
effectively selling to 2,277,- 
700 people in the. heart of 
Ohio’s_ industrial-agricul 
ral market. 


Station programming, cou- 
pled with ABC network, has 
shown outstanding growth 
over the past several years. 
WTVN now is first in many 
segments of the television 
day. 

It’s a ‘‘stature’’ station 
boasting national. recogni- 
tion for sales promotion and 
merchandising services to 
advertisers. 


For the best dollar-value in 
Columbus, buy WTVN-TV, 
the growth station. 


WTVN-TV 
(Od at-Valal-1! 6 


ABC in Columbus, Ohio 


Sales Representative: 
The Katz Agency, Inc 















VHF Total 





Pop- 


VHF 


Total 





Pop- 


VHF 


Total 


Pop- 


Homes Homes ulation 








Homes Homes ulation Retail Homes Homes ulation Retail Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
DALLAS-FT. WORTH, TEXAS continued Henry 15.0 161 50.4 66,432 96,789 Union 1.6 1.8 6.2 6,016 10,673 
Montague 39 5.1 16.5 ~—«*18,083-~=S«23,394 ~—=—« Jo Daviess 60 69 232 24821 39,919 Wayne 22.0 232 76.6 87,496  138,8% 
Navarro 94 108 36.5 33,613 47,664 Knox 17.6 186 §7.3 82,650 118,053 Ohio: 
Palo Pune 59 64 195 18455 29373 ~~ (Lee 95 105 387 45,259 72.076 Allen 29.8 31.5 1037 137,104 198.2% 
Parker 6.4 7.2 23.0 21,909 33,071 McDonough 8.9 aT 30.7 47,463 55,778 Auglaize 10.1 10.9 36.0 42,679 60,67 
Rains 5 7 29 20% 3330 Mercer 55 58 187 20,066 34,403 Butler 51.1 55.0 187.4 232,111 371,14 
Red River 33 52 18.1 13,583 18,329 Ogle 10.1 12.1 38.0 47,342 76,137 Champaiga 8.7 9.2 30.1 29,583 50,3% 
Rockwall 1.2 17 6.0 6,098 6,622 Rock Island" 448 493 159.2 189,560 347,817 Clark 38.0 40.1 130.4 158,846 255,89) 
San Sabo 1.4 23 7.6 6,594 9,849 Stark ae 2.6 8.5 9,629 16,812 Clinton 8.5 8.9 28.8 38,357 49,08 
Smith 19.2 247 85.0 99,545 123,325 Warren 78 6.4 26.5 32,157 49,789 Darke 127 14.3 47.0 52,138 7599 
ean - ae 1806 3,343. «= Whiteside 16.1 178 563 77,450 106,518 Fayette 7.2 83 264 35,254 42403 
Stephens 26 3.1 9.5 13,726 16,429 lowa: Greene 22.0 25.1 85.1 83,564 176,28 
Tarrant 165.0 1859 575.1 762,979 1,048,037 Cedar 5.2 59 19.6 26,959 34,590 Hardin 8.8 9.3 30.7 28,299 48,370 
Upshur 3.4 49 17.9 14,202 19,819 Clinton 16.8 17.7 56.6 78,708 100,022 Highland 89 10.0 32.1 36,200 45,47 
Van Zandt 4.6 5.4 18.5 17,967 23,504 Des Moines 149 158 48.5 56,732 89,064 Logan 10.4 911.2 35.4 46,083 58,4% 
Wise 36 46 158 16,804 20,246 Dubuque 20.5 22.2 823 102,964 141,478 Mercer 89 97 346 41,460 57,78 
Wood 3.5 5.0 17.2 18,199 22,017 Henry 48 6.1 20.6 22,717 31,748 Miami 20.7 22.9 73.1 89,947 137,474 
Young 3.6 47 15.3 22,925 25,657 Jackson 5.0 58 19.6 27,076 28,860 Montgomery 154.7 163.6 535.0 726,422 1,181,460 
Total 717.2 852.6 2,754.7 3,476,183 4,559,583 Jefferson 49 5.8 17.5 19,262 25,393 Preble 9.2 99 33.5 28,387 57,79) 
Johnson 12.1 14.8 54.7 60,323 98,836 Shelby 8.9 10.2 35.4 33,956 54,483 
Louisa 2.8 3.0 10.0 11,175 15,424 Warren 16.0 169 56.4 49,467 94 68 
Muscatine 10.0 10.5 33.7 48,285 53,798 Total 484.4 520.1 1,714.7 2,076,443 3,322,412 
DANVILLE, ILLINOIS Scott 35.4 37.5 120.5 170,174 234,236 
UHF Data Washington 56 68 21.5 32,113 35,942 
a not given Wisconsin: 
Vermilion sae 31.8 99.7 124,385 198,212 = = = , ben , Fen —_ DAYTONA BEACH-ORLANDO, FLORIDA 
Total 4229 3.8 987124385 198212, a ee 
Alachua 39 2.1 78.6 76,741 112,36 
Brevard 204 419 103.4 120,239 = 163,267 
Citrus 1d 2.1 78 7,965 97M 
DAVENPORT, IOWA-ROCK ISLAND, ILLINOIS DAYTON, OHIO Dixie 6 1.0 43 3,972 4313 
Illinois: Indiana: Flagler Ml 19 6.3 5,703 7,9 
Bureau 12.3 12.9 40.1 43,207 77,035 Blackford 3.9 4.5 14.6 16,838 24,561 Gilchrist 4 w 3.1 3,892 2,9% 
Carroll 5.8 6.3 19.6 26,095 38,158 Fayette 7.1 7.5 25.6 25,553 46,278 Hernando 1.7 3.1 10.3 10,541 13,651 
Hancock 8.2 8.6 26.4 25,673 45,191 Jay 6.6 7.0 22.4 20,368 37,786 lafayette & a 3.0 2,076 3,06 
Henderson 23 26 8.8 7,803 15,949 Randolph 86 9.1 28.2 30,315 48,132 lake 1.6017... 56.7 71,838 ~—84,617 
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@ In many areas, 


individual markets have been 
-combined in a dual-market listing where there is 
almost complete duplication of their coverage and 
no substantial difference in TV homes reached. The 
decision to combine markets is based on advertiser 
use and common marketing practice. 


remember— 


@ TELEVISION MaGaziInE’s TV Homes estimates are 
the only ones published which update television 
homes each month on a county-by-county basis. 


e All TV Homes figures are VHF. Market totals pre- 
ceded by a dagger (+) indicate UHF. 


e TELEVISION MAGAZINE’s research department has 
defined each market according to the full coverage 
of the stations in the market. In inter-mixed mar- 
kets, the coverage is that of the powerful VHF outlet. 


In using TV Homes figures, 


e A 95% ceiling has been established as the most 


logical theoretical cutoff on penetration. 


e These figures cannot be compared with estimates 
of network circulation, which are unduplicated. 
If a county is reached by more than one market, 
its sets, population, etc., are credited to every 
market that reaches it, when there is positive 
evidence of viewing. 


e “DI” indicates that data is incomplete. 


e TV Homes estimates and market definition are 
compiled by TELEvIsion MAGAZzINE’s research de- 
partment. This exclusive data may not be repro- 
duced without permission. 
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’ VHF Total Pop- VHF Total Pop- VHF Total Pop- 
ptail Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
ales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
5016 1062 Levy 7 36 11.4 12,428 12,379 Appanoose 49 59 17.9 16,034 22,794 ~—- Hardin 67 7.0 21.0 34,618 39,464 
7,496 — 1388% 98 = Marion 104 153 523 72,138 68,816 Boone 7.2 85 29.1 31,261 48,970 ~—lowa 41 49 15.6 21,770 _—-27, 186 
Orange 71.4 92.0 257.8 397,478 469,258 Calhoun 4.3 §.1 16.2 18,679 27,313 Jasper 9.6 10.8 34.7 41,339 60,027 
7,104 198,21 Osceola 39 6.2 18.3 19,476 25,481 Carroll 6.1 6.7 235 34,765. 40,973 Keokuk 48 53 164 17,991 23,692 
2,679  6042E Pasco 58 10.5 33.5 31,217 45,417 Clarke 23 3.2 9.4 10,957 15,364 Lucas 94  33-- ms 12,308 15,233 
2,111 371,10 Polk 458 589 186.5 243,349 298,601 Dallas 7.0 7.5 232 29,391 40,788 Madison a 450 (COT 16,991 21,545 
7,583 503% Putnam 76 97 33.8 33,645 44,935 Decatur 29 «38 12.4 (10,411 16,325 Mahaska 67 7.7 242 32,643 37,979 
3846 255,891 Seminole 8.1 141 47.3 39,102 63,775 Greene 42 48 15.4 20,847. 25,331 += Marion 67 7.7 267 29,940 37,531 
3,357 49,09 Sumter 2.1 33 12.1 9,094 14,920 Grundy 38 84.6 14.7 18,474 25,173. ~~ Marshall 11.0 11.9 383 54,757 69,189 
138 7599 Volusia 253 41.0 1207 181,720 207,594 Guthrie 37 42 144 15,596 20,063 +~+=Monroe 23 29 10.6 10,508 13,826 
254 42488 Total 233.4 342.6 1,047.2 1,342,114 1,653,013 Hamilton 6.1 67 208 28,623 37,447 Polk 82.1 87.7 267.6 407,987 544,266 
3,564 176,28 
299 485 DECATUR, ALABAMA Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1960, Sales Management 
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083 58,496 Alabama: 
460 57.78 Franklin UHF Data 5.8 23.1 17,223 24,644 
947 137,44 tauderdale not given 16.6 60.9 53,236 82,160 
422 1,181,460 bewrence ona 6.2 26.2 9,707 24,553 
387 57,79) limestone county basis 9.2 38.0 31,021 38,507 | 
9 56 54,48) Madison 28.4 1084 115,302 128,209 ; 
467 94,631 Morgan 14.5 52.6 55,100 65,621 
443 3,322,411 Total 731.4 80.7 309.2 281,589 363,694 
DECATUR, ILLINOIS 
Mlinois: 
RIDA Christian UHF Data 12.7 39.4 52,750 _—°77,531 
Coles not given 137 42.9 62,679 — 80,908 
74) 112,36 Cumberland ona 3.4 11.3 7,336 17,115 
),239 163,267 De Witt nty basis 5.6 17.1 22,322 37,264 
965 9714 Douglas 6.4 20.8 25,807 35,967 
972 4313 togan 9.1 34.3 37,562 57,800 
5,703 7,907 Macon 37.4 116.0 154,737 244,428 
892 2.9% Moultrie 43 13.9 13,648 26,211 
),541 13,651 Piatt 5.3 16.5 14,913 32,478 | 
076 3,06 Sangamon 47.1 145.2 221,988 306,418 | 
338 84,617 Shelby 8.2 25.5 19,112 43,588 
Total 4118.8 153.2 482.9 642,854 959,708 
not licensed, 
DENVER, COLORADO 
Col. dd. 
Adams 19.9 253 89.1 61,795 156,638 
Arapahoe 24.7 34.0 106.1 112,616 194,352 
Boulder 6.0 19.8 65.0 92,798 120,981 
Chaffee 1.5 2.5 7.8 ‘11,521 13,320 
Cheyenne a 8 2.6 3,260 5,182 
Clear Creek 8 1.0 3.5 5,156 6,199 
Denver 163.7 174.5 520.0 899,113 1,176,703 
Douglas 7 1.2 4.4 3,739 6,939 
Fogle 8 1.0 3.7 3,052 6,374 
Elbert 8 9 3.4 1,877 5,076 
Gilpin 2 3 1.1 1,169 1,636 
Grand 8 13 41 6,118 7,826 | B ys th e = h 
Gunnison ao az 59 7,075 11,024 | IG “Little Aupience 
Huerfano 17 2.4 8.5 7,309 11,103 | 
- Jackson 5 7 2.2 1,899 4,931 | 
. Jefferson 27.6 368 115.0 127,924 212,905 | ’ 
loke 16 247. 9,299 14,527 Don't Overlook the Power 
Lorimer 14.1 162 511 71,565 92,417 of the Young TVviewers 
las Animas 46 69 25.0 18,256 33,904 --- KBTV Delivers Them 
Lincoln 134 48 6,923 9,239 in Droves Th 
tes Logan 47 55 185 26,200 33,216 ee rough 
d Moffat 1.0 1.8 5.9 11,000 11,508 | Three Stooges” and 
ad Morgan 49 62 21.0 26,811 38,662 “ : me 
et, Pork 3 4 15 1,580 3,252 | Sherift Scotty 
way Pitkin 4 1.3 4.0 5,612 7,589 | @ 
wy Rio Blanco se 4.6 6,314 10,029 | & 
ive Routt 142) 68 7,594 12,079 Ee 
Summit 3 5 1.6 1,792 2,738 | 
Teller 6 7 2.1 1,566 3,600 = 
Washington ie 389 7.7 6,338 13,182 
Weld 204 217 75.0 83872 123,277 | KBTV The Best Buy 
Nebraska: : 
Cheyenne 32 58 182 23,717 37,433 in The Den ver Sky 
Kimball 9 20 69 13,494 14,828 ; 
— KBTWV 
es Albany 43 7.0 238 27,509 48,302 : 
Carbon 34 54 17.5 20,154 37,180 ug 
Je- Loramie 15.1 17.4 60.5 83,986 119,858 THE FAMILY STATION a CHANNEL | 
Natrona 9.3 13.3 44.4 72,621 90,511 * 
- Total 355.8 425.9 1,350.4 1,872,624 2,698,520 1089 Bannock Street « AMherst 6-3601 
oe Or Call Your PGW Colonel 
DES MOINES, IOWA Lindreared Denver, Colorede 
fowa: ale John C. Mullins, President Joe Herold, Station Manager | 
Adair 3.1 3.9 12.2 13,493 18,668 . st 
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DES MOINES, IOWA continued 
47 61 21.0 
2.4 2.8 8.8 
44 55 178 
13.2 52.6 
6.0 22.1 
48 15.7 
14.2 51.4 
49 19.4 
3.0 117 
13.3 46.6 
5.7 20.3 

272.4 976.5 


24,973 
7,084 
21,377 
59,795 
28,507 
18,440 
56,773 
18,940 
11,749 
66,142 
27,099 
1,270,262 


Poweshiek 
Ringgold 
Sac 
Story 
Tama 
Union 
Wapello 
Warren 
Wayne 
Webster 
Wright 
Total 


6.8 


DETROIT, MICHIGAN 
Michigan: 
Genesee 
Huron 
Jackson 
Lapeer 
Lenawee 
Livingston 
Macomb 
Monroe 
Oakland 
St. Clair 
Sanilac 
Shiawassee 
Tuscola 
Washtenaw 
Wayne 
Ohio: 
Lucas 
Ottawa 
Sandusky 
Wood 
Total 


393.9 
34.5 
130.9 
45.8 
83.9 
38.5 
396.2 
104.3 
693.5 
105.0 
37.5 
55.9 
47.2 
162.6 
2,873.8 


471,136 
38,672 
159,345 
39,919 
94,119 
37,836 
379,311 
104,873 
932,226 
121,944 
32,529 
64,430 
48,239 
203,090 
3,597,098 


119.6 
9.4 
38.9 
119 
25.5 
11.6 

» 120.5 
30.4 
210.1 
31.3 
11.0 
17.2 
13.5 
44.0 
839.0 


28.8 
8.9 
15.7 
12.3 
41.8 
797.1 


474.7 
36.6 
59.9 
74.5 

5,849.2 


615,617 
38,955 
67,249 
75,473 

7,122,061 


146.8 
11.3 


139.2 
10.3 
18.1 19.9 
19.7 21.9 

1,590.5 1,733.8 


DICKINSON, NORTH DAKOTA 
Montana: 
Carter 

Fallon 

McCone 
Powder River 
Prairie 

Wibaux 

North Dakota: 
Adams 

Billings 
Bowman 

Dunn 

Golden Valley 
Grant 
Hettinger 


McKenzie 6,019 


Mercer 
Oliver 
Sioux 
Slope 
Stark 


South Dakota: 


Harding 
Perkins 
Total 


DOTHAN, 
Alabama: 
Coffee 
Covington 
Crenshaw 
Dale 
Geneva 
Henry 
Houston 
Pike 
Florida: 
Calhoun 


ALABAMA 


4.5 9.4 


5.6 


5,914 
623 
1,146 
366 
27,379 


1,488 


8,046 
99,910 


17,714 


5,885 


33,491 
12,897 
31,245 
93,068 
36,144 
24,022 
86,286 
29,232 
15,418 
79,596 
35,474 
1,706,020 


842,992 
47,534 
242,582 
61,169 
150,471 
67,000 
754,575 
181,784 
1,470,689 
183,737 
55,373 
97,511 
69,178 
318,376 
6,393,609 


1,105,190 
74,865 
111,498 
137,671 
12,365,804 


3,738 
2,649 
3,275 
23,220 


3,364 
9,015 
142,596 


37,373 
42,904 
14,725 
26,403 
23,446 
17,313 
63,602 
29,366 


7,846 


Gadsden 
Gulf 
Holmes 
Jackson 
liberty 
Walton 
Washington 
Georgia: 
Calhoun 
Clay 
Decatur 
Early 
Grady 
Miller 
Randolph 
Seminole 
Total 


45.7 
10.7 
13.0 
39.3 

29 
163 
W9 


7.9 
484.3 


29,054 
11,734 
5,644 
30,318 
1,577 
15,166 
6,357 


4,853 
2,088 
19,626 
11,288 
12,617 
4,621 
7,110 
7,526 
357,413 


45,653 
13,356 
12,182 
39,154 

3,087 
17,107 
11,758 


10,443 
3,964 
29,881 
13,008 
19,087 
7,599 
11,616 
8,162 
509,035 


DULUTH, MINNESOTA-SUPERIOR, WISCONSIN 


Michigan: 
Gogetic 
Minnesota: 
Aitkin 
Beltrami 
Carlton 
Cook 

Crow Wing 
Hubbard 
Itasca 
Koochiching 
lake 

Pine 

St. Louis 
Wadena 
Wisconsin: 
Ashland 
Bayfield 
Douglas 
Iron 

Sawyer 
Vilas 
Washburn 
Total 


6.4 


2.7 
147.8 


DURHAM-RALEIGH, NORTH CAROLINA 


North Carolina: 
Alamance 
Bladen 
Caswell 
Chatham 
Cumberland 
Duplin 
Durham 
Edgecombe 
Franklin 
Granville 
Halifax 
Harnett 
Hoke 
Johnston 

lee 

Martin 
Montgomery 
Moore 

Nash 
Northampton 
Orange 
Pender 
Person 
Randolph 
Robeson 
Sampson 
Vance 

Wake 
Warren 


20.1 
3.9 
3.4 
45 

18.7 
6.5 

26.5 


79 


21.8 
6.7 
49 
6.6 

32.0 
99 

30.2 

12.1 
69 
69 

13.8 

13.0 
3.2 


82.7 
31.1 
22.9 
27.3 
140.8 
42.7 
115.5 
53.7 
30.3 
33.6 
58.7 
55.3 
15.4 
67.0 
28.3 
29.8 
15.9 
32.4 
63.1 
27.8 
42.7 
19.6 
24.8 
56.6 
84.1 
$1.2 
33.1 
166.5 
21.2 


27,438 


10,356 
24,831 
24,336 
3,667 
37,896 
8,597 
35,332 
19,308 
10,650 
14,664 
260,718 
23,180 


23,640 
6,787 
50,480 
6,976 
12,585 
15,703 
20,122 
637,266 


88,345 
17,660 
7,163 
23,678 
140,359 
25,427 
122,833 
42,614 
15,546 
22,121 
51,836 
40,494 
6,732 
49,271 
28,584 
22,137 
13,636 
32,803 
47,936 
10,530 
32,548 
6,597 
20,462 
51,382 
62,536 
28,542 
27,587 
203,980 
9,568 


37,275 


16,487 
31,455 
42,177 
5,108 
46,606 
12,140 
56,537 
27,476 
22,265 
23,426 
416,544 
19,848 


25,176 
13,821 
81,160 
10,461 
12,437 
10,169 
13,044 
923,612 


125 152 
28,361 
21,084 
29,129 

174,545 
39,009 

190,965 
61,846 
30,651 
34,613 
65,836 
62,828 
12,479 
69,200 
37,391 
27,073 
16,995 
40,589 
76,914 
24,671 
66,952 
17,582 
27,067 
73,702 
81,523 
46,778 
39,055 

262,818 
18,980 


71,145 
47,891 


13.3 
WI 


17.1 
15.0 


72.7 
60.2 


Wayne 
Wilson 
Virginia: 
Mecklenburg 
Total 


7.3 32.2 
388.6 1,639.2 


63 


294.5 1,399,494 


EAU CLAIRE, WISCONSIN 
Minnesota: 
Wabasha 
Wisconsin: 
Barron 
Buffalo 
Chippewa 
Clark 

Dunn 

Eau Claire 
Jackson 

la Crosse 
Monroe 
Pepin 

Rusk 

Taylor 
Trempealeau 
Total 


50 54 186 19,72 
43,64] 
12,274 
52,239 
36,273 
28,394 
73,660 
13,264 
95,630 
31,569 
8,237 
14,330 
15,248 
28,743 
473,228 


6.2 
108.1 


ELDORADO, ARKANSAS-MONROE, 
LOUISIANA 
Arkansas: 
Ashley 
Bradley 
Calhoun 
Chicot 
Desha 
Drew 
Nevada 
Ouachita 
Union 
Lovisiana: 
Bienville 
Caldwell 
Catahoula 
Claiborne 
Concordia 
East Carroll 
Franklin 
Grant 
Jackson 
la Salle 
Lincoln 
Madison 
Morehouse 
Ouachita 
Richland 
Tensas 
Union 
West Carroll 
Winn 


20,643 
13,424 

2,809 
14,840 
17,093 
10,656 

6,069 
27,351 
51,581 


9,315 
6,035 
6,480 

15,144 
12,985 
9,260 
16,298 
4,513 
13,883 
10,069 
24,415 
12,396 
24,024 
112,326 
16,362 
6,171 
11,766 
7,411 
10,655 


11.3 
18.0 
14.8 
16.2 


46 
3.5 
44 


27,551 - 


Mississippi: 

Adams 10.7 
Bolivar 14.9 
Issaquena d es 
Jefferson 24 
Sunflower te ie 
Washington 21.0 
Total 216.7 


37.5 
57.1 
29 
9.5 
46.7 
74.4 
814.0 


42,639 
30,195 
404 
4,836 
22,615 
68,656 
663,319 


ELKHART-SOUTH BEND, INDIANA 


Indiana: 
Elkhart 
Fulton 
Kosciusko 
Lagrange 
Marsholl 
St. Joseph 
Michigan: 
Cass 

St. Joseph 
Total 


UHF Data 32.0 
not given 5.1 
ona 13.4 
county basis 5.1 
10.0 

73.1 


10.4 
15.5 


7137.9 = 164.6 


101.3 
15.9 
42.0 
18.6 
32.6 

242.8 


32.4 
46.4 


138,508 
18,202 
61,787 
18,931 
41,307 

293,928 


27,394 
54,364 
654,421 


75, 
77,6 


37,26 
1,994,2 


69,465 
2% q 
52,968 
545 
518 


795 
1,066, 
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KATZ AGENCY 





LOOK WHAT'S 
HAPPENED 10 
TELEVISION 
IN OREGON! 


A NEW THREE STATION NETWORK 
CALLED “OREGON TRIANGLE 
TELEVISION” THAT DOMINATES 
THE ONLY MAJOR MARKET 
BETWEEN PORTLAND, OREGON 


AND SAN FRANCISCO, CALIFORNIA. 


That brings the only clear picture to 
over 100,000* TV homes with an 
estimated buying income 

of $685,062,000.* 


Easy to buy! One order, one 
billing to your Hollingbery man 
or Art Moore & Associates 

. (Portland-Seattle) 


* A very conservative estimate 
if you have looked at other 
ratings and surveys. 
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KPIC-TV Ch. 4 
ROSEBURG 
Affiliate 
KVAL-TV Ch.13 my ccey-ty Ch. 11 


one COOS BAY 
Affiliate 








Gollatir 
Hamilto 
lowrenc 
Richlanc 
Wabast 
Wayne 
White 
Indiane 
Daviess 
Dubois 
Gibson 
Knox 
Martin 
Perry 
Pike 
Posey 
Spencer 
Sullivan 
Vonderbe 
Warrick 







































































ao Total = Pop- : VHF Total = Pop- ; VHF Total Pop- 
omes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- = Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
EL PASO, TEXAS Ohio 2 647 17.1 8,796 17,720 Clay 9.5 10.2 385 43,811 66,478 
New Mexico: Union 23 36 13.2 13,973 16,789 Clearwater Fo | 9.6 6821 10,959 
Dona Ana 99 12.5 48.9 53,704 80,180 Webster 25 44 139 10,932 16,092 Grant 18 28 10.0 411,025 14,424 
Grant 38 46 17.2 15,029 26,769 Total 219.9 263.0 876.7 856,761 1,313,102 © Hubbard 7 . oF 9.6 8,597 12,140 
Hidalgo 10 1.3 5.3 6,585 7,946 Kittson 7 9.3 7,835 15,0 
FAI = ‘ ; ’ 1066 
fia 22 32 1.4 14321 15,849 RMONT, WEST VIRGINIA—Data Incomplete 1. swoods 7 13S 4,431 6,350 
Otero 7.1 140 464 36,049 71,722 FARGO, NORTH DAKOTA Mahnomen 11 1.5 6.8 5,077 7,630 
Texas: Minnesota: Marshall! 27 4.1 15.6 12,770 20,238 
Culberson 4 6 2.2 4,846 2,895 Becker 5.0 6.5 23.9 24,965 32,549 Norman 2.3 3.2 12.3 12,061 17,433 
El Paso 70.5 91.6 330.0 355,601 555,280 Beltrami 3.7 69 248 24831 31,455 Otter Tail 98 133 504 46,732 67,599 
Hudspeth 7 9 4.0 3,297 3,914 Big Stone 17.23 9.0 10,494 12,452 Pennington 27 34 122 15,427 18,845 
Jeff Davis 3 3 1.4 614 2,106 
Presidio 8 14 5.5 5,212 6,280 
01.4 130.4 72. i ‘ . re a : 
Total 1 472.3 495,258 772,941 Circulation & market definition © 1960, TELEVISION MAGAZINE, Masket Data © 1960, Sales Management 
Survey of Buying Power; further reproduction not licensed. 
ERIE, PENNSYLVANIA 
New York: 
Chautauqua 44.3 47.7 149.6 181,244 286,612 
Ohio: 
Ashtabula 28.1 30.2 96.6 109,779 181,280 | es and m nt n 
Pennsylvania: e « ce € 
Crawford 20.9 22.5 77.3 86,961 135,477 
Erie 65.6 69.0 236.8 288,400 466,478 
Warren 10.1 10.6 37.6 66,410 61,587 
Total 173.2 180.0 597.9 732,794 1,131,434 
EUGENE, OREGON 
Oregon: 
Benton 85 121 41.3 40,876 72,425 
Coos 138 19.5 56.3 69,859 109,406 
Douglas 17.3 21.0 67.8 65,524 114,415 Th e Bu 
lone 45.3 48.3 151.8 196,893 278,828 y 
Linn 13.5 17.0 57.0 63,003 92,780 
Total 98.4 117.9 374.2 436,155 667,854 
Delivers Quality Markets 
EUREKA, CALIFORNIA y 
California: 
Del Norte 38 82 223 21,065 43,003 
Humboldt 28.8 32.0 95.4 159,213 217,728 
Mendocino «12.2 148469 66,504 BOB Sales Management* S.R.D.S.* 
Oregon: 
Curry 3.9 7.4 17.5 15,665 27,997 ' r 
Josephine 83 103 31.0 37,014 48,580 3 of Texas Top 5 3 of Texas Top 4 
J 1 1 1 . 
Total 57.0 72.7 213.1 299,461 423,921 E.B.I. per hsld. oh a9 per hsld. 
EVANSVILLE, INDIANA-HENDERSON, Markets Markets 
KENTUCKY 
Minois: 
Crawford 62 66 207 23,785 37,526 . : 
Edwards 24 25 84 6320 12,629 1. Odessa-Midland $7128 1. Odessa-Midland $7638 
Gallatin 19-22 8.0 6,628 11,153 
Hamilton 30 37 17 8,754 15,963 on 8 
te — oc we fe 2. Wichita Falls 6671 | 2. El Paso 6891 
Richland 50 59 17.2 20,236 30,601 
Wabash 40 43 141 16,157 27,485 3 Lubbock 6611 
Wayne 5.1 63 207 18,731 33,161 3. Wichita Falls 6794 
White $4 68 22.1 23,907 37,783 4 A ill 6557 . 
Shee . Amarillo 4. Amarillo 6763 
Daviess 74 81 27.7 25,165 40,565 F p 6390 
Dubois 62 73 26 31,129 40,453 
Gibson 9.3 10.1 32.2 32,652 50,784 d. | aSO 2. Galveston 6694 
Knox 127 135 43.5 51,153 70,721 
Martin 29 35 «NS 9976 15,226 6. Houston 6383 6. Lubbock 6640 
Perry 47 5.1 18.0 12,649 23,366 
Pik 9 41 13.1 10,116 19,027 
naa Z 5.4 18.4 16,267 27,049 Sales Management Spot TV Rates and Data, Aug. 1960 
* Y ‘ ‘ . : 2 Survey of Buying Power, July 10, 1960 Consumer Market Data, Jan. 1960 
Spencer 39 «4.1 14.6 12,782 ~—-20,615 
Sullivan 6.2 6.6 20.7 18,917 31,972 
Vonderburgh 53.6 56.4 180.4 203,958 335,399 : 
Warrick 66 73 24.) 18,407 35,242 
Kentucky: 
Breckinridge 30 40 4145 9,609 15,697 RIGG 
Caldwell! 18 36 #9 11,368 15,295 
Crittenden 14 28 10.0 7,582 10,056 
Daviess 158 197 66.5 80,510 95,360 3 QUALITY STATIONS / NATIONAL REPRESENTATIVE AUGHN 
et TE Grayson 27 5.1 184 12,534 ~—*17,200 QUALITY MARKETS/ # THE BOLLING COMPANY, INC. 
a Hancock Ll 14472868 4,996 Jack C. Vauehn, Chairman of the Board Riaciatein 
Hort 23 3.8 14.0 11,723 14,530 Cecil L. Trigg, resident 
3 Henderson 87 10.5 34.4 35,535 45,586 George C. Collie, Nat. Sales Mgr. 
pemeeeeeed I Hopkins 74 12.0 40.2 38,462 51,865 HEROD -TV KVIL-TV KOSA-TV 
lyon 9 15 6.2 2,499 5,550 
Mclean a 2F 10.2 5,118 10,023 S 
Muhlenberg 48 74 28.1 20,497 26,490 
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FARGO, NORTH DAKOTA continued 


Polk 10.7 38.4 
Red Lake i 1.3 5.4 
Roseau 3 3.8 14.2 
Traverse : 2.2 7.8 
Wadena ‘ 4.2 15.3 
Wilkin 9 2.5 97 
North Dakota: 

Barnes 

Benson 

Cass 

Cavalier 

Dickey 

Eddy 

Foster 

Grand Forks 

Griggs 

la Moure 

Nelson 

Pembina 

Ramsey 

Ransom 

Richland 

Sargent 

Steele 

Stutsman 

Traill 

Walsh 

South Dakota: 

Day 

Marshall 1.5 2.1 7.0 
Roberts 2.5 3.4 13.6 
Total 138.8 181.3 673.7 


40,304 
4311 
12,959 
9,272 
23,180 
10,228 


21,853 
6,219 
117,877 
10,109 
9,588 
6,585 
8,240 
71,226 
5,915 
9,676 
9,065 
13,657 
22,566 
11,805 
22,468 
4,166 
3,308 
36,060 
14,349 
23,705 


10,401 
7,438 
11,165 
792,572 


59,585 

6,481 
18,027 
11,490 
19,848 
15,778 


23,081 
11,127 
127,735 
13,468 
11,003 
6,371 
6,628 
81,568 
6,967 
9,191 
9,665 
20,701 
20,369 
10,692 
29,769 
8,185 
7,504 
37,800 
16,857 
29,003 


13,912 
10,039 
17,114 
993,576 


FLINT-BAY CITY-SAGINAW, MICHIGAN 


Michigan: 

Alcona d 1.0 6.4 
Alpena 5 8.1 28.4 
Arenac Z 29 10.2 
Bay 31.0 107.2 
Clare * 4.0 13.1 
Clinton 10.0 35.8 
Eaton 15.1 48.8 
Genesee 119.6 393.9 
Gladwin 10.6 
Gratiot 36.9 
Huron 

Ingham 

lonia 

losco 

Isabella 

Lapeer 

Midland 

Missaukee 

Montcalm 

Ogemaw 

Oscoda 

Roscommon 

Saginaw 

Sanilac 

Shiawassee 

Tuscola 


Total 1,530.2 


FLORENCE, ALABAMA 
Alabama: UHF Dota not 

Colbert givenona 12.3 
lauderdale county basis 16.6 
Total t14.7 (28.9 


48.1 
60.9 
109.0 


FLORENCE, SOUTH CAROLINA 


North Carolina: 

Bladen i 6.7 
Brunswick fi §.1 
Columbus 12.2 
Hoke : 3.2 
Richmond : 9.4 
Robeson 18.0 


31.1 
23.4 
53.4 
15.4 
38.2 
84.1 


5,948 
35,431 
13,060 

124,260 
15,419 
31,956 
45,827 

471,136 
13,629 
42,388 
38,672 

321,672 
46,065 
21,485 
35,808 
39,919 
50,813 

4,770 
43,384 
10,690 

4,229 
11,819 

232,549 
32,529 
64,430 
48,239 

1,806,127 


41,267 
53,236 
94,503 


17,660 
8,435 
38,951 
6,732 
38,791 
62,536 


6,889 
41,060 
13,623 

186,651 
18,832 
54,754 
79,749 

842,992 
13,100 
53,702 
47,534 

481,343 
61,079 
24,246 
49,349 
61,169 
89,293 

9,083 
58,924 
10,974 

3,715 
10,906 

352,815 
55,373 
97,511 
69,178 

2,793.844 


64,507 
82,160 
146,667 


28,361 
20,622 
54,104 
12,479 
50,501 
81,523 


51.2 
25.1 


Sampson 79 «= oNNS 
Scotland 4.0 5.6 
South Carolina: 

Calhoun 

Chesterfield 

Clarendon 

Darlington 

Dillon . 

Florence 

Georgetown 

Horry 

Kershaw 


13.0 

34.3 

35.5 

49.8 

31.9 

86.8 

36.3 

79.1 

35.1 

41.9 

24.0 

32.8 

26.1 

69.5 

7.3 . 44.0 
158.6 962.0 


Lancaster 
lee 

Marion 
Marlboro 
Sumter 
Williamsburg 
Total 


FORT DODGE, IOWA 
lowa: 
Calhoun 
Humboldt 


UHF Data = 5.1 
notgiven 4.3 
Kossuth ona 7.8 
Palo Alto county basis 4.3 
Pocahontas 4.1 
Webster 14.2 
Wright 6.2 
Total 727.20 45.7 


FORT MYERS, FLORIDA 
Florida: 

Charlotte 1.6 3.3 
Glades 5 8 
lee 94 153 
Total 11.5 19.4 


FORT SMITH, ARKANSAS 
Arkansas: 

Crawford 20.9 
Franklin a : 8.7 
Johnson 12.0 
Logan 14.1 
Polk W.1 
Scott d s 6.5 
Sebastian 66.4 
Washington 10.3 51.1 
Yell 1.8 11.3 
Oklahoma: 

Latimer 1.2 J 7.1 
Le Flore 4.6 28.5 
Pushmataha 1.4 10.8 
Sequoyah 2.7 48 19.7 
Total 52.0 73.2 268.2 


FORT WAYNE, INDIANA 
Indiana: 
Adams 
Allen 
Blackford 


UHF Data 68 
not given 72.4 
ona 4.5 
De Kalb county basis 9.3 
Huntington 10.8 
Jay 7.0 
Kosciusko 13.4 
Lagrange 5.1 
Miami 11.2 
Noble 8.6 
Steuben 6.0 
Wabash 10.5 
Wells 6.3 
Whitley 6.5 
Ohio: 
Defiance 
Paulding 
Putnam 
Van Wert 
Williams 
Total 


18.8 
29.4 
32.1 
31.4 


T179.6 «222.30 713.7 


28,542 
17,941 


5,747 
18,199 
15,526 
35,012 
19,485 
76,948 
23,391 
62,229 
23,455 
32,069 
11,035 
24,716 
15,991 
62,804 
20,300 

666,485 


18,679 
21,108 
31,982 
16,945 
14,651 
66,142 
27,099 
196,606 


13,248 
6,986 
10,011 
12,144 
11,339 
5,530 
100,110 
67,267 
10,359 


582 
18,515 
6,572 
9,009 
214,672 


26,149 
330,750 
16,838 
33,428 
36,266 
20,368 
61,787 
18,931 
41,677 
35,343 
32,885 
40,102 
21,330 
21,441 


37,774 
15,144 
27,663 
29,852 
36,316 
884,044 


913,083 


27,313 
25,013 
47,504 
23,487 
25,067 
79,596 
35,474 
263,454 


22,554 
9,415 
13,278 
15,144 
11,492 
6,959 
111,912 
69,848 
11,308 


7,695 
28,712 
9,906 
17,509 
335,732 


39,311 
479,598 
24,561 
50,835 
58,256 
37,786 
69,463 
26,355 
61,303 
49,127 
32,593 
55,277 
35,443 
33,320 


56,639 
29,088 
47,742 
59,860 
56,617 
1,303,174 


FORT WORTH-DALLAS, 
Oklahoma: 
Bryan 
Carter 
Choctaw 
Jefferson 
love 
Pushmataha 
Texas: 
Anderson 
Bosque 
Brown 
Collin 
Comanche 
Cooke 
Dallas 
Delta 
Denton 
Eastland 
Ellis 

Erath 
Fannin 
Freestone 
Grayson 
Hamilton 
Henderson 
Hill 

Hood 
Hopkins 
Hunt 

Jack 
Johnson 
Kaufman 
lamar 
limestone 
McLennan 
Mills 
Montague 
Navarro 
Palo Pinto 
Parker 
Rains 

Red River 
Rockwall 
San Saba 
Smith 
Somervell 
Stephens 
Tarrant 
Upshur 
Van Zandt 
Wise 
Wood 
Young 3.6 
Total 717.2 


FRESNO, CALIFORNIA 
California: 
Fresno 

Kings 128 13.5 
Madera 10.7. 11.6 
Mariposa 1.0 1.4 
Merced 22.4 268 
Stanislaus 41.4 459 
Tulare 40.9 °43.7 
Total 224.3 252.0 


95.1 109.1 


GLENDIVE, MONTANA 
Montana: 

Dawson 19 3.4 
Total 1.9 3.4 


GOODLAND, KANSAS 
Colorado: 

Cheyenne 

Kit Carson 

lincoln 

Yuma 


TEXAS 


24.4 
43.6 
14.1 
8.5 
63 
10.8 


32.3 
W.1 
28.2 
45.0 
12.6 
23.9 
922.1 
6.0 


27.3 
4.1 
22.5 
41.5 
6.6 
36.8 
28.5 
41.5 
21.5 
149.1 
48 
16.5 
36.5 
19.5 
23.0 
29 
18.1 
6.0 
76 
85.0 
23 
95 
575.1 
17.9 
18.5 
15.8 
17.2 
15.3 
2,754.7 


147.8 
826.1 


2.6 
8.3 
48 
10.5 


23,503 
45,344 


13,726 
762,979 
14,202 
17,967 
16,804 
18,199 
22,925 
3,476,183 


1,235,931 


3,260 
12,964 
6,923 
12,395 

—— 
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VHF Total Pop- VHF Total Pop- 
Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
Kansas: Ellis 4.1 5.5 21.0 30,622 33,093 
Cheyenne Bs 1.4 4.5 6,312 7,453 Ellsworth 19 2.6 8.8 9,324 13,839 
Greeley 3 6 2.0 3,403 3,579 Finney 27 40 13.7 26823 26,120 
logan 5 4.0 6,873 6,549 Ford 44 60 189 36,591 37,144 
Rawlins 7 46 5,623 7,802 Gove 6 9 a7 3,357 5,930 
Sherman 9 19 6.1 11,657. —*11,781 Graham 8 13 5.5 6,931 7,371 
Thomas td 68 11,763 14,534 Grant J 49 8,421 9,623 
Wallace A 6 2.1 2,511 4,130 Gray Ss 1 4.2 4,209 8,808 
Wichita A 7 2.5 6,765 4,675 Greeley c. 6 2.0 3,403 3,579 
Total 10.4 17.6 588 90,449 110,637 Hamilton A 9 3.3 5311 6,590 
Haskell A 7 27 2,792 5,926 
GRAND FORKS, NORTH DAKOTA Hodgeman suns oe © 
Minnesota: Kearny 5 8 2.6 2,923 5,857 
Kittson 17-26 9.3 7,835 15,066 Kiowa w band = 
Morshall 27. 41 «156 ~=«'12,770~=—«20,238 «=: tone $12 2 SS = 
Pennington 27 34 122 15427 ~«18,845 ~—«CLincoln un»es*”* wv 
Polk 80 107 384 40,304 59,585  'ogen su 2 = 6S 
Red Lake 10 #413 5.4 4311 ma =. 2 ror — 
meth Gahete Mitchell 18 27 9.0 17,330 13,384 
Grand Forks 10.8 134 484 71,226 81,568. +=“ Morton ss » =. = 
: Ness 1006 5.4 5,145 9,704 
Pembina 23 34 130 13,657 20,701 
Walsh 31 46 207 23,705 2,003 ~~‘ Norton vvs i = 
Total $23 435 163.0 189,235 251,487 © O8POrme uu Kh i 6! 
F : Ottawa 7 35 63 6,281 8,721 THE MORE YOU 
Pawnee 24 29 118 13,097 18,574 
GRAND JUNCTION, COLORADO Phillips 23 32 «9:3 (9,366 pes IK - 
Colorado: Rawlins 7 4.6 5,623 7; 
Delta 36 48 158 15,467 22,603 Rice 39 47 «147 16,490 27,384 a Ng pean 
Garfield 18 40 131 17,743 24,265 — Rooks 20 3.0 98 13,427 16,148 
Gunnison 9 17 59 = 7,075 ~—-'11,024 ~—~Rush 160 1.9 6.6 9,108 12,217 
Hinsdale 2 3 290 778 Russell 3.0 3.5 11.5 15,591 22,630 
Mesa 12.2 169 53.5 65,344 89,871 Saline 11.6 «13.4 45.4 75,721 85,770 
28,220 31248 = Montrose 3.0 52 17.5 21,343 26,173 Scott 8 12 4.6 8,272 8,559 
36,403 = Ouray 4 7 2.0 963 3,945 Seward 2.1 3.9 13.6 31,058 26,041 
17,150 BJ Pitkin 4 1.3 4.0 5,612 7,589 Sheridan mf 1 4.2 3,652 7,302 
181,776 223,89 San Juan 2 3 1.3 776 2,271 Sherman 9 1.9 6.1 11,657 11,781 
4358 1 San Miguel 5 8 28 2,180 4,955 Smith 1.8 2.6 8.1 7,918 11,581 
18,033 ZME Utah: Stafford 19 22 7.6 8,045 —*11,89%6 
33,613 47 Daggett J J 4 139 647 Stanton 3 6 2.1 2,839 5,395 
18,455 by Duchesne 11 17 7.4 7,395 8,346 Stevens 5 1.2 43 6,855 9,374 
21,909 330 Uintah 16 27 «©1114 ~—-:12,458 ~—15,134 Thomas Wl 2 68 11,763 14,534 
2,026 33% Total 25.8 40.4 135.4 156,785 217,601 Trego 9 16 5.9 6,576 9,731 
13,583 18a Wallace A 6 2.1 2,511 4,130 
6,098 6 Wichita 4 E 2.5 6,765 4,675 
6,594 9 GRAND RAPIDS, MICHIGAN Nebraska: 
99,545 1238 Michigan: Dundy 8 1.0 3.5 4,611 5,526 AND ESPECIALLY THE MORE 
1,806 3M Allegan 148 187 637 64,078 97,849 Furnas 26 29 8.8 10,468 13,484 
13,726 1608 Barry 9.6 105 33.1 29,571 53,048 Harlan 1518 57 5,585 10,573 
762,979 1,04(0§ Branch 10.0 11.9 39.2 39,230 60,402 Hayes 3 5 2.2 871 4,185 
14,202 198 = Calhoun 39.9 426 143.9 174,655 276,567 —Hitchock 10 1.4 47 3,603 7,961 
17,967 254 — Clinton 94 10.0 358 31,956 54,754 Red Willow 2.9 40 128 22,244 22,346 AT CENTRAL CALIFORNIA'S 
16,804 NE Eaton 138 15.1 488 45827 79,749 Oklahoma: TV RATES AND RATINGS, 
18,199 2018 Gratiot 97 108 36.9 42,388 53,702 Beaver Ll 18 6.2 7,000 11,822 THE MORE YOU 
22,925 25 Ingham 62.8 66.1 219.1 321,672 481,343 Harper go AM 5.1 7,029 9,315 
476,183 45548 Ionia 1.2 124 438 46,065 61,079 Total 99.9 1362 459.7 656,076 832,914 l | K EF 4 J F TV 
Isabella 77 84 31.3 35808 49,349 
Kalamazoo 46.8 49.8 1625 221,728 322,008 
Kent 102.2 108.4 349.4 477,063 699,721 
loke is 5.1 3,995 583, GREAT FALLS, MONTANA 
540,526 Manistee 54 63 20.4 19,469 28,374 Montana: 
66,052 Mason 58 66 21.0 26695 32,373 Blaine 14 26 83 8817 13,080 
49.671 Mecosta 5.2 58 18.7 18,565 26,009 Cascade 19.0 238 754 114,850 145,810 
5638 Montcalm 10.9 120 38.0 43,384 58,924 Chouteau 7 24 7.6 9,766 17,834 
yn Muskegon 42.4 44.6 147.9 169,409 256,252 Fergus 27 44 135 17,379 = 26,911 
746,941 Newaygo 67 7.6 26.2 22,732 37,178 Glacier 19 3.0 10.8 13,963 16,816 
>10,477 Oceana 40 47 166 18,153 -21,234_—CWl 27 56 «18.1 27,440 31,381 channel 47 
135,931 Osceola 33 38 140 13,964 16,988 Judith Basin 5 7 29 2,623 6,132 
Ottawa 26.1 30.5 101.0 109,744 166,868 Lewis & Clark 5.5 10.5 30.5 39,310 59,799 TA 
Van Buren 162 17.1 51@ 54,392 83622 liberty 3 5 27 7,161 5,505 ~ 
Total 465.2 505.2 1,667.4 2,030,543 3,023,229 © Meagher 5 10 28 3075 4,621 ) 
Phillips & 20 6.4 7,765 10,224 
Pondera 14 2.9 7.2 12,171 15,899 
15820 WM— GREAT BEND, KANSAS Teton 1s 22 77 9,758 13,965 
15,820 18% = Colorado: Toole 13 25 8.1 12,666 ‘17,136 
Baca 1.4 1.7 5.7 8,130 11,582 Total 49.1 63.3 2020 286,744 385,113 
ei 27 41 47 20,582 23,169 = + for Fresno, California 
insas: 
in 98 103 329 53,101 67,628 J. E. O'Neill, President 
E lark 8 11 3.5 4,206 7,658 GREEN BAY, WISCONSIN sei: : : 
== asp Comanche 8 10 32 375 6123 Michigan: Joe Drilling, Vice President-Gen. Mgr . 
ae uae 13 20059 661s*11,450—S Alger 20 29 10.0 10,209 14,535 W. O. Edholm, Commercial Mgr. 
12395 ne dwards 1.5 1.8 5.7 6,680 9,958 Benzie 2.0 23 8.2 8,716 10,257 
ae aR See your HR Pad representative 
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VHF Total = Pop- VHF Total = Pop- VHF Total Pop- 




















Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
GREEN BAY, WISCONSIN continued Winnebago 29.0 33.0 111.1 136,310 195,675 Stokes 40 51 21.2 7,408 24,889 
Wood 13.9 174 624 73,343 96,311 Surry 10.5 124 50.0 54,271 62,216 
7m a 6 Ww PO lle 313.7 352.7 1,228.7 1,409,599 1,926,932 Vance 63 80 331 27,587 39,055 
Dickinson 66 69 228 28313 33,291 oneal “a 78 43247 (45/066 
Iron 45 58 187 21,287 29,507 : : 7 ‘ 
Yadkin 47 62 26.0 14,471 28,354 
Leelanau 2.2 2.6 9.6 7,693 14,110 Virginia: 
Manistee 5.4 63 20.4 19,469 28,374 Henry 1S) (142 58.5 52,806 77,374 
Marquette 12.4 145 50.8 53,110 76,206 : Patrick 25 38 16.4 6,651 16,660 
Mason £8 66 21.0 26695 32,373 GREENSBORO-WINSTON-SALEM, Puteyivenio 29 289 1130 872 46 149,060 
Menominee 67 7.1 25.2 20,032 35,925 NORTH CAROLINA Total 390.7 459.4 1,790.7 1,193,548 2,505,661 
Ontonagon 24 30 103 8627 12,857 North Carolina: : 
Wisconsin: Alamance 20.1 21.8 827 88,345 125,152 
Adams 20 24 7.5 6116 10,235 Alexander 3.2 39 165 13,140 16,423 
Brown 30.5 33.9 1221 158,048 208,569 Alleghany i 6-28 8.4 5,018 8,954 
Calumet 46 48 17.3 18,600 25,644 Ashe 3.8 50 21.5 9,871 19,857 GREENVILLE-SPARTANBURG, SOUTH 
Door 58 67 22.8 25,659 32,670 Cabarrus 164 17.8 67.6 72,089 99,206 CAROLINA-ASHEVILLE, NORTH CAROLINA 
Florence 8 8 3.6 2,914 3,706 Caswell 3.4 49 22.9 7,163 21,084 Georgia: 
Fond Du Lac 19.9 21.6 75.4 95,694 129,120 Catawba 17.2 19.1 72.5 86,402 98,092 Elbert 34 42 1711 13,850 19,764 
Forest 14.«OW7 67 6,306 7,989 Chatham 45 66 273 23678 29,129 Franklin 24 30 125 9,897 ‘12,437 
Green Lake 38 47 15.6 21,601 23,490 Davidson 163 186 71.2 69,180 93,451 Habersham 32 45 79 17,622 19,716 
Juneau 40 5.1 18.1 20,453 «25,177 Davie 33 «41 16.3 11,198 20,951 Hart 25 36 145 9,113 14,988 
Kewaunee 44. 46 176 14,522 23,054 Durham 26.5 30.2 115.5 122,833 190,965 Lincoln 19060 t2 5.0 2,588 5,200 f 
Langlade 52 58 209 27,217 29,696 Forsyth 454 506 181.8 219,367 298,956 Madison 20 25 106 3,161 10,800 ( 
Lincoln 5.7 6.4 22.2 26,797 30,634 Granville 5.2 69 33.6 22,121 34,613 Oglethorpe 1.4 19 7.4 1,732 7,541 ( 
Manitowoc 19.8 208 71.7 75,865 122,297 Guilford 55.3 62.5 233.8 344,778 398,642 Rabun is «(7 7.2 6,351 6,925 t 
Marinette 95 109 37.9 41,500 52,031 Iredell 13.4 15.1 58.6 55,640 73,261 Stephens 37 45 169 17,161 21,803 h 
Marquette 23 «625 89 9,811 11,906 lee 48 7.0 23 28,584 37,391 Taliaferro 7 9 3.7 1,325 3,422 h 
Oconto 62 66 239 22,569 30,239 Montgomery 34 39 159 13,636 16,995 Wilkes 21 28 109 8,873 —-'11,006 C 
Oneida 55 7.0 23.1 29,364 33,094 Moore 60 79 324 32,803 40,589 Kentucky: P 
Outagamie 25.0 27.5 97.9 120,853 165,448 Orange 79 97 427 32,548 66,952 Harlan 97 11.5 503 34924 54,027 s 
Portage 8.4 9.6 37.1 39,348 57,130 Person 4.2 58 24.8 20,462 27,067 North Carolina: s 
Shawano 85 93 351 31,389 47,075 Randolph 124 147 566 51,382 73,702 Buncombe 286 369 137.1 166,147 203,153 L 
Sheboygan 26.2 27.6 90.6 102,240 164,883 Rockingham 163 18.1 70.4 59,011 93,774 Burke 10.0 123 521 35,197 56,759 Y 
Waupaca 97 10.2 35.0 46365 51,010 Rowan 19.4 226 833 73,567 124,151 Caldwell 93 11.2 455 36,941 52,779 T 
Waushara 34 40 135 13,785 16,058 Stanly 10.1 106 40.1 37,045 53,630 Cleveland 138 159 65.6 54,401 81,05 : 
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COMM OCCE . . . IN GREENVILLE — SPARTANBURG — ASHEVILLE . 
Be 
A GIANT Market ranking with Birmingham : 
Ct 
g g ) a 





\ Nashville, New Orleans and Richmond* : 








































*ASHEVILLE 
q *Here’s - comparison, from TELEVISION Magazine * 
= SPARTANBURG : Data Book, March 1960 (Note: Add (000) to all figures). Gr 
GREENVILLE ‘ 
Ho 
~ ag oF Hy 
| TELEVISION ‘TOTAL RETAIL i 
MARKET HOMES HOMES POPULATION SALES len 
Mo 
Os WFBC-TV 394.5 502.4 1,971.6 $1,517,766 - 
Birmingham 427.3 549.1 2,096.6 1,724,231 On 
\ a Nashville 345.2 463.4 1,731.4 1,426,693 - 
“The Giant ray New Orleans 383.4 468.8 1,710.7 1,556,221 Pit 
of Richmond 272.5 329.2 1,315.5 1,266,846 La 
Southern Seer \ We 
Oe a 5 We 
Skies , = 
» Tot 

— o Represented Nationally by 

DOMINANCE IN THE RATINGS! AVERY-KNODEL, INC. GR 
Beginning in 1953, WFBC-TV was CHANNEL 4 Mis 
first to serve all three metro areas of pe a a a 
Greenville, Spartanburg and Asheville. WE BC =-1V Representatives for complete “im 
From sign-on to sign-off, WFBC-TV information, rates, and avail- Gre 
has dominated every major survey GREENVILLE, S. C. abilities in the “Giant Market” Hol 
covering these three areas. “ 
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VHF Total Pop- VHF Total Pop- VHF Total Pop- 
EBI Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
($000) (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
24,00? Gaston 28.0 33.6 1309 112,798 183,185 Montgomery 18 33 127 6950 11,923 Macon 59 72 29 19,515 31,317 
62,216 Grohom Ss WwW 7h wa 7A Sunflower 66 111 46.7 22,615 ~—-40,189 Marion 92 98 28 38972 51,961 
39,055 Haywood 7.4 107 422 37,118 54,134 Tallahatchie 41 60 24.1 8908 21,957 Monroe 28 30 94 «12,441 ~ 15,374 
45,066 Henderson 69 94 338 34,124 42,128 Washington 12.5 210 744 68,656 80,317 Pike 52 59 17.0 20,542 28,817 
26,354 Jockson 29 44 19.0 10301 17,609 Webster 15 26 105 6378 9,925 Putnam 21 28 84 6971 12,152 
lincoln 5.6 6.5 27.3 21,493 30,096 Total 56.5 92.4 359.7 233,868 350,764 Rallis 2.0 2.2 78 5,781 12,436 
— McDowell $3 7.0 284 21,526 33,319 Randolph 66 79 Zl 30,455 42,395 
npased Macon 26 43 182 12,442 16895 Schuyler 12 160045 7,748,674 
mann Madison 27 446 20.1 7,395 19,694 HANNIBAL, MISSOURI-QUINCY, ILLINOIS Scotland 2.1 24 7.0 7,274 10,214 
° Polk 27 «633 11.8 7,859 14,538 Illinois: Shelby ay 93 8.8 9,987 13,534 
Rutherford 98 108 43.4 39,681 49,001 Adams 20.0 21.0 661 83,453 119,435 Total 169.8 192.8 603.5 710,649 1,015,196 
Swain 2 ee 9.8 8,306 8,972 Brown 20 23 69 8,324 12,376 
Transylvania pe 3.8 16.6 11,660 19,129 Calhoun 1.8 2.0 69 §,330 9,512 HARLINGEN-WESLACO, TEXAS 
Yancey 22 35 156 5,903 13,686 Cass 36 43 144 17889 26,284 a 
1LINA South Carolina: Greene 5.6 6.2 19.4 21,243 30,960 Gomeron 30.5 427 169.1 131,251 «193,272 
Abbeville 43 53 21.0 11,395 24,514 Hancock 82 86 2%4 25673 45,191 Hidalgo 356 49.6 2104 150,063 205,025 
19,764 Anderson 19.1 24.7 94.6 80,848 117,112 Henderson 23 2.6 8.8 7,803 15,949 Kenedy q q 7 59 449 
12,437 Cherokee 80 9.2 37.5 21,859 39,872 McDonough 89 97 37 47,463 55778 gy 19 32 158 7,260 13,071 
19,716 Chester 65 80 333 21,034 37,625 Morgan 96 10 39.1 56,188 67,864 Wittgcy 44 53-219 ~=—«(18,668 «(23,097 
14,988 Edgefield 26 42 174 11,745 15,875 Pike 64 74 232 22881 37626 744 4 8 39 784 3,339 
5,200 Fairfield 3.7 43 17.9 8,894 16,705 Schuyler 2.7 3.2 98 10,136 15,047 Total 73.1 101.7 421.8 308,085 438,253 
10,800 Greenville 48.4 57.8 206.4 227,278 310,203 Scott 20 23 7.4 8,153 13,446 
7,541 Greenwood 10.5 12.2 45.5 36,816 65,682 lowa: 
6,925 laurens 79 10.7 44.8 29,850 54,918 Davis 2.5 3.2 10.1 9,069 14,243 HARRISBURG, ILLINOIS 
21,803 McCormick 1.6 2.0 8.5 3,250 7,306 Des Moines 1449 158 48.5 56,732 89,064 Illinois: 
2422 Newberry 60 78 309 27,505 35,295 Henry 48 64.1 206 22,717 31,748 Alexander 59 63 19.8 20,298 = 28,604 
1 1.006 Oconee 6.3 9.1 38.9 25,416 40,364 lee 1.60 ©1136 44.7 49,979 72,455 Franklin 129 14.5 447 39,899 70,845 
: Pickens 7.2 1.5 454 33,620 53,347 Van Buren 30 36 106 9,684 14,975 Gallatin 19 2.2 8.0 $628 11,153 
54,027 Saluda 26 42 17.1 8887 14,776 Missouri: Hamilton 3.0 7 OWT 8,754 15,963 
‘ Spartanburg 34.7 428 163.5 135,643 214,561 Adair 5.2 6.4 19.6 23,863 28,427 Hardin 1.7 1.8 6.3 3,032 8,255 
203,153 Union 58 7.5 306 19,749 34,162 Audrain 72 89 27.2 36,139 49,346 Jackson 1.7 «13.1 41.8 = 49,011 72,098 
56,759 York 17.1 20.5 826 61,700 108,498 Clark 24 26 8.3 8,197 11,581 —_ Jefferson 10.4 11.8 37.2 37,506 63,028 
52,779 Tennessee: Knox 2.3 27 7.6 7,038 12,042 Johnson 2.2 2.8 9.6 7,901 11,060 
81,05 Greene 7.5 123 469 32,522 51,877 Lewis 3.0 34 105 13,009 16,973 Massac 51 63 19.0 15,989 26,136 
Hawkins 45 83 347 13,311 35,365 
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Scott a ae 13,599 30,633 
Total 389.9 500.2 1,976.2 1,589,608 2,424,555 
GREENVILLE-WASHINGTON, 
NORTH CAROLINA 
E North Carolina: 
: Beaufort 85 89 366 32,084 36,951 
Bertie 45 51 229 12,472 22,399 
Carteret 47 7.4 29.1 24,463 35,555 
1 Chowan 20 32 138 10,485 14,518 
9 Cravea 126 15.1 63.0 50,050 84,055 
Dare 9 1.4 5.6 5,894 6,266 
Duplin 65 99 427 25,427 39,009 
Edgecombe 10.3. 121 537 42,614 61,846 
Franklin 45 69 30.3 15,546 30,651 . aes + — 
Greene 27 36 180 7,493 18,427 Kee y 7 t, Hee y 12, 
Halifax 98 138 58.7 51,836 65,836 / 
Harnett 83 13.0 553 40494 62,828 
Hyde 10 «14 58 2,176 5,169 Ohhhh 
Johnston 11.3. 16.0 67.0 49,271 — 69,200 
Jones 16 26016 3,844 10,631 
Lenoir 10.2. 142 55.1 59,288 66,972 
Martin 47 62 28 22,137 27,073 AED RE A ALS ALLS | LES. ES a 
Nash 10.6 16.0 63.1 47,936 76,914 
Northampton 47 58 278 10,530 24,671 
Onslow 59 7.0 69.0 50,957 87,155 | | 
Pamlico 17 2.8 11.8 3,488 11,355 
Pender * 98 46 196 6,597 17,582 | 
Pitt 13.7. 150 669 65,157 73,676 | aaa é 
Tyrrell 8 12 52 3,215 4,853 You'll find more than just a moo-moo here 
Worren 32 44 212 9,568 18,980 | and a quack-quack there in the growing Washington, N. C | 
Washington 21 30 134 9,955 14,793 Greenville-Washington Market. In 1959, one- 
— ae a a a | half of the state's Billion Dollar Farm income | 
-— Por Posed “ne hint Pi was in this market dominated by WNCT and 
| WITN. Take a close look at all the fertile aiid | 
facts before planting your next campaign. WNCT 
GREENWOOD, MISSISSIPPI | Avails and details are yours for the asking. a -- arataai | 
Mississippi: 
Bolivar 9.0 149 57.1 30,195 53,773 Wo. 
Calhoun 20 39 157 8,511 15,190 | | 
Carroll is oF wns 2,092 9,561 
Grenad 2. 47 182 14,558 18,452 ' 
or as 61 252 1am a56 | “ONE OF THE TOP 100 MARKETS” | 
Humphreys 31 40 169 8,879 = 14,548 Well over 1,000,000 Population — Set Count 200,000 ale 
leflore 7.2 121 469 43,862 52,403 eee 
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VHF Total Pop- ; VHF Total Pop- ; VHF Total Pop- 
Homes Homes ulatio’ Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
HARRISBURG, ILLINOIS continued HASTINGS, NEBRASKA Gibson 93 10.1 322 32,652 50,784 
Perry 57 64 215 21,078 32,448 Kansas: Knox 127° 135 435 51,153 70,721 
Page 136 53 2.473 6,468 Cloud 3.2 46 142 20,400 21,826 Martin 29 35 Ng 9,976 15,226 
Pulaski 34 37. 124 6724 15,149 Jewell 7 22 69 4,341 10,692 Perry 47 5.1 180 12,649 23,366 
Randolph 81 87 31.4 34,968 50,768 Phillips 23 32 9.3 9,366 16,015 Pike 39 41 131 10,116 — 19,027 
Sibins 83 9.2 «289 33,199 «47,665 Republic 25 37 107 10,513 17,389 Posey 5.1 54 184 16,267 27,049 
ioe 48 53 191 16131 23,374 Smith 16 2% 8.1 7,918 11,581 Spencer 39 41 146 12,782 20,615 
Weshington 40 47 148 13237 «22,988 Washington 26 36 IZ 8690 —-17,926 Sullivan 62 66 207 18917 31,972 
Wayne 51 63 207 18731 33,161 +~—«_ Nebraska: Vanderburgh 53.6 56.4 180.4 203,958 335,399 
White 54 68 21 23907 37,783 Adams 8.6 93 30.7 42,166 49,353 Warrick 66 7.3 241 18,407 35,242 
Williamson 143° 157 47.6 = -48,211-—-73,892 «= Antelope 24 35 11.2 14,900 16,429 — Kentucky: 
Santudings Blaine 7 2 1.2 869 2,095 Breckinridge 30 40 145 9,609 15,697 
Ballard 25 28 9.2 4,864 9,842 Boone 20 28 97 10,321 13,242 Caldwell 18 36 119 11,368 15,295 
Caldwell 18 3.6 11.9 11,368 15,295 Buffalo 7.0 8.4 27.0 38,542 43,044 Crittenden 1.4 2.8 10.0 7,582 10,056 
Colowsy 34 61 202 21,844 25,039 Clay 25 32 9.5 10,425 13,737 Daviess 158 19.7 66.5 80,510 95,360 
Carlisle LloWw 62 4,156 6,428 Custer 38 55 17.9 19,790 28,198 Grayson 27 51 184 12,534 ~~ 17,200 } 
Crittenden 1.4 28 10.0 7,582 10,056 Dawson §5 6.4 20.7 32,796 34,835 Hancock 1.1 1.4 47 2,868 4,996 | 
oe 63 96 30.2 27,021 «39,484 Fillmore 24 35 10.1 11,316 14,642 Hart 23 38 140 11,723 14,530 , 
ne 1224 70 4,400 7,545 Franklin 18 2.0 63 6,233 8,938 Henderson 87 105 344 35,535 45,586 
Sisieiien “a 68 3,698 6,485 Frontier 9 lA 52 3,855 8,261 Hopkins 74 120 40.2 38,462 51,865 
inet oe +5 62 2,499 5,550 Furnas 26 29 88 10,468 13,484 iyon 9 15 6.2 2,499 5,550 7 
McCracken 14.6 18.6 57.2 71,565 85,510 Garfield 5 8 2.8 3,594 4,008 Mclean 1.5 2.7 10.2 5,118 10,023 P 
Marshall 3.5 5.0 16.2 1 1,197 18,901 Gosper 6 a 2.5 19 12 4,391 Muhlenberg 4.8 7.4 28.1 20,497 26,490 F 
Webster 25 44 139 10932 16,092 Greeley we. ws 57 5,557 7,674 Ohio 27 47 «(Wa 8,796 ‘17,720 ; 
Mtosinnds Hall 11.1 12.2 © 38.3 54,746 ~~ 67,693 Union 23 36 132 13,973 16,789 ‘ 
Cape Girardeau 10.3 117 39.3 55,686 63,004 Hamilton 25 3.1 9.3 10,285 15,747 Webster 25 44 139 10,932 16,092 . 
Mississippi 42 54 208 2119 24,454 Harlan 15 18 = 57 5,585 10,573‘ Total 219.9 263.0 876.7 856,761 1,313,102 : 
New Madrid 73 86 346 24,779 «35,644 «= Howard s.oalUmelUMOO OU l 
Perry 3.0 33 12.4 14,729 17,555 Jefferson 37 4.1 12.6 14,630 19,286 le 
Scott 77 86 906 34,028 40,548 Kearney ee Be east HENDERSON-LAS VEGAS, NEVADA le 
Stoddard 7.2 82 307 27,598 34,315 lerrick 6 26 86 WORF ATF es le 
Total 195.2 236.9 785.3 767,742 1,112,585 a wae 6 OT UTM lt 12 210O72~—«*,383—S«*N2,9400 N 
uckolls 2.3 2.8 97 10,952 14,181 California: N 
Phelps 30 33 102 17,919 17,911 shasta 
Sherer 1.2 16 6.0 4,498 8,454 Riverside Cost 48 58 16.7 23,269 30,768 M 
Thayer 24 31 10.1 11,032 14,807 ~~: San Bernardino 2 
HARRISBURG, PENNSYLVANIA ‘ is : . 4 (East) 29 33 96 11,767 ~—«*18,512 Pe 
Reatiieion alley 15 20 69 7,226 1S 
Cumberland UHF Data 364 1224 145913 232,681 + Webster . 2. — — ae 36.3 486 1308 202,988 290,422 Re 
Dauphin not given 67.0 223.0 290,835 439,785 Wheeler 2 3 1.2 397 1,347 Lincoln % 9 3.4 3,986 5,887 W 
Juniata ona) 46—s«dLASSs«d4,9BT~—s«22,000Ss—« YOK 40 46 45 16138 BSS wl. ° 
Lebanon county basis 24.9 86.9 110,719 153,995 Total 97.8 122.1 389.5 465,681 612,202 Kane 3 7 3.2 2,845 3,567 Ac 
Perry 69 25.0 23,495 37,981 Washington 15 3.0. 1.4—s«*20,956s«*N, 4384 At 
Snyder 7.6 28.5 26,802 36,990 Total 47.6 644 182.3 267,174 375,530 G 
Union 6.4 26.9 24,311 37,647 Ja 
York 71.1 237.0 299,593 440,262 * 
Total T157.1 224.9 = 766.1 © 936,655 1,401,341 HATTIESBURG, MISSISSIPPI HOLYOKE-SPRINGFIELD, MASSACHUSETTS Me 
Mississippi: Gentian Me 
eogigen 8 ee UM lage UHF Data 194.7 660.1 948,574 1,671,563 =~ 
Covington 2.3 3.6 15.0 6,389 12,383 = 0 Vir 
HARRISONBURG, VIRGINIA Forrest ue 2 2 ao CO = W 
Virginia: Josper 29 44 «189 8,446 —«*15,341 : ; ; Vi 
Augusta 14.2 19.0 75.1 78,567 104,963 po 21 35 146 6,721 sae Franklin county basis 1 55.1 ad porno Bu 
Greene 10 1.10 50,043 4985 Jones 122 165 61.0 54,100 67,545 +~—«‘Mameden — a ¥ Dic 
Madison 15 21 9.0 3,794 8,291 Lamar 20 32 126 7,237 12,237 Hampshire — Se ee We 
Page 3.1 4.0 15.5 13,980 17,321 neitie a9 61 233 18,586 23,101 Total $314.9 365.3 1,248.6 1,698,867 2,937,568 ie 
Rappahannock 1.0 1.5 6.9 2,896 5,529 Newton 3.6 5.1 20.5 13,350 18,795 Bre 
Rockingham 111 14.1 54.3 57,319 73,846 Perry 1.2 2.2 8.4 4,868 6,983 Ca 
Shenandoah 4.5 6.0 22.6 22,518 26,102 Scott 29 5.0 20.4 16,522 18,300 Ca 
Warren 37 40 15.5 18,232 22,405 Smith 2) s6 158 6,462 12,366 HONOLULU, HAWAII Cle 
West Virginia: Stone 9 1.6 6.3 6,282 6,937 Honolulu 108.1 119.7 520.5 467,615 937,973 Co 
Grant 130 22 8.2 7,725 8,328 Wayne 23 39 168 9,204 13,603 Outer Islands 26.3 38.7 1287 102,443 208,467 Fay 
Hardy 13-23 97 8.686 10,120 Tota 49.0 77.5 301.1 229,577 297,736 Total *149.0 158.4 659.2 579,058 1,146,440 Gil 
Pendleton 1.2 2.2 8.6 4,281 8,228 *Data pending further study Jac 
Tucker 1300 21 €.6 5,344 9,406 Kar 
Total 45.2 60.6 239.0 224385 299,474 lew 
linc 
: HOUSTON, TEXAS log 
HENDERSON, KENTUCKY-EVANSVILLE, Texas: Mel 
HARTFORD-NEW BRITAIN, CONNECTICUT INDIANA Aransas Pf 1.6 5.5 6,310 7,113 Mas 
Connecticut: iMinois: Austin 29 45 15.1 14090 21,729 Min 
Hartford 179.5 194.7 660,1 948,516 1,671,563 Crawford 62 66 207 23,785 37,526 Brazoria 16.6 206 735 81,259 114,281 Nic 
Litchfield 32.0 337 111.0 155,341 253,398 Edwards 24 25 84 6320 12,629 Brazos 9.1 135 49.1 44,166 71,088 Putr 
Middlesex 21.4 23.5 82.1 101,728 181,404 Gallatin 19 «22 80 6.628 11,153 Calhoun 21 51 17.1 13,306 25,267 Rale 
New Haven 177.0 186.7 627.6 866,985 1,515,833 Hamilton a a 8,754 14,963 Chambers 20 24 8.4 8,910 —-12,641 Ritel 
New London 47.6 529 178.5 216,697 397,056 lawrence 55 60 19.3 17,066 33,135 Colorado 35 50 17.1 22877 24,160 Roa 
Tolland 15.2 168 61.1 42,443 144,260 Richland 50 59 172 20,236 30,601 Fort Bend 7.6 96 385 43,349 47,111 Ups 
Windham 19.5 20.5 68.0 95,296 148,272 Wabash 40 43 141 16157 27,485 Galveston 34.3 37.7 126.1 157,729 220,482 Wa 
Massachusetts: Wayne §1 63 20.7 18,731 33 161 Grimes 2.7 4.0 13.9 11,988 14,977 We 
Franklin 15.6 17.3 55.1 66,037 106,416 White 54 68 22.1 23,907 37,783 Harris 342.5 380.7 1,212.0 1,626,062 2,313,109 Wir 
Hampden 107.7 113.4 383.7 547,799 843,150 Indiana: Jackson 27 41 152 15,181 21,308 Wo 
Hampshire 21.0 23.1 886 94,014 172,179 Daviess 74 81 27.7 25,165 40,565 liberty 7.0° 81 29.2 31,492 38,635 wy 
Total 636.1 682.6 2,315.8 3,134,856 5,433,531 Dubois 62 7.3 26.6 31,129 40,451 Madison 1.2 1.7 6.4 7,092 7,232 Tote 
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VHF Total Pop- " Pop- 
P Homes Homes ulation Retail nd pak a. Retail one Panak uistion Retail 
EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- les EBI 
$000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
0,784 Matagorda 5.5 73 25.1 30,376 37,08 § HUTCHINSON-WITCHITA, KANSAS IDAHO FALLS-POCATELLO, IDAHO 
0,721 Montgomery 59 7.8 27.1 22,691 32,593 Kansas: Idaho: 
5,226 Polk 28 4.0 15.0 11,836 17,662 Barber 2.2 27 8.4 10,404 15,423 Bannock 10.6 13.6 49.0 64,793 86,909 
3,366 San Jacinto 1.2 1.7 6.3 1,815 6,427 Barton 98 103 32.9 53,101 67,628 Bingham 5.8 76 30.7 28,224 44,896 
9,027 Trinity 17 2.2 7.9 8,521 8,504 Butler 10.8 13.7 40.8 45,984 69,851 Blaine 1.0 1.4 5.0 6,992 8,377 
7,049 Victoria 10.6 168 535 57,497 86,500 Chase 1 1.4 45 5,280 7,571 Bonneville 97 122 41.3 81,930 69,172 
0,615 Wolker 33° 43 19.3 15,241 20,834 Chautauqua 14 22 64 7,109 9,007 Butte 6 8 3.6 4,219 5,000 
11,972 Waller 2.5 3.1 12.0 11,753 17,926 Clark 8 1.1 3.5 4,206 7,658 Camas a 2 1.2 662 2,479 
5,399 Washington 3.9 $.1 17.6 18,150 20,034 Comanche 8 1.0 3.2 3,756 6,123 Caribou 1.5 1g 69 5,457 11,733 
5,242 Wharton 8.1 10.8 40.0 46,326 55,317 Cowley 10.3 12.8 39.3 48,742 63,296 Cassia 28 4.0 148 25,121 20,775 
Total 480.4 561.7 1,850.9 2,308,017 3,242,017 Dickinson 47 73 26 28,918 37,205 Clark 2 2 ‘. 797 1,359 
5,697 Edwards 15 18 57 6,680 9,958 Custer 5 9 3.1 2,687 4,357 
5,295 Elk 13 18 56 4,663 8,323 Fremont io” of 79 8,995 11,904 
0,056 Ellis 41 55 21.0 30,622 33,093 Jefferson 2.2 26 11.6 10,292 13,153 
9,360 Ellsworth 19 26 88 9,324 13,839 — Lemhi 10 19 6.1 7,554 8,327 
bya HUNTINGTON-CHARLESTON, W. VIRGINIA Finney 27 40 «137 26,823 26,120» Madison 20 23 97 11,972 12,642 
= Kentucky: ae Ford 44 60 189 36,591 37,144 Minidoka 16 25 = 9.5 18,768 13,794 
a Bath 14 27 «102—~Sé«CBDSst«“*i«SGCSC*<“«‘ HY 46 80 249 29,787 45,641 Oneida 6 8 33 3,806 4,882 
= Boyd 142 153 557 62,004 81,628 © Gove 6 9 37 3357 5990 Power ‘A = ee ae 
ae Breathitt 1.8 39 19.3 5,507 13,308 Graham 8 1.3 5.5 6,931 7,371 ra 6 7 27 2,527 3,501 
“ Carter 4.9 52 ; 4 Grant Pi 1.4 49 8,421 9,623 jontana: 
sgrned Elliott 11 a yo a pena Gray 8 1.1 42 4,209 8,808 Beaverhead 1.5 2.7 68 11,498 11,547 
5,490 ‘ : Madison 10 «18 57 4,138 9,255 
Floyd 74 96 454 21,010 40,854 Greeley 3 6 20 3403 3,579 
oon Gin 57 7.0 281 11756 32326 ~~ Greenwood 3.0 34 13 14963 18,444 Park 28 37 133 18,592, 19,412 
ad Johnson 36 50 216 13,503 18,363 «Hamilton 4 9 33 531 6,590 Sweet Gross 0 ee 
sia contd 19 34 17.2 4,052 12,092, Harper 3 oS eS rss 21 32 Ws 11,427 ~~ 17,314 
lawrence a 12.6 5,450 ‘11,209 Harvey 66 7.7 24.7 31,139 44,840 : 
on 9 20 84 3,352 7.030 Haskell 4 7 27 2,792 5,926 Hot Springs 10 18 5.6 6,210 9,774 
Leslie 14 36 183 ——«5,266 13,725 +: Hodgemon Ss 1 35 290 666 6S 7 14 47 6059 8,154 
letcher 37 59 27.5 15,585 24,659 «= Kearny ss tt Oe a = re e = aoe ope 
Lewis 193.20 (:137- 5,446 13,149 Kingman ~~ 3 WS es Ie 2A ; 10 «31 3742s«5,287 
940 Magoffin 11-25 =~ -:120 3,413 8,887 Kiowa 1d 1.4 48 5,926 10,194 eis ae” 47 6,606 8,023 
768 el 7 . “ : — aoa 7 5S 8 29 4343 6468 — Washakie Ll 260 9.2—(13,081 16,441 
: ; : / lincoln 14 2.0 6.4 5,777 10,725 Yellowstone Pk. a J 5 3,719 1,000 
inp hog ! : 8 a — joao tegen 5 Ll 40 6873 6549 Total 60.0 85.1 303.5 413,729 484,854 
Pike 109 152 687 33,912 63,912 lyon 56 7.7 25.0 33,921 43,086 
422 Rowan 16-25 106 8,939 10.414 McPherson 62 74 23.6 30,571 41,401 
887 Wolfe 7 1.6 68 1,413 5,573 Marion 40 46 14.6 16,593 21,386 
Ohio: Meade 11 1.5 49 6,649 —-'11,383 
,567 Adams 6.2 68 22.6 15,152 28,248 Mitchell 18 27 9.0 17,330 13,384 
434 Athens 1.8 13.1 48.5 41,146 69,343 leat 20 24 79 7,323  —*13,010 INDIANAPOLIS, INDIANA 
530 Gallia 66 79 297 23,372 33,465 Iinois: 
Jackson 86 492 «0326 «= 9,263 ass «Ss MOON ++ = = > Ge 50 56 17.4 18,559 30,224 
lawrence 14.5 158 555 53,785 79,163 Nes 10 1 SA SMS OO crgetord 62 66 207 23,785 37,526 
Meigs 64 7.0 239 20,934 32,658 Osborne 1600 2 7.1 7,270 11,208 Edgar 70 77 238 25,238 42,603 
Morgan 33 43 13.8 10,372 18,750 Ottawa WZ 2. 6.3 6,281 8,721 Vermilion 273 31.8 99.7 124385 198,212 
563 Scioto 29.5 31.0 104.1 95,506 153,976 Pawnee 2.4 2.9 11.8 13,097 18,574 Indiana: 
—- Vinton 26 29 118 5,075 12,546 Phillics 23 32 9.3 9,366 16,015 Bartholomew 13.2 15.2 486 62,017 79,026 
! Washington 13.9 16.1 §2.1 55,003 76,844 Pratt 3.1 4.0 12.7 23,032 24,175 Benton 3.0 3.4 11.6 15,889 21,286 
Virginia: Blackford 3.9 4.5 14.6 16,838 24,561 
aoe Buchanan 54 80 40.1 26,192 34,910 a Z pes on nen pies Boone 85 93 284 35,913 53,580 
ew Dickenson 33 50 238 11,036 21,561 : ’ / Brown is. 2 8.4 3,299 9,774 
West Virginia: Rooks 2.0 3.0 98 13,427 16,148 Carroll 48 57 18.0 21,014 31,667 
568 Boone 58 61 27.1 17,876 33,866 Rush 160019 6.6 9,108 = 12,217 Cass 11.6 122 41.0 52,137 69,414 
Braxton 21 43 181 9,806 18,034 Russell 30 35 115 15,591 22,630 Clay 74 83 25.5 23,024 42,507 
Cabell 32.2 35.1 116.1 158,187 200,088 Saline 11.6 134 45.5 75,721 85,770 Clinton 98 10.3 31.8 35,866 57,727 
Calhoun 13 7.0 9.0 3,639 8,834 Scott 8 1.2 46 8.272 8,559 Decatur 5.3 6.0 20.2 26,644 32,303 
Clay 93 33 141 4,414 14,585 Sedgwick 1049 1147 3308 454,234 652,954 Delaware 32.5 349 110.0 128,826 210,004 
973 Coddridge 12 «(19 77 4,740 8,821 es +s a oa one Fountain 56 65 19.9 22,863 32,637 
467 Fayette 159 180 73.4 45,887 98,045 ; . : Grant 21.8 23.7 76.2 86,281 126,441 
440 Gilmer 10 19) (8h 3,252 ° 9,375 Sheridan 7M 42 3652. 7302 Greene 8.1 88 27.1 26,461 40,090 
Jackson 23 «(37 15.5 12,777 16,651 Smith 18 26 8.1 7,819 11,581 Hamilton 10.4 11.3 35.1 32,662 63,235 
Kanawha 63.9 69.5 252.5 297,132 444,589 Stafford 19 2.2 7.6 8,045 11,896 Hancock 7.8 9.7 29.6 29,795 50,881 
Lewis 27 48 199 14,023 22,620 Stanton 3 6 2.1 2,839 5,395 Hendricks 99 127 40.5 31,544 75,115 
lincoln 4.1] 49 21.3 8,000 21,493 Stevens 5 1.2 43 6,855 9,374 Henry 146 16.0 53.3 $5,824 94,649 
logan . 14.7 15.5 68.1 46,340 94,875 Sumner 7.1 9.5 28.5 33,234 48,242 Howard 19.0 20.4 65.0 73,166 123,403 
McDowell 16.1 17.6 78.1 45,934 104,169 ane . 69 6576 9731 Jackson 8.2 9.3 30.4 31,567 43,573 
113 Mason 52 62 237 13,949 27,933 F ‘ Jay 66 7.0 224 20,368 37,786 
129 Mingo 92 10.0 44.0 31,272 49,570 ~— Wallace 2 £2. eS SS Ee 44 51 193 14,062 21,302 
281 Nicholas 45 68 2.1 17,221 33,766  Wichito 4 7 =25 6765 4,675 Johnson 1.) 124 38.6 39,555 68,957 
088 Putnam 4.4 59 24.0 11,423 28,274 Oklahoma: lawrence 10.7 11.5 37.8 35,858 57,253 
267 Raleigh 168 21.3 87.6 59,583 115,110 Alfalfa 20 23 7.6 8,847 —-12,622 Madison 37.0 39.5 123.9 144,262 235,549 
641 Ritchie 1.5 3.4 13.1 6,454 16,108 Beaver 11 1.8 6.2 7,000 11,822 Marion 197.6 220.8 689.1 1,007,866 1,516,230 
160 Roane 2.5 3.6 15.7 9,055 16,823 Grant 1.8 23 83 8,340 15,236 Miami 7 «6M 34.0 41,677 61,303 
1 Upshur 3.0 5.0 19.0 13,895 24,036 nar 9 1.4 51 7.029 9.315 Monroe 144 163 61.4 60,405 108,916 
482 Wayne 7.1 89 43.1 15,395 48,667 : ¢ Montgomery 98 10.6 327 38,771 60,084 
977 Webster 24 38 162 7,429 ~ 17,894 Woods “oS Oe ee ae ee 98 103 325 28410 46,966 
109 Wirt 2 47 1,544 4,981 Texas: Owen 32 35 ws 8,757 15,327 
308 Wood 176 273 89.2 91,301 140,141 Lipscomb 7 13 4.1 6,181 7,057 Parke 44 48 15.2 12,522 22,756 
$35 Wyoming 67 9.5 426 23,179 52,167 Ochiltree 1.3 20 7.2 11,962 20,942 Putnam 67 7.0 24.5 25,703 38,187 
232 Total 432.8 534.6 2,106.3 1,615,457 2,719,940 Total 292.0 357.4 1,122.7 1,519,047 2,064,211 Randolph 8.6 9.1 28.2 30,315 48,132 
od. Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1960, Sales Management Survey of Buying Power; further reproduction not licensed. 
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VHF Total Pop- ’ VHF Total —Pop- ’ 
Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
INDIANAPOLIS, INDIANA continued Perry 8 15 5.8 2,290 5,388 
Rush 60 65 216 24,108 36,200 Weakley 4.0 7.2 25.8 21,736 30,775 
Scott 44 48 15.0 13,597 20,291 Total 55.7 78.8 289.6 237,097 336,474 
Shelby 10.0 108 33.4 39,841 58,280 
Sulivan 62 66 207 18917 31,972 
Tippecanoe 22.7 26.2 91.6 115,135 180,630 
Tipton 45 49 16.3 12,953 26,588 JACKSONVILLE, FLORIDA 
m qa n Vermillion 52 58 184 17,832 25918  Blorida: 
Vigo 32.5 34.6 106.9 144,805 201,195 Alachua 13.9 20.1 786 76,741 112,366 
Wabash 88 10.5 33.8 40,102 55,277 Baker 1.2 1.3 6.5 6,181 6,122 
Warren 2.4 2.5 8.1 3,751 14,471 Bradford 2.6 33 13.7 10,553 14,222 
Wayne 22.0 23.2 76.6 87,496 138,896 Citrus 11 2.1 7.8 7,965 9,714 
White 5.5 6.6 20.8 28,104 35,575 Clay 46 5.0 20.4 13,833 26,898 
Total 716.6 794.2 2,530.9 3,058,769 4,754,479 Columbia 3.9 53 20.2 23,683 25,231 
ouse @) S Dixie s. ® «4 3972 4,313 
Duval 120.7 1329 451.5 579,459 788,027 
Flagler log 63 5703 7,907 
JACKSON, MISSISSIPPI pol A 7 3.1 3,892 2,936 
Levisclana: Hamilton 16 210 83«5,660—s«7,969 
East Carroll 29 $5 . 186 9,260 15,176 aren 16 26 «102 «6925 —s«#9,806 
Madison 33° 4.2 160 12,396 = 17,402 atavette 5 7 3.0 2.076 3,066 
O you Tensas 24 30 113 6,171 1,743 Levy 17 30 14 12,428 12,379 
Mississippi: Madison 22 35 150 9973 13,379 
Adame 64 10.7 37.5 42,639 52,872 Marion 10.4 153 523 72,138 68,816 
Amite 21 40 165 5069 «18112 a6 Al (O65) ABCONOAGI 
Attala 34 55 223 13,117 20,467 panien 74 97 338 33,645 44,935 
Bolivar 9.0 149 57.1 30,195 $3,773 ge Johns 83 100 337 34,650 50,547 
reac Carroll 160 270 132,092,561 Suwannee 28 36 146 14,676 16,244 
° Choctaw WI 220 88 3,185 7.705 Taylor 24 42 182 13689 17,079 
Claiborne 1.6 2.6 10.8 5,642 11,064 titan 8 1 9.1 3.195 4746 
Copich 460 7.1 27.7 16,121 26435 Volusia 253 41.0 1207 181,720 207,594 
Covington 23 3.6 15.0 6,389 12,383 S = 
— “ = yes — pod Appling 18 30 129 9,330 11,643 
rankiin e . . 
. ; 4 Atkinson 1.0 1.5 6.4 1,747 5,968 
T “ ’ ” 
Sone EES — = pe a —o yr Bacon 17 23.9.0 8,069 «9,108 
jolmes ; : 5 L 3 
Televisi Metro. Brantley x 1.4 6.6 2,301 5,646 
Ma a _ seni Humphreys 31 40 169 8879 14,548 Beats 18 35 159 11,075 20,186 
——$——_____ SRP 2 issaquena 6 a 2.9 404 2,694 Condon 1.8 2.0 7.0 5702 8,806 
Wausau, Wis. 136,200 25,400 Jasper 29 44 189 8446 15341 Chariton 8 13 52 5395 5833 
Wheeling, W. Va. 279,100 58,800 sefiecson s ald 0.6 4a 8,237 Clinch 1.0 1.6 6.2 4,097 7,377 
cia ' ’ leff Davis 21 #35 146 6721 11972 Coffee 37. 65 «710 | AI3S(28,084 
ichita Falls, Tex. | 165,800 36,600 Jones 122 165 160 54,100 67,545 q : 
Se Echols _—— 2.6 322 2,399 
Wilmington, N. C. 134,500 21,700 Lamar 79° 32 61% 7,237 12,237 Glynn 89 109 380 43,130 56,254 
Yakima, Wash. 157,500 47,300 lawrence 16 28 15 6,053 10422 sot Davis 14. 32 «124~—S8760—s*11,495 
Youngstown, Ohio | 230,200 | 143,600 ioske 2 646 8 70 lteter 8 4 51 2600 4975 
= Leflore 7.2 12.1 46.9 43,362 52,403 l di 8 4 13. 6 49. 1 53,280 63, 288 
Yuma, Ariz. 34,100 * : jownces . : G 
. Lincoln 45 7.0 268 20931 29,223  pentosh a ' 67 3,204 6,221 
*Bees net rank os @ Metepeltion Arce Madison 47 67 = 288 = 17,024 25,921 Montgomery +: 69 2.009 6,023 
Marion 32 61 233 18,586 23,101 poe 1s 24 100 6,154 9846 
Montgomery 1.8 3.3 12.7 6,950 11,923 Telfair 1.5 28 12.0 9,873 12,244 
Neshoba 3.4 49 19.6 10,219 17,992 Toombs 26 37 15.2 18,196 16,185 
: Newton 36 51 205 13350 18795 Wore 72 93 354 35855 48,134 
The metropolitan area is the Noxubee 24 38 417.0 8995 14328 Wayne 21 40 181 17,410 16,483 
eae Pike 57 9.0 342 37,230 35,967 
heart of a television mar ’ Wheeler 8 Wl 44 1723 4,313 
, ket Rankin 35 62 30.0 11,989 25,624 Total 270.9 353.7 1,266.4 1,413,050 1,834,263 
and in some cases accounts Scott 29 50 204 16,522 18,300 
’ Sharkey 1.7 2.5 10.5 5,996 9,406 
for the bulk of the area's buy- Simpson 3.1 53 21) 11,426 (18,835 
ing power. Smith 2.1 3.6 15.3 6,462 12,366 
Sunflower 66 11) 467~—«-22.615 ~—«40,149:«« SEFFERSON CITY-COLUMBIA, MISSOURI 
; ; Walthall 18 36 153 «© 8.470—«:12,875 + Milssourl <i wei a 
But in many instances, the re- Warren 96 123 391 42,197 $2,597  Audrain = * ‘ , a 
cael f th : Washington 125 21.0 744 68,656 80317 Boone 129 15.5 59.1 62,625 101,506 
mainder ot the coverage area Winston 3.1 46 18.3 9.284 16,993 Callaway 5.2 6.2 23.6 20,474 33,328 
‘ 4 if : 49 8,945 
far outranks the home county. Yaz00 a pein . = -— ae oe 
Total 213.3 318.6 1,226.8 7,071 1,312,537 . ‘ : ’ ¢ 
In Wausau, for example, 81% . ' . Chariton 33. 41 127 11,462 — 20,184 
7 ‘ Col 103 116 422 50,590 70,387 
of the television market's house- psec ou. «(oe rod 
holds are outside the metropoli- JACKSON, TENNESSEE Dent 26 30 100 9,282 12,42 
tan area Tennessee: Gasconade 3.3 4.1 13.1 15,663 19,094 
° Carroll 46 73 21 17,279 29,447 Howard 29 34 11.0 9,677 —-18,815 
Chester 1.5 2.2 8.9 6,364 8,815 Linn 47 6.1 17.5 20,546 29,449 
. Crockett 3.6 3.8 14.2 9,437 17,904 Maries Ww A 7.0 3,864 8,871 
For income and sales data cor- Decatur 12 17 69 5,568 6,424 Miller 36 44 142 15818 17,914 
related to TV coverage areas, Gibson 10.2 121 41.5 39,342 52979  Moniteau 28 32 100 10,952 14,100 
°° . . Hardeman 3.4 5.4 23.6 12,193 19,629 Monroe 2.8 3.0 94 12,441 15,374 
Television Magazine is the only Hardin 26 46 184 13,399 16834 Montgomery 31 34 104 13865 15,514 
standard source. Henderson 2.2 3.5 13.7 11,132 14,407 Morgan 24 29 9.1 10,584 11,654 
McNairy 36 49 19.1 11,921 18,409 Osage 24 30 Wd 8,593 «13,596 
Madison 13.2 166 581 59,178 79,368 Pettis Ib 1270 36.6 44,894 «= 62,718 
Obion 48 80 27.5 27,258 36,095 Phelps 59 82 274 29,408 38,675 
Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1960, Sales Management 
> Survey of Buying Power; further reproduction not licensed. 
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AYA ail LY Eos AVA pale) momma ake he me kelened ko 
your Indianapolis potential 


for every 10 “gas dollars” spent in 
Indianapolis Trading Area... there 
are $12 spent in its Satellite Markets. 


More cars than you might suppose are pumping up 
service station sales in the satellite markets—even 
more than in the 18-county Indianapolis area. 
That’s why this big Mid-Indiana market zs different 
. .. and why this bonus coverage on WFBM-TV 
can change your ideas about television marketing. 


Where else do you find such a widespread area 


only basic NBC coverage of America’s 
15th TV Market— 745,000 TV homes. 


co 
e ° 
“@. INDIANAPOLIS—Maior retail area for 18 richer- 
than-average counties. 1,000,000 population—350,600 families 
with 90% television ownership! 


as 

10% 11 SATELLITES—Each market within WFBM-TV’s 
verified coverage... Marion e Anderson « Muncie « Bloomington 
e Vincennese Terre Haute « Danville, Illinois « Lafayette « Peru 
e Logansport « Kokomo. 


covered by just one station, with no overlapping 
basic affiliates of the same network? Where else 
are these satellite markets 15% richer and 30% 
bigger than the Metropolitan Trading Zone itself ? 


WFBM-TV dominates Mid-Indiana, because it is 
the only basic NBC outlet penetrating this market. 
Let us show you how to test regional marketing 
plans with amazing results. Write or call for more 
details. 


Represented Nationally by the KATZ Agency 


ae 
: CHANNEL ce 
WFBM 


—+nw’DIANAPOLIS 


OUR 11TH 
ANNIVERSARY 









a 


Furniture 















oo Automobiles 
" me ens - Gasoline-Oil - 








0 and especially 


the people who stay with WJAC-TV 


Statistics only have real meaning when they represent product-buying people. 
Both A.R.B. and Nielsen show WJAC-TV to be the Number 1 station in the 





Johnstown-Altoona market, but the exciting part of the story is shown in the sales 
results of our clients. People in every type of business tell us the same thing-- 


“We look to WJAC-TV to help us sell. WJAC-TV delivers a large audience, but 


more important, a responsive, loyal audience!” 


WJAC-TV can deliver for you. It’s the number one 
station in audience--and audience response! 


Get all the facts and figures 
on WJAC-TV leadership from 


HARRINGTON, RIGHTER 
AND PARSONS, INC. 





Hardware 







































































VHF Total Pop- VHF Total = Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
JEFFERSON CITY-COLUMBIA, MO. continued Dickenson 33 5.0 238 | 11,036 21,561 
Pulaski 36 92 38.1 17,235 67,404 Grayson 3.9 4.1 16.2 6,621 18,840 
Ralls 20 22 78 5,781 12,436 Lee 5.2 62 284 12,924 24,640 
Randolph 66 79 231 30,455 42,395 Russell 4.1 58 258 12,954 24,084 
Saline 67 79 259 30,534 40,786 Scott 47° 73 31.1 13,599 30,633 
Sullivan 26 33 10.0 7,379 14,611 «=~ Smyth 5.1 7.0 31.4 23,627 32,396 
Worren 21 24 7.6 8,695 10,779 Tazewell 62 Wi 48.9 43,197 54,879 
Total 121.6 150.0 501.2 531,339 + 798,002 += Washington 91 128 548 50,416 62,576 
Wise 94 119 528 49,816 53,928 
Total 169.8 240.5 1,020.7 751,016 1,104,233 
JOHNSON CITY, TENNESSEE-BRISTOL, JOHNSTOWN, PENNSYLVANIA 
VIRGINIA Maryland: 
Kentucky: Allegany 22.5 26.3 918 89,496 141,702 
Harlan 7 US 50.5 34,924 54,027 Gorrett 3.5 48 19.9 17,507 24,052 
Knott 19 34 172 4,052 12,092 Pennsylvania: 
leslie 14 36183 5,266 13,725 Armstrong 21.0 228 811 73,914 131,346 
letcher 370 59 = 275 15,585 24,659 Bedford 10.0 123 45.2 43,933 57,900 
Perry 48 75 35.8 25,178 31,205 Blair 359 37.8 130.4 140,777 213,910 
Pike 109 152 68.7 33,912, 63,912 Butler 26.4 303 109.0 114,836 180,493 
North Carolina: Cambria 52.0 547 206.0 195,540 321,482 
Alleghany 16 230 «84 = 5,018 = 8,954 = Cameron 14 19 «69 = 6975 —«*12,945 
Ashe 38 50 215 9871 19,857 Centre 15.1 188 757 77,607 122,433 
Avery 22 3.0 122 3,680 11,389 — Clarion 96 103 376 41,825 53,215 
Mitchell 23° 35 147 10,335 13,908 —Chearfield 20.5 21.9 79.0 85,771 115,184 
Watauga 290 44 195 14,741 18,086 Clinton 88 111 391 41,917 62,611 
Tennessee: Elk 73 99 364 34,408 60,184 
Carter 86 11.1 44.5 28,048 = 53,623 Fayette 42.7 449 1647 171,827 250,628 
Greene 7.5 12.3 46.9 32,522 51,877 Forest 8 1.4 52 5,240 6,472 
Hamblen 49 88 = 326 = 36,175 39,964 Elton 20 28 106 10,376 12,194 
Hawkins 4.5 8.3 34.7 13,311 35,365 Greene 10.6 11.6 42.9 36,267 65,503 
Johnson 18 3.9 16.5 8,253 14,409 Huntingdon 10.1 107 39.4 37,868 54,886 
Sullivan 22.1 30.5 113.7 143,059 172,426 Indiana 18.0 189 69.7 70,369 104,394 
Unicoi 24 34 141 9116 = 16,875 Jefferson 126 13.5 469 58815 70,690 
Washington 13.4 16.2 63.3 64,842 83,107 McKean 13.3 14.9 49.6 58,314 90,851 
Virginia: Mifflin 10.9 11.8 422 48,275 65,179 
Bland 1000 15 68 (2,746 6,326 Somerset 188 209 769 76,065 106,049 
Buchanan 5.4 8.0 40.1 26,192 34,910 Venango 15.2 18.5 65.4 59,698 97,207 
Washington 58.3 61.4 215.1 223,081 371,484 
| Westmoreland 89.7 944 335.6 337,919 564,491 
“4 “4 West Virginia: 
In Joplin, Missouri | Grant 13°22 82 7,725 8,328 
Hampshire 1.8 3.3 13.4 7,763 13,905 
Mineral 35 57 210 14712 26,723 
Tucker 132.1 8.6 5,344 9,406 
| Total 544.9 601.9 2,173.5 2,194,164 3,415,847 
eee YOUR JOPLIN, MISSOURI-PITTSBURG, KANSAS 
’ Arkansas: 
PRODUCT S Benton 6.5 99 32.9 44,900 41,677 
Kansas: 
BEST Allen 4.) 5.4 16.8 18,616 23,948 
Bourbon 46 5.7 16.6 17,857 25,152 
Cherokee 6.0 7.2 22.8 15,302 33,226 
F R | FN D Crawford 11.6 128 37.2 40,157 57,725 
Labette 68 89 2.0 32,393 41,378 
Linn 24 29 89 7,946 12,424 
| S Montgomery 137 168 48.5 59,049 81,048 
Neosho 52 64 20.1 23,983 29,843 
Wilson 37 48 143 14607  .19,826 
Woodson 1.4 2.0 59 5,346 8,997 
The FRIENDLY Group’s [ioe 
Barry 5.1 64 216 26,733 27,160 
Barton 30 38 120 14484 17,593 
Jasper 26.1 28.5 83.0 119,278 138,151 
lawrence 5.7 7.0 21.9 21,800 31,645 
- McDonald 34 42 141 13,270 16,381 
Newton 76 93 30.5 28,495 42,712 
Vernon 5.5 62 207 18671 33,192 
SS o| Oklahoma: 
wy Channel Delaware 24 40 150 6,444 15,086 
Ottawa 7.1 83 27.4 26519 38,969 
28% taller and 29% more powerful — Total 131.9 160.5 4982 555,850 734,133 
tells and sells 152,000 TV homes who 
spend 750 million annually. KALAMAZOO, MICHIGAN 
For Rates and Avails | teiienes 
© IN JOPLIN: Elkhart 28.5 32.0 101.3 138,508 204,012 
D. T. Knight; MA 3-7260 Lagrange 4.0 5.1 18.6 18,931 26,355 
@ IN NEW YORK: Steuben 47 6.0 19.5 32,885 32,593 
lee Gaynor, OX 7-0306 
EXCLUSIVE SHOPPER TOPPER MERCHANDISING NGADae, oe ane Seles’ ensgenest 
Survey of Buying Power; further reprod not li 
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WKZO-TY 
sets all 


the banners! 














Latest NSI Survey (see below) 


proves that WKZO-TV delivers 


more homes than Station 


in 387 of 454 quarter hours sur- 


veyed, Sunday through Saturday! 


WKZO-TV is out front in eons. 4 


of all quarter hours (1-week 
report) in the fo organ 


Rapids 
(April 17-May 14, 1959). 


ARB 


9-county 






NCS No. 3 gives WKZO-TV far 


more homes — monthly, weekly, 
daily—than any other Michigan 
station outside of Detroit! 


NSI, ARB, NCS No. 3—all three give 
WKZO.TV the banner position in the 
Kalamazoo-Grand Rapids and Western 


Michigan 


market. 


Remember, too—add WWTYV, 
Cadillac, to your WKZO-TV schedule 
for all the rest of outstate Michigan 
worth having! 


NSI SURVEY 
Kalamazoo-Grand Rapids Area 


(February, 1960) 


STATION TOTALS FOR AVERAGE WEEK 





HOMES DELIVERED | PERCENT OF TOTAL 





























WKZO-TVj Station BIWKZO-TV/ Station B 

Mon. thru Fri. 

9 a.m.-Noon 59,600} 37,800 | 61% 39%, 
Noon-3 p.m. 73,900] 57,200 | 56% 44%, 
3 p.m.-6 p.m. 68,000} 61,600 | 52% 48%, 
Sun. thru Sat. 

6 p.m.-9 p.m. | 158,200] 90,600 | 63% 37%, 
9 p.m.-Midnight}| 130,500] 67,700 | 65% 35% 


WKZO-TV 


100 KW @ CHANNEL 3 © 1000’ TOWER 


Studios in Both Kalamazoo and Grand 
Rapids for Greater Western Michigan 


Avery-Knodel, Ine. 
Exclusive National Representatives 











WITHIN A STONE’S THROW 
OF COMMUNICATIONS ROW! 





One of New York's 
most desirable locations 


MADISON AVENUE 


AT 52nd STREET 





A Bigger and Better 


be 
HOTEL 


Just steps from anywhere... 
now with 500 individually deco- 
rated rooms and suites — and 
completely air conditioned. 





The magnificent new 


BARBERRY 


17 E. 52 St. 
Your rendezvous for dining 
deliberately and well... 
open every day of the week 
for luncheon, cocktails, 
dinner, supper. 


PLAZA 3-5800 ¢ TWX: NY 1-138 
















VHF 


Total 





Pop- 








Homes Homes ulation Retail 

(Thou- (Thou- (Thou- Sales EBI 

sands) sands) sands) ($000) ($000) 
KALAMAZOO, MICHIGAN continued 
Michigan: 
Allegan 148 187 63.7 64,078 97,849 
Barry 9.6 10.5 33.1 29,571 §3,048 
Berrien 45.0 504 159.1 199,751 284,455 
Branch 10.0 119 39.2 39,230 60,402 
Calhoun . 39.9 42.6 143.9 174,655 276,567 
Cass 99 10.4 32.4 27,394 51,897 
Clinton 9.4 10.0 35.8 31,956 54,754 
Eaton 13.8 15.1 48.8 45,827 79,749 
Gratiot 97 108 36.9 42,388 53,702 
Hillsdale 95 10.4 34.1 39,279 50,672 
Ingham 628 66.1 219.1 321,672 481,343 
lonia na 34 43.8 46,065 61,079 
Jackson 36.3 38.9 130.9 159,345 242,582 
Kalamazoo 46.8 49.8 162.5 221,728 322,008 
Kent 102.2 108.4 349.4 477,063 699,721 
Mecosta §.2 5.8 18.7 18,565 26,009 
Montcalm 10.9 12.0 38.0 43,384 58,924 
Muskegon 424 44.6 147.9 169,409 256,252 
Newaygo 67 76 262 22,732 37,178 
Oceana 4.0 47 16.6 18,153 21,234 
Ottawa 26.1 30.5 101.0 109,744 166,868 
St. Joseph 147. 15.5 46.4 54,364 79,514 
Van Buren 16.2 = 17.1 51.0 54,392 83,622 
Ohio: 
Williams 9.1 10.1 31.4 36,316 56,617 
Total 603.4 657.4 2,149.3 2,637,385 3,919,006 
KANSAS CITY, MISSOURI 
Kansas: 
Anderson 2.1 2.9 93 8,756 13,573 
Atchison 5.7 6.2 20.5 20,135 33,918 
Bourbon 4.6 5.7 16.6 17,857 25,152 
Brown 4.0 43 12.7 14,326 20,744 
Coffey 1.8 2.7 9.1 9,362 14,002 
Doniphan 29 3.0 99 5,691 14,440 
Douglas 8.0 106 36.8 44,762 63,952 
Franklin 5.6 6.4 20.1 22,970 30,696 
Jackson 2.7 3.3 10.3 10,640 14,648 
Jefferson 3.0 3.3 10.5 7,932 15,380 
Johnson 40.3 487 140.2 118,628 332,158 
Leavenworth 10.7 11.5 42.2 34,862 70,367 
Linn 2.4 2.9 8.9 7,946 12,424 
Marshall 3.6 5.2 16.8 17,830 27,137 
Miami 5.2 6.2 20.7 18,420 29,387 
Nemaha 3.3 4.9 13.5 14,596 20,368 
Osage 3.7 4.6 13.8 11,560 21,019 
Pottawatomie 2.5 3.8 12.2 13,204 18,834 
Shawnee 41.0 454 136.5 182,658 269,726 
Wabaunsee 1.6 2.3 7.0 5,334 10,228 
Wyandotte 58.2 61.3 194.0 194,922 349,282 
Missouri: 
Andrew 3.2 a7 11.3 8,674 17,927 
Atchison 2.4 29 99 11,973 17,807 
Bates 49 5.9 16.5 18,373 27,536 
Benton 2.3 27 8.8 7,848 11,695 
Buchanan 30.5 32.6 1036 120,692 193,374 
Caldwell 29 3.3 9.2 11,058 14,131 
Carroll 4.0 46 14.4 16,838 21,488 
Cass 5.6 6.6 19.9 25,893 32.379 
Chariton -3.3 4.1 12.7 11,462 20,184 
Clay 25.7 31.4 89.4 150,475 181,340 
Clinton 33 3.5 10.6 14,668 18,086 
Daviess 2.9 3.2 98 9,555 15,157 
De Kalb 2.1 2.3 7.1 7,825 10,766 
Gentry a7) 3 9.8 12,023 15,734 
Grundy 3.6 4.1 12.3 17,561 19,755 
Harrison 3.5 4.2 13.0 15,156 19,840 
Henry 5.6 6.4 18.9 23,854 28,988 
Holt 2.1 2.5 8.2 10,598 13,570 
Howard 2.9 3.4 11.0 9,677 18,815 
Jackson 195.7 212.9 627.1 1,096,312 1,435,628 
Johnson 7.5 8.2 27.5 24,959 43,418 
lafayette 7.2 7.6 24.2 31,750 40,735 
Linn 476.1 17.5 20,546 29,449 
Livingston 4.5 $.1 15.9 24,951 26,951 
Circulation & market definition © 1960, TELEVISION 
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How much 
sales power do 
you reach? 


RETAIL SALES 





Television Metro. 
Market Area 
(000) (000) 
Beaumont- 

Port Arthur $ 682,042 $ 354,989 
Bellingham 202,380 93,063 
Birmingham 1,807,663 710,774 
Boston 7,971,198 4,288,884 
Champaign 1,450,455 154,075 
Charlotte 2,867,014 385,812 
Chattanooga 864,277 364,898 
Chicago 10,873,448 8,986,057 
Cincinnati 3,407,340 1,410,190 
TELEVISION MacGazine’s Television 


Vs. Standard Markets study stresses 
the need for revising marketing con- 
cepts. The metropolitan area is the 
heart of a television market and in 
some cases accounts for the bulk of 
the area’s buying power. But in 
many instances, the remainder of 
the coverage area far outranks the 
home county. In Champaign, for ex- 
ample, 89 per cent of the television 
market’s spending money is outside 
the metropolitan area. 

For retail sales and population 
data correlated to TV-coverage areas, 
TELEVISION MAGAZINE is the only 


standard source. 


TELEVISION 
MAGAZINE 


The Management Magazine 


of Broadcast Advertising 





duction not 
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SOMETIMES IT’S GREAT TO BE ALONE 


|} Such is the case in Kansas City where WDAF-TV enjoys the distinction of += 
providing the only unduplicated network coverage (NBC) in this far 
|| $2,335,722,000.00* market. This five-county metropolitan area contains a i,., ~~ ve 
do | 1,083,600 people with retail sales of over a billion and a half ...and it’s =H = weES = 
|} all yours — without duplication — on WDAF-TV. (] *Net effective buying = esate 
‘| income (after taxes). Source: Sales Management, 1960. 0D O OOO aS vx, bac be — 
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Represented hy 


DAF-TV* SIGNAL HILL KANSAS CITY, MISSOURI |Z] _GO© 


Original Station Representative 









Transcontinent Station 


wiki 


when you 
think of 
Kansas City 


remember 


our A.P.° 


. because KCMO-TV’s full power 
coverage delivers more than 


two million potential customers in 
this wealthy 200-mile-wide 
marketing area. 


Kouww€zuMoO 
a 


E. K. HARTENBOWER, V.P. and Gen. Mgr. 
| SID TREMBLE, TV Sta. Mgr. 


Represented Nationally by Katz Agency 


A Meredith Station Affiliated with ‘‘Better Homes 
and Gardens’’ and ‘‘Successful Farming’’ Magazines. 
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The Center of our A.P. 
the tallest self-supported 
tower in America... trans- 
mitting at full power. 


( 








VHF Total Pop- VHF Total Pop- VHF Total Pop- ‘ 
Homes Homes ulation  Retzil Homes Homes ulation Retail Homes Homes ulatio Retail 
(Thot- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales 
sands) sancs) sands) ($0CO) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) 





KLAMATH FALLS, OREGON 

49,353 California: 
259 1,472 Moduc 1.6 2.3 A 15,871 
2,095 Oregon: 


KANSAS CITY, MISSOURI continued Nebraska: 
Mercer 16 2.0 59 6,141 8,573 Adams 
Nodaway 60 7.3 238 26,031 41,379 Arthur : = 8 
Pettis F : 36.6 44,894 62,718 Blaine : : 1.2 869 
Platte 5 2 29 24861 37,314 Buffalo , 4 27.0 = 38,542 «43,044 «~—S Klamath 91,417 
Ray . 4 15.4 16,307 25,599 Chase j E ao mem = , a 
= " ' Pon oe po Custer 5 6179~«19,790 «8,198 |S m 
saline 5 A ‘ i ,786 
Sullivan ’ : 10.0 7,379 14,611 — ; ; pei a peso 
eve o . e ” '” 
~ : _— baad Dundy r ; 35 4,611 552% KNOXVILLE, TENNESSEE 
Pawnee 54 3,973 8,136 ~—‘Franklin ss 6m seg Soins 
Richardson 14.6 18,636 «24,578 ~—sé#Frontier ! 52 3855 8,261 a . pee yn 
Total 2,044.4 2,676,660 3,964,827 Furnas y I 8.8 10,468 13,484 Estill ; ? ' 5,908 13,073 
Garden . : 4.0 3,684 6,791 Horlon ; , ' 34,924 54,027 
Gosper . a 2.5 1,912 4,391 Jackson : i y 3,269 10,541 
Hall 38.3 54,746 67,693 Knox . " : 9,623 23,584 
Harlan 1.5 f 57 5,585 10,573 Laurel 17,924 24,951 
Hayes 3 c 2.2 871 4,185 McCreary : . 5,349 9,665 
KEARNEY, NEBRASKA Hitchcock 1.0 F 47 3,603 7,961 Owsley x ° f 1,500 5,914 
Colorado: ascii 2 ; 12 2,296 1,646 Pulaski t . ‘ 23,816 34,006 
Kit Carson 1.5 s , 12,964 15,286 Wayne . 5 J 7,976 13,399 
Phillips 7 . . 8,455 8,137 vrata s ” 5 Wy ; : 19,557 25,426 
Sedgwick oe | 7,465 9,528 +‘ Kearney 181. 59 6,951 9,340 North Carolina: 
Yuma r t , 12,395 20,427 Keith 17 ; 78 14,150 — 16,135 Graham : i ? 1,874 7,461 
Kansas: Lincoln 6.2 31.5 39,429 55,858 Swain A ys . 8,306 8,972 
Cheyenne P - : 6,312 7,453 Logan 2 4 1.2 763 2,079 Tennessee: 
Decatur a y - 6,611 11,450 McPherson aa F & 215 869 Anderson 42,458 110,860 
Jewell ; e t 4341 10,692 Perkins 8 i 4.0 6,203 7,626 Blount 45,720 74,861 
Norton . ’ y 10,364 12,183 Phelps 3.0 : 10.2 17,919 17,911 Campbell 21,668 26,433 
Phillips 9,366 16,015 Red Willow 2.9 y 12.8 22,244 22,346 Claiborne 7,822 18,771 
Rawlins : ; y 5,623 7,802 Sherman 1.2 F 6.0 4,498 8,454 Cocke 12,939 20,587 
Sherman a * % 11,657 11,781 Thomas Sh ce 1.4 1,036 2,741 Cumberland £ ‘ s 14,770 19,630 
Smith : ? y 7,918 11,581 Webster 2.0 69 6,154 9,173 Fentress 149 6,587 «11,578 
Thomas 1d \ y 11,763 14,534 Total 86.8 115.0 372.6 484,212 632,359 Grainger i J 12.5 3,619 11,094 
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Among Major Southern 
TV Markets . . 


GETTING IAs _| | BRISTOL 


JOHNSON CITY 


TO SEE THE CLIENT __ KINGSPORT 


“on a platter” 

A Tri-City Sales Complex . . . Hub 
of a 37-county tv market encom- 
passing: 

e Population—1,257,100 
One out of every four TV stations now on the air is advertising : ae 
in this issue of Television Magazine because it is used by almost | 4 sadlapen 7 
all of TV’s important clients. SRDS Consumer Merket Data, July “60 

WCYB-TV Offers 


Telling your story directly to the advertising and sales manager 
—it’s a tough job, but an important one. 


Twice as many average quarter-hour 


When you tell your story in Television Magazine, you're reach- “homes reached” ...59% more net weekly 
circulation (ARB, 3/60) than the other com- 


ing the advertising man at the precise moment he is looking for + egy 2 po hee gore = 
information on your market and making his buying decision. a soa Ganienes dh sa Nal a taal 


| NBC—ABC 
You talk direcily to the advertiser when you tell your story in | 
Television Magazine. | wCcYB TV 
| we 


Channel 5 Bristol, Va.-Tenn. 
Represented by: Headley-Reed 
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“135 AIRLINE MILES 
TWIN CITIES, MINN. 


AIRLINE MILES 


-- ee 
~ 
> 


-s~ 


-. . 
1s =~" 
AIRLINE MILES ..... 
// » ~ \\ MADISON, WIS. 
129 AIRLINE MILES 





WKBT Provides the Only Con- 
sistently-Dependable Signal for 
an Isolated Market of 160,000 
Wisconsin, Minnesota and lowa 
TV Homes (CBS Research). Ob- 
viously, it would Take Two or 
Three Times as Many TV Homes 
in a Multi-Station Market to De- 
liver a Comparable Audience. 


[\:temy CBS fiN:Je 


WINDY 


LA CROSSE 
WISCONSIN 


250,000 WATTS oreseneettteee, 
Represented by: ; H 

H-R TELEVISION, INC. : 
Harry Hyett, Minneapolis *-.. aS woe! 
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MILWAUKEE, WIS. 





























VHF Total Pop- VHF Total = Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI? 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
KNOXVILLE, TENNESSEE continued Franklin 19.8 24.0 845 114,109 132,910 
Greene 7.5 123 46.9 32,522 51,877. Huntingdon 10.1 10.7 39.4 37,868 54,886 
Hamblen 49 88 326 36,175 39,964 Juniata 3.0 46 164 14,987 22,000 
Hancock 1.0 19 7.6 1,845 6,623 Lancaster 65.7 76.4 267.5 349,750 552,078 
Hawkins 4.5 8.3 34.7 13,311 35,365 Lebanon 23.1 24.9 86.9 110,719 153,995 
Jefferson 3.0 54 204 11,555 22,533  lycoming 24.5 32.3 107.4 131,576 187,781 
Knox 64.2 68.4 246.3 293,157 380,198 Mifflin 10.9 8611.8 42.2 48,275 65,179 
Loudon 48 67 26.1 17,936 27,592 Montour 3.1 3.8 17.1 13,787 | 20,156 
Meigs 8 1.5 7.1 1,670 6,064 Northumberland 25.3 329 1149 111,240 174,492 
Monroe 43 65 27.0 16301 24,695 Perry 49 69 25.0 23,495 37,981 
Morgan 1.8 2.6 12.8 4,634 10,447 Schuylkill 47.7 50.2 180.4 171,673 — 278,658 
Pickett 6 11 47 1,271 3,752 Snyder 4.5 7.6 28.5 26,802 36,990 
Rhea 25 44 169 11,798 17,441 Union 44 64 269 24311 *, 37,647 
Roane 7.0 11.0 41.4 31,170 46,907 York 61.7 71.1 237.0 299,593 440,262 
Scott 2.2 4.0 18.2 8,589 13,721 Total 517.9 601.1 2,083.5 2,437,653 3,736,266 
Sevier 33 64 256 17,096 25,178 
Union 1.1 2.3 10.2 2,366 8,359 LANSING, MICHIGAN 
Virginia: Michigan: 
lee 5.2 62 284 12,924 24,640 Barry 9.6 10.5 33.1 29,571 53,048 
Scott re - eee 13,599 30,633. Branch 10.0 11.9 39.2 39,230 60,402 
Total 208.4 297.8 1,194.1 857,402 1,348,368 Calhoun 39.9 426 143.9 174,655 276,567 
Clinton 9.4 10.0 358 31,956 54,754 
Eaton 13.8 15.1 488 45,827 79,749 
 egiaaaa eee Genesee 102.0 119.6 393.9 471,136 842,992 
Howard 30 37 132 15375 18707 Cratiot 97 WS 49 2S SIM 
Winneshiek 51 61 -21.2~—«20,071_~—«31,298~—=CMillsdole sam om Oe 
Sinden Ingham 62.8 66.1 219.1 321,672 481,343 
Fillmore 60 77 2%9 30,504 37,834 ~«—*lonlo N2 24 BS 6S OIF 
Houston 39 46 158 12,577 23,516 — ‘/sabella wu NS Se 
Wobosha 50 84 6 19.72 6 25,68) ‘Jackson 36.3 38.9 130.9 159,345 242,582 
Winona 93. «1S 406 44,500 63,691 Livingston 98 11.6 38.5 37,836 67,000 
Sieecaties , ‘ Midland 12.1 144 50.5 50,813 89,293 
ious 2.0 24 75 6,116 10,235 Montcalm 10.9 =12.0 38.0 43,384 58,924 
Buffalo 3.5 4.0 142 12,274 17,481 Shiawassee 15.7 17.2 55.9 64,430 97,511 
Crovitord 36 4s 16.9 16,245 21,643 Total 370.4 411.9 1,373.7 1,633,395 2,618,967 
Eau Claire 17.2 185 62.4 73,660 112,333 
Grant 10.9 13.0 45.1 59,067 67,938 : 7 ane 
ison 38k Matha gin Sea, Myce, 220 atmegecn 
Juneau 4.0 5.1 18.1 20,453 25,177 Survey of Buying Power; further reproduction not licensed. 
la Crosse 19.8 21.1 73.2 95,630 128,797 
Monroe 77 88 33.2 31,569 42,664 
Trempealeau 6.2 6.8 24.5 28,743 30,273 
Vernon 6.1 7.1 25.7 21,513 33,995 
Total 117.1 1344 471.5 521,287 709,382 —| 
| 
LAFAYETTE, LOUISIANA | 
Lovisiana: In every field, 
Acadia 9.2 132 50.1 41,540 59,575 
Allen 39 60 21.5 16,020 26,302 5 | 
Avoyelles 76 103 382 21,739 42,012 there’s one | 
Beauregard 4.1 6.3 23.1 16,390 27,487 
Evangeline 6.1 8.7 33.1 14,909 35,668 - | 
Iberia 88 138 523 53516 66,364 basic reference | 
Jeff Davis 57 78 2.1 28,678 39,459 
Lafayette 14.6 21.1 787 95,611 106,537 | 
St. Landry 13.4 21.2 88.2 54880 89,199 
St. Martin 42 62 28 13,453 27,636 source— 
St. Mary 76 109 41.4 45,664 52,846 | 
Vermilion 7.1 10.5 383 36638 45,029 2 
Total 944 136.0 520.5 439,038 618,114 nm 
LAKE CHARLES, LOUISIANA | 
rl broadcast | 
Acadia 9.2 132 50.1 41,540 59,575 
Allen 39 60 21.5 16,020 26,302 — 
Avoyelles 76 103 382 21,739 42,012 advertising, 
Beauregard 4.1 6.3 23.1 16,390 27,487 
Calcasieu 30.1 41.4 139.4 155,352 242,017 -_ 
Cameron a 16 6.4 3,614 8,551 it’s 
Evangeline 6.1 8.7 33.1 14,909 35,668 
Jeff Davis 5.7 7.8 29.1 28,678 39,459 
Vernon 40 67 27 17,059 25,594 TELEVISION 
Total 71.6 102.0 3646 315,301 506,665 
LANCASTER, PENNSYLVANIA MAGAZINE 
Maryland: 
Cecil 10.7 128 485 47,915 72,228 
Washington 229 268 934 101,473 160,371 The Management Magazine 
Pennsylvania: 
Adams 11.2 139 50.4 52,819 78,003 
Berks 74.4 80.6 271.7 320,513 558,183 of Broadcast Advertising 
Cumberland 29.3 364 1224 145913 232,681 
Dauphin 60.7 67.0 223.0 290,835 439,785 — 
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VHF Total Pop- VHF Total Pop- YOu RE ONLY 
il Homes Homes ulation Retail Homes Homes ulation  Reiail 
5 EBI? (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- ales EBI 
($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) fal ALF-COVERED 
09 132,910 » LAREDO, TEXAS Paulding 58 188 15,144 29,088 : 
68 54,886 Texas: Putnam 8.3 29.4 27,663 47,742 i 
87 22,000 | Webb 10.3 165 720 59,051 68,631 Total $536 82.5 269.6 317,366 477,466 ») iM 
50 552,078 Total 10.3 165 720 59,051 68,631 
. es LINCOLN, NEBRASKA NEBRASKA 
, ’ 
75 65,179 leases NEVADA ones 
B7 | 20,156 . Cloud 3.2 46 14.2 20,400 21,826 
40 174,492 <a wn We UG ld 17-22 «= 69 ~——«A341—s«(10,692 
95 «37,981 mae Marshall 36 52 168 17,830 27,137 
3 278,658 — a 48 58 167 23,269 30,768 epablie 25 37 107 10513 17389 
2 36,990 aoe saad 2° 3 9 wer we |W 26 36 7 8690 17,926 
1] 37,647 Nebraska: 
3 | 440,262 § Neveda: Adams 86 93 307 42,166 49,353 IF You 
Clark 36.3 48.6 130.8 202,988 290,422 
53 3,736,266 Antelope 24 35 11.2 14900 16,429 
ioe ad - - a aoe 20 28 97 10,321 ~—«+13,242 DON’T USE 
Veh: - Boyd 7 46 4,237 6,400 
nl Me Bes Pe = bon pod Butler 30 33 11.0 9,551 15,028 
53,08 Fetal 47.6 G44 1823 267,174 375,530 CO Ssee-™ SS OU KOLN-TV! 
30 60,402 Clay 2.5 3.2 9.5 10,425 13,737 
$5 276,567 Colfax 28 33 10.5 14,185 18,629 
6 54,754 LAWTON, OKLAHOMA Fillmore 2.4 3.5 10.1 11,316 14,642 
7 ~—«79,749 «Oklahoma: Gage 7.2 83 28.0 30958 42,779 
36 842,992 BB Comanche 17.7 19.8 79.7 80,104 127,008 Garfield 5 8 2.8 3,594 4,008 
38 = 53,702 BF Cotton 20 25 8.7 6731 11,478 ~~ Greeley 120 16 5.7 5,557 7,674 
9 50,672. Greer 1625 87 9,490 11,960 Hall M1 12.2 38.3 54,746 67,693 
2 481,343 Harmon Ee 4 6.4 7,220 11,060 Hamilton 25 3.1 93 10,285 15,747 
55 61,079 Jackson 5.1 85 29.7 29,273 48,426 Holt 2.2 41 145 16,033 18,582 
8 49,349 BF Jefferson 20 23 85 6995 11,506 Howard 16 230 69 = 5,938 10,826 
5 242,582 fF Kiowa 33 4.0 13.5 16,153 20,370 Jefferson 37 4.1 126 14,630 19,286 
6 67,000 BF love 15-23 8.1 6,854 10,930 Johnson 17 2.0 6.5 6,722 9,807 
3 89,293 BF Stephens 9.4 14 37.5 39,936 59,326 _—_ Lancaster 43.9 48.0 148.5 198,192 297,382 
4 58,924 BF Tillman 34 41 145 17,713 20,797 Madison 74 8.1 26.4 39,274 = 40,331 
0 «975i Sie: Merrick 18 28 8.6 10,887 14,279 
5 2,618,967 Archer i“. 2 6.5 7,444 9,522 Nance 120 (18 6.5 6,371 7,889 
Clay 1.9 29 10.1 8,607 14,470 Nemaha 29 3.1 10.2 8,627 16,768 
Hardeman 22 29 9.1 10,278 14,498 Nuckolls 2.3 2.8 97 10,952 14,181 This is Lincoln-Land—KOLN-TV's 
is Otoe 51 59 183 23,793 30,158 CS No. 3. Figures show per- 
TELEVISION Wichita 31.4 36.6 133.1 175,385 236,816 o ’ centages of TV homes reached 
\aragement Wilbarger 47 53 185 24,061 28,905 Pawnee LY Ad 5.4 3,973 8,136 weekly, day or night. 
sot licensed. Bh total 88.7 108.6 392.6 446,244 637,072 ‘Platte 59 7.2 24.0 33,011 35,208 
Polk 23 2h 8.1 7,868 14,684 . 
Saline 38 50 146 16,260 23,991 You can talk about TV markets in 
LEBANON, PENNSYLVANIA Saunders 52 57 77 19,308 31,263 Nebraska until you’re blue in the face; 
Pennsylvania: ‘ Seward 34. 42 133 14498 20,956 but when all’s said and done, you'll come 
cai Cumberland UHF Data not 36.4 122.4 145,913 232,681 Sherman 1.2 1.6 6.0 4,498 8,454 up with just two big ones—the extreme 
| J} Dauphin — givenona 67.0 223.0 290,835 439,785 ~~ Thayer 24 3.1 10.1 11,032 14,807 Eect and Linceln-Land. 
| lebanon county basis 24.9 86.9 110,719 =: 153,995 Valley LS 2.0 6.9 7,226 9,403 
Total $105.2 128.3 432.3 547,467 826,461 Webster 20 «62s 69 6,154 9,173 In the East, you must choose from 
Wheeler 2 3 a ; Pe the three top TV stations covering the 
York a) 46 45 8, ’ area. In Lincoln-Land it’s no contest; 
| aaa KENTUCKY Total 173.1 206.9 657.7 783,399 1,090,494 KOLN-TV is the station, hands down. 
| ff Bourbon UHF Data 4.8 16.6 18,697 23,214 Latest Nielsen credits KOLN-TV with 
| BB Boyle notgiven 6.0 19.6 22,287 28,501 65,500 TV HOMES during prime 6 to 
Breathitt ona 39 19.3 5507 13,308 LITTLE ROCK-PINE BLUFF, ARKANSAS 9 p.m. viewing time. Compare this figure 
Clark county basis 5.3 18.4 23,827 24,865 Arkansas: with that of ANY Omaha station! 
| Estill 3.4 13.2 5,908 13,073 Arkansas 5.0 5.3 17.9 27,273 24,243 
| & fayette 36.6 125.4 185,428 203,476 Ashley 35 57 224 = 20,643 24,669 Ask Avery-Knodel for all the facts on 
| Bf Fronitin 9.8 320 32,101 51,651 Baxter v2 8s Ww KOLN-TV—the Official Basic CBS Outlet 
Gorrard 26 10.0 7,545 12,052 Boone +” See for South Central Nebraska and Northern 
Henry 3.2 10.4 7,899 12,633 Bradley 2.2 3.0 11.8 13,424 12,546 Keneas 
Jackson 3.0 13.0 3,269 10,541 Calhoun 9 1.3 5.4 2,809 5,358 
Jessamine 37 12.7 10,965 17,234 Chicot 3.7 §.2 18.5 14,840 18,481 
lee 2.0 8.4 3,352 7,030 Clark 3.6 5.0 18.8 15,912 21,711 KOLN-TV DELIVERS THE 
lincoln 4.2 16.6 9,038 16,665 Cleburne 1 1.9 75 5,476 7,329 * 
| § Madison 9.6 345 31,826 44,831. Cleveland 100015 58 2,692 6,146 MAXIMUM AUDIENCE IN NEBRASKA 
| — Mercer 40 140 12663 16,639 Conway 25 35 138 14326 13,543 i inate aa 
Montgomery 29 133 16391 16,125 Dallas 20 30 11.4 10,735 yer Gunsmoke ............98,000 homes 
Owen , ; 4 Desha 38 52 204 17,093 1,195 
Powell bo —- Drew 2.5 3.4 13.3 10,656 14,072 Father Knows Best...... 86,500 homes 
Rockcastle 28 125 5733 10,621 Faulkner av a 1 6:00 p.m. News........84,400 homes 
Scott r 13.4 11,1 18,494 Franklin 1.5 2.3 87 6,986 9,415 
ities _- = a to «619~—(78 ~~ 3.883~=CO74s8 «| ~«S«'10:00 p.m. News.......74,400 homes 
Total 755.4 1188 428.9 429,302 571,652 Garland 121 14.7 46.5 58,848 70,354 *November Lincoln NSI 
Grant 15 22 79 4,736 8,113 
Hot Spring 5.5 6.0 22.0 16,919 25,873 
UMA, OHIO Independence 37. 57 =: 205-~=—-20,103—S21,695 
Ohio: Izard 8 20 7.8 3,627 7,468 
Allen UHF Data 31.5 103.7 137,104 198,236 Jackson 48 73 273 24,426 28,688 = 
ine oo not given 10.9 36.0 42,679 60,692 Jefferson 1 os = - —_ 1 — 
lancoc!| ona 16.7 51.0 66,477 93,338 Johnson 2 5 y I i 
i i : ’ CHANNEL 10 ¢ 316,000 WATTS © 1000-FT. TOWER 
Hardin county basis 9.3 30.7 28,299 48,370 Lawrence 2.9 4.2 163 12,527 15,895 oe ‘5 onan B10 
ee Avery Knodel, lac, Exclusive Netione! Representatives 
Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1960, Sales Management 
_ Survey of Buying Power; further reproduction not licensed. 
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VHF Total —Pop- ; VHF Total Pop- F p- 

Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 

(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- - Sales EBI 

sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
LITTLE ROCK-PINE BLUFF, ARK. continued LOS ANGELES, CALIFORNIA Switzerland 1A 2.0 68 4,218 9711 
—e - me 5808 11,108 California: Washington 46 48 162 13,361 22,230 
roe ce Ta enn eS Inyo 27 43 (126 = 241319159 ies 

: . . , , Los Angeles _1,941.0 2,066.2 5,937.5 8,958,551 13,884,718 

lonoke 4.6 5.46 21.4 22,824 25,048 Orange 203.0° 278.5 686.7 837,633 1,433,741 Adair 23 4.2 16.7 10,201 15,376 
Marion 8 12 49 2,683 5,491 Riverside (West) 75.3 91.4 260.9 364,544 482,040 — Anderson 18 6O8 8.1 7,394 —-10,012 
Monroe 33 40 154 11,498 16,569 San Bernardino Boyle 3.6 60 19.6 22,287 28,501 
Montgomery 8 14 58 2987 5,887 (West) - 137.3 159.7 468.6 576,583 907,096 ~— Breckinridge 30 40 45 9,609 15,697 
Nevada 19 22 88 6,069 9,619 San Diego 283.5 310.6 983.6 1,283,812 2,106,045 a tits 41 48 164 ~—-7,601—s«*19,258 
Nawice * 12 5A 792 4820 Santa Barbara 42.0 49.7 146.2 =: 243,501 «= 321,495 , 

‘ 4 Ventura 48.5 558 180.2 214334 363889 «© Carroll 23 46 1 OM 
Ouachita 7.2 8.1 BS 27,351 35,787 Total 2,733.3 3,016.2 8,676.3 12,503,089 19,528,183 Casey 2.2 4.0 17.4 7,730 14,992 
Perry ¥ 5.1 2,319 4,713 Estill “68482 5,908 13,073 
Pike th 19 7.4 6,920 8,108 Fayette 237 36.6 125.4 185,428 302,476 
Polk 20 30 Il 11,339 611,492 Franklin 62 98 320 32,101 51,651 
Pope 3.2 60 221 21,138 24,309 Garrard 19° «26 = 10.0 7,545 12,052 
Prairie 2 @ na 9,804 10,751 Grayson 27 51 184 12,534 — 17,200 
Pulaski 637 80.4 260.0 301,103 420,622 Green 19 34146 9,053 ‘11,853 
Saline 51 69 27 22,716 30,940 LOUISVILLE, KENTUCKY Hancock 11 14 4.7 2,868 4,99%6 
Scott 9 17 6.5 5,530 6,956 Indiana: Hardin 1.8 = 15.2 78.9 47,838 120,747 
Searcy 13 2% 8.8 3,521 8,239 Bartholomew 13.2 15.2 48.6 62,017 79,026 Hart 23 38 140 11,723 14,530 
Sharp 9 16 67 2790 6702 Brown W522 84 3,299 9,774 Henry 24 32 104 7,899 126% 
Stone 7 1S 63 3316 5805 Clot 4S OS FS BAB WMS hse 12 30 130 3,269 10,541 
Union 14 138 «47.8 ~~ 51,581 67,764 «Crawford = 2S 3 SS SS le 164.5 178.2 583.0 741,469 1,034,319 

’ ’ Daviess 74 81 27.7 25,165 40,565 : ‘ . 7 ’ 

Van Buren 1.2 1.8 7.0 5,518 7,116 Dubois 62 73 26.6 31,129 40,451 Jessamine 2.4 3.7 12.7 10,965 17,234 
White 68 103 37.0 32,049 39,602 Floyd 15.5 16.4 51.6 50,873 87,901 Larue 17 29 10.7 8,233 12,134 
Woodruff 26 34 142 8,989 13,098 Harrison 48 58 204 13,079 28,567 Lincoln 27 42 «(166 9,038 16,665 
Yell 18 30 13 10359 11,308 Jackson 82 9.3 304 31,567 43,573 Madison 49 9.6 345 31,826 44,831 
Mississippi: Jefferson 6.4 7.3 26.4 26,703 36,433 Marion 28 3.6 15.5 1,211 17,049 
Bolivar 9.0 149 57.1 30,195 53,773 ‘Jennings 44 51 19.3 14,062 21,302, Meade 16-22 0«1Bsi,577—s«*12, 575 
Sunflower 66 11 467 22,615 ~—40,189 a vd po pes — pes Mercer 28 40 14.0 12,663 16,699 
a 125 21.0 744 68,656 80,317 hice 46 «58 «193—«(14,362 25,201 Nelson 44 49 20.2 15,845 23,097 

je Perry 47 5.1 18.0 12,649 23,366 Oldham 2.4 3.3 13.6 9,641 14,971 
Ozark 1.6 2.5 97 5,560 9,757 Scott 44 48 15.0 13,597 20,291 Owen 20 25 8.2 4,498 10,548 
Total 252.4 351.0 1,267.1 1,150,877 1,531,981 Spencer 39 4.1 146 12782 20,615 — Pulaski 5.0 9.0 347 23,816 34,006 
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BULLS-EYE! 


In the nation’s second market, your 
first buy is television ... and CBS 
Owned KNXT. Because television 
shoots your sales message farther 
and more effectively than any other 
single medium can. . . throughout 
a vast, dollar-rich 10-county area 
which last year racked up a mighty 
$13 billion in total retail sales. And 
in this seven-station market, only 
Channel 2 (represented by CBS Tel- 
evision Spot Sales) scores a direct 
hit: Southern California’s number 
one television station for the past 
65 consecutive Nielsen reports! 


CBS TELEVISION STATIONS 


ADivision of Columbia Broadcasting System, inc. 
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—EE 
VHF Total Pop- VHF Total Pop- VHF Total Pop- 
ail Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
2s EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
0) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
18 9,711 Rockcastle 12 28 125 5,733. 10,621 Dodge 27 37 154 10,193 15,396 MASON CITY, IOWA 
61 22,230 Russell 1.6 3.0 12.5 5,961 10,711 Deoly 22 2.9 11.7 5,760 10,812 lowa: 
Scott 3.0 3.8 13.4 11,178 18,494 Hall 11.2 11.8 44.1 53,802 57,102 Butler 48 5.4 17.8 23,543 27,295 
Shelby 4.1 5.0 17.6 19,586 23,293 Houston 6.2 9.5 40.0 26,191 52,827 Cerro Gordo 15.9 16.9 §3.3 78,985 98,328 
01 15,376 Spencer 1.4 1.5 59 6,501 7,264 Irwin 1.4 2.5 11.3 6,175 10,952 Chickasaw 3.6 4.2 14.3 16,788 21,869 
94 10,012 Taylor 3.0 49 17.2 12,762 18,438 Jasper 13 1.4 5.6 3,798 5,786 Dickinson 3.2 4.0 13.1 16,550 23,160 
87 28,501 Trimble 1 1.5 52 1,879 6,397 Johnson 1.3 a2 8.4 4,47\ 7,777 Emmet 3.2 4.5 15.1 18,086 28,020 
09 15697 Washington 22 30 Ws 8,727 11,825 —_ Jones 10 «1.8 7.1 2,388 7,110 Floyd 60 69 219 24992 37,888 
01 19,258 Wayne 1.6 3.9 16.5 7,976 13,399 Laurens 59 7.5 30.6 28,284 30,371 Franklin 46 §.2 16.9 21,267 30,952 
. Woodford 2.4 3.2 10.9 9,213 14,682 Macon 2.2 3.0 12.0 8,905 11,289 Hancock 3.6 4.4 15.7 17,152 28,073 
m4 10,348 Total 418.9 517.1 1,806.6 1,817,538 2,671,484 Monroe 21 26 10.1 6785 12,215 — Humboldt 3.1 43 14.0 21,108 25,013 
30 14,992 Peach 21 31 12.0 14450 14,458 Kossuth 61 7.5 266 31,982 47,504 
08 13,073 Pulaski 14° 8.0 8,820 8,680 Mitchell 3.6 4.2 14.2 17,680 21,155 
28 302,476 ote VEXAS Putnam 1.0 17 7.1 6,480 7,414 Palo Alto 3.0 43 15.2 16,945 23,487 
01s 51,651 Schley 6 9 3.6 1,655 3,475 Pocahontas 330 41 14.3 14,651 ~—-25,067 
o Curry 60 95 321 39,365 64,337 : 
45 12,052 tin 19 158 50.1 63,071 104 850 Taylor 1.5 2.1 8.1 4,681 7,689 Winnebago 3.3 3.8 13.3 18,892 21,748 
34 «17,200 Texas: : ; Telfair 15 28 120 9,873 12,244 Worth 29 «3.4 11,7 9,566 18,853 
53 11,853 Bailey 19 26 10.1 13,920 16,838 toner 1.5 2.5 10.4 7,095 10,835 Wright 5.7 6.2 20.3 27,099 35,474 
ig 4,996 ee 2 3 1.4 154 1,987 Twiggs 1.0 1.5 6.3 1,234 5,880 Minnesota: 
7 Upson 5.3 6.2 23.5 20,575 30,676 Blue Earth 11.3 12.0 41.9 65,497 73,153 
38 120,747 — . 7 ye nen prone Washington 28 65 27.0 12,668 23,142 Dodge 32 39 140 15839 19,778 
23 14,530 i 21 a1 ps 2 ond 170 “4 Wheeler 8 Ll 44 1,723 4,313 Faribault 62 7.5 26) 33,145 42,241 
9 12,633 ol 46 48 21 3 97.209 32.247 Wilcox 1.5 2.1 8.8 3,593 8,503 Fillmore 6.0 7.7 26.9 30,504 37,834 
59 10,541 eden 12 1.6 57 7,523 10.437 Wilkinson 1.3 2.1 8.3 3,638 9,290 Freeborn 9.8 10.3 35.5 45,977 59,558 
$9 1,034,319 Floyd 23 31 11.0 12,259 18,744 Total 107.5 145.3 565.1 478100 676,327 Jackson 4.0 4.2 14.7 14,107 24,710 
517,234 Gaines 18 31 oS 14822 (18,961 — os | SS 
3 12,134 Pea 15 18 72 7723 11.588 Mower 12.7 14.0 49.4 60,356 90,465 
: = : ’ ’ MADISON, WISCONSIN Olmsted 13.4 162 583 93,362 104,343 
18 16,665 Hale 9.0 10.2 35.0 52,840 62,438 Ilinois: T 
‘otal 149.3 173.7 594.4 771,239 1,016,653 
% 44,831 Hockley 5.2 57 20.6 23,259 = 36,456 Jo Daviess 6.0 69 23.2 24821 39.919 
1 17,049 a : , : 4 ae Stephenson 139 146 ‘45.0 61,730 90,139 
é, ing ° ° ‘ ’ ° 
7 lt S171 255 (7888639516 xg MEDFORD, OREGON 
3 16,639 lams 4 5 5 6,116 10,235 
¥ lubbock 42.3 53.0 175.5 247,559 325,913 Camis 103 118 386 48839 63,642 California: 
5 23,097 lynn 23 3.0 10.9 12,956 19,078 Cosine’ 36 45 169 16,245 21.643 Del Norte 3.8 8.2 22.3 21,065 43,003 
1 14,971 Motley r’ 1.0 3.1 3,634 5,513 noe 554 625 2165 281,040 442,458 Siskiyou 6.2 9.4 28.9 42,093 63,396 
8 10,548 Terry 39 52 189 25,293 29,352 Sollee 163 181 634 57767 99,829 Oregon: 
6 34,006 Yoakum & 18 7.0 8,448 =—-11,231 Brat 109 130 451 59.067 67,938 Curry 39 7.4 7.5 15,665 =. 27,997 
Total 105.3 135.8 470.8 617,207 843,920 ‘ ¢ Jackson 20.3 238 72.0 93,552 123,359 
’ , Green 66 7.5 25.2 38,749 48,439 ‘ 
+ ence Green Lake 38 47 156 21,601 23,490 ~—«-0sephine a bo aa om oon 
a LUFKIN, TEXAS lowa 46 59 208 19,028 28,513 7 . ; ; ; « 
Sica Jefferson 149 157 52.5 60,923 86,056 
Angelin i 12. 42.1 37,794 54,540 Juneau 4.0 5.1 18.1 20,453 25,177 
nal - = Me 31,628 41,142 Lofayette 43 45 158 15,980 21,927 MEMPHIS, TENNESSEE 
Houston 34 55 20.0 16,959 21,422 Marquette 23 25 8.9 9811 11,906 = Arkansas: 
dion 18 33 120 7,511 12,548 Richland 45 52 193 20516 26,151 Clay 370 55 20.5 15,612 21,457 
Nacogdoches 5.5 9.1 33.9 35,239 «38,967 —sRock 319 348 112.1 144,383 220888 «Cleburne . | 2s SS Oe 
Polk 28 4.0 15.0 11,836 17,662 Sauk 10.3 117 40.3 47,911 62,039 Craighead 10.8 11.6 44.3 45,978 54,850 
Sabine 1.2 17 7.0 9,106 7,496 Vernon 6.1 7.1 257 21,513 33,995 Crittenden 10.7 11.6 45.1 41,537 43,391 
Son Augustine Il 17 7.2 7,730 ~—-6,661_~=Ss; Walworth 147 165 526 68,291 90,458 Cross ee ww i 
Trinity 17 22 7.9 8,521 8,504 Total 226.4 255.0 863.1 1,044,784 1,514,842 a = pe pr on Bosra 
reene s \ . y , 
—_ eS oe oe Independence 37 57 20.5 20,103 21,695 
MANCHESTER, NEW HAMPSHIRE Jackson 48 73 3 24426 28,688 
LYNCHBURG, VIRGINIA New Hampshire: Lawrence 2.9 4.2 16.3 12,527 15,895 
North Carolina: Belknap 7.7 8.1 27.3 41,427 47,856 lee 43 46 18.1 11,405 18,669 
Caswell 3.4 49 22.9 7,163 21,084 Carroll 46 49 16.1 24,556 24,794 Mississippi 142 168 67.2 58,518 72,210 
Person 4.2 58 24.8 20,462 27,067 Cheshire 12.0 128 42.5 49,681 72,186 Monroe 3.3 4.0 15.4 11,498 16,569 
Virginia: ? Hillsborough 46.4 50.3 168.2 239,939 328,193 Phillips 9.1 11.8 43.5 33,066 48,202 
Amherst 37 5.6 25.0 10,529 24,379 Merrimack 17.4 183 64.6 75,568 111,706 Poinsett 5.7 6.6 27.5 28,428 28,195 
Appomattox 1.6 2.0 93 6,429 10,140 Rockingham 23.1 26.9 87.6 129,734 160,998 Randolph 1.8 2.9 12.2 8,941 12,353 
Bedford 57 8.2 33.2 17,225 "37,396 Strafford 14.3 15.2 54.0 66,177 97,025 St. Francis 6.7 8.6 34.1 23,393 33,885 
Campbell 19.5 228 86.1 108,831 128,071 Sullivan 79 8.7 28.8 32,671 50,654 Sharp 9 1.6 6.7 2,790 6,702 
Charlotte 26 3.6 15.5 7,118 13,831 Total 133.4 145.2 489.1 659,753 893,412 Woodruff 2.6 3.4 14.2 8,989 13,098 
Franklin 45 65 28.1 17,179 26,920 Kentucky: 
Holifax 82 94 42.0 24805 42,086 Fulton 18-29 10.7 15,537 13,076 
Mecklenburg 63 73 322 27,551 37,262 MARQUETTE, MICHIGAN Mississippi: 
Pittsylvania 22.9 289 113.0 87,246 149,060 Michigan: Alcorn 46 7.0 25.2 20,581 26,813 
Roanoke 39.8 443 160.0 204,666 278,646 Alger 2.0 29 10.0 10,209 14,535 Benton 1.2 2.0 8.3 2,028 7,168 
Rockbridge 5.1 27 31.9 25,172 44,133 Baraga 1.6 17 6.0 6,020 7,312 Bolivar 90 49 §7.1 30,195 §3,773 
Total 127.5 157.0 624.0 564,377 840,075 Delta 8.2 98 33.7 38,779 46,356 Calhoun 2.0 3.9 15.7 8,511 15,190 
Dickinson 6.6 69 22.8 28,313 33,291 Carroll 1.6 2.7 11.3 2,092 9,561 
Houghton 7.6 94 322 38165 43,274 Cochoma 87 133 489 31,115 52,514 
MACON, GEORGIA Iron 4.5 58 18.7 21,287 29,507 De Soto 4.1 5.6 22.8 9,386 20,095 
Georgia: Keweenaw 5 m 2.6 1,243 3,091 Grenada 2.6 47 18.2 14,558 18,452 
Baldwin 3.7 54 340 17,987 26,291 luce 2. 4% 7.8 7,748 8,436 Itawamba 22 38 152 5813 14,082 
Banks i 2 6.2 956 5,443 Marquette 124 145 50.8 53,110 76,206 Lafayette 26 47 197 13,563 22,875 
Ben Hill 22 3.6 12.1 14,559 14,705 Ontonagon 2.4 3.0 10.3 8,627 12,857 lee 78 11.0 39.6 44,769 43,982 
Bibb 33.0 40.7 138.7 158,209 220,168 Schoolcraft 1.9 2.4 88 9,988 11,443 Leflore 7.2 12.1 46.9 43,862 52,403 
Bleckley 1.5 32 8.4 7,158 8,173 Wisconsin: Marshall 3.1 5.0 22.4 8,421 18,143 
Butts 1.9 2.4 9.6 6,469 10,066 Florence 8 8 3.6 2,914 3,706 Monroe 5.2 8.7 33.2 20,349 30,966 
Crawford a] 1.3 5.6 1,640 5,435 Forest 1.4 17 6.7 6,306 7,989 Montgomery 1.8 3.3 12.7 6,950 11,923 
Crisp 3.4 46 147 17,885 17,810 Total 51.1 61.2 214.0 232,709 298,003 Panola 60 7.0 28,2 15,303 25,912 
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How 


many 


households 


do you 


reach? 


TOTAL HOUSEHOLDS 











Television Metro. 

Markets Area 
Wausau, Wis. 136,200 25,400 
Wheeling, W.Va. 279,100 58,800 
Wichita Falls, Tex. 165,800 36,600 
Wilmington, N.C. 134,500 21,700 
Yakima, Wash. 157,500 47,300 
Youngstown, Ohio 230,200 143,600 
Yuma, Ariz. 34,100 * 


* Does not rank as a Metropolitan Area 


The metropolitan area is the 
heart of a television market and 
in some cases accounts for the 
bulk of the area's buying power. 


But in many instances, the re- 
mainder of the coverage area 
far outranks the home county. 
In Wausau, for example, 81% 
of the television market's house- 
holds are outside the metropoli- 


tan area. 


For income and sales data cor- 
related to TV coverage areas, 
Television Magazine is the only 


standard source. 
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Total 


Pop- 





VHF 








Total Pop- 








Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
MEMPHIS, TENNESSEE continued San Bernadino 
Pontotoc 27 48 18.4 9,692 17,538 (East) 29 73 9.6 11,767 18,512 
Prentiss 28 47 180 411,885 17,785 New Mexico: 
Quitman 3.9 5.0 20.1 7,903 17,673 Grant 3.8 46 17.2 15,029 26,769 
Sunflower 66 11.1 46.7 = 22,615 ~~ «40,189 -~—S sun 22 32 14 = 14321 15,849 
Tallahatchie 4.1 6.0 24.1 8,908 21,957 Total 215.7 272.5 912.5 1.941.405 1,503,647 
Tate 31 44 17.7 10,389 16,453 
Tippah . 26 4.1 16.7 8,416 15,137 MIAMI, FLORIDA 
Tishomingo 2.1 4.0 15.7 9,124 14,043 Florida: 
Tunica 370 52 20.0 8,011 19,007 Broward 90.4 116.1 296.5 506,706 548,864 
sebbil 3.2 5.8 20.4 14,921 20,286 Collier 36 65 188 21,402 29,274 
Webster 15-26 10.5 6,378 9,925 Dade 268.0 303.6 915.1 1,504,984 1,923,074 
Yalobusha 1.8 3.2 12.3 7,367 11,563 Hendry 1.3 2.1 8.0 11,666 12,764 
Missouri: Indian River 36 7.5 244 32,137 36,380 
Dunklin 9.2 107 39.3 44,361 43,949 Aaactin 27 52 «185 + ~©«16,420~—«21,953 
Oregon 17-29 106 = 8,759 12,323. Monroe 128 18.0 60.2 49,819 102,748 
Pemiscot 99 10.4 39.6 27,984 44,092 Palm Beach 62.4 84.5 229.7 348,236 424,360 
Ripley 21 29 10.0 ~ 320 11,587 st. Lucie 60 10.2 356 52,255 56,208 
ae 10-160 64 2,913 6,902 Total 517.6 553.7 1,603.8 2,543,625 3,156,825 
ennessee 
Carroll 46 73 261 17,279 29,447 
Chester 152.2 89 6,364 8,815 MIDLAND-ODESSA, TEXAS 
Crockett 3.6 3.8 14.2 9,437 17,904 New Mexico: 
wr 65 68 250 30,087 30,484 - : 11.9 158 50.1 63,071 +~—-104,850 
‘ ‘exas: 
— fo be a brid aan Andrews 23 48 15.1 14,185 28,624 
Siionch 3.4 5.4 23.6 12,193 19,629 Brewster 1 1.6 6.2 7,725 9,305 
Hardin 26 46 184 13399 16,834 «Crane . ~ — 
ieee 46 48 199 13294 20015 Crockett 7 ww 43 4,743 7,205 
Henderson 22 35 137 11,132 14407_~=« Ector D2 DS NA 67 57H 
: : Gaines 18 31 115 14822 18,961 
lake 19 29013 7,260 11,398 : ‘ 
lauderdale 5.0 54 21.0 16912 22,761 Glasscock - 2 4 vt Ve 
McNairy 36 49 ~—«(«19.1« 921g agp «Howard 76 108 381 55722 71,303 
Madison 13.2 166 58.1 59,178 79,368 «(10M Davis = 9 4 = 6S 
Obion 48 80 27.5 27,258 36,095 ‘Loving = 4 od = 
Shelby 149.5 170.2 590.0 758,755 1,015,759 Martin - - — 
Tipton 59 69 28.0 17,359 30,888 ee = pe = aa pss 
Weakle 4 ; , aia ‘ : ’ 7 
fod me une an weennee Pm se Pecos “uw 6 |! 
OS a ee ae Presidio 8 1.4 5.5 §,212 6,280 
Reagan 7 7 29 3,814 5,795 
Reeves 32 53 17.8 26767 31,14 
MERIDIAN, MISSISSIPPI Schleicher 4 6 24 2232 3,754 
Alabama: Sterling 2 2 8 1,452 —*1,576 
Choctaw 23 43 18.0 8,939 16,400 Sutton 6 9 3.6 4,965 5,432 
Greene 1.8 3.1 13.6 7,025 12,344 Terrell ‘5 9 28 3,268 4,334 
Hale 2.5 43 17.4 7,645 15,460 Upton 1.2 17 5.6 6,133 10,301 
Marengo 4.1 6.5 26.6 17,614 26,221 Ward 33 44 15.9 17,868 25,893 
Sumter 30 39 165 7,290 17,292 Winkler 24 45 148 16,086 28,843 
Mississippi: Yoakum 8 18 7.0 8448 11,231 
Clarke 260 43 73 7,424 14,866 Total 82.9 121.9 397.7 534,819 768,154 
Forrest 8.7 14.5 50.7 63,986 63,307 
Jasper 29 4.4 18.9 8,446 15,341 
Jones 122 165 61.0 54,100 67,545 MILWAUKEE, WISCONSIN 
Kemper 18 26 120 3,888 9,954 Wisconsin: 
Lauderdale 159 19.5 665 71,746 81,146 Calumet 46 48 17.3 18,600 25,644 
Leake 29 46 18.8 7,970 16,641 Columbia 10.3 (11.8 38.6 48,839 63,642 
Lowndes 54 108 41.1 37,968 43,828 Dodge 163 181 = 63.4 = 57,767 99,829 
Neshoba 3.4 49 19.6 10,219 17,992 Fond du Lac 19.9 21.6 75.4 95,694 129,120 
Newton 3.6 5.1 20.5 13,350 18,795 Green Lake 3.8 47 15.6 21,601 23,490 
Noxubee 2.4 3.8 17.0 8,995 14,328 Jefferson 14.9 815.7 52.5 60,923 86,056 
Oktibbeha 33 59 24.0 14,782 26,573 Kenosha 28.6 30.9 = 99.1 117,594 194,369 
Scott 29 5.0 20.4 16,522 18,300 Manitowoc 19.8 20.8 71.7 75,865 122,297 
Smith 21 3.6 15.3 6,462 12,366 Marquette 2.3 2.5 8.9 9,811 11,906 
Wayne 23 3.9 16.8 9,204 13,603 Milwaukee 299.4 321.8 1,063.9 1,396,363 2,233,406 
Winston 3.1 46 18.3 9,284 16,993 Ozaukee 88 10.2 34.5 41,565 65,433 
Total 89.2 136.1 530.3 392,859 539,295 Racine 37.4 41.0 135.1 176,801 279,649 
Rock 31.9 348 112.1 144,383 220,888 
Sauk 10.3 117 40.3 «47,911 62,039 
Sheboygan 26.2 27.6 90.6 102,240 164,883 
aie —. 22S oe 
‘ ashington le s ‘ 7 # 
— = ed ae a pris Waukesha 36.4 41.2 138.1 144,955 254,577 
aamecas ~~ spe a = a 29.0 33.0 111.1 136310 195,675 
+ cn <a a aas0 2008 Total 625.9 681.2 2,263.9 2,810,669 4,395,782 
Maricopa 161.3 195.6 630.2 836,893 1,083,760 
Mohave 1.2 2.1 7.2 11,363 12,940 MINNEAPOLIS-ST. PAUL, MINNESOTA 
Navajo 42 96 388 33,855 46,044 lowa: 
Pinal 15.1 18.2 689 53,852 94,217 Dickenson 32 40 13.1 16,550 23,160 
Yavapai 43 73 248 35,358 44,685 Minnesota: 
California: Anoka 16.0 19.9 689 42,294 — 107,087 
Riverside (East) 4.8 5.8 16.7 23,269 30,768 Benton 33 50 189 19,952 23,550 





Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1960, Sales Management 
Survey of Buying Power; further reproduction not licensed. 


TELEVISION MAGAZINE / Market Book, 1960 











EBI 
($000) 


18,512 


26,769 
15,849 
1,503,647 


548,864 
29,274 
1,923,074 
12,764 
36,380 
21,953 
102,748 
424,360 
56,208 
3,156,825 


104,850 


28,624 
9,305 
11,223 
7,205 
185,758 
18,961 
1,520 
71,303 
2,106 
300 
10,316 
141,772 
22,644 
17,682 
6,280 
5,795 
31,146 
3,754 
1,576 
5,432 
4,334 
10,301 
25,893 
28,843 
11,231 
768,154 


25,644 
63,642 
99,829 
129,120 
23,490 
86,056 
194,369 
122,297 
11,906 
2,233,406 
65,433 
279,649 
220,888 
62,039 
164,883 
90,458 
72,421 
254,577 
195,675 
4,395,782 


23,160 


167,087 
23,550 
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*°. . To Serve with Vigor 
the Needs and Welfare of South Florida 
and our Country...” 


—from management creed announced whep 
WCKT took the air Sunday, 
July 29, 1956 














In early June of this year, WCKT, Channel 7 in Miami, completed mailing its annual 
edition of the WCKT Public Service Report. It was entitled “NEEDS” and covered 1959. 
“NEEDS” was put in the hands of several hundred responsible South Florida citizens 
. . . leaders in education, religion, government, professions, labor and business. The 
half-inch book reported WCKT’s efforts to meet the NEEDS of the COMMUNITY, 
NEEDS for EDUCATION, NEEDS of the SPIRIT, the NEED to be INFORMED, the 
NEED for an AIRING of ISSUES, and the NEED for NEWS. 

Accompanying the 1959 NEEDS report, WCKT furnished these leaders a question- 
naire, asking . . .“IN THE ORDER OF THEIR IMPORTANCE, WHAT ARE SOUTH 
FLORIDA’S GREATEST NEEDS AS OF NOW?” 

The replies are in, and the answers are being used in the planning of an even greater 
year of service based upon the “NEEDS” of our community as our citizens see them. 

For a copy of the report and questionnaire, write to NEEDS, P.O. Box 38 M, 
Broadcast Key, Miami, Florida. 


BISCAYNE TELEVISION CORPORATION 
WCKT WCKR-AM-FM 



























A NEW MARKET SERVICE 


Television Magazine and Sales Management's Market Statistics have pooled resources to offer you 
a new television research service. 


Number of TV Homes (September 1960) 
Number of Households (September 1960) 
Population (January 1960) 


We can provide an IBM listing of the cumulated (unduplicated) counties for any given schedule of 
TV stations (numbering over 20), plus the full range of market characteristics available from the 
Market Statistics library of data published in the Sales Management Survey of Buying Power. 


@ INCOME DISTRIBUTION: Number of low, middle or high income households. 


@ RETAIL SALES: Volume of retailing broken down by food store sales, 
drug store sales, or any other components desired. 
@ EFFECTIVE BUYING INCOME 


@ MANY OTHER KEY MARKETING CHARACTERISTICS: Degree of urbanization, 
degree of resort activity, etc. 


For details, write or call Marvin D. Melnikoff, director of research, Television Magazine 
or Jay Gould, director of research, Market Statistics. 
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VHF Total = Pop- VHF Total = Pop- VHF Total = Pop- 
























Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation. Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
MINNEAPOLIS-ST. PAUL, MINN. continued Buffalo 3.5 4.0 14.2 12,274 17,481 MOBILE, ALABAMA 
Blue Earth 1.3. 120 «41.9 65,497.——-73,153 a wv 2 MS rR Tt Som 
aes 73 8.1 28.6 35,692 43,013 Chippewa 11.7 13.1 49.2 52,239 65,697 Baldwin 10.0 12.7 47.5 42,780 55,515 
at :. «6 ao ie Dunn 67 7.5 27.5 28,394 37,443 Clarke 35 58 235 21,713 24,067 
ds o 8 we hm (a Eau Claire 17.2 185 624 73,660 112,333 Conecuh 25 41 186 9,428 16,382 
Phocewa 33 47 16.6 22,402 26,478 fap 2.1 2.2 7.5 8,237 10,020 Covington 5.6 9.1 38.4 32,008 42,904 
ace .o «4 4lUeae | (oe Pierce 56 68 237 26910 34,941 Escambia 53 77 320 33,392 34,102 
é : id 
Cottonwood «8948 tk par mags PO 21 78 60 BMS Mim Moby = SS DS SRI NA 
Crow Wing 68 95 31.9 37,89 46,606 “eg - / _ mei : “4 , : 
Dakota 176 20.0 714 64839 115703 t. Croix 69 77 7A 35,041 41,144 Washington 19 2600S 5,053 10,768 
Delee 3.2 3.9 14.0 15.839 19.778 Trempealeau 6.2 6.8 24.5 28,743 30,273 Florida: 
Foribault 62 75 26.1 33,145 42,241 Total 725.6 814.0 2,788.5 3,592,786 4,934,221 Bay 14.2 = = — pened 
Goodhue 92 97 33.0 39,385 52,754 — we pes oo oe yoo peg 
Hennepin 237.9 2554 8207 1,329,683 1,763,172 oe : ‘ é ‘ ‘ 
8 17 27 96 857 2140 MMOT, NORTH DAKOTA Santa Rosa 46 7.1 283 19,680 32,494 
a i ? . : ¢ North Dakota: Walton 24 4) 16.3 15,166 17,107 
Isanti 27 32 131 12,592 16,208 
cei “oe 4 ur She Benson 152.2 8.9 6,219 (11,127 Mississippi: 
ccaines — a4 8 10388 +~—«12,014 Bottineau 19 «27 = 10.4 ~—-'10,685.—S «15,179 Clarke 26 43 173 7,424 14,866 
a Burke 12 1.8 59 5,180 9,314 Forrest 87 145 50.7 63,986 63,307 
Kandiyohi 7.1 83 31.5 37,160 45,274 . as a ae ae + = « a ass one 
le Sueur 52 60 206 19,835 30619 nie ; ‘4 55 "2 7/18 9? . a : ; “ 
ts oe“ “« <=. sax Eddy 9 13 48 6,585 6,371 Greene a | 67 7.2 3,260 6,143 
Mcleod 68 7.8 268 33,961 41,611 poesnasted s! a a ae an ee a: sd pe ‘ae poe 
Martin 68 8.6 29.9 37,166 50,685 cKenzie é A . 6, P lackson I . d ; , 
edher 48 54 19.8 22.125 28 544 Mclean 3.4 48 18.2 12,305 29,176 Perry 1.2 2.2 8.4 4,868 6,983 
Mille Locs 38 50 173 1 8701 2729 Mercer 1.4 2.0 7.6 5,914 10,748 Stone 9 1.6 6.3 6,282 6,937 
Moret ; ’ ‘ : 3 Mountrail 1.3 2.8 9.5 11,998 15,424 Wayne 2.3 3.9 16.8 9,204 13,603 
oe 7. = = a hh oe 3 24 3738 ‘Total 228.1 300.2 1,113.1 1,108,506 1,521,245 
Nicollet 49 $4 26 146133418 — hes v4 : ‘ a Mi ; ee cs 
Olmsted 194 162 583 93,362 104343 Free = = a “ ma 
Pine 46 51 181 14,664 23,426 aa i. a ae pa o479  MONAHANS, TEXAS 
Ramsey 118.0 124.2 406.2 563,756 824,628 a a - a sm: = 
Redwood 5.5 63 23.0 26,746 37,459 : re > ee pd pyr lea 11.9 158 50.1 63,071 104,850 
Renville 60 7.1 25.5 22,904 41,145 kone ~< «- « ce ae Oe 
Rice 9.0 97 40.4 37,762 59,313 haces «= we en ao oO a 5.5 5,677 ‘11,223 
Scott 47 54 203 22,554 28,575 ian 330 472 «1753187334 -263,701 Loving J dl 2 43 300 
Sherburne 24 31 118 9,126 15,158 . . F , Pecos 16 29 115 14,417 17,682 
Sibley 34 42 158 14831 24,549 Reeves 3.2 53 178 26767 31,146 
Stearns 18.5 20.2 84.4 $0,108 118,903 MISSOULA, MONTANA Uptown 1.2 1.7 5.6 6,133 10,301 
Steele 63 7.5 258 33,431 40,478 einiitioiias Ward 33 44 159 17,868 25,893 
Todd 46 66 247 18,296 30,892 pier totes 32 65 ml 18448 3772 Winkler 24 45 148 16,08 28,843 
Wabasha 5.0 5.4 18.6 19,726 25,681 Flathead 78 10.4 32.6 42,151 52.067 Total 24.8 36.4 121.4 150,062 230,238 
Wadena 22 42 153 23,180 19,848 — Granite 6 0 31 2,999 5,101 
Nitone oe 6s US Pls 22 36 129 12036 15856 ##MONROE, LOUISIANA- 
Washington W.2 121 43.0, 38,398 = 68,305 Lewis & Clark 55 105 305 39,310 59,799 EL DORADO, ARKANSAS 
Watonwan 3.5 4.2 14.6 17,426 24,189 Ninorcl 5 9 27 2315 4.266 Arkansas: 
winona 93 11.5 40.6 44,500 63,691 Missoula 10.4 15.0 45.0 65,828 78,201 Ashley 35 57 224 20,643 24,669 
Wright 78 82 29.7 28,669 39,494 powell ll 22 77 7,174 11,784 ~_—Bradley 22 3.0 18 13,424 12,546 
Yellow Med 360 44 15.5 16,702 24,087 Raya 2.2 40 125 12,051 17,425 Calhoun 9 13 5.4 2,809 5,358 
Sanders 13 2.5 8.1 5,781 11,099 Chicot 37 52 185 14840 18,481 
Wisconsin: Silver Bow 19.3 20.8 57.1 68,904 104,991 Desha 38 52 204 17,093 21,195 
Barron 9.1 9.6 33.0 43,641 45,464 Total 54.1 177.4 2343 276,997 398,312 Drew 2.5 3.4 13.3 10,656 14,072 
Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1960, Sales Management Survey of Buying Power; further reproduction not li d 
JUST LOOK AT THIS 
MARKET DATA... NOE 
e Population 1,520,100 
e Households 423,600 
e Consumer Spendable income $1,761,169,000 
e Food Sales $300,486,000 
e Drug Sales $40,355,000 CBS e ABC 
e Automotive Sales $299,539,000 ~ James A. Noe Station 
9 AM TO MIDNIGHT 7 DAYS A WEEK e General Merchandise $148,789,000 Represented by 
MARCH 1960 ARB MONROE METRO FOUR WEEK e Total Retail Sales $1,286,255,000 H-R Television, Inc. 
SUMMARY Monroe, Lovisiana 
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VHF Total Pop- VHF Total Pop- VHF Total Pop- : 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
MONROE, LA.-EL DORADO, ARK. continued Franklin 54 7. 29.1 16,298 31,664 West Carroll 3.1 3.5 148 7,411 15,110 
Mawado 1922 88 6,069 9,619 Grant 26 28 NS 4,513 ‘11,780 Winn 33 44 162 10,655 18,638 
Ouachita 7.2 81 2.5 27,351 35,787 Jackson 270 35 140 13,883 16,930 
Union 14 «13.8 47.8 51,581 67,764 68 Salle 29 3.8 13.8 10,069 17,492 Mississippi: 
Louisiana: a Hi a ed oo a Adams 64 107 37.5 42,639 52,372 
n et eo ot . 
Bienville 30 41 1629815 17,42 ta a 9.0 149 57.1 30,195 $3,773 
Caldwell 20 25 9.1 6,035 ‘10,757 aldseeapes : : 02 , Issaquena 4 29 404 2,694 
Cursiouls 19 28 «110 6,480 11,788 Ouachita 21.7 26.1 89.1 —-:112,326 ~—-141,697 Jefferson 1524 9.5 4,836 8,237 
Claiborne 4.2 56 213 15, 144 27,538 Richland 5.4 6.1 24.0 16,362 26,1 99 Sunflower 6.6 WW. 46.7 22,61 5 40,189 
Concordia 26 44 167 12,985 17,994  Tensas 4 30 6S 6,171 11,743 ~~ Washington 125 21.0 744 68,656 80,317 
East Carroll 29 35 138 9,260 15,176 Union 34 46 180 11,766 20,425 Total 158.8 216.7 814.0 663,319 958,342 
at not i} Jj 
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gE MANAGER JACK SOELL AND NEW OWNERS 


: : S 1 Gray” * 
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ADDING GREATER DIMENSION TO THE KTVE-TV 
BEANSTALK, A 1345-FOOT GIANT DOMINATING 
SOUTH 


RICH INDUSTRIAL NORTH LOUISIANA, 


ARKANSAS AND WEST MISSISSIPPI. THE KTVE-TV 
TOWER, NEARLY TWICE AS TALL AS THE COMPETI- 
TION, IS THE SOUTH’S NEW “HIGHWAY IN THE 
SKY," WITH FULL POWER 316-KW. SUCH TOP- 
RATED NBC-ABC SHOWS AS “WAGON TRAIN” 
WHICH DELIVERS MORE HOMES IN THE MONROE, 
LA.-ELDORADO, ARK. MARKET THAN ANY OTHER 
ONE-HOUR PROGRAM (MARCH ARB) ASSURE A 
KTVE-TV “AIR-CONDITIONED AUDIENCE. CALL 
YOUR NEAREST BOLLING CO. REPRESENTATIVE 


FOR DETAILS, 
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AN EXTRA COPY 
OF THE 
MARKET BOOK 
CAN BE YOURS 
FREE 


As a bonus with a year’s subscrip- 
tion to Television Magazine, you 
will receive a free introductory 
copy of the 1960 Market Book— 
usually $2.50. 

Just fill in the coupon below and 
mail with your check for $5.00 to 
Television Magazine, 422 Madison 
Avenue, New York 17, N. Y. 











ee ee ee ee ee eee ee ee ee ee oe ee ee, 


Please enter my 12-month sub- 
scription to Television Magazine 
and include a free copy of the 
1960 Market Book. 


Ee a 
ee 
RE Dk cveediwde deen ews 
Ciy ...+.-. Zone... Mele. 


(_] Send to Home 


NN Ss otesss Se ccae: are ee eader 


PUBLISHED BY FREDERICK KUGEL CO., 
INC. * 422 MADISON AVE., NEW YORK 
17, N. Y. 
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VHF Total Pop- ; VHF Total Pop- é VHF Total Pop- : 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
MONTEREY-SALINAS, CALIFORNIA Montgomery 40.8 47.0 165.5 204,006 265,069 Florida: 
California: Perry 28 638 17.3 9,143 16,052. Walton 24 441 16.3 15,166 17,107 
Calaveras 25 3.0 9.1 9,234 17,731 Pike 46 68 27.1 17,714 29,366 += Georgia: 
Merced 22.4 26.8 89.7 116,626 173,390 Tallapoosa 6.2 8.6 33.7 27,103 42,285 Clay 39 11 3.9 2,088 3,964 
ieeaiaads 51.1 578 1875 230,442 421,539 Wilcox 27 45 20.2 6742 16828 Total 150.0 2126 843.8 656,746 1,003,462 
San Benito 35 45 14.6 17,564 28,111 
Son luis Obispo (17.6 39= 24.7 72.4 113,234 150,348 Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1960, Sales Management 
Santa Barbara «=s«42.0 Ss 49.7, «146.2 = 243,501: 321,495 Survey of Buying Power; further reproduction not licensed. 
Santa Cruz 26.3 27.8 74.1 115,654 156,305 
Stanislaus 41.4 459 146.5 246941 269,152 
Tuolumne 4.0 47 13.3 18,403 28,391 | 
Total 210.8 244.9 753.4 1,111,599 1,566,462 
MONTGOMERY, ALABAMA IN ( 
Alabama: \er5 
Autauga 2.4 4.1 16.7 9,216 16,553 
Barbour 37 62 259 13,381 24,395 
Bullock 29. 32 13.1 5,606 12,147 
Butler 40 56 237 15,907 22,696 
Chambers 69 9.1 35.4 15,977 46,610 
Chilton 44 65 26.1 16,428 26,464 
Coffee 45 94 383 23,477 37,373 | 
Conecuh 25 4.1 18.6 9,428 16,382 
Covington 56 9.1 384 32,008 42,904 | 
Crenshaw 28 3.6 14.5 7,445 14,725 } 
Dale 3.3 59 23.2 13,254 26,403} 
Dallas 98 144 57.6 45,141 67,095 | 
Elmore 5.2 6.5 26.5 15,932 30,561 
Geneva 32 59 23.1 14,850 23,446 
Henry 22 40 18.3 10,961 17,313 
Houston 99 145 53.5 62,240 63,602 
lee 78 2 47.5 36,145 63,987 | 
Lowndes 21 29 132 4157 12,265 | 
Macon 4.1 49 224 10,410 24,552 ‘| 
Monroe 30 56 238 12,821 23,318 
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That's Montgomery and Central-South Ala- 
bama . . . where a million people have a 
billion dollars to spend. And you can reach 
this market with just one buy, since 
WSFA-TV covers the area like no one else. 


WSFA-TV 


NE = {es 7 IN-YoUm hol hacte) 1-4-5 aed P01 1-2 ee 


é 


[ 


Represented by Peters, Griffin, Woodward, Inc. 
cy 





The Broadcasting Co. of the South 
WIS-TV Columbia, South Carolina 


143 








SSS 
VHF Total Pop- VHF Total = Pop- VHF Total Pop- : 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Tnou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 


EBI 
sands) sands) sands) ($000) $000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) 


MUNCIE, INDIANA Metcalfe ‘ 2.5 ab 5,133 9,234 Henry Y t 23.1 (19,375 
UHF Data Monroe , f 13.1 9,012 11,552 Hickman 5 ' J 5,986 
Indiana: not given Muhlenberg e - 28.1 20,497 26,490 Houston d y . 2,576 
Delaware ona 34.9 128,826 210,004 Ohio ’ : 17.1 8,796 17,720 Humphreys 7,344 
county basis Pulaski J A 34.7 23,816 34,006 Jackson i a i 3,675 
Total 720.5 34.9 128,826 210,004 Russell J 2 12.5 5,961 10,711 lawrence . d # 22,200 
Simpson ; t 10.1 11,903 11,844 Lewis x 5 . 4,306 
NASHVILLE, TENNESSEE Todd - ; 11.5 7,498 11,831 Lincoln J 21,885 
Alabama: Trigg ; ! 8.6 5,981 8,668 Macon : J . 6,094 
Colbert J 12.3 5 64,507 Warren A P 43.0 52,422 53,951 Marshall \ y 3 16,161 
lauderdale ; 16.6 . 82,160 Wayne : ‘ 16.5 7,976 13,399 Maury ‘ d a 39,677 
Limestone ’ 9.2 . 31,021 38,507 Tennessee: Montgomery 50,646 
Madison Ki 115,302 128,209 Bedford ‘ t 21.4 19,225 25,712 Moore ‘ : . 1,379 
Kentucky: Benton F 8 14.0 8,510 14,391 Overton Ns i “ 6,574 
Allen ; 10,708 13,041 Cannon B ; 9.1 5,200 9,104 Perry d A i 2,290 
Barren 5. . . 29,911 35,411 Carroll . ‘ 17,279 29,447 Pickett F y ‘ 1,271 
Butler . \ \ 4,761 9,626 Cheatham , y : 4,409 9,508 Putnam ; y . 22,670 
Caldwell E . ; 15,295 Chester 4 i 6,364 8815 Robertson : J 21,300 
Calloway . 3 s 25,039 Clay 2 “ E 2,168 6,465 Rutherford A \ 37,007 Conne 
Casey 4 : 5 14,992 Coffee . . J 22,895 31,936 Smith z , . 7,595 Fairfiel 
Christian 4 F : 76,530 Dav'dson a f 511,640 648,457 Stewart F s 4,062 
Clinton P : t 8,465 Decatur r ‘ J 5,568 6,424 Sumner b . ‘ 24,491 
Cumberland y . 3 8,614 De Kalb i Z . 7,143 11,022 Trousdale d J 5,105 
Edmonson y i A 6,893 Dickson i J ; 14,697 21,217 Van Buren d P ‘ 943 
Graves : i i 39,484 Fentress y : A 6,587 11,578 Warren 3 a : 20,192 
Grayson s . ; 17,200 Franklin $ . . 18,274 25 781 Wayne . J ls 6,659 
Hart ce Y 14,530 Giles d - : 17,416 27 985 White A 5 i 10,464 
Hopkins J i s 38,462 51,865 Grundy y i 5,943 10,214 Williamson t ¥ * 17,880 
Logan 2 . : 18,163 20,954 Hardin - i “ 13,399 16,834 Wilson 5.8 8.0 28.5 24,663 33,714 
Lyon F ‘ ‘ 2,499 5,550 Henderson : : ; 11,132 14,407 Total 369.6 530.3 1,993.5 1,769,149 2,458,273 
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VHF Total Pop- VHF Total Pop- VHF Total Pop- 

Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 

(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Saes EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 


NEW BRITAIN-HARTFORD, CONNECTICUT New York: lomar is i 12.6 7,237 12,237 
Connecticut: Suffolk 153.6 183.8 597.4 802,041 1,111,205 Marion ‘ 23.3 18,586 23,101 
Hartford 179.1 194.7 660.1 948,516 1,671,563 Total 940.2 1,034.4 3,478.3 4,736,175 8,183,079 Pearl River . * x 17,295 22,361 
Litchfield 32.0 33.7 111.0 155,341 253,398 Perry J s - 4,868 6,983 
Middlesex 21.4 23.5 82.1 101,728 181,404 Pike . I J 37,230 35,967 
New Haven 177.0 186.7 627.6 866,985 1,515,833 NEW ORLEANS, LOUISIANA Stone é F : 6,282 6,937 
New London 476 529 178.5 216,697 397,056 Lovisiana: Walthall J . $ 8,470 12,875 
Tolland 15.2 168 61.1 42,443 144,260 Ascension 4.1 6.5 25.8 20,822 27,927 Wilkinson 1.5 2.7 11.7 8,014 9,651 
Windham 19.5 20.5 68.0 95,296 148,272 Assumption A 4.1 16.9 8,302 14,641 Total 363.5 439.2 1,564.6 1,646,047 2,296,865 
Massachusetts: Jefferson ul , 201.7 190,652 329,929 
Franklin 156 17.3 55.1 66,037 106,416 Lafourche } J 48.4 49,828 54,860 
Hampden 113.4 383.7 547,799 843,150 livingston h i 23.5 14,863 29,903 NEW YORK, NEW YORK 
Hampshire 21.0 23.1 88.6 94,014 172,179 Orleans - J 608.1 831,806 1,085,426 Connecticut: 
Total 682.6 2,315.8 3,134,856 5,433,531 Plaquemines i i 20.6 11,133 27,399 Fairfield 170.0 188.5 633.1 894,574 1,786,615 
. Bernard y . 30.0 13,417 39,527 litchfield 32.0 33.7 111.0 155,341 253,398 
. Charles J : 15.2 10,861 18,169 Middlesex 21.4 23.5 82.1 101,728 181,404 
. Helena ; 9.1 1,877 9,618 New Haven 177.0 186.7 627.6 866,985 1,515,833 
NEW HAVEN, CONNECTICUT . James : y 15.2 10,353 12,176 New Jersey: 
Connecticut: . John Bapt. . ; 14.7 9,026 14,540 Bergen 217.3 255.7 806.8 999,006 2,111,022 
Fairfield 170.0 188.5 633.1 894,574 1,786,615 . Tammany d : 31.8 29,905 37,604 Essex 280.2 294.9 986.9 1,350,019 2,389,920 
Hartford 179.1 194.7 $60.1 948,516 1,671,563 Tangipahoa é . 62.4 63,431 72,476 Hudson 179.5 188.9 646.4 655,370 1,369,295 
Litchfield 32.0 337 111.0 155,341 253,398 Terrebonne : ' 54.4 57,351 66,120 Hunterdon 13.9 15.0 49.3 65,779 92,422 
Middlesex 21.4 23.5 82.1 101,728 181,404 Washington G ' 42.6 38,170 54,475 Mercer 70.2 744 272.2 377,273 611,119 
New Haven 177.0 186.7 627.6 866,985 1,515,833 Mississippi: Middlesex 97.8 109.1 368.2 499,179 810,670 
New London 47.6 52.9 1785 216,697 397,056 Amite J 16.5 5,069 15,112 Monmouth 92.1 969 310.5 443,110 662,282 
Tolland 15.2 168 61.1 42,443 144,260 Franklin J } 8.1 3,875 8,963 Morris $8.2 65.0 2263 299,470 510,904 
Massachusetts: George ; : 11.2 8,285 9,270 Ocean 23.8 28.6 84.6 181,742 152,074 
Franklin 15.6 17.3 55.1 66,037 106,416 Hancock i . 12.0 8,396 12,749 Passaic 111.9 1182 3786 583,005 870,979 
Hampden 107.7. 113.4 383.7 547,799 843,150 Harrison ' : 115.9 103,959 173,110 Somerset 33.8 37.5 131.8 149,702 282,613 
Hampshire 21.0 23.1 88.6 94,014 172,179 Jackson 10.9 ’ 47.6 46,684 52,759 Sussex W300«(12.1 39.8 58,693 69,778 
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VHF Total Pop- VHF Total Pop- VHF Total Po; 








Homes Homes ulation Retail i i 
(Thou- (Thou- (Thou Sales EB Thou. (hou: (Thou. Seles BI (Thou; (thou (Thou. Seles BI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
NEW YORK, NEW YORK continued Hyde 1.0 1.4 5.8 2,176 5,169 Nebraska: 
Union 137.1 151.9 506.5 764,809 1,301,164 Northampton 47 5.8 27.8 10,530 24,671 Arthur eS 2 8 259 1,472 
Warren 17.9 19.2 62.5 69,384 121,989 Pasquotank 5.9 6.7 25.7 26,725 33,188 Chase 8 1.3 4.4 6,419 7,624 
New York: Perquimans 2.0 2.5 9. 8,341 9,727 Dawson 5.5 6.4 20.7 32,796 34,835 
Bronx 406.0 427.4 1,406.5 1,261,997 3,111,814 Tyrrell 8 1.2 5.2 3,215 4,853 Devel 6 a 3.0 4,773 6,062 
Dutchess 42.2 46.5 172.0 210,100 324,760 Washington 2.1 3.0 13.4 9,955 14,793 Frontier 9 1.4 §2 3,855 8,261 ; 
Kings 727.7 766.0 2,538.3 2,619,901 5,513,779 _—-Virginia: Garden 6 3 40 3684 6,791 
Nassau 375.1 445.4 1,369.9 1,916,930 3,603,005 Accomack’* y 3 9.3 32.5 24,321 40,280 Gront 1 a 1 1,110 1,992 
New York 541.7 570.2 1,723.3 4,434,938 4,673,926 Brunswick 2.9 4.2 20.4 11,417 19,830 Hayes 3 5 22 871 4,185 
Orange 498 535 1765 239,170 337,509 Charles City 8 1 5.7 1,024 4,549 Hooker a 3 1.2 2,296 1,646 
Putnam 63 7.5 25.8 38,449 49,590 Gloucester 2.6 3.1 11.5 8,533 12,409 Keith 1.7 2.5 7.8 14,150 16,135 
Queens 531.2 581.6 1,841.1 1,789,172 4,679,396 Greensville 3.2 38 168 14,494 17,239 Lincoln 62 96 31.5 39,429 55,858 
Richmond 57.5 61.9 219.3 206,088 473,966 Isle of Wight 2.8 4.2 17.8 12,143 20,970 Logan 2 4 1.2 763 2,079 
Rockland 28.9 34.0 129.7 140,254 235,959 James City 25 33 18.0 21,110 22,244 = McPherson J | 5 215 869 
Suffolk 153.6 183.8 597.4 802,041 1,111,205 Lancaster 1.9 2.5 9.2 10,389 10,789 Perkins 8 i] 4.0 6,203 7,62 
Sullivan 12.6 141 45.5 1 89,193 81,728 Mathews 1.5 2.0 7.3 5,597 8,314 Thomas 2 § 1.4 1,036 2,741 
Ulster 31.8 359 113.0 154,844 205,757 Middlesex 4 1.8 6.7 4,674 7,391 Total 199 283 98.6 133,779 175,84 
Westchester 222.8 242.5 802.9 1,216,975 2,121,186 | Nansemond 92 10.6 41.2 43,778 49,285 
Pennsylvania: New Kent 9 1 4.6 2,920 4,894 
Northampton 50.9 53.6 188.3 254,042  36b,/43 Newport News 48.4 52.2 193.5 214,728 336,819 OAK HILL, WEST VIRGINIA 
Pike 25 33 9.6 10,783 15,534 Norfolk 133.5 153.2 532.1 544,823 972,331 West Virginia: 
Wayne 6.2 7.5 27.3 34,839 39,488 Northampton 3.5 4.8 18.2 17,468 19,536 Braxton 2.1 43 18.1 9,806 18,034 Be 
Total 4,992.2 5,434.5 17,710.6 23,934,885 42,040,826 © Northumberland 20 24 93 6143 10,475 Calhoun 7 = 3s SS OU 
Princess Anne 18.4 19.4 65.0 44370 120,245 Clay 230433 «(141 4,414 14,585 Be 
Southampton 47 63 27.4 20,343 28,079 Fayette 15.9 180 73.4 45,887 98,045 Bii 
Surry 1.3 1.5 6.5 3,002 6,833 Gilmer 1.0 19 8.1 3,252 9,375 
NORFOLK, VIRGINIA Sussex 23 27 12.4 9,490 12,243 Greenbrier 7.0 91 37.5 33,018 50,482 Bo 
— Carolina: ‘ ” oe iii om York 43 6.1 22.1 8,519 30,769 McDowell 16.1 17.6 78.1 45,934 104,169 Ch 
. ; ; ’ ’ Total 297.7 350.2 1,310.5 1,198,045 1,999,129 © Monroe 2005 30 121 5423 13,582 Ch 
Camden 1.1 1.2 4.4 1,050 4,701 Nicholas 4.5 6.8 29.1 17,221 33,766 
Chowan 2.0 3.2 13.8 10,485 14,518 Pocahontas 1.6 2.9 12.0 6,203 12,841 a 
Currituck 1.4 19 6.5 2,505 7,648 Raleigh 168 21.3 87.6 59,583 115,110 Ch 
Dare 2 1.4 5.6 5,894 6,266 NORTH PLATTE, NEBRASKA Summers 2.8 4.4 17.8 10,049 20,539 Cir 
Gates 1.8 2.4 99 4,072 8,494 Colorado: Webster 2.4 3.8 16.2 7,429 17,894 
Halifax 9.8 13.8 58.7 51,836 65,836 Phillips FY 1.2 4.7 8,455 8,137 Wyoming 6.7 9.5 42.6 23,179 52,167 
Hertford 3.8 5.0 23.0 19,503 21,342 Sedgwick 2 1.4 49 7,465 9,528 Total 82.5 107.9 455.7 275,037 569,393 
TE 
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BULLS-EYE! : 








In the nation’s number one market, ii 
your number one buy is television the 
... and CBS Owned WCBS-TV. With ho 
single-medium efficiency, television = 
enables you to score with consumers re 
in 37 counties: urban, suburban, ex- 
urban and rural areas comprising the te 
world’s richest market (with more Te 

sta 


than $24 billion in total retail sales 
last year). Throughout this wide- 
spread region, Channel 2 (repre- 
sented by CBS Television Spot 
Sales) scores a direct hit: New York’s 
top-rated television station for the 
past 66 consecutive Nielsen reports! 


GBS TELEVISION STATIONS 


ADivision of Columbia Broadcasting System, !nc. 




















VHF Total Pop- 
Homes Homes ulation Retail 
EBI (Thou- (Thou- (Thou- Sales EBI 
($000) sands) sands) sands) ($000) ($000) cy 
How much OAKLAND-SAN FRANCISCO, CALIFORNIA 










1,472 California: 
7,624 Alameda 283.6 298.5 890.2 1,244,952 2,124,375 
34,835 Calaveras 2.5 3.0 9.1 9,234 17,731 
6,062 Contra Costa 1053 117.2 391.4 424,076 858,882 
|| Sales power do | «=: Soo sap 2a 
6,791 Marin 37.7 45.5 140.2 173,900 345,083 
1,992 Mendocino 122 148 469 66,504 86,613 
4,185 Merced 224 268 89.7 116,626 173,390 
1,64 Mono 6 8 2.5 3,769 5,797 
16,135 ou reach 9 Monterey 51.1 57.8 187.5 230442 421,539 
55,858 = Napa 143 19.2 65.4 66,721 111,300 
2,079 San Benito 3.5 4.5 14.6 17,564 28,111 p= y 
869 San Francisco 260.2 (273.9 +=—«774.1.—«*1,278,095 2,215,309 E a a 
7,62 San Joaquin 67.9 75.0 237.2 329,083 490,613 
2,741 San Mateo 122.8 139.5 409.2 619,314 1,087,225 
175,841 RETAIL SALES Santa Clara 163.0 207.3 613.0 858,645 1,308,244 
Televison Metro. Santa Cruz 26.3 278 74.1 115,654 156,305 
Market Pee Solano 34.9 37.1 126.1 161,277 274,011 
Sonoma 43.0 50.1 145.0 216,940 291,315 
(000) (000) Stanislaus 41.4 459 146.5 246,941 269,152 
18,034 Becumont- Tuolumne 40 47 133 18,403 28,391 bal 
8,834 Port Arthur $ 682,042 $ 354,989 Nevada: 


14,585 Bellingham 202,380 93,063 lander 2 4 1.6 1,937 3,324 

pe Birmingham 1,807,663 710,774 — - = ae pen mH 
50,482 Sone TAT\NG 4,208,004 Total 1,301.9 1,456.6 4,397.9 6,230,614 10,334,410 the 
104,149 Champaign 1,450,455 154,075 
13,55] Charlotte 2,867,014 385,812 | | p 0 ® T € M 

7 Chattanooga 864,277 364,898 ODESSA-MIDLAND, TEXAS 


12,841 
115,110 Chicago 10,873,448 8,986,057 Sew Mentone 
20,539 Cincinnati 3,407,340 1,410,190 “ — - — NEWPORT NEWS 
17,894 Texas: 
52,167 Andrews 2.3 48 15.1 14,185 28,624 r 
569,38 Brewster 1.1 1.6 6.2 7,725 9,305 HAMPTON M / - 
| Crane a 17 5.5 5,677 11,223 


TELEVISION MAGAZINE’s isi 
E’s_ Television Peattiass 7 43 4,743 7,205 












censed. Vs. Standard Markets study stresses Ector 20.2 30.3 91.4 146,766 185,758 . 
Gaines 18 3.1 115 14822 18,961 TV 
the need for revising marketing con- Glasscock 2 2 8 212 1,520 VIRGINIA S 
Howard 76 108 38.1 55,722 71,303 
cepts. The metropolitan area is the Jeff Davis 3 3 14 614 2,106 No. MARKET 
Loving a J 2 43 300 


heart of a television market and in | | \,..,., 1 Os 61 8771 10,316 
Midland 15.5 21.4 62.2 88,496 141,772 THIS MEANS 


some cases accounts for the bulk of 
Mitchell 33 39 139 13,310 22,644 
the area’s buying power. But in Pecos 16 29 11.5 14,417 ‘17,682 
; ‘ Presidio 8B 14 5.5 5,212 6,280 
many instances, the remainder of Reagon 7 Es 29 3,814 5,795 
17.8 26,767 31,146 








Reeves 3.2 5.3 

the coverage area far outranks the ithe 4 s 04 2.232 3.754 
home county. In Champaign, for ex- | | Sterling 2 2 i 1,452 1,576 Look at these random % of audience 

| | | Sutton 6 9 3.6 4,965 5,432 
ample, 89 per cent of the television | | Terrell 5 2 28 3,268 4,334 TI SUNSET STRIP a 59.4%, 
. . . ; | | Upton 12 17) 56 «6,1383——'10,301 STATION “A” p ° 
market’s spending money is outside | Ward 33 44 159 17,868 25,893 A" 28.0% STATION “B” 12.6% 
the metropolitan area. | | ” ~~ pe — — SHOCK THEATRE (LOCAL) 50.5% 

| Yoakum 8 18 70 8448 11,231 STANON “A” 93.7% br 

| | Total 82.9 121.9 397.7 534,819 768,154 STATION “B" 25.8% 


For retail sales and population 


MAVERICK G1 50.2% 


data correlated to TV-coverage areas, STATION “A” 30.9% STATION “B” 18.9% 


TeLevision Macazine is the only | | OKLAHOMA CITY, OKLAHOMA 3 STOOGES (wocat) 49,6%, 
e ° 


| Oklahoma: 
| | Alfalfa 2.0 23 7.6 8,847 12,622 STATION “A” 21.9% STATION “B” 28.5% 


Beckham 37 50 74 26,149 3063! | HAWAIIAN EYE G@ 41.2% 
s ° 


| standard source. 














| 
| 
Blaine 3.0 3.4 11.8 12,624 16,234 
| Caddo 62 7.1 253 26,952 33,514 STATION “A” 26.0% STATION “B"- 32.8% 
Canadian 59 6.6 23.2 28,390 36,088 
| | Corter 10.4 137 43.6 45,344 69,873 BOURBON ST. BEAT a 53.0% 
I E I E V ISION Cleveland 94 120 47.7 41,893 70,131 STATION “A" 17.7% STATION “B” 29.1% 
Creek 11.0 11.6 38.8 32,107 53,135 
Custer 3.9 5.2 17.2 28,792 26,694 CHEYENRE a 37.9% 
M N G N ZINE | Dewey is 6.1 5,685 8,372 STATION “A” 32.2% STATION “B” 29.8% 
| | Ellis 1.4 2.2 7.2 10,215 13,158 TT 
| Garfield 13.1 14.4 468 67,455 83,667 WYA EARP a 37.1% 
Garvin 7.5 82 287 32603 37,604 STATION “A” 34.7% STATION “B” 28.4% 
& Grady 8.3 9.1 30.4 29,363 42,777 
Grant 18 2.3 8.3 8,340 15,236 BLACK SADDLE a 51.6% 
Greer 16 25 «87 ~— «9,490,960 STATION “A” 28.2% STATION “B" 20.0% 
The Management Magazine Harmon Ml 1.7 6.4 7,220 11,060 Seurce ARB March ‘60 
of Broadcast Advertising Circulation. & market definition © 1960, TELEVISION Adjacencies do open up occasionally 
| MAGAZINE, Market Data © 1960, Sales Management 
| Survey of Buying Power; further reproduction not’ icensed Represented by THE KATZ AGENCY 











TELEVISION MAGAZINE / Market Book, 1960 147 











Sie 


clude sales in Tide- % 








OTTUM 
lowa: 
Appanoos' 
Dovis 
Jefferson 
Keokuk 
Mahaska 
Monroe 
Van Buren 
Wapello 
Washingto 
Wayne 
Missouri: 
Adair 

Clark 
Grundy 


REACH 


MORE PEOPLE AND MORE MONEY WITH KMTV |:. 





Mercer 
New ARB Coverage Study: KMTV serves more counties and leads Omaha stations in audience <a 
circulation, day and night. a 


Established Rating Facts: KMTV leads day and night in Omaha, and in Lincoln KMTV has four o 
times the quarter hour dominance of the other Omaha stations combined. 
New Census Facts: Omaha and Lincoln have over one-third of Nebraska’s total wealth and 











. ‘A 
population. — 
. Alexander 
When you buy KMTV you get Omaha, Lincoln and Western lowa: *Coverage Study. *Rorabaugh. Franklin 
*Nielsen. *ARB. *Petry, for a two-market buy at a one-market price. a. 
Johnson 
s ] Massac 
ss aes Pope 
ad & Pulaski 
Saline 
Union 
Williamson 
Kentucky: 
Ballard 
VHF Total —Pop- VHF Total —Pop- VHF Total Pop- J Caldwell 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail Calloway 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI Carlisle 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) ication 
Fulton 
OKLAHOMA CITY, OKLA. continued Crawford 5.0 5.7 19.6 21,118 32,475 Sarpy 67 8.1 32.0 14,240 55,032 +l 
Hughes 31 40 140 11,431 16,747 Fremont 29 3.) 10.4 10,355 15,169 Saunders 5.2 57 17.7 19,308 31,28 Biman 
Jackson 5.1 8.5 29.7 29,273 48,426 Harrison 48 5.2 17.5 17,665 26,771 Seward 3.4 4.2 13.3 14,498 20,956 Hopkins 
Kay 13.3 15.5 49.1 59,554 85,576 Ida a 3.1 10.0 13,066 19,072 Stanton 1.5 1.6 5.4 3,129 9,028 livingston 
Kingfisher 25 27 9.6 12,502 14,896 Mills 3.0 3.2 12.6 10,897 15,758 Washington 3.4 3.8 12.2 10,574 20,545 lyon 
Kiowa 3.3 4.0 13.5 16,153 20,370 Monona 4.4 49 15.7 18,898 24,665 Wayne 2.8 3.0 10.4 1 1,378 18,254 McCracken 
Lincoln 47 5.5 18.8 18,036 23,618 Montgomery 48 5.7 16.9 21,029 28,067 Total 314.9 349.2 1,129.3 1,411,921 2,010,448 Marshall 
Logan 44 54 17.8 18,765 26,195 Page 66 69 22.6 29,953 34,984 Webster 
McClain 3.2 3.8 13.4 10,241 16,214 Pottawattamie as Zl 75.0 79,909 127,346 
Major 19 2.1 76 7,256 12,279 Shelby 4.1 47 15.8 19,742 23,394 Cireulati 
Murray 25 35 1.6 10,839 15,828 —‘ Taylor 330038 (1S 9,136 17,694 sie 
Noble 2.4 3.0 10.0 11,137 15,039 Missouri: ORLANDO-DAYTONA BEACH, FLORIDA 
Okfuskee 28 33 124 6726 13,318 Atchison 24 29 99 11,973 17807 Florida: ——_ 
Oklahoma 119.9 139.8 425.7 566,658 802,775 | Nodaway 60 73 238 26,031 41,379 Alachua 139 20.1 78.6 = 76,741 112,366 
Pawnee 3.0 38 127 11,865 16,817 Nebraska: Brevard 204 419 103.4 120,239 163,267 ame 
Payne 99 1.1 39.8 41,154 66,853 Antelope 2.4 3.5 11.2 14,900 16,429 Citrus 1 21 78 7,965 9,714 
Pontotoc 78 8.3 7.8 34,199 40,032 Boone 2.0 2.8 9.7 10,321 13,242 Dixie 6 1.0 43 3,972 4313 & | 
Pottawatomie 10.9 13.0 43.5 44,989 58,208 Burt 3.0 3.5 11.5 14,460 19,273 Flagler Ml 19 63 5,703 7,907 Ad 
Roger Mills Lloo645) 57) 383,719 Ss 7,529——sButler 3.0 33 11.0 9,551 15,028 Gilchrist 4 7 31 3892 25% FY 
Seminole 83 87 31.2 27,615 42,062 Cass 52 59 186 15,602 29,719 — Hernando 173.1 10.3 10,541 13,651 
Washita 3.1 3.8 13.6 12,153 20,130 Colfax 2.8 33 10.5 14,185 18,629 Lafayette 5 a 3.0 2,076 3,066 | 
Woods 26 32 108 14,398 26,882 Cuming 320 38 86134 = 14,570 20,563 Lake W.6 17.1 56.7 71,338 84,617 
Woodward 23 3.6 12.8 20,358 18,529 Dodge 94 10.1 30.9 46,079 55,641 levy 17 3.0 11.4 12,428 12,379 } 
Texas: Douglas 97.8 104.8 337.3 493,887 671,509 += Marion 104 153 523 72,138  68fi6 
Collingsworth 1417 657,088 «9,961 «Ss: Gage 7.2 83 28.0 30,958 = 42,779 += Orange 71.4 92.0 257.8 397,478 469,28 
Wheeler LS 22 87 (11,538 «12,665 +~— Johnson 172.0 6.5 6,722 9807 Osceola 39 62 183 19,476 25,48) 
Total 312.6 370.9 1,221.5 1,429,116 2,003,705 Lancaster 43.9 48.0 148.5 198,192 297,382 Pasco 58 10.5 33.5 31,217 45,417 
Madison 7.4 8.1 26.4 39,274 40,331 Polk 458 589 1865 243,349 298,601 B | 
OMAHA, NEBRASKA Nemaha 7 eS 8,627 16,768 Putnam 76 97 §=338 «= 33,645 44,985 
lowa: Otoe §.1 5.9 18.3 23,793 30,158 Seminole 8.1 14.1 473 39,102 63,775 | 
Adams 2.0 2.5 8.5 7,292 11,957 Platte 5.9 Ta 24.0 33,011 3*,208 Sumter 2.1 3.3 12.1 9,094 14,90 
Audubon 3.1 3.3 1 14,586 16,447 Polk 23 26 8.1 7,868 14,684 Volusia 25.3 41.0 120.7 181,720 207,594 
Cass 58 62 187 28,884 31,243 Saline 38 5.0 146 16,260 23,991 Total 233.4 342.6 1,047.2 1,342,114 1,653,013 


— 
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VHF Total Pop- : VHF Total  Pop- ARF 
Homes Homes ulation Retail Homes Homes ulation Retail and 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) nieLlsen 
OTTUMWA, IOWA Missouri: 
lowa: Bollinger 22 25 9.5 5282 10,160 AGRE i 
Appanoose 49 5.9 17.9 16,034 22,794 Cape Girardeau 10.3 11.7 39.3 55,686 63,004 € 
Davis 2.5 +2 10.1 9,069 14,243 Mississippi 4.2 5.4 20.8 22,119 24,454 PPP LE EN eee 
Jefferson 49 58 17.5 19,262 25,393 New Madrid 73 86 346 24779 35,644 {MARCH/60 REPORTS ) 
Keokuk 48 53 164 17,991 23,692 Perry 3.0 33 124 14,729 17,555 
Mahaska 67 7.7 242 32,643 37,979 Scott 77 86 30.6 34,028 40,548 
Monroe 23 29 106 10,508 13,826 Stoddard 7.2 82 307 27,598 34,315 
Von Buren 3.0 36 106 9,684 14,975 Wayne 20 24 9.4 5,033 —-10,105 -m 
Wapello 14.2 16.6 51.4 56,773 86,286 Tennessee: 
Washington 56 68 21.5 32,113 35,942 Lake 19 29 7,260 11,398 : 
Wayne 30 39 117 11,749 15,418  Obion 48 80 27.5 27,258 36,095 CHANNEL 6 
Riou: Weakley 40 7.2 258 21,736 30,775 ORLANDO 
Adair 52 6.4 19.6 23,863 28,427 Total 175.7 224.2 752.3 723,501 1,008,767 
Clark 24 26 8.3 8,197 11,581 
Grundy 3.6 4.1 12.3 17,561 19,755 PANAMA CITY, FLORIDA 
Knox 23 «27 7.6 7,038 12,042 —Elgvida: 
Linn 47 61 17.5 20,546 29,449 ay, 142 19.0 683 ~—«-80,254~—«+105,891 
Macon 59 72 29 19,515 31,317 — Cothoun 13 (21 83 5,885 7,846 
Mercer 16 20 59 6,141 8573 Gulf 19 30 107 11734 ~— ‘13,356 
Putnam 21 28 84 6971 12,152 Holmes 18 30 13.0 5644 12,182 
Schuyler W200 1600 45 7,748 6674 Watton 24 41 163 15,166 17,107 
Scotland 210 24 7.0 7,274 10,214 Washington 16 30 9 6357 11,758 
Sullivan 2 33 6100 6 AN tated 23.2 34.2 128.5 += 125,040 168,140 
Total 85.6 1029 3139 348,059 475,343 
PARKERSBURG, WEST VIRGINIA 
Ohio: UHF Data 
Washington notgiven 161 52.1 55,003 76,844 
PADUCAH, KENTUCKY W. Virginia: ona 
Minois: Wood county basis 27.3 89.2 —-91,301_~—«'140,141 
Alexander 59 6.3 19.8 20,298 28,604 Totai 718.9 43.4 141.3 146,304 216,985 
Franklin 12.9 145 447 39,899 70,845 
Hardin 1718 63 3,032 8,255 DAVTIME ter 
Jackson 11.7 131 = 41.8 = 49,011 ~—s-72,098 oe egies FLORIDA 
ot = - bo aaa ep Conecuh 25 41 186 9,428 16,382 Survey after survey 
es - + pd 2473 6468 Escambia 53 77 320 33392 34,102 
Pulaski 34 37 124 6724 15,149 ——, 30 56 623.8 = 12,821 23,318 WDBO-T\ 
el (ae ee 
Willianeson 143 (157-476 ~—«48,211-—«73,892~—«EScambia 09 05 3 i 
heteiee c - Okaloosa 11.7. 187 63.7 51,944 — é  eenieooee 
; ‘ Santa Rosa 46 7.1 283 19,680 494 ; 
—— Ff Xallord 25 28 9.2 4,864 9,842 Walton 24 41 163 15,166 17,107 in Central Florida ! 
Caldwell 18 36 1.9 11,368 15,295 paississippi: 
EBI eed “ 4 22 KR EP Googe 15-2602 8285—«9,270 am Of, 
goa) Sartsle Mt 7 62 4156 GAB jackson 109 136 47.6 46684 $2,759 
—— & Crittenden 14 28 = 10.0 7,582 10,055 Total 97.1 132.0 487.1 485,791 674,926 
fulton 18 29 107 15,537 13,076 
$5,082 B Graves 63 9.6 30.2 27,021 39,484 
— Hickman 12.21 7.0 4400 7,545 PEORIA, ILLINOIS 
" Hopkins 7.4 12.0 40.2 38,462 51,865 Illinois: 
9.02 F&F ivingston 11-20 6.8 3,698 6,485 Fulton UHF Data 158 47.7 52,588 91,093 
20,45 BE ivon a a5 6.2 2,499 5,550 Knox not given 186 57.3 82,650 118,053 aoe 
18,24 B McCracken 146 186 57.2 71,565 85,510 _ La Salle ona 35.3 1129 147,264 234,765 
010,44 Marshall 35 50 162 11,197 18901  togan county basis 9.1 34.3 37,562 —«57,800 NIGHTTIME AUDIENCE 
Webster 25 44 13.9 10,932 16,092 Mclean 28.7 91.1 107,397 189,753 
Circulation & market definition © 1960, TELEVISION MAGAZINE, eager bg © 1960, Sales Management 
Survey of Buying Power; .further repr 
112/366 
163,267 Bf 
9,714 
4313 an . 
«1 Additional copies of the 
13,651 
3,066 
84,617 , 
12,379 | 
an MARKET BOOK 
469,258 
25,48! 
45,417 
296,60! 
44,935 . 
a are available at $2.50 
207,594 
653,013 
—_—— 
ansed, BLAIR TVA has more FACTS |! 
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VHF Total Pop- VHF Total Pop- VHF Total Pop- 








Homes Homes ulation Retail i i i i 
(Thou- (Thou. (Thou- Sales —_EBI (thou. (Thou: (Thou. Sales BI ee ee Go ae Oo 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
PEORIA, ILLINOIS continued Pennsylvania: California: 
Niall 43 138 18,029 26,653 Berks 744 80.6 271.7 320,513 558,183 Riverside (East) 4.8 58 16.7 23,269 30,768 Gront 
Mason 5.2 15.8 21,410 30,829 Bucks 81.6 109.6 336.0 340,259 663,633 San Bernardino Hot 5 
Nenad 29 99 9987 18,136 Carbon 13.8 152 547 53,913 89,650 (East) 29 33 96 (11,767 18524 Indere 
Peoria 62.7. 201.4 291,976 446,890 Chester 49.1 558 208.7 237,109 401,205 New Mexico: zard 
Wiehe 13 4.5 3,703 7,550 Columbia 13.2 169 57.5 67,542 90,726 — Grant 38 46 17.2 15,029 2679 Jackso 
Stark 26 8.5 9,629 16,812 Delaware 145.1 167.4 574.2 591,679 1,334,126 luna 22 32 44 14321 1584 fofiore 
Tazewell 29.3 93.3 99,374 194,012 Lancaster " 65.7 76.4 267.5 349,750 552,078 Total 215.7 272.5 912.5 1,141,405 1,503,647 eee 
Woodford 82 27.3 37,724 52,094 Lebanon 23.1 24.9 869 110,719 153,995 sone 
Total $172.8 224.0 717.8 919,293 1,484,440 —_—_Lehigh 56.2 644 223.4 277,427 445,299 pene 
Monroe 98 120 40.9 54,323 72,973 logan 
Montgomery 127.2 1457 510.4 678,526 1,177,824 Lonoke 
Montour 3.1 38 17.1 13,787 20,156 Marior 
Northampton 50.9 53.6 -'188,3 254,042 368,743 «= PINE BLUFF-LITTLE ROCK, ARKANSAS oe 
PHILADELPHIA, PENNSYLVANIA Northumberland 25.3 32.9 114.9 111,240 174,492 Arkansas: Montgs 
Delaware: Philadelphia 589.7 620.7 2,123.5 2,536,520 4,334,671 Arkansas 50 53 179 27,273 242% Nevad 
Kent 18.1 19.1 60.5 93,155 119,676 Schuylkill 477 50.2 1804 171,673 278658 — Ashley 35 57 24 20643 24695 Newto 
New Castle 81.0 90.3 307.3 429,534 802,127 Sullivan ws Ww 6.0 5,022 7,784 Boxter Li 60-22 8.3 9827 10018 9 voc 
Sussex 21.0 22.1 70.1 116520 127,315 Total 1,931.9 2,134.4 7,311.9 8,870,776 15,062,140 Boone 26 39 133 1804 Iso7q Perry 
Maryland: Bradley 22 30 Ws 13,424 12545 Pike 
Cecil 107 128 485 47,915 72,228 Calhoun 9 13 54 2809 saggy Polk 
New Jersey: Chicot 37 52 185 14840 84g Pore 
Atlantic 45.3 47.7 150.9 253,953 296,674 +=PHOENIX-MESA, ARIZONA Clark 36 50 188 15912 amg Prairie 
Burlington 46.4 488 187.3 185,142 377,268 + _—s Arizona: Cleburne 1)o19) 7.5 S767 Pulaski 
Camden 101.1 111.2 370.7 477,179 -—«-788,229 Coconino 5.1 97 38.1 54,925 49,308 Cleveland 1 & 5.8 2,692 oun. Sone 
Cape May 138 157 47.5 90,545 84,587 Gila 6.1 67 243 26,257 40,570 Conway 25 35 138 143% 1350p om 
Cumberland 30.3 31.9 105.4 141,895 193,567 Graham 22 33 131 15,686 18,177 Dallas 20 30 W4 10735 any Seorcy 
Gloucester 34.6 39.4 1283 130,607 252363 Greenlee 25 31 122 8,830 22,048  Desha 38 52 204 17,093 21, f Shore 
Hunterdon 139 150 49.3 65,779 92,422 —- Maricopa 161.3 195.6 630.2 836,893 1,083,760 Drew 25 34 133 10,656 140mg tone 
Mercer 70.2 74.4 272.2 377,273 611,119 Mohave 12 2.1 7.2 11,363 12,940 Faulkner 41 57 219 17,909 254mg “Union 
Salem 16.6 17.5 57.5 68,149 115,767 Navajo 42 96 388 33,855 46,044 Franklin 15-23 87 456 0 oem 
Somerset 33.8 37.5 131.8 149,702 282,613 _—Pinal 15.1 18.2 689 53,852 94,217 Fulton 10019 7.8 3,583 7485 White 
Warren 179 19.2 625 69,384 121,989 Yavapai 43 73 248 35,358 44,685 Garland 121 147 465 58,848 70,354 ——., 
e 
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BULLS-EYE! 


In the nation’s fourth market, your 
surest buy is television... and CBS 
Owned WCAU-TV. Throughout an 
area encompassing 29 of America’s 
most industrial counties (and more 
than $8 billion in retail sales last 
year), television gets your sales 
message across with an effective- 
ness no other medium can approach. 
And Channel 10 (represented by 
CBS Television Spot Sates) makes 
a direct hit with audiences, reaching 
more than a million Philadelphians 
a day with favorite local and CBS 
Television Network programs. 


CBS TELEVISION STATIONS 


A Division of Columbia Broadcasting System, Inc, 








ei) Tia 





EBI 
($000) 


30,768 
18,512 


26,769 
15,849 
1,503,647 


24,243 
24,669 
10,018 
15,947 
12,546 
5,358 
18,481 
2171 
739 
6,14 
13,54 
11,40 
21,195 
14,072 


70,34 


icensed, 











VHF Total Pop- VHF Total Pop- VHF Total Pop- 

Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 

(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 

sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
Grant 1.5 2.2 79 4,736 8,113 Mississippi: Oklahoma: 
Hot Spring 5.5 6.0 22.0 16,919 25,873 Bolivar 9.0 149 §7.1 30,195 53,773 Delaware 24 4.0 15.0 6,444 15,086 
Independence 3.7 5.7 20.5 20,103 21,695 Sunflower 66 W111 46.7 22,615 40,189 Ottawa 7.1 8.3 27.4 26,519 38,969 
Izard 8 2.0 7.8 3,627 7,468 Washington 125 21.0 74,4 68,656 80,317 Total 131.9 160.5 4982 555,850 734,133 
Jackson 48 7.3 27.3 24,426 28,688 Missouri: 
Jefferson 18.0 23.8 83.0 69,281 100,576 Ozark 1.6 2.5 9.7 5,560 9,757 
Johnson 2.2 3.5 12.0 10,011 13,278 Total 252.4 351.0 1,267.1 1,150,877 1,531,981 PITTSBURGH, PENNSYLVANIA 
lawrence 29 4.2 16.3 12,527 15,895 Maryland: 
Lincoln 9 3.1 12.5 5,808 11,105 Garrett 3.5 48 19.9 17,507 24,052 
Logan 2.3 37 14.1 12,144 15,144 Ohio: 
Lonoke 46 5.6 21.4 22,824 25,048 Belmont 248 27.1 90.8 75,621 140,697 
Marion 8 1.2 49 2,683 5,491 PITTSBURG, KANSAS-JOPLIN, MISSOURI Columbiana 31.0 33.4 110.2 121,005 192,544 
Monroe 3.3 4.0 15.4 11,498 16,569 Arkansas: Jefferson 27.3 2.9 105.4 123,018 196,231 
Montgomery 8 1.4 5.8 2,987 5,887 Benton 6.5 99 32.9 44,900 41,677 Monroe 3.9 47 16.2 10,468 19,625 
Nevada 19 2.2 8.8 6,069 9,619 Kansas: Pennsylvania: 
Newton JI 1.2 5.4 792 4,820 Allen 4.1 5.4 16.8 18,616 23,948 Allegheny 447.1 470.6 1,623.5 1,989,796 3,328,181 
Ouachita 7.2 8.1 29.5 27,351 35,787 Bourbon 446 5.7 16.6 17,857 25,152 Armstrong 21.0 228 81.1 73,914 131,346 
Perry a 1.2 5.1 2,319 4,713 Cherokee 6.0 7.2 22.8 15,302 33,226 Beaver 545 58.7 2073 224,481 404,530 
Pike 11 19 7.4 6,920 8,108 Crawford 11.6 12.8 37.2 40,157 57,725 Butler 26.4 303 109.0 114,836 180,493 
Polk 2.0 3.0 11,1 11,339 11,492 Labette 68 89 28.0 32,393 41,378 Cambria 52.0 54.7 206.0 195,540 321,482 
Pope 3.2 6.0 22.1 21,138 24,309 Linn 2.4 29 89 7,946 12,424 Clarion 9.6 10.3 37.6 41,825 53,315 
Prairie 2.0 2.7 11,1 9,804 10,751 Montgomery 13.7 16.8 48.5 59,049 81,048 Crawford 20.9 22.5 77.3 86,961 135,477 
Pulaski 63.7 80.4 260.0 301,103 420,622 Neosho 5.2 6.4 20.1 23,983 29,843 Fayette 42.7 449 164.7 171,827 250,628 
Saline 5.1 6.9 28.7 22,716 30,940 Wilson 3.7 48 14.3 14,607 19,826 Forest 8 1.4 5.2 §,240 6,472 
Scott 9 17 6.5 5,530 6,959 Woodson 1.4 2.0 59 5,346 8,997 Greene 10.6 11.6 42.9 36,267 65,503 
Searcy 13 2.4 8.8 3,521 8,239 Missouri: Indiana 18.0 18.9 69.7 70,369 104,394 
Sharp 3 1.6 6.7 2,790 6,702 Barry §.1 64 21.6 26,733 27,160 Jefferson 12.6 13.5 46.9 58,815 70,690 
Stone 7 1.5 6.3 3,316 5,805 Barton 3.0 3.8 12.0 14,484 17,593 lawrence 2.2 31.0 107.5 118951 203,257 
Union 11.4 13.8 47.8 51,581 67,764 Jasper 26.1 28.5 83.0 119,278 138,151 Mercer 33: 3 116.3 143,359 227,822 
Van Buren 1.2 1.8 7.0 5,518 7,116 Lawrence 5.7 7.0 21.9 21,800 31,645 Somerset 188 20.9 76.9 76,065 106,049 
White 68 10.3 37.0 32,049 39,602 McDonald 3.4 4.2 14.1 13,270 16,381 Venango 15.2 18.5 65.4 59,698 97,207 
Woodruff 2.6 3.4 14,2 8,989 13,098 Newton 76 9.3 30.5 28,495 42,712 Washington 583 61.4 215.1 223,081 371,484 
Yell 1.8 3.0 11.3 10,359 11,308 Vernon 5.5 6.2 20.7 18,671 31,192 Westmoreland 89.7 944 335.6 337,919 564,491 
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in the NEW PITTSBURGH 


Take TAE and See 


hefty. 


hearty sales-builder 


WTAE 4 


in the growing Pittsburgh 


TELEVISION MAGAZINE / Market Book, 1960 





153 








Granted that there’s more 


than one way to persuade a 
prospect. But if you sell 

to the mass market we 
recommend TV...and we 
recommend a station that 
lies close to the hearts of its 
audience because of its years 
of careful programming 

to the needs of its region. 
KOIN-TV is that station 

in Portland, Oregon, and 
32 rich surrounding 
counties. Check Nielsen 


for proof.* 


OONF TV 


PERSUaDES 
PEOPLE 


PORTLAND 





Highest ratings and widest coverage... 
7 of every 10 homes in Portland and 32 
surrounding counties. 
KOIN-TV © Channel 6, Portland, Oregon 
One of America’s Great Influence Stations 
Represented Nationally by CBS-TV Spot Sales 














VHF 








Total Pop- 


VHF 


Total 


Pop- 








Homes Hom i i i 
(Thou- (Thou- Chow. Seles EBI = (thous (thou. Seles EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
PITTSBURGH, PENNSYLVANIA continued Oxtord 10.4 11.3 40.9 44,493 67,003 
West Virginia: Sagadahoc 5.2 5.5 20.7 18,707 31,547 
Barbour 2.8 43 17.5 8,581 20,734 Somerset 92 10.9 37.8 34,145 59,029 
Brooke 6.2 72 27.2 18,047 47,192. Waldo 5.3 6.1 20.5 17,634 29,084 
Grant 13° (2.2 8.2 7,725 8,328 York 25.1 27.9 95.8 100,463 168,613 
Hancock 94 104 388 33,150 71,045 New Hampshire: 
Harrison 148 21.3 768 84,793 126,061 Belknap 77 BA 27.3 41,427 47,856 
Marion 164 187 659 61,511 105,866 Carroll 46 49 16) 24,556 24,794 
Marshall 8.1 108 40.0 25930 58315 Coos 96 104 37.2 40,385 59,188 
Monongalia 138 15.0 565 49,248 93,772 Grafton 11.8 127 462 63,427 82,615 
Ohio 19.9 20.9 69.8 113,274 135,461 Merrimack 17.4 183 64.6 75,568 111,706 
Preston 53 63 2.) 13,560 30,743 ~— Sullivan 79 87 288 32,671 50,654 
Randolph 45 69 283 22,427 32,910 New York: 
Taylor 3.0 43 16.2 11,153 21,316 Clinton 13.7 15.6 65.8 79,337 99,932 
Tucker 1.3 2.1 8.6 5,344 9,406 Essex 89 11.2 38.4 46,129 59,970 
Wetzel 41 47 18.1 17,707 23,474 «= Vermont: 
Total 1,160.1 1,254.5 4,428.5 4,849,013 7,980,493 © Addison 43 49 19.2 20,103 30,242 
Caledonia 5.8 6.2 21.3 32,452 32,731 
Chittenden 168 187 70.5 100,310 118,976 
PLATTSBURGH, NEW YORK Essex 1.4 1.5 5.5 3,480 8,704 
New York: Lamoille 2.5 31 11.8 12,981 17,894 
Clinton 13.7 156 658 79,337 99,932 Orange 37 5.0 18.1 18412 27,358 
Essex 8.9 11.2 38.4 46,129 59,970 Orleans 48 5.5 20.7 25,064 30,424 
Franklin 10.1 12.2 446 53,994 74,462 Rutland W300 «WG 42.0 60,047 68,898 
St. Lawrence 25.4 344 1248 154,260 201,751 Washington 109 115 8641.5 = 53,910 73,363 
Vermont: Windsor 10.1 10.7 36.7 42,467 66,785 
Addison 43 49 19.2 20,103 30,242 Total 317.3 348.4 1,234.2 1,533,549 2,088,462 
Chittenden 16.8 187 70.5 100,310 118,976 
Franklin 66 69 26.0 31,526 41,399 
Giend tile 7 7 28 2,666 4,097 PORT ARTHUR-BEAUMONT, TEXAS 
Lamoille 25 31 118 12,981 17,094  Levisiana: 
Orange 37 50 181 18412 27,358 «= Allen 3 60 NS KR 
Washington 109 115 41.5 53,910 73,363 + Beauregard 41 63 23.1 16,390 27,487 
Total 103.6 1242 463.5 573,628 749,444 Calcasieu 30.1 414 139.4 155,352 242,017 
Cameron F 1.6 6.4 3,614 8,551 
Vernon 4.0 67 23.7 17,059 25,594 
POCATELLO-IDAHO FALLS, IDAHO Texas: 
Idaho: Chambers 20 24 8.4 8910 12,641 
Bannock 10.6 13.6 49.0 64,793 86,909 Hardin 40 68 24.5 21,387 29,782 
Bingham 58 7.6 30.7 28,224 44,896 Jasper 36 54 21.1 22,291 22,771 
Blaine 10 14 5.0 6,992 8,377 _ Jefferson 617 753 253.1 303,119 453,261 
Bonneville 97 122 41.3 81,930 69,172 _ Liberty 7.0 8.1 29.2 31,492 38,635 
Butte 6 8 3.6 4,219 5,000 Newton 16 2602101 4,845 9,363 
Camas 2 2 1.2 662 2,479 Orange 143 183 624 51,870 94,188 
Caribou 15 19 69 5457 11,733 Sabine 1200 «17 7.09106 7,496 
Cassia 28 4.0 14.8 25,121 20,775 San Augustine 1.1 17 7.2 7,730 6,661 
Clark 2 2 9 797 1,359 San Jacinto ww Ww 63 1,815 6,427 
Custer 5 9 3.1 2,687 4,357 Tyler 2.1 28 10.9 11,042 12,833 
Fremont 19 2.1 7.9 8,995 11,904 Total 142.8 188.8 654.3 682,042 1,024,009 
Jefferson 2.1 26 11.6 10,292 13,153 
Lemhi 1 619 6.1 7,554 8,327 
Madison 20 23 97 11,972 12,642 PORTLAND, MAINE 
Minidoka 16 2.5 9.5 16,768 13,794 Maine: 
Oneida 6 8 3.3 3,806 4,882 Androscoggin 25 7 82.7 105,959 —-151,259 
Power 6 9 3.3 5,536 5,800 Cumberland 47.3 51.6 175.6 254,486 322,512 
Teton 6 7 27 2,527 3,501 Franklin 47. 49 179 18,238 30,022 
Montana: Kennebec 21.9 23.4 84.5 108,453 145,001 
Beaverhead 1S B77 68 11,498 11,547 Knox 78 87 28.0 33,576 45,341 
Madison 1.0 1.8 57 4,138 9,255 lincoln 47 5.5 18.1 24,669 26,961 
Park 2.8 3.7 13.3 18,592 19,412 Oxford 10.4 11.3 40.9 44,493 67,003 
Sweet. Grass 6 9 3.2 4,300 5,731 Sagadahoc §.2 $5 20.7 18,707 31,547 
Wyoming: Somerset 9.2 10.9 37.8 34,145 59,029 
Big Horn 21 3.2 11.4 11,427 17,314 Waldo $3 61 20.5 17,634 29,084 
Hot Springs 1.0 1.8 56 6,210 9,774 York 25.1 27.9 95.8 100,463 168,613 
Johnson a Wa 47 6,059 8,154 New Hampshire- ; 
Lincoln 14 2.4 8.1 10676 12,476 Belknap 77 81 - 27.3 41,427 47,856 
Park 3.5 5.5 16.6 25,349 31,420 Carroll 4.6 49 16.1 24,556 24,794 
Sublette 4A 10 3.1 3,742 5,247. Coos 96 104 37.2 40,385 59,188 
Teton 5 1.4 4.7 6,606 8,023 Rockingham 23.1 269 87.6 129,734 160,998 
Washokie Ld 2.6 9.2 13,081 16,441 Strafford 143 15.2 54.0 66,177 97,025 
Yellowstone Pk. Jd Jl 5 3,719 1,000 ‘Total 223.4 245.0 844.7 1,063,102 1,466,233 
Total 60.0 85.1 303.5 413,729 484,854 
PORTLAND, OREGON 
POLAND SPRINGS, MAINE Oregon: 
Maine: Benton 85 121 41.3 40,876 72,425 
Androscoggin 225 7 827 105,959 151,259 Clackamas 30.1 373 115.5 96,715 191,620 
Cumberland 47.3 51.6 175.6 254,486 322,512 Clatsop 7.7 89 27.4 34,477 53,278 
Franklin 47 49 179 18,238 30,022 Columbia 50 65 21.5 19,831 34,713 
Kennebec 21.9 23.4 84.5 108,453 145,001 Coos 13.8 19.5 56.3 69,859 109,406 
Knox 7.8 87 28.0 33,576 45,341 Crook 15 27 10.0 10,988 18,522 
Lincoln 47 55 181 24,669 26,961 ~— Deschutes 4.1 66 208 34035 37,678 
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(very important Pittsburgher) 














Here’s a character who can be very important to you 
... especially if you’re a time buyer. Why? Because 
he’s helping to build up tremendous viewer enthusi- 
asm for the station he represents. Channel 11, of 
course—WIIC, the eyes of Pittsburgh. 


' As this goes to print, viewers all over this tri-state 


market area are trying to give him a name and win 
first prize of $1111.11... or one of the 11 second 
prizes of $111.11... even one of the 111 third prizes 
of $11.11. 

So grab onto his coat tails. Let him give your product 
a good name, too—in the nation’s 8th largest market. 


Incidentally, contest winners will be announced 
soon. So you can call your Blair-TV rep any time and 
find out what this V.I.P.’s name turns out to be... 
and what he can do for you. 


CHANNEL 


WHEIC 


the eyes of Pittsburgh 





















1960 ARB COVERAGE STUDY PROVES WRAL-TV’s 


DOMITNI/M Gls 8 


Yes, WRAL-TV is your biggest sales picture 
in the Raleigh-Durham area with top daytime- 
nighttime audience from sign-on to sign-off. 



































1960 ARB COVERAGE STUDY ARB 1960 Television Coverage 
WEEKLY AUDIENCE CIRCULATION 5 Study places .WRAL-TV FIRST in 
TY nON«ES WRAL-TY STATION 8 & every category. This is your number 
DAYTIME 166,100 152,500 | one time buy in North Carolina’s 
NIGHTTIME 229,600 211,300 A 
TOTAL 240,100 228,200 iN | second largest market. 
DAILY AUDIENCE CIRCULATION 
IE ena Saeines & IX e NBC Programming e ABC Features 
tn . st pe I e Local Color Film and Slides 
TOTAL 169,800 156,700 L\ e Ampex Video Tape Recorder 
NUMBER OF COUNTIES IN COVERAGE AREA ‘ : 
aan Saaatine @ : e 4 Camera Mobile Unit 
48 42 £ e Top Talent 




















AFFILIATE 





Represented ~ i 


aserewn' RALEIGH, NORTH CAROLINA 







































VHF Total Pop- : VHF Total Pop- VHF Total  Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
PORTLAND, OREGON continued QUINCY, ILLINOIS-HANNIBAL, MISSOURI Dawes 13 (2s 92 13,492 15,969 
Gilliam 8 1.2 3.6 7,421 7,781 IMinois: Grant PS a 1.1 1,110 1,992 
Hood River 2.4 4.1 13.7 16,875 22,309 Adams 20.0 21.0 66.1 83,453 119,435 Sheridan 1.5 3.0 10.1 14,644 18,441 
Jefferson “1.8 29 9.2 10,786 15,972 Brown 2.0 2.3 69 8,324 12,376 Sioux 5 6 23 536 3,744 
lane 453 483 151.8 196893 278,828 Calhoun 1.8 2.0 69 5,330 9,512 South Dakota: 
Lincoln 63 9.1 26.2 30,141 41,471 Cass 3.6 43 14.4 17,889 26,284 Bennett 5 8 3.6 3,213 §,203 
linn 13.5 17.0 57.0 63,003 92,780 Greene 5.6 6.2 19.4 21,243 30,960 Butte 1.2 28 9.0 16,097 12,200 
Marion 299.9 37.4 1225 158,501 195,750 Hancock 8.2 8.4 26.4 25,673 45,191 Custer 8 1.5 5.1 4,948 5,968 
Morrow 9 13 5.0 6,263 9,773 Henderson 23 2.6 88 7,803 15,949 Fall River 2.0 3.5 12.2 11,890 16,454 
Multnomah 178.6 197.1 561.0 857,814 1,130,040 McDonough 89 97 30.7 47,463 55,778 Haakon 3 8 3.1 §,597 5,981 
Polk 5.6 78 25.6 19,063 41,698 Morgan 94 11.0 39.1 56,188 67,864 Jackson a 6 2.2 2,917 3,022 
Sherman s 7 23 2,378 5,691 Pike 6.4 7.4 23.2 22,881 37,626 lawrence 2.7 6.0 18.6 20,553 28,450 
Tillamook 4.8 6.2 19.6 20,491 33,937 Schuyler 27 32 98 10,136 | 15,047 Meade 1.5 2.3 13.2 10,062 23,051 
Wasco 5.8 7.5 21.3 30,702 37,653 Scott 2.0 2.3 74 8,153 13,446 Pennington 13.5 19.8 58.1 92,791 91,890 
Washington 27.0 32.6 98.2 86,201 171,321 lowa: Shannon 6 1.5 7.0 617 5,082 
Wheele; 5 8 2.2 1,123 4,191 Davis 2.5 $2 10.1 9,069 14,243 Woshabaugh A B 1.2 108 1,212 
Yamhill 74 97 31.5 36,958 48 502 Des Moines 149 158 48.5 56,732 89,064 Ziebach 3 6 2.4 1,455 3,028 
Washington: Henry 48 6.1 20.6 22,717 31,748 Wyoming: 
Clark 25.6 28.4 90.0 88,504 153,733 lee 11.6 13.6 447 49,979 72,455 Crook 6 1.3 4.2 3,465 6,776 
Cowlitz 15.4 189 60.0 60,769 113,831 Van Buren 3.0 3.6 10.6 9,684 14,975 Niobrara 6 1.2 3.8 4,939 5.971 
Klickitat 3.0 4.1 12.4 11,485 21,102 Missouri Weston 1 2.4 77 10,011 15,084 
Lewis 123 14.0 42.6 54,789 69,003 Adair 5.2 64 19.6 23,863 28,427 Total 33.0 582 195.8 251,253 306,929 
Skamania 1.4 1.5 4.5 2,177 7,364 Audrain 72 89 27.2 36,139 49,346 
Wahkiakum Fg 1.0 3.8 1,974 5,986 Clark 24 26 8.3 8,197 11,581 
Total 459.9 545.2 1,656.8 2,071,092 3,026,358 Knox 2.3 oF 7.6 7,038 12,042 REDDING, CALIFORNIA 
Lewis 3.0 3.4 10.5 13,009 16,973 California: 
Macon 59 7.2 20.9 19,515 31,317 Butte 21.9 25.5 73.6 122,824 144,811 
Marion 9.2 98 29.8 38,972 51,961 Colusa 2.6 3.2 10.2 17,154 21,886 
PRESQUE ISLE, MAINE Monroe 28 3.0 94 12,441 15,374 Glenn 3.46 4.0 13.2 25,635 27,571 
Maine: Pike 5.2 5.9 17.0 20,542 28,817 Modoc 1.6 2.3 7.5 10,689 15,871 
Aroostook 19.8 238 99.1 99,754 145,116 Putnam 21 28 8.4 6,971 12,152 Shasta 137 17.2 «50.6 = 86,061 103,261 
Total 19.8 23.8 99.1 99,754 145,116 Ralls 2.0 2.2 78 5,781 12,436 Siskiyou 6.2 9.4 28.9 42,093 63,396 
Randolph 6.6 79 23.1 30,455 42,395 Tehama 5.7 7.5 23.0 31,244 46,574 
Schuyler 12 1.6 4.5 7,748 6,674 Trinity 2.6 3.2 8.0 6,167 14,550 
Scotland 2.1 24 7.0 7,274 10,214 Oregon: 
PROVIDENCE, RHODE ISLAND Shelby 27 3.1 88 9,987 13,534 Klamath 10.6 15.1 47.5 74,111 91,417 
Connecticut: Total 169.8 192.8 603.5 710,649 1,015,196 lake 1.2 23 7.4 12,697 14,143 
New London 47.6 52.9 178.5 216,697 397,056 Total 69.7 89.7 268.9 428,675 543,480 
Tolland 15.2 16.8 61.1 42,443 144,260 
Windham 19.5 20.5 68.0 95,296 148,272 
Massachusetts: RALEIGH-DURHAM, NORTH CAROLINA RENO, NEVADA 
Barnstable 159 17.5 56.7 107,236 106,558 North Carolina: California: 
Bristol 113.9 120.3 398.4 446,426 746,027 Alamance 20.1 218 82.7 88,345 125,152 Alpine 1 | 6 286 1,387 
Dukes 1.6 1.8 Rt 11,937 9,559 Bladen a9 6.7 31.1 17,660 28,361 Lassen 3.1 4.2 13.8 20,526 29,211 
Nantucket 9 1.0 3.6 9,135 5,702 Caswell 3.4 49 22.9 7,163 21,084 Modoc 1.6 23 7.5 10,689 15,871 
Norfolk 127.6 142.5 491.3 606,448 1,208,212 Chatham 4.5 6.6 27.3 23,678 29,129 Mono 6 8 2.5 3,769 5,797 
Plymouth 64.5 71.1 228.6 295,862 450,730 Cumberland 187 320 1408 140,359 174,545 Nevada: 
Worcester 161.5 171.4 589.5 666,519 1,188,273 Duplin 6.5 99 42.7 25,427 39,009 Churchill 1.0 1.9 6.7 11,353 13,141 
Rhode Island: Durham 265 30.2 115.5 122,833 190,965 Douglas 4 5 2.4 5,039 4,486 
Bristol 8.5 9.0 31.9 30,997 59,630 Edgecombe 10.3 12.1 53.7 42,614 61,846 Esmeralda a 2 5 196 810 
Kent 24.1 31.4 105.0 116,613 196,318 Franklin 4.5 69 30.3 15,546 30,651 Humboldt 8 1.4 49 10,395 9,342 
Newport 173 19.8 767 64,408 145,020 Granville $5.2 69 33.6 22,121 34,613 lander 2 4 1.6 1,937 3,324 
Providence 163.9 172.5 579.0 720,525 1,095,472 Halifax 98 138 58.7 51,836 65,836 lyon 7 1.2 4.0 8,055 5,937 
Washington 14.9 16.9 60.6 67,937 110,514 Harnett 8.3 13.0 55.3 40,494 62,828 Mineral 1.4 1.9 6.3 7,214 11,973 
Total © 796.9 865.4 2,934.6 3,498,479 6,011,603 Hoke 210 32 154 6,732 12,479 = Nye 6 9 2.5 5,924 4,406 
Johnston 13 «16.0 67.0 49,271 69,200 Ormsby 11 19 6.2 10,686 11,870 
® Data pending further study lee 48 7.0 28.3 28,584 37,391 Pershing 6 11 3.8 5,630 6,924 
Martin 47 62 29.8 22,137 27,073 Storey l a 6 956 956 
Montgomery 3.4 3.9 15.9 13,636 16,995 Washoe 27.6 29.9 84.6 148,341 207,494 
Moore 6.0 79 32.4 32,803 40,589 Total 40.0 489 1485 250996 332,929 
PUEBLO-COLORADO SPRINGS, COLORADO Nash 10.6 16.0 63.1 47,936 76,914 
Colorado: , Northampton 47. 58 278 10,530 24,671 
Baca 1.4 17 5.7 8,130 11,582 Orange 79 97 427 32,548 66,952 RICHMOND, VIRGINIA 
Bent 1.3 2.2 8.7 7,585 12,209 Pender 28 46 19.6 6,597 17,582 North Carolina: 
Cheyenne Pf 8 2.6 3,260 5,182 Person 42 58 24.8 20,462 27,067 Halifax 98 13.8 58.7 51,836 65,836 
Crowley 1.0 1.0 4.0 4,119 5,539 Randolph 124 147 56.6 51,382 73,702 Northampton 47 5.8 27.8 10,530 24,671 
Custer 3 3 13 784 2,003 Robeson 15.1 18.0 84.1 62,536 81,523 Virginia: 
Elbert 8 » 3.4 1,877 5,076 Sampson 79 11.5 51.2 28,542 46,778 Albemarle 10.8 159 62.8 84,799 94,720 
El Paso 35.1 384 128.0 170,756 245,331 Vance 63 8.0 33.1 27,587 39,055 Amelia 1.3 1.6 78 3,028 7,562 
Fremont 3.8 5.0 178 17,360 24,557 Woke 347 41.7 166.5 203,980 262,818 Augusta 14.2 19.0 75.1 78,567 104,963 
Gunnison 9 17 5.9 7,075 11,024 Warren 3.2 44 21.2 9,568 18,980 Brunswick 29 4.2 20.4 11,417 19,830 
Huerfano 1.7 24 , 85 7,309 11,103 Wayne 13.3 17.1 727 71,145 75,547 Buckingham 1.8 2.5 11.7 6,240 11,042 
Kiowa 5 a 2.6 2,401 5,636 Wilson 1.1 15.0 60.2 47,891 77,678 Caroline 24 3.0 13.4 8,675 13,716 
los Animas 46 69 25.0 18,256 33,904 Virginia: Charles City 8 11 5.7 1,024 4,549 
lincoln 1.3 1.4 48 6,923 9,239 Mecklenburg 63 73 32.2 27,551 37,262 Chesterfield 13.4 189 75.8 29,417 =: 120,905 
Otero 6.1 78 27.1 25,436 42,190 Total 294.5 388.6 1,639.2 1,399,494 1,994,275 Culpeper 2.8 3.3 13.7 19,496 16,293 
Pitkin A 1.3 4.0 5,612 7,589 Cumberland 1.2 1.8 8.2 4,245 7,363 
Prowers 27 4.1 14.7 20,582 23,169 Dinwiddie 13.2 13.9 56.5 66,264 80,989 
Pueblo 27.6 33.1 114.1 121,586 193,271 Essex 1.3 1.8 7.5 8,902 7,467 
New Mexico: RAPID CITY, SOUTH DAKOTA Fluvanna 1.4 1.8 7.0 2,490 7,914 
Colfax 1.8 3.4 13.5 15,953 20,435 Nebraska: Gloucester 2.6 3.1 11.5 8,533 12,409 
Union E 1.6 5.6 6,372 9,067 Box Butte 2.0 3.7 12.9 20,386 22,481 Goochland 1.5 18 94 2,467 8,260 
Total 92.9 114.7 397.3 451,376 678,106 Cherry 1.6 2.6 8.8 12,422 14,930 Greene 1.0 11 5.0 1,043 4,935 
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Retail i 
(Thou- (Thou- (Thou- Sales EBI (thaws (nos. thou cies BI — aes thou. Scles BI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
RICHMOND, VIRGINIA continued RIVERTON, WYOMING Wayne 168 20.5 70.2 123,640 119,013 
Greensville 3.2 3.8 16.8 14,494 17,239 Wyoming: Wyoming 8.5 95 35.2 40,033 54,165 
Hanover 5.1 75 31.6 19,543 39,138 Big Horn 2.1 3.2 11.4 11,427 17,314 Total 326.6 359.3 1,188.9 1,496,672 2,390,251 
Henrico 89.6 96.4 340.5 562,357 633,146 Fremont 3.4 va 24.4 32,810 40,110 
Isle of Wight 2.8 42 17.8 12,143 20,970 Hot Springs 1.0 1.8 5.6 6,210 9,774 
James City 2.5 3.3 18.0 21,110 22,244 Total 65 12.3 41.4 50,447 67,198 ROCKFORD, ILLINOIS 
King & Queen 1.2 1.5 7.1 2,963 7,230 IMinois: 5 
King George 1.4 4 6.8 3,332 9, ; 
King William is 6 79 9,322 can coe pe re po — soe 
Lancaster 19 25 92 10,989 10789 + ROANOKE, VIRGINIA eaten “7a. “ae 
Louisa 27 32 132 8,834 12,786 North Carolina: Jo Daviess 60 69 732 24,821 39,919 
lunenburg 24° St tae 7,228 15,886 Caswell 34 49 229 7,163 21,084 lee 95 105 387 45259 72,076 
Madison 15 21 9.0 3,794 8,291 Person 42 58 248 20462 27,067 McHenry 189 222 714 102808 148,676 
Mathews 15 20 7.3 5,597 8,314 Rockinghem 16.3 181 704 59,011 93,774 Ogle 101 121 380 47342 76,137 
—on - 7.3 32.2 27,551 37,262 Virginia: Stephenson 139 146 45.0 61,730 90,139 
iddlesex ef 1.8 67 4,674 7,391 Alleghany 6.5 68 26.9 32,500 38,970 Winnebago 56.5 634 196.2 280,945 443,488 
Nelson 2.6 3.1 13.4 5,053 12,346 Amherst a7 5.6 25.0 10,529 24,379 Wisconsin: 
New Kent ig: 46 2,920 4,894 Appomattox 16-20 9.36429 10,140 Green 66 (O7S)«(82(a7e MADD 
Northumberland 20 2.4 9.3 6,143 10,475 Bath 1.0 1.6 6.3 4,182 7,357 f : ? ¢ ? 
Nottoway $9. S#- 6 SS 18307 _—Bedford 57 82 332 | 17,225 37.3% = a ee ee 
Orange 27 34 139 15950 17,517_—~Biland 10 1S) 6B 748,326 rs eS a a oe 
Powhatan 1.0 1 53 2,897 5,906 Botetourt 3.5 46 19. 9.297 21,453 —" a on on aun 1 oun 
Prince Edward 3.0 39 162 16,695 20,062 Campbell 19.5 228 86.1 108,831 128,071 ' 
Prince George 10.5 153 57.4 32,831 100,086 + = Carroll 48 80 325 22,795 31,789 
Richmond 12.19 = -7.7-——-10,008 «= 8378 ~— Charlotte 26 36 155 7,118 13,831 
Rockingham Il 14154357319 73,846 Craig 7 8 34 2519 3225 ROCK ISLAND, ILLINOIS-DAVENPORT, IOWA 
Southampton 47 63) WA 20343-28079 ~—Floyd 18 26 114 —5,688—11,260-~—SCédt ints: 
Surry 130-1565) 3,002, Ss 6833 —sFranklin 45 65 281 17,179 26,920 Bureau 123 129 = 40.1 43,207 77,035 
Sussex 23 27 124 9490 12,243 Giles 42 44 188 14431 24,407 Carroll 58 63 196 26,095 38,158 
Westmoreland 2.4 28 WW. 8,505 12,120 Grayson 3.9 4.1 16.2 6,621 18,840 Hancock 8.2 8.6 26.4 25,673 45,191 
York 43° 61 221 8519 30,769 — Halifax 82 9.4 42.0 24806 42,086 Henderson 230 26 88 7,803 15,949 
Total 265.8 325.8 1,290.3 1,326,337 1,834,627 Henry 1.5 142 $8.5 52,806 77,374 «Henry mam 6 4 OR NTO 
¥ Highland sé 8 3.8 1,223 3,454 Jo Daviess 6.0 69 23.2 24,821 39,919 
Mecklenburg 63 73 322 77,551 937,262 ‘Knox 7.6 186 57.3 82,650 118,053 
Montgomery 97 102 424 41,127 60,554 Lee 95 105 387 45,259 72,076 
Patrick 25 38 164 6,651 16660 McDonough 69 97 DF TAS STB 
Pittsylvania 22.9 289 1130 87,246 149,060 ©=—- Mercer 55 58 187 20,066 = 34,403 
Pulaski 66 7.5 2.6 2989 36374 Osle 10.1 121 38.0 47,342 76,137 
Roanoke 39.8 443 160.0 204,666 278,646 Rock Island 448 493 159.2 189,560 347,817 
Amon Maior Southern Rockbridge 51 77 319 25,172 -44,133.——Cs« Stark 22 26 8.5 9,629 16,812 
g J Smyth 5.1 7.0 31.4 23,627 32,396 Warren 78 8.4 26.5 32, 157 49,789 
Tazewell 8.2 W.1 48.9 43,197 54,879 Whiteside 1.1 17.8 56.3 77,450 106,518 
TV Markets Wythe 40 53 217 17,701 22980 ‘owa: 
— West Virginia: Cedar 52 59 196 26,959 34,590 
Greenbrier 7.0 91 37.5 33,018 50,482 Clinton 168 17.7 56.6 78,708 =—-100,022 
Mercer 15.6 19.8 781 62,182 110,131 Des Moines 149 158 48.5 56,732 89,064 
BRISTOL eS a rr 5,423 13,552 Dubuque 20.5 22.2 823 102,964 141,478 
Pocahontas 16 29 120 6,203 12,841 Henry 48 61 206 = 22,717 31,748 
OHNSON CITY Summers 28 44 17.8 10,049 20,539 — Jackson 50 58 196 27,076 — 28,860 
Total 248.4 308.6 1,246.0 1,050,363 1,609,692 Jefferson 49° 58 = 75 19,262 25,393 
Johnson 121 148 547 60,323 98,836 
KINGSPORT Louisa 28 30 100 11,175 15,424 
Muscatine 10.0 10.5 33.7 48,285 53,798 
is served ROCHESTER, MINNESOTA Scott 35.4 37.5 120.5 170,174 234,236 
“ oe lowa: Washington 56 68 21.5 32,113 35,942 
on a platter Mitchell 36 4.2 142 17,680 21,155 Wisconsin: 
A Tri-City Sales Complex . . . Hub Worth 29 34 117 9,566 18853 Grant 109 13.0 45.1 59,067 67,938 
of a 37-county tv market encom- Minnesota: , Total 321.0 353.1 1,152.6 1,461,162 2,147,753 
, Dodge 32 39 140 15839 19,778 
Passing: Fillmore 60 77 269 30,504 37,834 
4 Freeborn 98 103 355 45977 59,558 RP z A 
¢ Population—1,257,100 Mower 127 140 49.4 60,356 90,465 pene to ae 
e Income—$1,209,699,000 Olmsted 13.4 16.2 $8.3 93,362 104343 —Delqware 123 139 «464 «59,806 «81,33 
e Sales—$850,594,000 Steele 63 7.5 = 33,431 ee Herkimer 185 199 653 73,585 119,503 
' Wabesha 5.0 S54 186 19,726 25,681 Lewis 59 65 23.3 20,445 36,764 
SRDS Consumer Market Data, July ‘60 Winoas 93 115 406 44,500 63,691 acim 177 19.1 = 613 65934 129,299 
WCYB-TV Offers Wisconsin: Oneida 68.8 72.6 247.6 324,316 462,432 
Buffalo 3.5 4.0 14.2 12,274 17,481 Otsego 159 17.2 54.5 66,952 100,795 
Twice as many average quarter-hour Total 75.7 88.1 309.2 © 383,215 499,317 Schoharie 67 «77~—«O«5A 6,990 «5,509 
“homes reached”...59% more net weekly — 145.8 156.9 523.8 638,028 975,578 
circulation (ARB, 3/60) than the other com- ; : 
peting station. See our Ad under Tri-Cities, 
Tenn., and compare CPM. ROCHESTER, NEW YORK 
New York: ROSWELL, NEW MEXICO 
N BC—ABC Allegany 11.3. 133 =©« 45.4 ~—=—«40,587~-«80,674. +«=Ss New Mexico: 
Cattaraugus 36 252 84.2 94,924 153,058 Chaves 13.3 16.7 58.1 71,975 108,140 
Genesee 143. 158 54.0 71,601 100,422 Curry 60 9.5 321 39,365 64,337 
we Livingston 105 123 456 48,695 74,347 De Baca 5 8 25 3,091 3,978 
Monroe 172.4 1843 585.0 760,439 1,300,314 Eddy 1.4 140 47.3 «59,958 -~—-90,778 
Channel 5 Bristol, Va.-Tenn. Ontario 17.2 198 68.9 84,480 126,020 Guadalupe 10 15 067 7,938 7,018 
Orleans 93 104 341 41,749 59,305 lea 11.9 158 50.1 63,071 ~—-:104,850 
Represented by: Headley-Reed Steuben 25.1 29.6 997 111,918 178,085 Roosevelt 30 40 157 16871 27,883 
Tompkins 17.6 186 66.6 78,606 144848 Total 47.1 62.3 212.5 262,269 406,981 












158 


TELEVISION MAGAZINE / Market Book, 1960 


Circulation & market definition © 1960, TELEVISION MAGAZINE, Market Data © 1960, Sales Management Survey of Buying Power; further reproduction not licensed. 








39,064 
$1,478 
31,748 
28,860 
25,393 
78,836 
15,424 
53,798 
34,236 
35,942 


$7,938 
47,753 


31,336 
19,503 
36,764 
29,239 
62,432 
90,795 
45,509 
15,578 











1960 COVERAGE 


o Fulton 





G LIVINGSTON] \ YATES 


WYOMIN 
- STEUBEN 


ees Hornell —_ | scHUYLER|TOMPKINS 
Corning o 
Oleano | ALLEGANY 
— 





COMPARISON OF COVERAGE AND CIRCULATION* 
Channel 5 vs. Channel B, Rochester, N. Y. 


Television Daytime Circulation Nighttime Circulation 
Homes Weekly Weekly 

WROC.-TV 

Channel 5 417,100 202,900 276,800 
Channel B 317,700 165,800 223,200 
Superiority 

of WROC-TV 99,400 37,100 53,600 
Percentage 

of WROC-TV 

Superiority +31% + 22% + 24% 


*These figures represent the station sub-total dato and do not include “other” viewing. 
Source: ARB 1960 Coverage Study. 


‘ 


SYMBOL OF SERVICE 





WROC-TV, WROC-FM, Rochester, N. Y. * KERO-TV, Bakersfield, Calif. Represented by 


WGR-TV, WGR-AM, WGR-FM, Buffalo, N. Y. * KFMB-TV, KFMB-AM, Soe 


KFMB-FM, San Diego, Calif. » WNEP-TV, Scranton—Wilkes-Barre, Penn. the original station Representative 
WDAF-TV, WDAF-AM, Kansas City, Mo. 





steepenpemnaggoentee: Fe 


TRANSCONTINENT TELEVISION CORP. * 380 MADISON AVE., N.Y. 17 

















| Caljfornia’s 3rd Largest TV Market... 


KCRA-TV 





“ TEHAMA * 
: ae 
MENDOCINO ri 7. o 
S tae VY Top-Rated Station in the 
STOREY 
*s soy NEVADA 
> hen PLACER 
avai Sacramento TV market 
tas ~ EL DORADO 
. aig t= asics, MINERAL 
Tor ...@ 27-county viewing area that includes: 
SAN TUOU iE 
COSTA “ MONO 
SAN FRANCISCO eo 

SACRAMENTO ye EDA /'SI MARIPOSA 

“S 

Coverage 

ne pi FRESNO ' A ij | | 

me 1958) TULARE 

MONTEREY 

Coverage . 
Duplication of CBS ane AU 

Television Stations Bt hate agente — 

(Grade B contours 

filed with FCC) 

Station Chonnel Location : Network ‘ f 
KCRA-TV . 3 Sacramento } NBC ) U D,UUU 
KXTV .. 10 Sacramento tasc 
KPIX . . 5 San Francisco Squmesemanm| CBS 
KFRE-TV . 12 Fresno . . Ais Wie 
KHSL-TV.. 12 Chico _smensessenes CB 











Why you get more with KCRA-TV 


Greatest Audience 


KCRA-TV is the station most people watch, most often. 

KCRA-TV has the largest share of audience according to every 

ARB and NSI published since airdate, September 1955 . . . 26,100 
more homes each week than the next competitor. * 


Extra Coverage 

Consistently, KCRA-TV' delivers more “homes reached” 
per rating point. 

KCRA-TV offers extra “reach” available on the Valley’s only 


low-band VHF channel . . . 9,900 more 4% hour “home reached 
(9 AM-Midnight, Sun.-Sat.) than the next competitor.* 


Good Company 


On KCRA-TV, you associate with top caliber national 


and local advertisers. KCRA-TV carries more local and © 


national business than any other Valley station. 
KCRA-TV carries no barter, no “p.i.”” no 15 min. pitch, no 
commercial religion, no bait and switch and no “‘bonus spots.” 


Retail Trade Acceptance 


KCRA-TV advertisers have recognition by the retail 
trade that their advertising support is on the leading 
station. KCRA, Inc. has carefully built its reputation 
with the management of the key retailers in the Sacra- 
mento Valley over the past 15 years. Retailers know and 
respect the advertising power and policies of KCRA-TV. 


More retail TV advertising is carried by KCRA-TV 
than the other stations combined. 


% 
Represented by Channel 








Ke 


the Sacramento Valley's most powerful 
ADVERTISING FORCE 
5 Rigid Quality Controi 


KCRA-TV offers the finest facilities available, serviced 
and operated by qualified, experienced people. 
KCRA-TV facilities are without equal in the Sacramento Valley. 


6 Leading Personalities 
KCRA-TV has the best known, most influential air 
“names” in the area. They add their weight to your sales 
messages whenever desired. KCRA-TV local program- 
ming beats all competition, network and local. 


These are some of the major reasons for the figures you see 
in the current NSI and ARB reports. 


* ARB, March, 1960 
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VHF Total  Pop- VHF Total  Pop- VHF Total Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- hou- Sales 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
SACRAMENTO-STOCKTON, CALIFORNIA Clinton 94 10.0 35.8 31,956 54,754 Jefferson 3.0 3.3 10.5 7,932 15,380 
California: Eaton 13.8 15.1 48.8 45,827 79,749 Nemaha 3.3 4.0 13.5 14,596 20,368 
Amador pe | 29 89 12,298 16,970 Genesee 102.0 1196 393.9 471,136 842,992 Missouri: 
Butte 21.9 25.5 73.6 122,824 144,811 Gladwin 2.5 29 10.6 13,629 13,100 Andrew 3.2 3.7 11.3 8,674 17,927 
Calaveras 2.5 3.0 91 9,234 17,731 Gratiot 97 108 36.9 42,388 53,702 Atchison 2.4 29 99 11,973 17,807 
Colusa 2.6 3.2 10.2 17,154 21,886 Huron 89 94 34.5 38,672 47,534 Buchanan 30.5 326 1036 120,692 193,374 
El Dorado 5.0 7.7 22.5 39,411 41,556 Ingham 62.8 66.1 219.1 321,672 481,343 Caldwell 2.9 3.3 9.2 11,058 14,131 
Glenn 3.6 4.0 13.2 25,635 27,571 lonia 11.2 12.4 43.8 46,065 61,079 Clinton 3.3 3.5 10.6 14,668 18,086 
Lassen 3.1 4.2 13.8 20,526 29,211 losco 39 5.5 17.5 21,485 24,246 Daviess 2.9 3.2 9.8 9,555 15,157 
Merced 22.4 268 89.7 116,626 173,390 Isabella 7.7 8.4 31.3 35,808 49,349 De Kalb 2.1 2.3 7.1 7,825 10,766 
Nevada 4.6 5.7 16.4 27,293 31,955 Lapeer 11.3 Wg 458 39,919 61,169 Gentry 2.7 3.1 9.8 12,023 15,734 
Placer 13.4 15.9 51.7 82,892 93,729 Midland 12.1 14.4 50.5 50,813 89,293 Grundy 3.6 4.1 12.3 17,561 19,755 
Plumas 2.7 29 9.5 14,701 21,302 Missaukee 1.7 19 7.2 4,770 9,083 Harrison 3.5 4.2 13.0 15,156 19,840 
Sacramento 132.2 155.9 468.3 738,865 1,086,008 Montcalm 10.9 12.0 38.0 43,384 58,924 Holt 2.1 2.5 8.2 10,598 13,570 
San Joaquin 67.9 75.0 237.2 329,083 490,613 Ogemaw 2.3 2.5 9.2 10,690 10,974 livingston 4.5 §.1 15.9 24,951 26,951 
Sierra 4 6 2.3 1,844 4,334 Oscoda 8 Ps 3.5 4,229 3,715 Mercer 1.6 2.0 59 6,141 8,573 
Solano 349 37.1 126.1 161,277. = 274,011 Roscommon 2.0 2.3 7.3 11,819 10,906 Nodaway 6.0 7.3 23.8 26,031 41,379 
Stanislaus 414 459 146.5 246,941 269,152 Saginaw 52.0 559 190.6 232,549 352,815 Worth 1.3 1.6 49 5,771 6,930 
Sutter 79 9.5 30.3 30,702 59,934 Sanilac 89 11.0 37.5 32,529 55,373 Nebraska: 
Tehama 57 7.5 23.0 31,244 46,574 Shiawassee 157 17.2 55.9 64,430 97,511 Richardson 40 46 14.6 18,636 24,578 
Tuolumne 4.0 47 13.3 18,403 28,391 Tuscola 12.3 135 47.2 48,239 69,178 Total 108.8 123.0 3885 428556 642,929 
Yolo 14.2 18.1 57.5 81,210 119,867 Total 402.0 450.7 1,530.2 1,806,127 2,793,844 
Yuba 6.5 7.8 27.7 60,268 50,671 
Nevada: 
Washoe 276 29.9 84.6 ~ 148,341 207,494 ST. LOUIS, MISSOURI 
Total 426.7 493.8 1,535.4 2,336,772 3,257,161 ST. JOSEPH, MISSOURI Illinois: 
lowa: 2 Bond 3.5 4.2 13.4 13,578 21,697 
Adams 2.0 25 8.5 7,292 11,957 Brown 2.0 2.3 69 8,324 12,376 
Decatur 2.9 3.8 12.4 10,411 16,325 Calhoun 1.8 2.0 69 §,330 9,512 
SAGINAW-FLINT-BAY CITY, MICHIGAN Ringgold 2.4 2.8 8.8 7,084 12,897 Clay 48 58 18.3 19,528 29,943 
Michigan: Taylor 3.3 3.8 11.5 9,136 17,694 Clinton 5.9 6.3 23.3 21,611 36,014 
Alcona 8 1.0 6.4 5,948 6,889 Kansas: Effingham 6.0 6.8 23.0 39,111 38,355 
Alpena 5.3 8.1 28.4 35,431 41,060 Atchison 5.7 6.2 20.5 20,135 33,918 Fayette 6.5 7.2 25.0 24,044 38,698 
Arenac 2.5 29 10.2 13,060 13,623 Brown 4.0 4.3 12.7 14,326 20,744 Franklin 12.9 14.5 44.7 39,899 70,845 
Bay 28.3 31.0 107.2 124,260 186,651 Doniphan 29 3.0 9.9 5,691 14,440 Greene 56 6.2 19.4 21,243 30,960 
Clare 3.2 4.0 13.1 15,419 18,832 Jackson 2.7 3.3 10.3 10,640 14,648 + Jackson 11.7 13.1 41.8 49,011 72,098 





BULLS-EYE! 


In the nation’s ninth market, your 
most effective buy is television... 
and KMOX-TV. Outpulling any other 
medium, television reaches a 52- 
| county area which last year account- 

ed for more than $3¥ billion in total 
retail sales. And throughout this 
broad area, only top-rated Channel 4 
scores a direct hit. In fact, KMOX-TV 
(represented by CBS Television Spot 
Sales) moved into first position with- 
in two months of becoming a CBS 
Owned station ... and has remained 
St. Louis’ favorite station, month 
after month after month (Nielsen)! 


GBS TELEVISION STATIONS 


ADivision of Columbia Broadcasting System, inc. 
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VHF Total Pop- VHF Total = Pop- VHF Total Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulatio Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
ST. LOUIS, MISSOURI continued Pine 4.6 5.1 18.1 14,664 23,426 Caribou 1.5 wW 69 5,457 11,733 
iis cunt ma 118.0 124.2 406.2 563,756 824,628 ~——Franklin 17 23.0 (9.2—s«9,76B— «BIO 
ined — ~ s ae an «|OUO 55 63 230 2674 37,459 Oneida 6 8 33 3,80 488 
Jersey 43 53 17.8 16,935 25,428 — = oe ae ae on 6 9 3.3 5,536 5,800 
lineotcie ’ ice A . . p SIS ontana: 
sei po me Bo onan a Scott 47 54 203 -22,554 28,575 ——Parrk 28 37 133 18,592 19412 
Siete oo a fis ana “ . : \ : . = _ ee oe 6 9 32 4300 573) 
Monroe catia 4 4 : - ” . 
_é Ue oa a 18.5 20.2 844 90,108 118903 Eko 24 43 138 20494 32,55 
Seco “om 2) «ae ee 63 7.5 258 33,431 40,478 — Eureka 2 2 7 584s, 539 
tas 7 6k ls one mee «(tM 46 66 247 18,296 30,892 White Pine 25 36 1.5 11,875 23319 
ie ont en “a= “= 50 54 186 19,726 25,681 Utah: 
Rendotoh iw wae a | 22 42 153 23,180 19,848 Beaver 6 10 43 4711 698 
Bie Mmm aa 43. 49 166 16833 26319 Box Elder 57 62 23.6 26,633 34,240 
Scott 20 23 74 8153 13,446 Washington 11.2 12.1 43.0 38,398 68,305 Cache 84 88 325 35,737 48,585 
Viadtieten + -— 2 es ea |S 35 42 146 17,426 24,189 — Carbon 52 7.2 2.1 26,242 42,660 
Petia . Winona 3s NS 40.6 44,500 63,691 Daggett | a 4 139 647 
Wright 78 82 27 28,669 39,494 Davis 142 17.2 611. 44,611 (94,801 
— id — en pee _— Yellow Medicine 36 44 15.5 16,702 24,087 Duchesne ne 7 a Xe 
Giantons 23 3.1 10.6 10,374 1 4; 067 Wisconsin: Emery 1.0 1.6 6.4 3,080 78% 
acs 2 2 om le «=o 9.1 96 330 43,641 45,464 Garfield A 27 32 one Sm 
soaii 106 123 405 «Slow eas ~—Calo 35 4.0 142 12,274 17,481 Iron 15 27-105 ~=—-'15,055 ‘15,060 
Gosconade 33. 41 131 15,663 ~—«9,094~—« Burnett ee er ws 6&6 6 Ue 
en “OF COS ee oy |e 7) «13.1 49.2——«52,239 «65,697 Millard 16 179s ISK C8 
nine 1s 1 7A ee sl 67 7.5 27.5 28,394 37,443 = Morgan 6 2 29 2695- Sim 
‘sdthiaie 1 213 668 44si8 topsss | BN Cre 172 185 624 73,660 112,333  Piute ace: go) ey 405 —‘1,406 
ron 5) sy ws se ee «CO 21 22 7.5 8237 10,020 Rich a ses 712,060 
ieinien 23 29 «(1atgassggas «SCC 56 68 237 26,910 34941 Salt Lake 105.2 113.9 380.1 506,869 698,618 
cieetae v3 © oo hm | 7.1 78 26.0 29,335 36,120 Sanpete 26 28 104 8,753 12,955 
ieee a1 34 (10s tases (gs 37 46 163 14330 22,465 — Sevier 25 29 4 15,366 1454 
iad 7 2 0s (Oe es | Oe 69 77 WA 35,041 41,144 Summit 13 «140 S022, 
Seca 24 30 Thi 8,593 13,596 Trempecleau 6.2 68 24.5 28,743 30,273 Tooele 5.0 5.3 18.3 13,851 33,500 
ine summit: ™™ 725.6 814.0 2,788.5 3,592,786 4,934,221 —Vintoh 16 -27)—1As«*d2, SBC‘ TH 
Phelps 59 82 2A A 38,675 Utah 267 29.0 110.1 99,860 154,313 
Pke 52 59 170 20542 2817 ST. PETERSBURG-TAMPA, FLORIDA Wee au elUhh6U©E 
Reynolds 10 15 $6 3,205 5741 Florida: Weyre 2 2 83510 
St. Charles 104 120 409 50,506 67,827 Charlotte 16 33. 92 12,107 13,027 +~—« Weber “ama ae 
St. Francois 10.1 11.6 = 39.4 = 36,208 += 59,401 De Soto 16-29 = =6-1.2— 11,088 )=—13,706 ee 1 
St. Louis 439.9 471.9 1,508.7 1,924,698 3,173,526 Glades senaoiwmrnne _ = 2 =. 
Ste. Genevieve 27 31 118 9,782 16434 Hardee 23 39 134 15954 17,455 SWeetwoter “se ew i 6S 
Shannon 10 16 0 ©=66.4. = 2,913. 6,902 ~—— Hernando 17 31 ©103~—«:10,581~=—«13,651~—SCUinta “a 7 2 Ow 
Texas 360 57 189 18711 22,138 Highlands 36 63 207 27,683 31,327 woos 251.3 208.9 1,022.2 1,195,670 1,710 
Warren 21 24 76 8695 10779 Hillsborough 111.5 126.4 386.6 515,238 644.164 
Washington 2.8 3.8 14.1 9,027 14,420 lee 94 153 47.2 84,016 75,760 
Total 842.2 930.7 3,007.5 3,498,070 5,702,436 Manatee 143 20.2 61.5 84,928 91,675 SAN ANGELO, TEXAS 
Okeechobee 10 15 «= 57 7,835 6801 Texas: , 
Pasco 58 10.5 33.5 31,217 45,417 Coke 9 1.0 3.5 3,846 6,194 
Pinellas 94.5 1258 330.9 544,797 639707 Coleman 26 3.5 12.0 13,537 16,154 
Polk 458 58.9 186.5 243,349 298,601 Concho 9 12 43 4,282 6,425 
ST. PAUL-MINNEAPOLIS, MINNESOTA Sarasota 143 24.7 67.3 128,582 124,417 Crockett Ei 1d 43 4,743 7,05 
lowa: Total 307.9 403.6 1,187.1 1,718,910 2,019,601 ion ss: 2 «& 2 
a. 3.2 40 13.1 16,550 23,16 McCulloch 20 2.5 9.1 10,077 13,10 
innesota: 
pam 160 199 «689 aaah (ter SALINAS-MONTEREY, CALIFORNIA ot : . zs on 3 
Benton 33 50 189 19,952 23,550 Cllifornia: re , ' 
eam = “<— a ae “ Colaveras 25 30 91 9,234 17,731 Runnels 33 46 165 19,425 25% 
seg - a a ae ao pe Merced 22.4 268 897 116,626 173,390 Schleicher 4 6 24 2,232 37% 
>? j IS Monterey 51.1 578 187.5 230,442 421,539 ~—«‘Sutton 6 9 36 4965 Sh 
= os = ae SP lintws 35 45 146 17,564 28,111  TomGreen 17.9 22.0 74.1 86,025 1268 
~<a ve ps pos ove ed San luis Obispo 17.46 247 724 113,234 150,348 ~—«‘Tetal 31.0 38.1 136.4 156,045 222,11 
Chisago 39 46 15.1 12,279 22,573 Santa Barbara 42.0 49.7 1462 243,501 321,495 
poi 39 48 Amey aagg SSS 3 278 741 115,654 156,305 
Crow Wing. 68 9S 319 37896 46,408 aislous a eee ee, SAN ANTONIO, TEXAS 
Dakota 17.6 20.0 71.4 64839 115,703 ese oes 2009 7524 1111800 ueenesn | TORO 
Dodge 32 39 140 15839 19,778 : P fo Poe Aransas FJ 6 5.5 6,310 7M 
Faribault 62 7.5 261 33,145 42,241 : Atascosa 39 5.0 205 13,413 229 
Goodhue 92 97 330 39,385 52,754 SALISBURY, MARYLAND Bandera 10 «110 36))—2979 lb 
Hennepin 237.9 255.4 820.7 1,329,683 1,763,172 Delaware: Bastrop 35 48 17.1 12,117 1928 
Hubbard 17. 279.6 —s«8597—s«*12,140~—sSussex UHF Data 22.1 70.1 116,520 127,315 Bee 46 61 23.0 20,932 329% 
Isanti 27 32 131 12,592 16208 #Maryland: not given Bexar 159.8 184.4 660.1 721,421 988,000 
Jackson 40 42 47 14107 24710 Somerset ona = 5.5 19.2 15,554 26,056 Blanco 9 12 4) 4,146 5 
Kanabec 20 25 88 10,388 12,014 Wicomico countybasis 14.6 48.1 = 70,306 = 81,214 Caidwel 37 48 17.9 22,620 2h 
Kandiyohi 7.1 83 315 37,160 45,274 Worcester 7.1 246 43,730 33,875 Calhoun 21 51 17.1 13,306 «2527 
le Sueur 52 60 206 19,835 30619 Total 733.1 49.3 162.0 246,110 268,460 Comal 48 61 21.0 24015 270 
lyon 48 66 235 35,165 39,286 DeWitt 46 61 215 24,190 28 
Mcleod 6.8 7.8 26.8 33,961 41,611 SALT LAKE CITY, UTAH Dimmit 1.5 1 9.2 5,485 77) 
Martin 68 86 2.9 37,166 50,685 Colorado: Edwards 5 6 2 14 = 
Meeker 48 54 198 22,125 28,544 Moffat 10 18 59 11,000 11,508 Fayette 4.1 62 215 20,515 — 2698 
Mille Lacs 38 50 173 18701 22,729 Rio Blanco 8 13 46 6314 10,02 Frio 23 30 126 8691 I2m§ 
Morrison 48 72 276 24,554 33,490 Idaho: Gillespie 21 33 104 12,949 «(1428 
Nicollet 49° 54 226 14,613 34,118 — Bannock 10.6 13.6 49.0 64,793 86,909 Goliad 10 (01S)liSSt«4885 sO 
Olmsted 134 162 58.3 93,362 104343 —Bear Lake 12 18 67 10,114 9,158 — Gonzales 43. 5.5 209 26,522 wp 
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17 7 -..in the San Antonio report 


11,810 
4,882 


32,599 
1,539 
23,319 


dominates every category! 


32,991 
1185 
1,714,013 


TALL TOWER coverage of 53 counties —- compared with 46 for 
Station Y and 39 for Station Z — is the most dramatic indication of 
WOAI-TV’s far-out-front position in South Texas. And this substan- 
tiai leadership is evident in every one of the seven major subjects 
studied by ARB! For the facts of most value to you, contact your 
Petryman or any member of the Channel 4 Sales Department. 


WOAI-TV 








VHF = Total 
Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) 


Pop- VHF Total  Pop- 
Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales 


sands) sands) sands) ($000) 


EBI 
($000) 


VHF Total Pop- 

Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) 





SAN ANTONIO, TEXAS continued 
7.6 27.7 
5.4 21.7 
3.9 15.6 
1.7 5.7 
4.4 15.2 


Kimble 1.3 
Kinney é 4 
LaSalle 1.4 
lavaca 5.4 
live Oak 2.0 
McMullen 3 


4,579 
1,183 
3,623 
16,928 
6,668 


487 


5,798 
1,954 
5,924 
23,322 
9,696 


2,040 


Guadalupe 
Hays 
Karnes 
Kendall 
Kerr 





KRON IS 
TV IN SE.. 


= «ae 
sana =m 
= 


ARKET 


= = 


an 


A’s SI 


oo a on oe 


asa 


AMERIC 


bad 
—sa aaa 


FOR MORE THAN TWO-AND-ONE HALF 
YEARS, KRON/TV HAS CONSISTENTLY 
BEEN NUMBER ONE IN THE BIG, BOOM- 
ING BAY AREA* 


CHECK THESE REASONS WHY: 


= Largest over-all average share of audience 

=™ Most homes reached per average 14-hour 

= Greatest number of ‘1/4-hour firsts’”’ 

= Most popular syndicated features 

= Highest rated local news and public service 
programs 








KRON/TV IS THE MOST CONSISTENTLY 
TOP-RATED NBC STATION IN THE 
FIRST 10 MARKETS 


KRON-TV Channel! 4 
~ San Francisco 
Represented by Peters, Griffin, Woodward, Inc. 
Affiliated with NBC-San Francisco Chronicle 
*ARB Reports, San Francisco, Jan. 1958-July 1960 


aarti tI. 
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1.3 
3.1 
48 


4.5 4,164 
15,779 
13,546 

1,198 
2,232 
4,965 

238,918 
21,123 
19,745 
57,497 
11,310 

6,52) 


Mason 
Maverick 
Medina 
Real 
Schleicher 
Sutton 
Travis 
Uvalde 
Val Verde 
Victoria 
Wilson 
Zavaia 
Total 


5.3 

16.8 

3.3 

g 2.7 
311.0 387.5 


13.7 
12.3 
1,398.1 


SAN DIEGO, CALIFORNIA 
California: 
San Diego 
Total 


283.5 310.6 
283.5 310.6 


983.6 
983.6 


SAN FRANCISCO-OAKLAND, 
California: 
Alameda 
Calaveras 
Contra Costa 
lake 

Marin 
Mendocino 
Merced 
Mono 
Monterey 
Napa 

San Benito 
San Francisco 
San Joaquin 
San Mateo 
Santa Clara 
Santa Cruz 
Solano 
Sonoma 
Stanislaus 
Tuolumne 
Nevada: 
lander 
Mineral 1.4 19 
Nye 6 k 
Total 1,301.9 1,456.6 


283.6 298.5 
3.0 
117.2 
4.0 
45.5 
14.8 


26.8 


890.2 
9.1 
391.4 
11.5 
140.2 
46.9 
89.7 
2.5 
187.5 
65.4 
14.6 
774.1 
237.2 
409.2 
613.0 
74.1 
126.1 
145.0 
146.5 


66,721 
17,564 
1,278,095 
329 083 
619,314 
858,645 
115,654 
161,277 
216,940 
246,941 
18,403 


1,937 
7,214 
5,924 


4,397.9 6,230,614 


SAN JOSE, CALIFORNIA 
California: 
Monterey 
San Benito 
Santa Clara 
Santa Cruz 
Total 


51.1 57.8 
3.5 4.5 
163.0 207.3 
26.3 27.8 
243.9 297.4 


187.5 
14.6 
613.0 
74.1 


230,442 
17,564 


115,654 


SANTA BARBARA, CALIFORNIA 
California: 
San Luis Obispo 
Santa Barbara 
Total 


72.4 
146.2 
218.6 


17.6 
42.0 
59.6 


24.7 
49.7 
14.4 


113,234 
243,501 
356,735 


SAVANNAH, GEORGIA 
Georgia: 
Appling 
Bacon 

Bryan 
Bulloch 
Candler 
Chatham 
Coffee 
Effingham 
Evans 

Glynn 

Jeff Davis 
liberty 

Long 
Mcintosh 
Montgomery 
Screven 


Tattnall 15.5 


1,283,812 2, 


858,645 1, 


889.2 1,222,305 1, 


1,455,410 1,996,308 


1,283,812 2,106,045) 


106, 


CALIFORNIA 


17, 


1g 
4 : 


10,3340 


421,58 

28,111 
308,24 
156,308 
914,18 
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VHF Total Pop- ‘ VHF Total = Pop- VHF Total = Pop- 
Homes Homes ulation Retail Homes Homes ulation  Retail® Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
SAVANNAH, GEORGIA continued Windham 64 87 305 41,413 53,597 Mason 44. 46 14.4 15,776 26,239 
Telfair 15 28 120 9,873 12,244 Windsor 10.1 10.7 36.7 42,467 66,785 Pacific 40 50 148 14,523 25,24 
Toombs 2.6 3.7 15.2 18,196 16,185 Total 418.8 452.8 1,466.5 1,857,986 2,890,066 Pierce 91.0 98.9 328.1 357,965 608,404 
Wayne Sh BS 16 17,410 16,483 San Juan 10 «1.0 3.0 2,234 5,050 
Wheeler ee 4.4 1,723 4,313 Skagit 13.3 165 51.9 56,233 81,183 
South Carolina: SCRANTON WILKES-BARRE, PENNSYLVANIA Snohomish 449 50.0 147.0 180,591 253,928 
Beaufort 53 8.6 36.8 24,656 38,640 Pennsylvania: Thurston 1449 17.3 51.0 62,920 96,534 
Hampton 33 49 207 11,698 15,364 Cameron - UHFData 1.9 69 6,975 12,945 Wahkiakum 7 1.0 3.8 1,974 5,986 
Jasper 20 29 121 5,998 9,641 Clinton notgiven 11.1 39.1 41,917 62,611 Whatcom 206 250 746 93,063 123,802 
Total 98.4 136.1 511.4 465,916 624,278 = Columbia = ona 169 57.5 67,542 90,726 ~—Ss: Total 556.3 636.6 1,918.4 2,565,168 3,807,109 
Lackawanna county basis 70.3 246.5 272,255 404,138 
lausene 101.2 366.1 333 817 589,590 SEDALIA, MISSOURI 
ome nwa 
jontour A ° 
. . Benton 2.3 2.7 8.8 7,848 11,695 
SCHENECTADY-TROY-ALBANY, NEW YORK Northumberland 329 1149 111,240 174,492 ml 1821 76 8.495 8.945 
ee id Snyder 76 28.5 26,802 36,990 Cooper 4.0 46 15.1 19,050 26,207 
erkshire 1 419 139.6 175,606 284,856 Sullivan 17 6.0 5,022 7,784 —sponiteau 28 32 100 10,952 14,100 
New York: Susquehanna 8.6 31.6 35,203 46,377 Morgan 2.4 29 9.1 10,584 11,654 
— = 88.8 276.2 420,207 591,410 Union 64 26.9 24311 37,647 tg Wl 127366 44,894 2.718 
— ia 3.5 15.0 483 57,690 87,354 Wayne 7.5 273 34,839 39,488 St. Clair ie aes 88 7,021 12015 
ulton 15.7 16.5 49.7 59,825 95,542 Wyoming 47 16.2 19,942 23,893 Total 27.0 31.0 96.0 108,844 147,334 
Greene 8.3 9.4 30.8 42,220 48,779 Total 7276.6 306.9 1092.0 1,175,228 1,734,618 
Hamilton 1) ae 44 5,939 7,156 
Herkimer 18.5 199 653 73,585 119,503 SHREVEPORT, LOUISIANA 
Montgomery WF 18 61.3 65,934 129,239 SEATTLE-TACOMA, WASHINGTON Arkansas: 
Rensselaer 41.5 44.1 144.8 163,912 290,812 Oregon: Columbia 46 6.6 24.7 21,517 29,372 
Soaege 37 (257 848 — 89,106 160,625 Clatsop 77 89 4 34477 53,278 Hempstead 34 47 17.0 1644319, 191 
Schenectady 49.3 522 1628 168,375 379,369 Columbia 5.0 6.5 21.5 19,831 34,713 Howard 17 23 8.8 8,813 8,893 
Schoharie 67 77 254 26990 45,509 Washington: Lafayette 18 26 109 6772 11,317 
Ulster 31.8 359 113.0 154844 205,757 Clallam 8.2 9.0 28.2 36,385 52,954 Little River 1.7 2.3 8.9 6,308 9,728 
Warren 124 13.0 41.5 75,999 74,906 = Grays Harbor ~=«s«15.3s«*18.SSs«SS.1. = 72,880 ~—*'105,187 Miller 9.0 96 33.7 41,169 41,395 
gen 130 137 47.7 44,215 — 78,148 Island 40 61 187 14465 28,980 Nevada 19-220 BB 6089989 
Vermont: Jefferson 2.0 2.2 8.4 7,996 14,356 Ouachita 72 8.1 29.5 27,351 35,787 
Addison 43 49 19.2 20,103 30,242 King 277.6 3189 925.0 1,427,354 2,037,591 Sevier 15-23 8.4 9,797 9,45 
Bennington 66 7.3 244 31,097 44,221 Kitsap 25.0 27.1 82.5 85,410 148,094 Louisiana: 
Orange 3.7 5.0 18.1 18,412 27,358 Kittitas 44 6.1 20.4 26,302 36,583 Bienville 3.0 4.1 16.2 9,315 17,142 
Rutland 1.3 11.9 = 42.0 60,047 68,898 Lewis 123. 140 426 54,789 69,005 Bossier 10.9 124 526 43,082 80,670 
Caddo 55.5 61.5 208.0 208,989 360,349 
Claiborne 42 56 21.3 15,144 27,53 
DeSoto 45 55 29 14,791 24637 
Jackson yf 3.5 14.0 13,883 16,930 
MISS BLUE '!t’s fun to play ‘‘ad executive’ but smart Lincoln 5.0 7.0 27.9 24,415 37855 
sat . . Natchitoches 68 10.8 43.1 22,007 44,18 
GET ME advertising isn’t child’s play. There's a iets 21 27 «NO 7A ONS 
real good reason why more and more em ee psd ire per! 
° - Webster : y 3 z ; 
WDAU-TV media men are saying ‘“‘Get me WDAU-TV : Oklahoma: 
. ” ’ Choctaw 21 38 4141 9,933 14,684 
IN SCRANTON '* Scranton.” They've got the lowest cost- sauteed 46s os lao 
per-thousand in the market for one thing. Texas: 
z f é : Bowie 17.8 20.3 687 64,598 84,944 
And, what’s more, they’re delivering a Camp 17 28 «= 9.3—«9,5229, 889 
. 47 61 «23.0 —:18,470 (23,346 
greater audience than ever. (360,000 - Se ae 
homes, which means 114 million potential Franklin 9 14 54 43465 588 
. . Gregg 17.9 23.1 73.1 111,434 124,655 
customers.) It’s no wonder WDAU-TV’s Harrison 10.5 14.3 53.0 40,580 60,800 
H : Lamar 7.3 124 41.5 36,403 47897 
got more national advertisers than ever vol te oo 
before—how can a guy go wrong!! Morris 19 320 «9,070? 
‘ ‘ Nacogdoches 5.5 9.1 33.9 35,239 38,967 
Ask your nearest H-R man. He wouldn’t Panola 25 44 178 14,248 22,166 
: CHANNEL Rains 5 7 29 2,026 3,330 
kid OUWDAU-TYV 22 K Red River 33 5.2 181 «13,583 (183? 
SCRANTON Rusk 91 12.0 43.0 32,945 57,114 
- WILKES BARRE Sabine 12 17 70 9,106 7% 
» San Augustine 1 1.7 7.2 7,730 6,661 
Shelby 3.2 65 23.5 35,789 24877 
Smith 19.2 247 85.0 99,545 123,325 
Titus oo . 52 18.4 16,424 22,019 
Upshur 34 49 179 14,202 19819 
Wood 35 50 17.2 18,199 22,017 
Total 272.3 356.4 1,289.7 1,283,665 1,689,014 
SIOUX CITY, IOWA 
lowa: 
Buena Vista 61 7.1 222 29,615 42,131 
Carroll 61 67 23.5 34765 40,973 
Cherokee 48 52 188 24,027 3282 
Clay 50 53 17.0 27,460 31,11 
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Craw! 
Dickin: 
Emmet 
Ida 
lyon 
Mono! 
O'Brie 
Oscec 
Palo A 
Plymot 
Pocah 
Sac 
Sioux 
Wood 
Minn 
Jackso 
Rock 
Nebra 
Antelo 
Boone 
Boyd 
Burt 
Cedar 
Cuming 
Dakote 
Dixon 
Holt 
Knox 
Madisc 
Pierce 
Stantor 
Thurstc 
Wayne 
South 
Bon He 
Charle: 
Clay 
Dougla 
Hutchin 
lincoln 
Turner 
Union 
Yanktor 
Total 


SIOU) 
lowa: 
Buena \ 
Clay 
Dickinse 
Emmet 
lyon 
O'Brien 
Osceole 
Plymout! 
Sioux 
Minnes 
Big Ston 
Chippev 
Jackson 
Kandiyo 
loc Qui 
lincoln 
lyon 
Murray 
Nobles 
Pipeston 
Rock 
Stevens 
Swift 
Traverse 
Yellow A 


Cireulat 





Bill) 



























































EBI 
($000) 
26,239 
25,242 

608,404 

5,050 

81,183 
253,928 
96,534 

5,986 

123,802 
3,807,109 


11,695 
8,945 
26,207 
14,100 
11,654 
62,718 
12,015 
147,334 


24,637 
16,930 
37,855 
44,186 
11,208 
21,487 
48,561 


14,684 
23,776 


84,944 
9,889 
23,346 
41,142 
584 
124,655 
60,800 
47,857 
8,889 
1,747 
38,967 
22,166 
3,330 
18,32 
57,14 
7,496 
6,661 
24,877 
123,325 
22,019 
19,819 
22,017 
1,689,014 














VHF Total = Pop- ; VHF Total Pop- E 
Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
Crawford 5.0 5.7 19.6 21,118 32,475 — Loup 3 s 9 337 1,399 
Dickinson 3.2 4.0 13.1 16,550 23,160 Pierce 19 26 8.7 9.318 12,950 
Emmet 3.2 45 15.1 18,086 28,020 Rock 8 27 2,778 3,975 
Ida 2.9 3.1 10.0 13,066 19,072 North Dakota: 
lyon ay - 43 14.6 14,449 25,049 ~—- Mcintosh 1.3 1.8 68 8,027 7,715 
Monona 4.4 49 15.7 18,898 24,665 South Dakota: 
O'Brien 5.1 5.9 18.4 27,352 33,140 Aurora 6 1.2 4.2 3,243 §,331 
Osceola 25 27 9.6 10,759 17,519 Beadle 4.1 62 20.2 26,748 31,940 
Palo Alto 3.0 43 15.2 16,945 23,487 Bennett 5 8 3.6 3,213 §,203 
Plymouth 64 67 233 28,665 38,629 Bon Homme Ww 2 7.6 7,711 11,513 
Pocahontas 33 4.1 143 14,651 25,067 —_ Brookings 43 52 18.0 22,267 27,802 
Sac 44 &5 17.8 21,377 31,245 Brown 7.6 10.3 34.1 58,028 55,257 
Sioux 63 6.9 25.3 30,073 38,260 Brule 1.0 1.9 6.4 9,167 8,468 
Woodbury 32.1 33.8 107.C 157,236 199,891 Buffalo a 4 1.5 260 1,888 
Minnesota: Charles Mix 2.8 4.0 14.1 12,634 20,830 
Jackson 4.0 4.2 14.7 14,107 24,710 Clark 1.7 2.2 7.6 6,745 10,808 
Rock 2.5 33 11.4 13,329 21,383 Clay 2.8 3.3 11.0 10,158 16,805 
Nebraska: Codington 44 5.8 19.3 31,298 30,294 
Antelope ye 11.2 14,900 16,429 Davison 40 5.1 16.4 28,450 28,188 
Boone 2.8 2.8 97 10,321 13,242 Day 2.4 3.0 10.2 10,401 13,912 
Boyd J 1.3 4.6 4,237 6,400 Devel 11 2.0 8.5 5,857 11,341 
Burt 3.0 3.5 11.5 14,460 19,273 Douglas é 1.6 6.1 4,573 8,539 
Cedar $4 «87 13.8 12,605 19,828 Edmunds 9 1.8 7.0 6,641 7,760 
Cuming 3.2 3.8 13.4 14,570 20,563 Faulk wv 1.3 4.8 3,946 6,865 
Dakota 3.3 3.7 12.5 14,135 18,550 Grant 2.0 3.1 11.0 10,399 15,810 
Dixon 2.5 2.6 8.7 8,192 12,329 Gregory 1.3 2.4 7.8 7,400 10,009 
Holt 92° 1 14.5 16,033 18,582 Haakon 3 8 3.1 5,597 5,981 
Knox aT 4.1 13.7 13,012 23,088 Hamlin 1.4 2.1 7.1 5,636 9711 
Madison 7.4 8.1 26.4 39,274 40,331 Hand 1.1 1.9 6.6 7,156 10,092 
Pierce 19 2.6 8.7 9,318 12,950 Hanson BR 1.0 3.9 1,575 5,455 
Stanton 1.5 1.6 5.4 3,129 9,029 Hughes 22 3.4 11.9 17,961 21,451 
Thurston 21 2.2 7.7 5,846 11,891 Hutchinson 2.5 3.3 11.5 11,610 14,492 
Wayne 2.8 3.0 10.4 11,378 18,254 Hyde 5 6 2.1 2,518 3,492 
South Dakota: Jackson PR 6 2.2 2,917 3,022 
Bon Homme 9 628 7.6 7,711 11,513 Jerauld 6 9 33 3,287 4,491 
Charles Mix 2.8 4.0 14.1 12,634 20,830 Jones 3 4 1.6 2,300 2,312 
Clay 28 33 411.0 10,158 16,805 Kingsbury 22 29 9.3 10,194 13,493 
Douglas 6 1.6 6.1 4,573 8,539 Lake 2:4 3.2 W9 12,861 17,863 
Hutchinson 2.5 3.3 11.5 11,610 14,492 Lincoln 3.0 3.2 10.5 9,666 15,227 
lincoln 30 32 105 9,666 15,227 Lyman : a 5.0 4,091 8,565 
Turner 2.7 3.1 11.0 9,075 15,034 McCook 2.0 29 10.0 9 All 13,582 
Union 2.9 3.3 10.8 11,173 14,769 McPherson 9 1.8 6.5 6319 7,539 
Yankton 3.9 49 17.4 21,078 24,734 Marshall 1.5 2.1 7.0 7,438 10,039 
Total 178.6 207.5 698.8 * 841,616 1,155,490 Mellette 4 6 2.6 1,190 3,491 
Miner 1.2 1.6 5.3 4,349 7,279 
Minnehaha 25.8 27.2 86.5 134,207 154,615 
Moody 2.1 22 7.9 6,585 11,212 
Potter 7 1.3 4.46 7,533 7,183 
SIOUX FALLS, SOUTH DAKOTA Roberts 25 34 136 11,165 17,114 
lowa: Sanborn 9 15 50 4,577 6799 
Buena Vista 6.1 7.1 22.2 29,615 42,131 Spink 2.0 3.0 11.0 10,472 15,650 
Clay 5.0 53 17.0 27,460 31,111 — Stanley < % 5.2 3,559 7,313 
Dickinson 3.2 4.0 13.1 16,550 23,160 Sully 4 8 2.6 2,390 5,344 
Emmet 3.2 4.5 15.1 18,086 28,020 Todd 5 1.6 6.6 1,217 5,506 
lyon 37 4.1 146 14,449 25,049 Tripp % 27 93 15,279 12,811 
O'Brien 5.1 5.9 18.4 27,352 33,140 Turner 27 3.1 11.0 9,075 15,034 
Osceola 2.5 27 9.6 10,759 17,519 Union 29 33 10.8 11,173 14,769 
Plymouth 6.4 6.7 23.3 28,665 38,629 Walworth 11 2.5 8.5 14,035 13,208 
Sioux 63 69 253 30,073 38,260 Washabaugh J 2 1.2 108 1,212 
Minnesota: Yankton 39 49 17.4 21,078 24,734 
Big Stone 1.7 2.3 9.0 10,494 12,452 Ziebach 3 er 24 1,455 3,028 
Chippewa 33. 47 166 22,402 26,478 Total 223.3 288.1 1,001.9 1,193,814 1,567,096 
Jackson 40 4.2 14.7 14,107 24,710 
Kandiyohi 7.1 83 31.5 37,160 45,274 
lac Qui Parle 28 346 13.2 10,883 21,135 SOUTH BEND-ELKHART, INDIANA 
lincoln > ie 1,378 16,925 Indiana: 
lyon 48 66 23.5 35,165 39,286 Elkhart UHF Dota 32.0 101.3 138,508 204,012 
Murray 38 40 15.1 16,382 23,411 Fulton not given 5.1 159 18,202 —-27,,031 
Nobles 5.9 6.2 22.7 28,626 38,429 Kosciusko ona 13.4 42.0 61,787 69,463 
Pipestone 37 (3.9 44 18,625 22,177 — Lagrange — county basis 5.1 18.6 18,931 26,355 
Rock 25 33 4 13,329 21,383 Marshall 10.0 326 41,307 62,986 
Stevens 2.0 29 I.2* 14,720 18,722 St. Joseph 73.1 2428 293,928 545,349 
Swift 3.1 4.1 148 18,403 22,671 Michigan: 
Traverse 140 2.2 7.8 9,272 1490 Cass 10.4 324 27,394 51,897 
Yellow Medicine 3.6 4.4 15.5 16,702 24,087 St. Joseph 15.5 46.4 54,364 79,514 
ska: Total 4137.9 164.6 5.320 654,421 1,066,607 
Boyd ? 4.6 4,237 6,400 
Brown | 4.6 6,872 8,049 
Cherry 16-26 88 12422 14930 SPARTANBURG-GREENVILLE, SOUTH 
Holt 22 C4] 14.5 16,033 18,582 CAROLINA-ASHEVILLE, NORTH CAROLINA 
Keya Paha 2 A 2.1 998 2,687 Georgia: 
Knox 3.1 4.1 13.7 13,012 23,088 Elbert 3.4 4.2 17.1 13,850 19,764 
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GET YOUR FOOT 
IN EVERY DOOR! 


You can’t hop, skip and jump your 
way through KELO-LAND, not with- 
out leaving many untold, unsold fami- 
lies. No one local tv station alone can 
begin to cover KELO-LAND’S 103 
counties (in South Dakota, Minne- 
sota, Iowa, Nebraska, and North Da- 
kota). Nor can any piecemeal “pack- 
age” of two or three unrelated local 
stations. Only one television beam 
does deliver all 103 counties to you— 
completely, simultaneously, no gaps! 
That’s powerful KELO-ty SIOUX 
FALLS and its KELO-LAND booster 
hookups. And all with one single- 
station rate card, at lowest cost per 
thousand. Ask for it by nnme—KELO- 
LAND. 

CBS - ABC 


KEL@OLAND 


KELO-tv SIOUX FALLS: and boosters 

KDLO-tv Aberdeen, Huron, Watertown 

KPLO-tv Pierre, Valentine, Chamberlain 
JOE FLOYD, President 


Evans Nord, Gen. Mor.—Larry Bentson, V.P. 
Represented by H-R 
in Minneapolis by Wayne Evans & Assoc. 
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VHF Total Pop- 
Homes Homes ulation 
(Thou- (Thou- (Thou- 
sands) sands) sands) 


Retail 
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($000) 


VHF = Total 
Homes Homes 
(Thou- (Thou- 
sands) sands) 


Pop- 
ulation _ Retail 
(Thou- = Sales 
sands) ($000) 


VHF Total 
Homes Homes 
(Thou- (Thou- 
sands) sands) 


Pop- 
ulation 

Thou- 
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EB| 
($000) 
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SPARTANBURG-GREENVILLE, S. C.- 


ASHEVILLE, N. C. continued 


Franklin 12.5 
Habersham 17.9 
Hart 14.5 
lincoln 5.0 
Madison 10.6 
Oglethorpe 7.4 
Rabun 7.2 
Stephens 16.9 
Taliaferro 3.7 
Wilkes 10.9 
Kentucky: 
Harlan 50.5 
North Carolina: 

Buncombe 

Burke 

Caldwell 

Cleveland 

Gaston 

Graham 

Haywood 

Henderson 

Jackson 

Lincoln 

McDowell 

Macon 

Madison 

Polk 

Rutherford 

Swain 

Transylvania 

Yancey 


South Carolina: 
Abbeville 
Anderson 


24,514 
417,112 





in Steubenville —Wheeling 


YOUR 
PRODUCT'S 
BEST 
FRIEND 

IS 


The FRIENDLY Group’s 


WSTV “lV 


<a e| OF aF- Talal =) 


Tells and sells more viewers per dollar 
in the Upper Ohio Valley by any check 
of results and rates. 
For Rates and Avails 

@ IN STEUBENVILLE: 

Joe Troesch, AT 2-6265 
@ IN NEW YORK: 

Lee Gaynor, OX 7-0306 


EXCLUSIVE SHOPPER TOPPER MERCHANDISING 
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9.2 
8.0 
"42 
43 
57.8 
12.2 
10.7 


Cherokee 
Chester 
Edgefield 
Fairfield 
Greenville 
Greenwood 
Laurens 
McCormick 2.0 
Newberry 78 
Oconee . 9.1 
Pickens 
Saluda 
Spartanburg 
Union 

York 
Tennessee: 
Greene 
Hawkins 
Virginia: 
lee 

Scott 


42 


7.5 


37.5 
33.3 
17.4 
17.9 
206.4 


21,859 
21,034 
11,745 
8,894 
227,278 
45.5 36,816 
448 29,850 
8.5 3,2 
30.9 27,505 
38.9 25,416 
45.4 33,620 
17.1 8,887 
163.5 135,643 
30.6 19,749 
82.6 61,700 


34,162 
108,498 


46.9 
34.7 


32,522 
13,311 


51,877 
35,365 


28.4 
31.1 
1,976.2 


12,924 
13,599 
1,589,608 


24,640 
30,633 
2,424,555 


SPOKANE, WASHINGTON 


Idaho: 
Adams d 2 
Benewah : 1.4 
Bonner 45 
Boundary iy 1.5 
Clearwater : 2.1 
Idaho 3.2 
Kootenai 9.3 
latoh 7.0 
Lewis 1.2 
Nez Perce 7.5 
Shoshone 
Montana: 
Flathead 
Glacier 

Hill 

lake 

liberty 
Lincoln 
Mineral 
Missoula 
Sanders 
Toole 
Oregon: 
Baker 
Umatilla 
Union 
Wallowa 
Washington: 
Adams 

Asotin 

Benton 
Chelan 
Columbia 
Douglas 

Ferry 

Franklin 
Garfield 
Grant 

Lincoln 
Okanogan 
Pend Oreille 
Spokane 
Stevens 
Walla Walla 
Whitman 
Total 


7.3 


262.1 340.2 


SPRINGFIELD, ILLINOIS 
Ilinois: 
Champaign 
Christian 
De Witt 
Logan 
Macon 


UHF Data 34.6 
not given 12.7 
ona 5.6 
county basis 9.1 
37.4 


2,374 
6,497 
18,769 
7,900 
8,225 
13,137 
34,272 
24,657 
3,932 
50,647 
22,519 


5,014 
8,379 
19,528 
7,644 
13,351 
16,749 
47,548 
44,664 
9,228 
45,804 
20.4 39,193 
32.6 
10.8 
18,1 
12.9 
27 
11.2 
27 
45.0 


42,151 
13,963 
27,440 
12,036 

7,161 
10,380 

2,315 
65,828 

5,781 
12,666 


52,067 
16,816 
31,381 
15,856 

5,505 
16,631 

4,266 
78,201 
11,099 
17,136 


25,854 
65,632 
22,254 

8,121 


30,484 
81,156 
28,753 
12,774 


16,420 
7,539 
63,342 
74,867 
6,263 
6,361 
2,113 
41,701 
4,905 
57,787 
14,335 
27,914 
6,396 
379,688 
17,640 
58,016 
38,422 
1,338,220 


30,200 
25,110 
149,955 
79,201 
9,274 
28,162 
6,403 
49,516 
7,030 
116,007 
23,874 
47,849 
11,401 
578,498 
28,594 
81,086 
66,103 
1,997,490 


30.2 


291.1 
21.0 
42.5 
30.9 

1,073.1 


291,184 
77,531 
37,264 
57,800 

244,428 


129.3 
39.4 
17.1 
34.3 

116.0 


154,075 
52,750 
22,322 
37,562 

164,737 


5.2 
29 
11.0 
5.3 
47.1 
8.2 
179.1 


Mason 
Menard 
Morgan 
Piatt 
Sangamon 
Shelby 


Total 7135.4 


SPRINGFIELD-HOLYOKE, MASSACHUSETTS 


Connecticut: 

Hartford UHF Data 39.9 
Tolland not given 16.8 
Massachusetts: on o 

Franklin county basis 17.3 
Hampden 113.4 
Hampshire 23.1 
Total 7314.9 365.3 


15.8 
99 
39.3 
16.5 
145.2 
25.5 
588.1 


132.0 
61.3 


55.1 
383.7 
88.6 
1,248.6 


SPRINGFIELD, MISSOURI 


Arkansas: 

Boxter 1.1 2.2 
Boone 2.6 3.9 
Carroll 19 3.1 
Madison 1.3 2.6 
Marion 8 1.2 
Newton 3 1.2 
Searcy 13 2.4 
Missouri: 

Barry 5.1 6.4 
Benton 2.3 2.7 
Camden 1.6 2.1 
Cedar 26 3.4 
Christian 3.0 3.7 
Dade 2.1 2.6 
Dallas 2.3 2.7 
Douglas 2.2 2.7 
Greene 38.5 
Hickory 1.4 
Howell 3.6 
laclede 5.0 
Lawrence 5.7 
Morgan 2.4 
Ozark 1.6 
Polk 4.0 
St. Clair 2.6 2.8 
Stone 21 27 
Taney 2.4 3.1 
Texas 3.6 5.7 
Webster 3.6 4.2 
Wright 3.2 4.0 
Total 111.0 = 138.5 


4.6 


STEUBENVILLE, OHIO 
Ohio: 

Belmont 

Carroll 
Columbiana 
Coshocton 
Guernsey 
Harrison 
Holmes 
Jefferson 
Monroe 

Noble 
Tuscarawas 
Pennsylvania: 
Beaver 

Greene 

West Virginia: 
Barbour 

Brooke 

Grant 

Hancock 
Harrison 

Lewis 

Marion 
Marshall 8.1 
Monongolia 13.8 
Ohio 19.9 


27.1 
5.9 
33.4 
10.2 
11.6 
5.9 
5.4 
29.9 
47 
3.8 
24.1 


24.8 
5.3 
31.0 
9.5 
10.7 


58.7 


42.9 


17.5 
27.2 

8.2 
38.8 
768 
19.9 
65.9 
40.0 
56.5 
69.8 


56,188 
14,913 
221,988 
19,112 
775,044 


189,703 


1,698,867 


Pleasan 
Preston 
Randolt 
Taylor 
Tucker 
Tyler 
Upshur 
Wetzel 
Total 


30,82 
18,134 
67,864 
32,478 
306,418 


43,588 
1,207,520 


STOC! 
Califor: 
Amador 
Butte 
Calaver 
Colusa 
El Dorac 
Glenn 
lassen 
Merced 
Nevada 
Placer 
Plumas 
Sacrame 
San Joac 
Sierra 
Solano 
Stanislau: 
Sutter 
Tehama 
Tuolumne 
Yolo 
Yuba 
Nevada: 
Washoe 
Total 


334,313 
144,260 


106,416 
843,15) 
172,179 
2,937,568 


SUPERI 
Michiga: 
Gogebic 
Minneso 
Aitkin 
Beltrami 
Carlton 
Cook 
Crow Wirt 
Hubbard 
Itasca 
Koochichit 
loke 

Pine 

St. Louis 
Wadena 
Wisconsir 
Ashland 
Bayfield 
Douglas 
{ron 
Sawyer 
Vilas 
Woshburn 
Total 


SWEETW 
Texas: 
Fisher 
Hoskel 
Jones 
Mitchell 
Nolan 
Scurry 
Stonewall 
Taylor 
Total 


SYRACU: 
New York: 
Cayuga 
Chemung 
Chenango 


58,315 
930 
135,41 


— 


— ee 
Cireulatios 
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($000) 


30,82 
18,135 
67,864 
32,478 
06,418 


07,520 


TS 


34,313 
44,260 


06 416 
343,150 
172,179 
37,568 


12,015 


12,861 
2,138 
16,99 
16,12 
619,373 

















VHF Total Pop- ‘ VHF fotal Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
Pleasants 1 «OG 67 5,522 7,690 Cortland 11.6 122 40.0 53,066 73,818 
Preston 5.3 63 261 13,560 ° 30,743 Delaware 123 139 464 59,806 81,336 
Randolph 45 69 283 22,427 32,910 Hamilton Ll 1.4 44 5,939 7,156 
Taylor 30 43 162 11,153 21,316 Jefferson 22.8 26.9 88.2 121,916 160,721 
Tucker is. 22 8.6 5,344 9,406 Lewis 59 65 233 20,445 36,764 
Tyler 2. oF 2 7,171 12,709 +~— Madison 14.1 15.6 53.5 60,246 9,251 
Upshur 3.0 50 19.0 13,895 24,036 Oneida 68.8 72.6 247.6 324,316 462,432 
Wetzel 4.1 47 181 17,707 23,474 Onondaga 114.7 123.8 410.3 548,101 853,133 
Total 332.9 381.5 1,351.1 1,315,552 2,223,848 Ontario 17.2 19.8 68.9 84,480 126,020 
Oswego 23.1 24.5 83.8 85,333 141,350 
STOCKTON-SACRAMENTO, CALIFORNIA Gupe Se ee Se 
iain Schuyler 39 4.1 134 15371 20,480 
Adlon 22 29 89 12.298 16,970 Seneca 6.6 8.0 33.6 28,156 52,384 
Butte 21.9 255 73.6 122,824 144811 ae a ah es need ' ae seus 
Calaveras 2.5 3.0 9.1 9,234 17,731 WwW. 168 20.5 70.2 123,640 119.013 
Colusa 26 32 10.2 17,154 21,886 igs : ; ‘ ¥ ’ 
El Dorado 50 77 25 39,411 41,556 iin se Oe 
Glenn 36 40 132 25,635: 27,571 : 
lossen 31 42 138 205% 29,211 sae prod az pore po 
Merced 24 268 897 116,626 173,390 pes 455.6 502.2 1,691.5 2,141,516 3,178,168 
Nevada 46 57 164 27,293 31,955 . ee ae 
Placer 134 159 517 82892 93,729 
Plumas 27 «29 9.5 14701 21,302 
Sacramento 132.2 155.9 4683 738,865 1,086,008 TACOMA-SEATTLE, WASHINGTON 
Son Joaquin 67.9 75.0 237.2 329,083 490,613 Oregon: 
Sierra A 6 23 1,844 4,334 Clatsop 77 89 24 34477 53,278 
Solano 349 37.1 126.1 161,277 274,011 Columbia 5.0 65 215 19,831 34,713 
Stanislaus 41.4 459 1465 246,941 ° 269,152 Washington: 
Sutter 79 95 303 30,702 59,934 Clallam 82 9.0 28.2 36385 52,954 
Tehama 57 7.5 2.0 31,244 46,574 GraysHorbor 153 185 55.1 72,880 105,187 
Tuolumne 40 47 133 18403 28,391 Island 40 61 187 14,465 28,980 
Yolo 142 181 57.5 81,210 119,867 Jefferson 20 2.2 8.4 7,996 14,356 
Yuba 65 7.8 27.7 60,268 50,671 King 277.6 318.9 925.0 1,427,354 2,037,591 
Nevada: Kitsap 25.0 27.1 825 85,410 148,094 
Washoe 276 2.9 84.6 148,341 207,494 Kittitas 44 61 204 26302 36,585 
Total 426.7 493.8 1,535.4 2,336,772 3,257,161 Lewis 123 14.0 42.6 54,789 69,003 
Mason 44 46 144 15776 26,239 
SUPERIOR, WISCONSIN-DULUTH, MINNESOTA = P<""< sae ee a ee 
Michigan: “ p y : é 
: San Juan 1.0 1.0 3.0 2,234 §,050 
oi 7 , = ee £6 133 165 51.9 56,233 «81,183 
pon a1 37 129 10,856 «16487 Snohomish 449 50.0 147.0 180,591 253,928 
Beltrami 37 69 248 24,831 31,455 Thurston 149 ~=—-:17.3 §1.0 62,920 96,534 
Carlton 58 74 283+ 24,336 42,177 + Wahkiakum . = oo: ee 
ra a mond 3,667 510g Whatcom 206 25.0 746 93,063 123,802 
Crow Wing 68 9.5 319 37,896 46,606 Total 556.3 636.6 1,918.4 2,565,168 3,807,109 
Hubbard 17 27 9.6 8,597 12,140 
Itasca 93 2 383 35,332 56,537 
Koochiching 28 50 17.5 19,308 27,476 TALLAHASSEE, FLORIDA-THOMASVILLE, 
lake 38 44 122 10,650 22,265 GEORGIA 
Pine 46 51 181 14,664 23,426 Florida: 
St. Louis 66.3 71.8 231.0 260,718 416,544 Bay 14.2 19.0 68.3 80,254 ~—-105,891 
Wadena 22 42 153 23,180 19,848 Calhoun 1.3 2.1 8.3 §,885 7,846 
Wisconsin: Dixie 6 1.0 43 3,972 4,313 
Ashland 48 53 19.0 23640 25,176 — Franklin & 20 7.0 7,458 7,937 
Bayfield 3.0 33 11.4 6,787 13,821 Gadsden 56 109 45.7 29,054 45,653 
Douglas 129 143 479 50,480 81,160 Gulf 19 = «3.0 107 611,734 13,356 
fron 22 23 7.2 6,976 10,461 Hamilton 1.6 2.1 8.3 5,660 7,969 
Sawyer 24 3.0 10.0 12,585 12,437 Jackson 5.6 9.4 39.3 30,318 39,154 
Vilas 22 2.5 8.5 15,703 10,169 Jefferson 1.6 2.6 10.2 6,925 9,806 
Woshburn 27 29 10.0 20,122 13,044 lafayette 5 7 3.0 2,076 3,066 
Total 147.8 174.7 583.9 637,266 923,612 Leon 97 204 81.9 89,459 125,537 
Liberty 3 8& 29 1,577 3,087 
Madison 22 35 15.0 9973 13,379 
aren, TEXAS Taylor 24 42 152 13,689 17,079 
Fisher ~ 20 22 8.6 7,403 12,676 peel - - _ eT 
Hoskell 27 30 115 11,343 17,100 Atkinson 10 150 64 Oi 747s«5,968 
Jones 49 58 19.3 24315 30,256 Baber b 12 54 1,438 4,429 
Mitchell 33°39 (139 13,310 22,644 Ben Hill 22 36 121 14,559 14,705 
— - : = — — Berrien 18 32 134 12,195 13,854 
i a ae re eo enn Brooks 18 35 159 11,075 20,186 
Taylor 212 27.0 896 132,257 154,455 — a a 
tna —~ = a a ae Coffee 37 65 27.1 22413 28,084 
: , ’ Colquitt 62 84 328 31,382 38,528 
Cook 14 30 «116 9,045 ‘11,833 
SYRACUSE, NEW YORK Decatur 43°: 7a 26.5 19,626 29,881 
New York: Dougherty 13.2 17.1 582 78816 91,199 
Cayuga 20.6 21.9 74.2 83,460 134,134 Early 22 32 127 11,288 13,008 
Chemung 28.2 30.8 98.5 128,219 192,790 Echols 3 5 2.6 322 2,399 
Chenango 11.6 134 447 60,016 81,458 ~— Grady 25 48 185 12,617 19,087 
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GETTING 
'N 

TO SEE 
THE 
CLIENT 


Telling your 
story directly to 
the advertising 
and sales man- 
ager-—it’s a tough 
job, but an im- 
portant one. 
One out of every 
four television 
stations now on 
the air is adver- 
tising in this is- 
sue of Television 
Magazine be- 
cause it is used 
by almost all of 
TV’s important 
clients. 

When you tell 
your story in 
Television Mag- 
azine, you’re 
reaching the ad- 
vertising man at 
the precise mo- 
ment he is look- 
ing for informa- 
tion on your 
market and 
making his buy- 
ing decision. 
You talk directly 
to the advertiser 
when you tell 
your story in 
Television Mag- 
azine. 


































































































































VHF Total Pop- VHF Total Pop- VHF Total  Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- u- Sales ~~ EB 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
TALLAHASSEE, FLA.-THOMASVILLE, GA. Vigo 32.5 346 1069 144805 201,195 TOLEDO, OHIO 
continued Warren 24 625 8.1 3,751 14,471 Indiana: 
Irwin 1.4 2.5 11.3 6,175 10,952 Total 192.3 212.3 670.4 767,720 1,164,892 Steuben 47 6.0 19.5 32,885 32,593 
Jeff Davis 1.4 3.2 12.4 8,760 11,495 Michigan: 
Lanier 8 1.4 5.1 2,600 4,975 Hillsdale 95 10.4 34.1 39,279 50,672 
Lowndes 84 13.6 49.1 53,280 63,288 Lenawee 23.4 25.5 83.9 94,119 150,471 
Miller 1 18 7.3 4,621 7,599 TEXARKANA, TEXAS Monroe 26.5 304 1043 104,873 181,784 
Mitchell 2 86 =. We 2m pte Ohio: 
Randolph 19 27 11.5 7,110 11,616 Columbia 46 6.6 24.7 21,517 29,372 Allen 29.8 31.5 103.7 137,104 198,236 
Seminole 1.1 2.0 7.9 7,526 8,162 Hempstead 3.4 47 17.0 16,443 19,191 Auglaize 10.1 10.9 36.0 42,679 60,692 
Thomas 6.2 98 36.9 32,707 43,444 Howard 1.7 23 8.8 8,81 3 8,893 Defiance 8.4 9.4 31.2 37,774 56,639 
Tift 40 6.2 23.2 22,922 28,521 lafayette 1.8 2.6 10.9 6,772 11,317 Erie 18.7 217 69.9 85,282 132,778 
Worth 2.5 4.1 17.6 8,551 17,005 Little River 17 23 89 6,308 9,728 Fulton 8.1 9.4 31.4 41,321 52,8% 
Total 123.0 202.4 785.5 704,722 942,738 Miller 9.0 9.6 33.7 41,169 41,395 Hancock 15.9 16.7 $1.0 66,477 93,338 
Montgomery 8 114 58 2,987 5887 Herdin 88 = 9.3 30.7 28,299 48,370 
Nevada 19 22 88 6,069 9,619 Henry 66 7.1 23.9 27,753 41,330 
TAMPA-ST. PETERSBURG, FLORIDA Ouachita 7.2 8.1 29.5 27,351 35,787 > Huron 12.8 13.8 45.9 50,972 81,215 
Florida: Pike ll 19 7.4 6,920 8,108 Lucas 139.2 1468 474.7 615,617 1,105,190 
Charlotte 1.6 a3 9.2 12,107 13,027 Polk 2.0 3.0 11.1 11,339 11,492 Ottawa 10.3 113 36.6 38,955 74,865 
De Soto 16-29 M2 1,088-— 13,706 scott 9 WW 65 5530 6959 Paulding 47 58 188 15,144 29,088 
Glades 5 8 3.1 1,575 3,893 Sevier 1.5 23 8.4 9,797 9,456 Putnam 7.3 83 29.4 27,663 47,742 
Hardee 23 39 134 15,954 17,455  @klahoma: Sandusky 18.1 19.9 59.9 «67,249 -—«111,498 
Hernando 173.1 10.3 10,541 13,651 Choctaw 21 38 141 9,933 14,684 ~— Seneca 164 17.3 58.0 68,790 ‘103,009 
Highlands 3.6 63 20.7 27,683 31,327 RcCurtain 3.5 6.5 26.5 16,249 23,776 Williams 91 10.1 31.4 36,316 56,617 
Hillsborough 111.5 126.4 386.6 515,238 644,164 Texas: Wood 19.7 29 745 75,473 137,671 
lee 94 153 47.2 84,016 75,760 Bowie 178 203 687 64,598 84,944 Wyandot 61 68 228 25335 38,953 
Manatee 143 20.2 61.5 84,928 91,675 Camp 17 28 93 9,522 9,889 Total 414.2 450.3 1,471.6 1,759,359 2,885,647 
Okeechobee 10 15 57 7,835 6801 Cass 47 61 23.0 18470 23,346 
Pasco §8 10.5 33.5 31,217 45,417 Franklin 9 1.4 5.4 4,345 5,849 
Pinellas 94.5 125.8 330.9 544,797 639,707 Marion 1.8 23 9.0 5,541 8,889 TOPEKA, KANSAS 
Polk 458 58.9 186.5 243,349 298,601 Morris 19 3.2 117 9,070 11,747 Kansas: 
Sarasota 143° 247 © 67.3 128,582 124,417 ad River 33 52 181 13,583 18,329 ~— Anderson 21 29 93 8756 13,573 
Total 307.9 403.6 1,187.1 1,718,910 2,019,601 Titus 3.2 52 184 16,424 22,019 Brown 4.0 43 12.7 14,326 20,744 
Total 78.5 105.5 385.7 338,750 430,676 © Chase Wb We 45 5,280 7,571 
Clay 2.5 3.7 11.3 19,074 18,313 
TEMPLE-WACO, TEXAS Cloud 32 46 142 20,400 218% 
a 21.1 28.4 109.1 + 88,436-—«175,949 red Se oe ne 
e . . . ; ; ickinson 4. : 28,918 37,205 
Seas 2234 ~«~s«d2i_—«i14,05 += THOMASVILLE, GEORGIA-TALLAHASSEE, ae A ae es aa 
Brazos 91 13.5 49.1 44,166 71,088 Page DA Geary 46 8.0 24.9 29,787 45,641 
Burleson 2.1 28 10.5 7,321 11,908 a: 4 1 18,444 
Comanche 2.4 3.6 12.6 13,947 17,453 Bay 14.2 19.0 68.3 80,254 105,891 pon od = = = aa a 
Coryell 34 57 19.1 14995 23813 Calhoun 13 21 83 5885 7,846 tterson 30 33 105 7,932 15,380 
Falls 48 63 228 20,482 25,896 Dixie 44» 8 VR le 56 77 250 33,921 43,08 
Freestone 24 43 154 12,476 17,333 Franklin 8 20 7.0 74588 7,987 Ay nat 36 52 168 17830 27,197 
Hamilton 21 3.0 10.1 10,527 13,020 Gadsden 56 10.9 45.7 29,054 = 45,653 Aa irig 20 24 79 7,323 13010 
Hill 73 8.1 273 25,033 37,788 Gulf 19 3.0 10.7 11,734 13,356 Niwatie 33 40 13.5 14,596 20,368 
Lampasas 23 34 108 12,698 13,848 Hamilton 1600 21 8.3 5,660 79 = — Osage 37. 46 —O«138B—Ss«*d,S6O—S—s«21,019 
lee 17 24 9.4 8,757 10,041 Jackson 5.6 9.4 39.3 30,318 39,154 Palenstonic 25 38 12.2 13,204 18,834 
Limestone 4.1 5.9 21.5 17,150 23,730 Jefferson 1.6 2.6 10.2 6,925 9,806 Riley 5.0 63 35.5 40,935 57,924 
McLennan 38.5 43.9 149.1 : 18) 776 223,324 Lafayette 5 7 3.0 2,076 3,066 Shawnee 41.0 45.4 136.5 182,658 269,72 
Milam 45 68 23.1 19,660 25,004 —Leon Tae Ee 6 6h 16 23 «7.0 5334Ss«*10,28 
Mills Ll 1.4 48 4,358 7,001 liberty 3 8 2.9 1,577 3,087 Sbibistien: 
Robertson 34 49 185 16,531 19,518 Madison 22 35 15.0 9,973 13,379 ectbiee 749 5.4 3,973 8,135 
San Saba 14 23 7.6 6,594 = 9,849 Taylor “wea 6 Ne Elche 40 46 146 18,636 24,578 
Williamson 86 107 37.8 36,998 47,356 Wakulla 6 14 5.6 3,099 5282 totaal 114.7 143.7 465.7 564,170 805,345 
Total 122.5 160.8 569.7 552,326 788,424 Georgia: 
Atkinson 1.0 1.5 6.4 1,747 5,968 
Baker 6 1.2 5.4 1,438 4,429 TRAVIS CITY, MICHIGAN 
TERRE HAUTE, INDIANA Ben Hill 22 36 121 14559 14,705 —paichigan: 
Ulinois: Berrien 1.8 3.2 13.4 12,195 13,854 Antrim 24 3.2 11.3 9,411 13,164 
Clark 50 56 17.4 18,559 30,224 — Brooks 18 35 159 11,075 20,186 —Benzie 20 23 82 8716 1025 
Coles 124 137 42.9 62,679 80,908 Calhoun 12 29 11.5 4,853 10,443 Charlevoix 3.1 39 13.9 14,115 16,950 
Crawford - 6.2 6.6 20.7 23,785 37,526 Coffee 37 6.5 27.1 22,413 28,084 Crawford 1.0 1.3 5.2 6,770 5,928 
Cumberland 2.5 3.4 11.3 7,336 17,115 Colquitt 6.2 8.4 32.8 31,382 38,528 Emmet 3.8 46 16.1 25,829 22,616 
Edgar 70 77 28 25,238 42,603 Cook 4s 30 WS 905 WES Ginenes 77. 9:5 «347 ~—49,890 49,208 
Effingham 6.0 6.8 23.0 39,111 38,355 Decatur 43 7.1 26.5 19,626 29,881 Kalkaska 1.0 13 46 4,266 5,12 
Jasper 3.8 4.2 13.6 9,601 19,783 Dougherty 32 17.1 58.2 78,816 91,199 Leelanau 22 26 9.6 7,693 14,110 
Lawrence 5.5 6.0 19.3 17,066 33,135 Early 2.2 3.2 12.7 11,288 13,008 Manistee 54 63 20.4 19,469 28,374 
Richland 5.0 5.9 17.2 20,236 30,601 Echols 3 5 26 322 2,399 Mason 58 6.6 21.0 26,695 32,373 
Vermilion 277.3 3B 99.7 124,385 198,212 Grady 25 48 18.5 12,617 19,087 Missaukee 17 19 7.2 4,770 9,083 
Indiana: Irwin 1.4 2.5 11.3 6,175 10,952 Otsego 1.5 2.0 7.5 9,409 8,764 
Clay 7.4 8.3 25.5 23,024 42,507 Jeff Davis 1.4 3.2 12.4 8,760 11,495 Roscommon 2.0 23 73 11,819 10,906 
Daviess 74 81 27.7 25,165 40,565 — Lanier 8 14 5.1 2,600 4975 Wexford 50 56 187 23820 27,021 
Fountain 5.6 6.5 19.9 22,863 32,637 Lowndes 84 13.6 49.1 53,280 63,288 Total 44.6 53.4 185.7 222,672 253,872 
Greene 8.1 88 27.1 26,461 40,090 Miller 1.1 1.8 7.3 4,621 7,599 
Knox 127 13.5 43.5 51,153 70,721 Mitchell 29 5.5 22.8 17,961 22,722 
Montgomery 98 106 327 38,771 60,084 Randolph 19-7 11.5 7,110 11,616 TROY-ALBANY-SCHENECTADY, NEW YORK 
Owen 3.2 3.5 11.3 8,757 15,327 Seminole 1 2.0 79 7,526 8,162 Massachusetts: 
Parke 44 48 15.2 12,522 22,756 Thomas 6.2 98 36.9 32,707 43,444 Berkshire 39.1 419 139.6 175,606 284,85 
Putnam 67 7.0 24.5 25,703 38,187 Tift 4.0 6.2 23.2 22,922 28,521 New York: 
Sullivan 62 66 207 18917 31,972 Worth 25 41 176 8551 17,005 — Albany 84.1 888 276.2 420,207 591,40 
Vermillion 5.2 58 18.4 17,832 25,918 Total 123.0 202.4 785.5 704,722 942,738 Columbia 13.5 15.0 48.3 57,690 87,35 
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VHF Total  Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
Fulton 15.7 165 49.7 59825 95,542 Craig 33 4.5 18.0 14,179 18,574 Camas 2 2 1.2 662 2,479 
Greene 83 94 308 42,220 48,779 Creek 11.0 11.6 388 32,107 53,135 Cassia 28 40 148 25,121 20,775 
Hamilton 11 1.4 44 5,939 7,156 Delaware 24 40 15.0 6,444 15,086 Elmore 27 63s 12.4 13,045 21,729 
Herkimer 185 199 653 73,585 119,503 Haskell! 16 28 19 6127 11,659 Gooding 2 @ 9.5 9,542 13,963 
Montgomery 17.7 19.1 61.3 65,934 129,239 Hughes 3.1 4.0 14.0 11,431 16,747 Jerome 2.5 3.1 11.6 11,266 16,240 
Rensselaer 41.5 44.1 1448 163,912 290,812 Kay 133° 155 49.1 59,554 85,576 lincoln 8 1.0 3.3 2,362 5,278 
Saratoga 23.7 257 848 89,106 160,625 Latimer 1.2 1.8 7.1 3,582 7,695 Minidoka 16 (25 9.5 16,768 13,794 
Schenectady 49.3 52.2 1628 188,375 379,369 Le Flore 46 7.5 25 18515 28,712 Twin Falls 10.2 142 460 72,380 78,812 
Schoharie 67 7.7 254 26,990 45,509 Lincoln 47 5.5 18.8 18,036 23,618 Total 24.1 324 1133 158138 181,447 
Ulster 31.8 359 113.0 154844 205,757 McIntosh 23 36 14.5 8,372 12,924 
Warren 12.4 13.0 41.5 75,999 74,906 Mayes 38 59 219 18,070 23,734 
Washington 13.0 13.7 47.7 44,215 78,148 Muskogee 144 17.6 608 61,090 85,641 TYLER, TEXAS 
Vermont: Noble 24 3.0 10.0 11,137 15,039 Tosnss 
Addison 43 49 19.2 20,103 30,242 Nowata 29 6 38 11.2 7,590 14,653 hailed, 58 OO. 323 24,958 41,182 
Bennington 6.6 7.3 24.4 31,097 44,221 Okfuskee 28 3.3 12.4 6,726 13,318 Camp 7 28 93 9,522 9,889 
Orange $7 60 ~~ 18) 18,412 27,358 Okmulgee 9.1 10.3 357 31,028 47,638 Chesdiee 67 96 OST 31,628 41,142 
Rutland 1.3. 119 42.0 60,047 68,898 Osage 87 9.2 31.8 25,904 45,307 Dalio 12 17 60 4,345 7737 
Windham 64 87 305 41,413 53,597 Pawnee 30 38 127 11,865 ~—s:16,817 Fronklin 9 14 5A 4,345 5,849 
Windsor 10.1 10.7 36.7 42,467 66,785 Payne 99 = VAI 39.8 41,154 66,853 Gregg 79 23.1 73.1 111,434 (124,655 
Total 418.8 452.8 1,466.5 1,857,986 2,890,066 Pittsburg 7.0 8.5 31.6 30,135 36,053 Reviecs 10.5 143 53.0 40,580 60,800 
Pushmatoha iA. oF 10.8 6,572 9,906 fies Macon 35 71 250 21,840 27,994 
— = — pan yon Hopkins 4) 66 225 20,182 28,378 
angst ; ; : G ’ Morris Sy 9,070 ‘11,747 
— ARIZONA — Ba a Pron ions Pr Nacogdoches 5.5 9.1 339 35,239 38,967 
Cochise 96 121 425 52,559 75,291 — Wagoner 29 45 168 9,922 17,230 0 Bs Bei = deal oud 
Graham 22 6 $8 13.1 15,686 18,177 Washington 109 13.2 41.3 49,234 86,927 Smith 19.2 2 47 85.0 99.54 5 123.32 5 
Greenlee 25 3.1 12.2 8,830 22,048 Total 322.3 393.6 1,311.9 1,421,871 2,014,162 Titus 32 52 18.4 16,424 2019 
Pima 69.5 86.2 265.1 339,976 491,446 ener oe 79 ; 420 19810 
al os 6 a9 SR N27 Van Zandt 46 54 185 17,967 23,504 
Santa Cruz 20 35 130 27,921 19,56 TUPELO, MISSISSIPPI Y ; 
Total 100.9 1264 4148 498,824 720,745 Mississippi: — = Se Se 
‘ : . _ Total 103.2 145.9 5122 514451 669,468 
Alcorn 46 7.0 252 20,581 26,813 
Calhoun 20 39 15.7 8,511 15,190 
Chickasaw 2.1 43 17.3 11,008 16,105 
TULSA, OKLAHOMA Clay 22 4] 16.6 11,231 14,950 UTICA-ROME, NEW YORK 
Arkansas: ltawamba 22 38 152 5813 14,082 New York: 
Benton 6.5 99 32.9 44,900 41,677 lee 7.8 11.0 39.6 44,769 43,982 Delaware 12.3 13.9 46.4 59,806 81,336 
Sebastian 17.4 18.6 66.4 100,110 111,912 Monroe 52 87 33.2 20,349 30,966 Herkimer 18.5 19.9 65.3 73,585 119,503 
Washington 10.3 148 51.1 67,267 69,848 Oktibbeha 33 59 24.0 14,782 26,573 Lewis 5.9 6.5 23.3 20,445 36,764 
Kansas: Pomoc 27 48 18.4 9,692 17,538 Montgomery 17.7 19.1 61.3 65,934 129,239 
Chautauqua 1.4 2.2 6.4 7,109 9,007 Prentiss 28 47 18.0 11,885 17,785 Oneida 68.8 72.46 247.6 324316 462,432 
Cowley 10.3 12.8 39.3 48,742 63,296 Tippah 26 41 16.7 8,416 15,137 Otsego 15.9 17.2 545 66,952 100,795 
Elk 1.3 18 58 4,663 8,323 Tishomingo 2.1 4.0 157 9,124 14,043 Schoharie 6.7 7.7 254 26,990 45,509 
laBette 68 8.9 28.0 32,393 41,378 Union 3.2 58 20.4 14,921 20,286 Total 145.8 156.9 523.8 638,028 975,578 
Montgomery 13.7 16.8 48.5 59,049 81,048 Webster 1.5 26 10.5 6,378 9,925 
Wilson 370 48 (143 (14,607 19,826 Total 44.3 74.7 286.5 197,460 283,375 
Woodson 1,4 2.0 59 5,346 8,997 VALLEY CITY, NORTH DAKOTA 
McDonald 34 42 14.1 13,270 16,381 Minnesota: 
Oklahoma: TWIM FALLS, IDAHO Becker 5.0 65 23.9 24,965 32,549 
Adair 24... 36 oS 7,961 12,112 Idaho: Clay 95 10.2 385 43,811 66,478 
Cherokee 25 47 18.7 14,167 17,363 Blaine 1.0 1.4 5.0 6,992 8,377 Clearwater i os 9.6 6,821 10,959 
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North Dakota Broadcasting Company 
~ MARKET MAKER STATIONS 


@ COVERAGE 





@ PROGRAMS 





&d 
KXJB-TV Valley City, N.D. 
KXMC-TV Minot, N.D. 
KBMB-TV Bismarck, N.D. 
KDIX-TV Dickinson, N.D. 
KXGO-TV Fargo, N.D. 
*KXAB-TV Aberdeen, S.D. 





DOMINATE 


308,000 TV homes in North And 
South Dakota, Minnesota, Mon- 
tana and Canada. 


CBS, ABC and NBC* networks, 
plus top syndicated and locally 
produced shows! 


@ LOW COST! 


Lower CPM based on coverage 
than any other North Dakota 


combination 
@ PUBLIC SERVICE 


Locally produced educational 
television, coverage of local civic 


and political events. 





| ONE CALL 


. ONE CONTACT . . . ONE CONTRACT 





SEE YOUR LOCAL WEED TELEVISION REPRESENTATIVE OR BILL HURLEY, MINNEAPOLIS 
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To quote Foote, Cone & Belding’s 
president Fairfax Cone: “... every 
moment of the reader’s and viewer’s 
time has become more precious. 

Our competition is for time... 
advertising must reach new 
creative heights to capture attention. 
Ordinary advertising won’t do this.” 


And ordinary editorial coverage 

won't do it either. To penetrate the 
charcoal gray curtain and reach 

the decision makers, to capture the 
attention, the readership of the busy TV 
executive, TELEVISION MAGAZINE has 
invested heavily in special 

research projects that go considerably 
beyond the usual trade paper coverage. 


Publishing essential information 

not available elsewhere, such 

as TV set count, TV market data and 
continuing brand studies is a 

policy that has made 

TELEVISION MAGAZINE the industry’s 
one authoritative source for the 
facts and figures of TV advertising. 


This is the kind of coverage 

that sets TELEVISION MAGAZINE apart 
from other publications in the field 
—and is your guarantee of 

maximum readership of the magazine 
and its advertising. 


TELEVISION 


MAGAZINE 


ie | 





























VHF Total Pop- VHF Total Pop- - 

Homes Homes ulation Retail Homes Seune ulation Retail mons Baal ulston Retail 
(Thou- (Thou- (Thou- Sales EBI (Thou- (Theu- (Thou- Sales EBI (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 




























































VALLEY CITY, NORTH DAKOTA continued Caroline 5.0 5.3 18.0 21,892 26,381 WATERBURY, CONNECTICUT—Data Incomplete 
Grant 1.8 28 10.0 11,025 14,424 Carroll 13.4 14.1 54.2 53,415 77,899 
Kittson 17 2.6 93 7,835 15,066 Charles 6.5 8.5 36.1 34,945 48,231 
Lake of Woods 7 1.3 48 4,431 6,350 Dorchester 77 8.1 28.9 28,296 41,044 
Mahnomen 11 1.5 68 5,077 7,630 Frederick 17.5 19.0 71.7 72,607 ~=—-112,387 
Marshall 27 41 156 12,770 20,238 ~«=—- Howard 7.0 87 337 29,125 52,244 WATERLOO-CEDAR RAPIDS, IOWA 
Norman 23 32 123 12,061 17,433 Kent 4.1 44 153 17,831 23,578 lowa: 
Otter Tail 98 133 50.4 46,732 67,599 Montgomery 86.5 94.5 310.1 420,119 794,835 Allamakee 370045 15.8 18,871 20,380 
Pennington 27 3.4 12.2 15,427 18,845 Prince George 89.2 112.2 391.0 378,311 791,640 Benton 6.6 76 24.0 31,121 39,345 
Polk 8.0 10.7 384 40,304 59,585 Queen Annes 4.1 48 16.7 15,110 21,804 Black Hawk 35.7 387 125.3 158,865 243,719 
Red lake 1.0 13 54 4311 6,481 St. Marys 8.1 9.8 44.3 27,854 67,223 Bremer 5.1 6.1 20.6 27,550 31,319 
Roseau 24 38 142 12,959 18,027 Talbot 57 64 = 21.6 = 42,658 + 32,880 Buchanan 56 59 21.9 20,543 29,533 
Wilkin 24 25 97 10,228 ~—«'15,778 Washington 229 268 934 101,473 160,371 Butler 48 54 178 23,543 27,295 
North Dakota: Wicomico 13.3 14.6 48.1 70,306 81,214 Cedar 5.2 59 19.6 26,959 34,590 
Barnes 44 47 17.3 21,853 23,081 Pennsylvania: Cerro Gordo 1569 §=6169 53.3 78,985 98,328 
Benson 1.5 22 89 6,219 11,127 Adams 11.2 613.9 50.4 52,819 78,003 Chickasaw 3.6 4.2 143 16,788 21,869 
Cass 18.5 20.4 71.6 117,877 ‘127,735 Franklin 19.8 24.0 84.5 114,109 132,910 Clayton $.1 6.5 22.3 24,449 33,933 
Cavalier 1.5 23 9.5 10,109 13,468 Virginia: Delaware 47 5.2 178 17,927 28,627 
Dickey 19 2.4 8.4 9,588 11,003 Arlington 72.5 81.4 269.1 411,760 675,995 Dubuque 20.5 222 82.3 102,964 141,478 
Eddy e ts 48 6,585 6,371 Caroline % 30 A 84675 13,716 Fayette 68 83 288 35,009 45,357 
Foster ll 15 53 8,240 6,628 Clarke i. 2 8.1 6,529 10,137 Floyd 60 69 21.9 24,992 37,888 
Grand Forks 108 13.4 48.4 71,226 81,568 Culpeper 28 3.3 13,7 19,496 16,293 Franklin 46 5.2 16.9 21,267 30,952 
Griggs 11 1.4 47 5,915 6,967 Fairfax 55.6 69.5 234.1 204,287 473,788 Grundy 3.8 4.6 14.7 18,474 25,173 
la Mocre 1.6 21 82 9,676 9,191 Fauquier 5.0 59 23.5 20,386 29,406 Hardin 67 7.0 21.0 34,618 39,464 
Melntosh 13 1.8 68 8,027 7,715 Frederick 90 104 37.5 51,413 51,251 Howard 30 8637 13.2 15,375 18,707 
Nelson 1.5 17 6.6 9,065 9,665 Greene 1.0 1.1 5.0 1,043 4,935 lowa 4.1 49 15.6 21,770 27,186 
Pembina 23 3.4 13.0 13,657 20,701 King George 1.4 17 6.8 3,332 9,575 Jefferson 49 58 17.5 19,262 25,393 
Ramsey 2.0 3.2 13.0 22,566 20,369 Loudoun 5.3 6.2 25.5 23,582 31,389 Johnson 12.1 148 54.7 60,323 98,836 
Ransom oat 79 11,805 10,692 Madison 15 21 9.0 3,794 8,291 Jones 52 58 194 27,149 29,830 
Richland 46 52 18,8 22,468 29,769 Orange 27 3.4 13.9 15,950 17,517 Keokuk 48 5.3 16.4 17.991 23,692 
Rolette 14 23 #100 7,771 9,479 Page 31 40 155 13,980 17,321 linn 39.1 41.5 127.3 199,104 246,689 
Sargent 1.5 17 64 4,166 8,185 Prince William 72 96 384 35,850 64,393 Louisa 28 3.0 10.0 11,175 15,424 
Sheridan 8 1 45 3,148 6,380 Rappahannock 1.0 1.5 69 2,896 5,529 Mahaska 67 77 24.2 32,643 37,979 
Steele 1a; ig 42 3,308 7,504 Richmond 2 19 7.7 10,003 8,378 Marshall W.0 119) 38.3 54,757 69,189 
Stutsman 55 7.0 268 36,060 37,800 Rockingham 1.1 14.1 54.3 «57,319 73,846 Muscatine 10.0 10.5 33.7 48,285 53,798 
Towner yw ~iy 47 5,246 6,868 Shenandoah 45 60 22.6 22,518 26,102 Poweshiek 47 61 = 21.0 24,973 33,491 
Traill 26 29 10.8 14,349 16,857 Spottsyivania 57 7.5 29.3 44,794 50,434 Tama 6.0 68 22.1 28,507 36,144 
Walsh 3.1 46 207 23,705 -29,003 _ Stafford 0.48 67 5,722 21,355 Wapello 142 166 51.4 56,773 86,286 
Wells 1.8 27 10.0 11,212 13,680 Warren 37 4.0 15.5 18,232 22,405 Washington 5.6 68 21.5 32,113 35,942 
South Dakota: Westmoreland 2.4 28 11 8,505 12,120 Winneshiek 5.1 6.1 21.2 20,071 31,28 
Day 2.4 3.0 10.2 10,401 13,912 West Virginia: Worth 29 3.4 117 9,566 18,853 
McPherson 9 1.8 6.5 6,319 7,539 Berkeley 6.7 8.3 30.5 29,154 45,943 Wisconsin: 
Marshall So) 7.0 7,438 10,039 Hampshire is SS 10% 7,763 13,905 Grant 10.9 13.0 45.1 59,067 67,938 
Total 1325 170.5 6361 746,756 940,738 Jefferson 38 43 165 16,282 20987 Total 2975 334.8 1,102.6 1,421,829 1,885,925 

Mineral 3.5 5.7 21.0 14,712 26,723 

Morgan 1.3 23 85 5,151 9,736 

Total 861.8 994.0 3,497.3 4,358,214 6,928,016 





WATERTOWN-CARTHAGE, NEW YORK 





WACO-TEMPLE, TEXAS 




































Texas: New York: 
Bell 21.1 28.4 109.1 = 88,436 -~—«:175,949 Franklin 10.1 122 44.6 53,994 74,462 
Bosque 22 34 111 10421 14505 WASHINGTON-GREENVILLE, NORTH Jefferson 28 29 882 121,916 160,21 
Brazos 9.1 135 49.1 44,166 71,088 CAROLINA lewis 59 65 233 20,445 — 36,764 
Burleson 21 28 105 7,321 11,908  ‘Nerth Carolina: St. Lawrence 254 34.4 1248 154,260 201,751 
Comanche 24 36 126 13,947 17,453 Beaufort 85 89 366 32,084 36,951 Total 649 80.0 280.9 350,615 473,698 
Coryell 34 57 19.1 «14,995 23,813-—s~Bertie oe 8s 2 
Falls 48 63 22.8 20,482 25,896 Carteret 47 7.4 29.1 24,463 35,555 
Freestone 24 43 154 12,476 — 17,333 anion 2m 3 8S MS N 
Hanilfon 21 ' ; raven 126 15.1 63.0 50,050 84,055 
Hill 73 Me = v4 jaan be pe Dare 9 14 56 5894 6,266 WAUSAU, WISCONSIN 
Lampasas 23 3.4 10.8 12,698 13,848 Duplin 6.5 99 42.7 25,427 39,009 Michigan: 
kee 17 24 «9.4 ~—«B757_—«*10,041~—~SC«~Edgecombe 103 121 537 42614 61,846 Iron 45 58 187 21,287 2,507 
Limestone 41 59 21.5 17,150 23,730 Franklin 4.5 69 30.3 15,546 30,651 Ontonagon 24 3.0 10.3 8,627 12897 
McLennan 38.5 439 149.1 181,776 223,324 Greene 27-0 3.6 18.0 7,493 18,427 Wisconsin: 
Milam 45 68 231 19,660 25,004 Halifax 98 138 587 51,836 65,836 Adams 20 24 75 66 10mm 
Mills Ll 14484358 ——«7,001 Harnett 83 13.0 553 40,494 62,828 Clark 77 94 336 36,273 44,606 
Robertson 3.4 49 18.5 16,531 19,518 Hyde 1.0 1.4 58 2,176 5,169 Florence 8 8 3.6 2,914 3,706 
San Saba 14-23 76 6,594 9,849 Johnston 11.3 16.0 67.0 49,271 ~— 69,200 -~—Ss‘ Forest 14017 67 6,306 7,989 
Williamson 86 107 37.8 36,998 47,356 Jones 1.6 2.6 11.6 3,844 10,631 Iron 2.2 2.3 7.2 6,976 10,461 
Total 122.5 160.8 5697 552,326 788,424 Lenoir 10.2 14.2 55.1 59,288 66,972 Juneau 4.0 $.1 18.1 20,453 25,177 
Martin 47 62 «©2998 22,137 27,073 _—_ Langlade 52 58 20.9 27,217 296% 
Nash 10.6 16.0 63.1 47,936 76,914 Lincoln 57 64 22 26,797 30,34 
Northampton 47 58 278 10,530 24,671 — Marathon 223 254 92.1 94,514 137,305 
Onslow 59 7.0 69.0 50,957 87,155 Oneida 55 7.0 231 29,364 330% 
WASHINGTON, DISTRICT OF COLUMBIA Pamlico 17-28 11.8 3,488 11,355 Portage 84 96 37.1 39,348 57,10 
Delaware: Pender 28 46 196 6,597 17,582 Price 29 34 121 14571 1608 
Sussex 21.0 221 70.1 116,520 127,315 —~Pitt 13.7 15.0 669 65,157 73,676 | Shawano 85 9.3 35.1 31,389 47,075 
District of Columbia: Tyrrell 8 12 S52 3215 4853 Taylor 39 4717.7 (15,248) 22,38 
Dist. of Col. 228.5 242.2 830.0 1,411,414 1,986,579 Warren $2 «#4 212 9,568 18,980 Vilas 22 «2s 8.5 15,703 ‘10,1 
Maryland: Washington 21 30 134 9,955 14,793 Waupaca 97 102 35.0 46,365 51,00 
Allegany 22.5 263 91.8 89,496 141,702 Wayne 133 17.1 727 71,145 75,547 ~~ Waushara 34 40 135 13,785 1608 
Anne Arundel 43.6 547 2047 185,594 349,472. ~— Wilson 1.1 15.0 + 60.2-»Ss«47,891+=—«-77,678 += Weed 139 174 624 73,343 96, 
Calvert 34 37 152 11,192 18834 Total 174.0 232.7 1,029.9 782,013 1,140,590 Total 116.6 1362 485.4 536,596 691.48? 
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Guerr 
Harris 
Jeffer: 
Monrc 
Noble 
Tuscar 
Penns 
Green 
West | 
Barbor 
Brooke 
Doddr: 
Grant 
Hanco 
Harrisc 
lewis 
Marion 
Marsha 
Monon: 
Ohio 
Pleasan 
Preston 
Randol; 
Ritchie 
Taylor 
Tucker 
Tyler 
Upshur 
Wetzel 
Total 


WICHI 
Oklaho 
Carter 
Comancl 
Cotton 
Greer 
Harmon 
Jackson 
Jefferson 
Kiowa 
love 
Stephens 
Tillman 
Texas: 
Archer 
Baylor 
Childress 
Clay 
Collingsw 
Cooke 
Cottle 
Eastland 
Foard 
Hall 
Hardemar 
Jack 


— 
Cireulati 








VHF Total Pop- ; VHF Total Pop- 

Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales EBI 
sands) sands) sands) ($000) sands) sands) sands) ($000) ($000) 


WESLACO-HARLINGEN, TEXAS Knox 19 : 8.6 10,970 13,853 

Texas: Montague 3.9 . 16.5 18,033 23,394 OW 

Cameron 30.5 427 169.1 131,251 193,272 Motley 6 J 3.1 3,634 5,513 eee 
Hidalgo 356 496 210.4 150,063 205,025 Stephens 2.6 : 9.5 13,726 16,429 
Kenedy l a 7 59 449 Throckmorton 7 d 28 2,696 4,594 
Starr 19 3.2 15.8 7,260 13,071 Wheeler 1.5 ; 8.7 11,538 12,665 


Willacy 44 5.3 21.9 18,668 23,097 Wichita 31.4 y 133.1 175,385 236,816 
Zapata 6 8 3.9 784 3,339 Wilbarger 47 18.5 24,061 28,905 
Total 73.1 101.7 421.8 = 308,085 © 438,253 Young 3.6 15.3 22,925 25,657 
Total 134.6 . 585.0 676,050 934,279 , 


WEST PALM BEACH, FLORIDA 
Florida: WILKES-BARRE-SCRANTON, PENNSYLVANIA 


Indian River 36 7.5 24.4 32,137 36,380 Pennsylvania: 
Martin 27 52 15.5 16,420 21,953 Cameron UHF Data 1.9 69 6,975 12,945 
Palm Beach 62.4 845 229.7 348,236 424,360 Clinton not given 11.1 39.1 41,917 62,611 


St Lucie 6.0 10.2 356 52,255 56,208 Columbia ona = 16.9 5 67,542 90,726 
Total 74.7 107.4 305.2 449,048 538,901 Lackawanna county basis 70.3 . 272,255 404,138 
Luzerne 101.2 y 383,817 589,590 
Lycoming 323 107.4 131,576 187,781 IN 
WHEELING, WEST VIRGINIA Montour : 1 Wer =I 
Ohio: Northumberland . 111,240 =—-174,492 TH R LINA‘ 
Belmont 248 27.1 908 75,621 140,697 Snyder : . 36,790 NOR CARO s 
Carroll 53 59 204 13,348 31,306 Sullivan 7764 
Guernsey 10.7 11.6 39.6 37,042 56,213 Susquehanna ' — Winston-Salem /Greensboro 
Harrison 54 59 19.7 13,834 31,522 Union . : 37,647 
Jefferson 27.3 29.9 1054 123,018 196,231 | Wayne : . 39,488 
Monroe 39 47 162 10,468 19,625 | Wyoming 47 . 23,893 MARKET 
Noble 3.1 38 127 9,78 17,202 ‘Tetel $276.6 306.9 1,092.0 1,175,228 1,734,618 
Tuscarawas 22.2 . 79.1 86,420 132,068 
Pennsylvania: WILLISTON, NORTH DAKOTA 
Greene My F “ 36,267 65,503 Montane: 
West Virginia: Daniels 4 : 3.9 4794 5,022 
Barbour : . 8,581 20,734 Dawson i F 107 15,820 19,424 
Brooke . : 18,047 47,192 MecCone j ' 34 2573 = 6,435 
Doddridge : : 4,740 8821 prairie j E 25 2512 4,19 
Grant . . . 7,725 8,328 Richland d 11.0 16,864 15,333 
Hancock . . 8 33,150 71,045 Roosevelt r 1 «1314895 «15,790 
Harrison , , 8 84,793 126,061 Sheridan E i 68 6927 10,847 
lewis x . 14,023 22,620 Valley ’ t 17,518 22,873 
Marion J , 61,511 105,866 North Dakota: 
Marshall 3 . 25,930 58,315 Billings ; . i 108 2,534 
Monongalic 49,248 93,772 _— Divide x ; 5,771 7,827 : . 
Ohio . 5 113,274 135,461 Dunn wa Ot . 3,268 «7,918 ES High Point 
85,925 , ’ » ey 9 
Pleasants * d . 5,522 7,690 — Golden Valley 4 8 J 4,192 4,404 ie cae 
Preston -1 13,560 30,743 McKenzie 10 20 6,019 10,391 MOORESVILLE » =" 
Randolph . 22,427) = 32,910 Williams 51 89 ‘ 34,997 43,872 


Ritchie . 13.1 6454 = 16,108 Total 18.0 33.0 5 135,758 176,866 

Taylor 3.0 162 11,153 21,316 

Tucker 13 2.1 8.6 5,344 9,406 

Tyler 21 10.1 7,171 +~+12.709 +«©0 WILMINGTON, NORTH CAROLINA 

Upshur 3.0 50 19.0 13,895 24,036 North Carolina: 

Wetzel 41 47 181 17,707 23,474 ~—Bladen 39 67 31.1 17,660 5 é 

Total 235.7 279.1 1,001.3 929,951 1,566,974 Brunswick 51 24 8435 The combined metropolitan area 
Columbus J 53.4 38,951 ° 
Duplin 5 99 427 «25407 of Winston-Salem, Greensboro, 


WICHITA FALLS, TEXAS Hoke 1 32 154 6732 High Point ranks as the Nation's 
Oklahoma: Jones é , 11.6 3,844 F ket i | il | 
hee 104 137 436 45344 69,873.“ NewHonover 19.0 217766 «92,852 59th market in total retail sales— 


Comanche ; 7 80,104 + 127,008 © Onslow ; 0 69.0 50,957 North Carolina’s largest! 
Cotton : 6,731 11,478 ‘Pender i P 19.6 6,597 

Greer F : 9,490 ° 11,960 Robeson . . 64.1 62,536, 

Harmon a ‘ 7 7,220 11,060 Sampson J - 51.2 28,542 46,778 
Jackson . J : 29,273 48,426 South Carolina: 

Jefferson 6,995 11,506 Dillon : . 31.9 19,485 27,123 


love r r ¥ 3,336 6,268 Marion 6.0 7.4 32.8 24,716 29,000 

Stephens g y ’ 39,936 59,326 Total 95.5 1345 621.9 448963 638,087 t | = n 

Tillman y ‘ 17,713 20,797 e evisio 

Texas: WINSTON-SALEM-GREENSBORO, NORTH ° 

Aacher 44 5 7,444 ° 9,522 CAROLINA : Winston-Salem / Greensboro 
Baylor i F J 11,307 8,255 North Carolina: 

Childress A ; 12,356 15,201 Alamance .1 21.8 827 88,345 125,152 
Clay E i 8,607 14,470 Alexander ¢ 39 16.5 13,140 16,423 CHANNEL 12 
Collingsworth J . 7,088 9,96! Alleghany d 2.3 8.4 §,018 [Fhe 

Cooke . ; . 26,370 33,041 Ashe J 50 21.5 9,871 

Cottle s : 5,703 8,019 Cabarrus 4 178 676 72,089 
Eastland : . 23,317 29,385 Caswell ? 49 29 7,163 
Foard d J 3,507 4,878 Catawba 2 19.1 725 86,402 


Hall F E t 7,854 10,542 Chatham J 66 M73 23,678 
Hardeman 3 i 10,278 14,498 Davidson 186 71.2 69,180 


Jack ; R , 6,956 10,609 Davie 33 4.1 16.3 11,198 Call your P S WwW Colonel 
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A. . a a. aime ome wie - tae 
(Thou- (Thou- (Thou- Sales —_—EBI (Thou- (Thou- (Thou- Sales _EBI hou- (Thou- (Thou- Sales —_EBI F, 
sands) sands) sands) (3000) sands) sands) sands) ($000) ($000) sands) sands) sands) ($000) ($000) 
WINSTON-SALEM-GREENSBORO, N. C. Elk 1.3 18 56 4,663 8,323 Sedgwick 104.9 114.7 3328 454,234 652,954 
continued Ellis 4.1 55 21.0 30,622 33,093 Seward 21 39 136 31,058 26,041 
Durham 26.5 30.2 115.5 122,833 190,965 _ Ellsworth 19-26 8.8 9,324 13,839 Sheridan , eee 4.2 3,652 7,302 
Forsyth 45.4 50.6 181.8 219,367 298,956 Finney 27 4.0 13.7 26,823 26,120 Smith 1.8 2.6 8.1 7819 11,581 
Granville 52 69 33.6 22,121 34,613 Ford 44 6.0 18.9 36,591 37,144 Stafford 19 2.2 7.6 8,045 11,896 
Guilford 553 62.5 2338 344,778 398,642 Geary 44 8.0 24.9 29,787 45,641 Stanton 3 6 2.1 2,839 5,395 
Iredell 134 151 58.6 55,640 73,261 Gove 6 2 3.7 3,357 5,930 Stevens 5 1.2 43 6,855 9,374 
lee 48 7.0 283 28,584 37,391 Graham 8B 13 5.5 6,931 7,371 Sumner 7.1 9.5 285 33,234 48,242 
Montgomery 34 39 159 13,636 16,995 Grant Bs 1.4 49 8,421 9,623 Trego a] 1.6 5.9 6,576 9,731 
Moore 60 79 324 32,803 40,589 Gray & 1 4.2 4,209 8,808 Wallace 3 6 2.1 2,511 4,130 
Orange 7.9 97 427 32,548 66,952 Greeley 3 6 2.0 3,403 3,579 Wichita 4 P 2.5 6,765 4,675 
Person 42 58 248 20,462 27,067 Greenwood 3.0 3.4 11.3 14,963 18,444 Oklahoma: 
Randolph 12.4 147 56.6 51,382 73,702 Hamilton A 2 3.3 §,311 6,590 Alfalfa 2.0 23 7.6 8,847 12,622 
Rockingham 163 181 704 59,011 93,774 Harper 24 3.1 102 13,628 15,492 Beaver Ll 18 6.2 7,000 11,822 
Rowan 194 226 833 73,567 124,151 Harvey 66 7.7 247 31,139 44,840 Grant 1s. 25 83 8,340 15,236 
Stanly 10.1 106 40.1 37,045 53,630 —_ Haskell A 7 27 2,792 5,926 Harper Sa 5.1 7,029 9315 | 
Stokes 40 $1 212 7,408 24,889 | Hodgeman S 19 3.5 2,930 6,416 Woods 26 32 108 14398 26,882 
Surry 10.5 124 50.0 54,271 62,216 Kearny 5 8 2.6 2,923 5,857 Texas: 
Vance 63 80 331 27,587 39,055 Kingman 26 33 108 12,365 14,749 Lipscomb cn 4.1 6,181 7,057 
Wilkes 82 11.1 47.8 43,247 45,066 Kiowa a = 48 5,926 10,194 Ochiltree iS 2D 7.2 11,962 20,942 
Yadkin 47 62 26.0 14,471 28,354 lone 5 8 29 4,343 6,468 Total 292.0 357.4 1,122.7 1,519,047 2,064,211 
Virginia: Lincoln 14° - 20 6.4 5,777 10,725 
Henry 1.5 14.2 585 52,806 77,374 Logan gS Ke 4.0 6,873 6,549 
Patrick 25 38. .%A 6,651 16,660 lyon 56 7.7 250 33,921 43,086 YAKIMA, WASHINGTON 
Pittsylvania 22.9 289 113.0 87,246 149,060 McPherson 62 74 236 30,571 41,401 Idaho: 
Total 390.7 459.4 1,790.7 1,793,548 2,505,661 Marion 4.0 46 14.6 16,593 21,386 Idaho UHF Data 3.2 11.2 13,137 16,749 
Meade 1.1 1.5 49 6,649 11,383 Latah not given 7.0 24.8 24,657 44,664 
Mitchell 18 27 9.0 17,330 13,384 Lewis ona 1.2 41 3,932 9,228 
Morris 2.0 24 7.9 7,323 13,010 Nez Perce county basis 7.5 23.9 50,647 45,804 
Morton 4 4 3.0 §,670 7,780 HY 
Ness 10 1.6 54 5,145 9,704 Gilliam 1.2 3.6 7,421 7,781 
WICHITA-HUTCHINSON, KANSAS Osborne 1602.1 7.1 7,270 11,208 Morrow 13 5.0 6,263 9,773 
Kansas: f Ottawa a 63 6,281 8 721 Sherman 7 23 2,378 5,691 
Barber 229g 84 10,404 15,423 Pawnee 24 29 11.8 13,097 18,574 Umatilla 146 46.5 65,632 81,156 
Barton 98 10.3 329 53,101 67,628 Phillips 23 32 93 9,366 16,015 Washington: 
Butler 108 137 408 45984 69,851 Pratt 3.1 40 127 23,032 24175 Asotin 47 (144 7,539 25,110 
Chase i 4a 4.5 5,280 7,571 Reno 18.8 19.9 60.7 83,564 111,038 Benton 228 71.2 63,342 149,955 
Chautauqua 1.4 2.2 6.4 7,109 9,007 Rice 3.9 47 14.7 16,499 27, 384 Columbia 1.7 §.1 6,263 9,274 
Clark Sw 3.5 4,206 7,658 Rooks 20 3.0 98 13,427 16148 Franklin 65 23.5 41,701 49,516 
Comanche 8 1.0 3.2 3,756 6,123 Rush 160019 6.6 9108 12,217 Garfield 9 3.2 4,905 7,030 
Cowley 103 128 393 48,742 63,296 ~_— Russell 30 35 11.5 15,591 22630  Gront 7.9 $5.0 . 57,787 116,007 
Dickinson 47 73 226 28918 37,205 Saline 11.6 134 «= 45.5 75,721 «= 85770 Kittitas 61 , 204 26302 36,585 
Edwards 151.8 57 6,680 9,958 Scott Ss 12 4.6 8,272 8,559 Walla Walla 129 42.5 58,016 _— 81,086 
Yakima 47.3 152.5 184,301 232,515 
Total 796.1 157.5 509.2 624,223 927,924 
] 
s YORK, PENNSYLVANIA 
UHF Data 
: S th is Penna: not given 
York ona 71.1 237.0 299,593 440 262 
county basis 
Total $38.3 9=«- 71.1 237.0 = 299,593 + 440,262 
your YOUNGSTOWN, OHIO 
Ohio: 
Mahoning = UHF Data 83.4 + 295,1 400,861 597,882 
Trumbull not given 60.2 206.1 227,655 394,464 
Penna: ona 
9 Crawford county basis 22.5 77.3 86,961 135,477 
Lawrence 31.0 107.5 118,951 203,257 
a2 Mercer 33.1 1163 143,359 (227,822 
. Total $168.8 230.2 802.3 977,787 1,558,902 
, } 
, : . ° YUMA, ARIZONA 
if you re relying on route-list or departmental copies of sean, 
Television Magazine, now is the time to enter a subscription i W11 15.2 50.1 67,281 86,835 
of your own and get your personal copy of the Market Book Imperial 152 189 69,8 116,799 124,588 
Total 26.3 341 119.9 184,080 211,423 : 
—FREE. Send us your order—start 12 full months of Tele- P 
vision Magazine for $5.00. samen, ome 
: UHF Data 
° Ohio: not given 
Just send us one of the coupons you will find scattered a ine eae ae ee O 
is j i inti county basis 
throughout this issue and we will start your subscription Rar a 
immediately. “ARE 
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From 6:00 pm to Midnight, 
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Monday thru Friday, more 
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MINNEAPOLIS —— ST. PAUL 
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REPRESENTED BY EDWARD PETRY & CO., INC. 





THE CA ruc 


The works of a master sculptor re- 


quire no inscription to be recognized 
by the trained eye. 


Similarly, that “quality touch” which 
sets apart great television stations is 
just as quickly identifiable by those 
who know and value its importance 
in any successful campaign. 


abc @ channel 8 @ dallas 


A TELEVISION SERVICE OF THE DALLAS MORNING NEWS EDWARD PETRY & COMPANY, NATIONAL REPRESENTATI 
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